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FACTORS MAKETING INFLUENCING THE PURCHASE OF EDUCATIONAL
MATERIALS IS THE FIELD OF SUKSAPAN PANIT RACHADAMNEONAVE.
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Abstract

The purposes of this research were: (1) the purchase of materials studied in SUKSAPAN PANIT
RACHADAMNEON AVE. volume and frequency, (2) investigate the factors influencing the purchase of
materials studied in SUKSAPAN PANIT RACHADAMNEON AVE. (3) the relationship of the factors that
affect the purchase of educational materials in the field of commercial shops SUKSAPAN PANIT
RACHADAMNEON AVE.

The sample group in this research was 400 customers who bought products from by simple
SUKSAPAN PANIT RACHADAMNEON AVE. chosen by using simple random sampling method.
Questionnaires were used as research tools. The data were statistically analyzed using frequency,
percentage, mean, standard deviation, Pearson product-moment correlation coefficient, and Multiple
Regression Analysis.

The results were as follows: (1) marketing factors had high influence to the purchase of
educational materials from SUKSAPAN PANIT RACHADAMNEON AVE. It also found that the
importance of every dimension was high. The process had the highest importance, followed by the
personnel, product, price, promotion, distribution channel, and physical characteristics. (2) The product
and personnel factors were positively related to the purchase of educational materials at 0.05 statistically
significant level. (3) The process had the highest influence to the purchase of the products from

SUKSAPAN PANIT RACHADAMNEON KLANG AVE.

Keywords: Marketing Mixs, Educational materials, SUKSAPAN PANIT RACHADAMNEON AVE.
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