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Abstract

This research attempts to develop a model of the causal factors which influence customer
loyalty to investigate the way these factors influence modern trade businesses in Nakhon Ratchasima
Province. The target population of the research, or customers who have previously used modern trade
stores to buy them services, is the sample group, there was 640 samples in Nakhon Ratchasima
Province. Statistical analysis by means of the Structural Equation Modeling (SEM) model in the province
of Nakhon Ratchasima, which analyzes statistics by finding in the causal factors' direct and indirect
influence relationships that impact customer loyalty in modern trade businesses. The results suggested
the components of the marketing mix and customer relationship management indirectly improved
customer loyalty. Components of customer satisfaction have an immediate and positive effect on the
loyalty of customers. Explain the components of the marketing mix, customer relationship
management, and variability. Customer satisfaction in the province of Nakhon Ratchasima, modemn
trade businesses value customer loyalty. The model fits the empirical data in a harmonic approach.

There is an explanation for 75% of the cumulative variance.

Keywords: Customer loyalty, Satisfaction, modern trade, Nakhon Ratchasima Province
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