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Abstract

The purpose of this research is to study marketing strategies and brand image that affect trust
and the process of deciding to buy food products with the identity of Phetchaburi city. The sample group
consisted of 323 consumers who had previously purchased Phetchaburi food products using the random
sampling method. The instrument used in the study was a questionnaire. Statistics used in the research
are percentage, mean, standard deviation, correlation coefficient analysis and simple and multiple
regression analysis. The research results found that 1) marketing strategy, brand image, trust and the
purchasing decision process were at the highest average levels. 2) marketing strategy includes products,
place, promotion and price have a positive effect on trust with statistical significance at the .01 and .05
levels, with a forecast of 59.8 percent. 3) marketing strategy includes products, place, promotion and
price aspects have a positive effect on the purchasing decision process with statistical significance at the
.01 and .05, with a forecast of 61.5 percent. 4) brand image includes value, attributes, benefits and user
personality aspects have a positive effect on trust with statistical significance at the .01, with a forecast
of 51.3 percent. 5) brand image includes value, attributes, benefits and user personality aspects have a
positive impact on the purchasing decision process with statistical significance at the .01, with a forecast
of 61.2 percent and 6) trust has a positive impact on the purchasing decision process with statistical

significance at the .01, with a forecast of 39.9 percent.
Keywords: marketing strategy, brand image, trust and the purchasing decision process
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. Unstandardized Coefficients
NAYNGNITAAA

! B S.E. Beta t Sig.
ﬁhmﬁ(a) -.589 231 -2.549 .063
PAUNARAUA(X, ;) 569 046 524 12.358 .000%*
PIULDINNAITIATINRUY(X ) 301 .028 416 10.884 .000**
PIUNTANLATUNITNAIN(X, ) 212 026 .341 7.995 .000**
PUTIA(X, ) .036 017 .094 2.130 .034*

R =.773 R Square = .598 Adjust R Square = .593 S.E. = .08660 F = 109.759
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! B S.E. Beta t Sig.
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AUNTEUATUNITRAA(X ) 217 .025 .348 8.662 .000%*
AUIA(X, ) 033 016 .086 2.067 .040*
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1Y o w

“fpdrAgnisadanszau .01, *dvdAgynsaiannszdu .05

v ]

HANISITENUIINALNENITNAINATUNEAA I ATUTDIVNINITINT MUY AIUNITERETUNITAAIALAL
ﬁ'mi’]ma'qmamamﬂﬁiaﬂizmumiﬁm?{ﬂﬁ]Lﬁaﬂ%asuaﬂﬁuﬁm agafifeddnsadnfiseiu 01 waz .05 Tned
AndasrnEwini - 684 waranunsndunensainszuunsRduladendevesfuilnaldterar 615 Hou
uaunnsfie Yo = -.684 + .583(X,,) + .307(X,5) + .217(X,0) + .033(X,,)

auuRgIun 3 nndnvalndumdmanisuindeaulinga

HunsfusesnunwIngudiuinisddmsansive (Ta) eglundu 1 | Nsansuyvemansuazdspumanuninendesuys

Vol 18 NO 2 May - August 2024



46 Journal of Humanities and Social Sciences Thonburi University

VY

A1599 4 MsTATIgviAduUsEAnTanduiusvesiuus amanualnsduaivesulnafidodunie1nis

o v

nanYalawNYIY3
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MNANERATIELA Coefficients Beta t Sig.
B S.E.
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AWANEAINIIAUAN

B S.E. Beta t Sig.
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