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Abstract

This research aims to study 1) marketing strategies, customer relationship management, and
customer loyalty, 2) marketing strategies that influence customer loyalty in miscellaneous re-tail businesses,
and 3) customer relationship management practices that influence customer loyalty in miscellaneous retail
businesses in Phetchaburi Province. The sample group of this study consisted of 3 8 5 customers who
purchase products from miscellaneous retail businesses in Phetchaburi Province, selected by using
accidental sampling method. The research instrument was a questionnaire with a reliability of 0.98. Statistics
used in data analysis was percentage, mean, standard deviation, and multiple linear regression analysis. The
research results were as follows: 1) The factor of marketing strategy was overall at a high level, the
customer relationship management factor was overall at a high level. and customer prospecting, and the
customer loyalty factor was overall at a highest level. 2) Marketing strategy affecting customer loyalty in the
retail business for miscellaneous goods in Phetchaburi Province, with a predictive efficiency of 60.70% . 3)
Customer relationship management affecting customer loyalty in the retail business for miscellaneous

goods in Phetchaburi Province, with a predictive efficiency of 55.80

Keywords: Marketing Strategy, Customer Relationship Management, Customer Loyal-ty, Retail Business

for Miscellaneous Goods
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