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Abstract

The purpose of this research was (1) to study Consumer Attitude of Endorser, Brand Credibility,
Brand Attitude, Brand Trust, Brand Image and Purchased Intention. (2) to examine the influence of
Consumer Attitude of Endorser, Brand Credibility, Brand Attitude, Brand Trust and Brand Image that
affect Purchased Intention and (3 ) to analyze Multiple-Parallel Mediator Influence of Brand that
connect with Consumer Attitude of Endorser to Purchasing Intention of Inkjet Business. Quantitative
research was conducted using a survey method by questionnaire distributing 420 cases with a group of
inkjet business, printing materials and advertisement in Thailand. Data were generated by mean,
percentage and standard deviation. Test hypothesis by examining the structural equation model with
smart PLS 4.0. The results showed that Consumer Attitude of Endorser significantly influences Brand
Credibility, Brand Attitude, Brand Trust and Brand Image. Brand Credibility significantly influence
Purchased Intention. Brand Attitude significantly influence Purchased Intention. Brand Image
significantly influence Purchased Intention and Consumer Attitude of Endorser significantly influence
Purchased Intention as well at the 0.01 level. However, Brand Trust failed to influence Purchased

Intention.
Keywords: consumer attitude of endorser, brand attitude, purchased intention, inkjet business
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A5197 1 ArEdALanInNBIRTLBamilau (Convergent Validity) wazasideiiold (Reliability)

s Cronbach’s Average Variance Construct
Alpha Extracted (AVE) Reliability (CR)
CAE: virunRvasiustnasagSuseawingdo 0.906 0.841 0.907
BC: Anuidotiovasusus 0.881 0.737 0.881
BA: iFiuARRDLUTUA 0.877 0.803 0.882
BT: anulinslalunusua 0.873 0.724 0.875
Bl: MWANWAlUBILUTUA 0.923 0.765 0.923
PI: Ausalage 0.885 0.743 0.891
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AN91991 2 NANITIATIIRANNTBIRTUTITUA (Discriminant Validity)

Construct R R2 AVE Cross Construct Correlation
CAE BC BA BT BI Pl

CAE 0.907 N/A 0.841 0.917

BC 0.881 0.677 0.737 0.823 0.858

BA 0.882 0.614 0.803 0.784 0.797 0.896

BT 0.875 0.659 0.724 0.812 0.883 0.765 0.851

BI 0.923 0.661 0.765 0.813 0.846 0.834 0.839 0.874

PI 0.891 0.841 0.743 0.808 0.853 0.831 0.818 0.889 | 0.862
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Y

naeIkUIAY (Dependent Variable)
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fauys fauwUsdase
R? answa
A CAE BC BA BT BI
BC 0.677 DE 0.823 N/A N/A N/A N/A
IE N/A N/A N/A N/A N/A
TE 0.823 N/A N/A N/A N/A
BA 0.614 DE 0.784 N/A N/A N/A N/A
IE N/A N/A N/A N/A N/A
TE 0.784 N/A N/A N/A N/A
BT 0.659 DE 0.812 N/A N/A N/A N/A
IE N/A N/A N/A N/A N/A
TE 0.812 N/A N/A N/A N/A
Bl 0.661 DE 0.813 N/A N/A N/A N/A
IE N/A N/A N/A N/A N/A
TE 0.813 N/A N/A N/A N/A
Pl 0.841 DE 0.089 0.238 0.187 0.023 0.440
IE 0.719 N/A N/A N/A N/A
TE 0.808 0.238 0.187 0.023 0.440

UN8LAR: DE = Direct Effect, IE = Indirect Effect, TE = Total Effect, N/A = Not Applicable
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