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Abstract

This research aims to: study importance of marketing mix factors affecting behavior of

consumers at Louis Morais Watch Centers; study behavior of watch consumers or users; make a
comparative study of personal factors affecting marketing mix affecting services to consumers at Louis
Morais Watch Centers; and study relationship between marketing mix factors and behavior of consumers
of Louis Morais. The sample group included consumers at 79 Louis Morais Watch Centers around the
country in June 2012. Only 411 individuals who were interested in buying watches were
selected.Stratified sampling was employed. The research instrument was questionnaires. Statistics used
to analyze data were frequency, percentage, average, deviation standards and Pearson’s Correlation
Coefficient.The findings were as follows. Market mix factors affecting behavior of consumers at Louis
Morais Watch Centers at the highest level were personnel, service procedure and physical appearance.
Regarding behavior of consumers of Louis Marais watches, the model that consumers bought the most
was Elegance. The price range that consumers agreed to buy watches the most often3,000-5,000 Baht.
The occasion when they bought watches the most was a discount period. The places where they bought
watches the most were department stores. The motive for buying watches of consumers was quality. The
persons influencing their purchase the most were themselves. Comparison results of personal factors
affecting market mix factors and consumer behavior showed that the only different factors between men
and women were marketing promotion. As for market mix factors related to behavior of consumers
using Louis Morais watches, it was found that seven market mix factors were correlated and consistent

with the hypothesis.

Keywords: Marketing mix factors, consumer behavior, Dreamteam(Thailand) Public Company Limited
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