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Abstract

This article was a quantitative research study that aimed to investigate value perception and
food consciousness toward behavior intention in street food, as well as explore the correlation between
perceived value and food consciousness in regards to behavior intention in street food. The sample for
this research group consisted of 450 Thai tourists who were customers traveling and having experience
with street food in Bangkok. Questionnaires were used as a research method to collect data. Descriptive
statistics, including percentage, mean, and standard deviations, and inferential statistics, including the
Pearson Correlation, are utilized in analyzing data. The study result indicated that tourists have a high
level of perceived value and food consciousness in overall. And the analysis of the correlations between
perceived value and food consciousness that affect tourist’s behavior intention in street food indicated

that the correlation coefficients between all variables are related at a statistically significant level of 0.01.
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Fouavam (X = 4.39, S.0.= 0.79) kagn13nsentniauAmam (X = 4.38, S.D.= 0.70) 3l Wnviouien

U q

naudegainsnseniniauemsegluseduin loun nsmsemindsudsan (X = 4.20, S.0.= 0.74) UazN13
AseinIaunsIdUA (X = 4.10, S.D.= 0.73)

ngAnssunasilalduimaiuemsiums wuth nmsastnviendisanguiesnsdinginssunsaslald
U3N1ssmemnsunsegluseduiin (X = 4.01, S.D.= 0.78) waziflefansanduseusafiu wui dhveadien
nqusiegafinginssunisaalalduinisiuemssimiseylussdunn 3esddumudnade tdun dala
JznduIn Fegmdeliusnisiiuemnsdnudueu (X = 4.07, SD.= 0.77) Adlauuzihduemssunsliausy
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A15199 2 NITUFAMAILAZNITATENENS AU IMISHengAnTsuAURdlaveninviauiedlunislduInig

Y

FUDWTIUNN

QRERTP TG X S.D. wlana
1. AuANAIAILNIEAMN (Physical Value) 4.35 0.70 | wnfig
2. ANUANAIAULATEFNAY (Economic Value) 4.39 0.65 | nfian
3. ANUANAPIUNTEELS (Leaming Value) 3.94 0.81 1N
4. AUANAIAILI5HA] (Emotional Value) 4.34 0.72 | wnfign
5. AnUANAIAUFIAL (Social Value) 3.88 0.89 )
ANTINVDINTTUTANIA 4.18 0.75 10

nsaseninidinuemng X S.D. wlana
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2. fdslawusiduldeusunsuiudemesulatuazeonlad 3.99 0.76 110
3. iusslearuenaseuns/ieulinlduinmsduenmsiiviu 3.96 0.81 11N
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AN 3

AN5799 3 LansANduUsEAvsandu s IwUsUdeNilNafe Behavior Intention Tunsidusnssuemnssumig

PV1 PV2 PV3 Pv4 PV5 FC1 FC2 FC3 FC4 SF1 SF2 SF3 SF4 SF5 Bi1 BI2 BI3
PV1 1 .840%* .539%* .619%* 325 .663%* L6597 .764* .620%% .433% .405%* .389%* 312% .363%* 417 .360 .391
PV2 .840%* 1 .522%% 676% .381%* 678% 610 147 577 4597 372%% .3497* .334%% .356%* 369 .325 .353
PV3 .539%* .522% 1 .583%* 537 .540%* 702 574 .580%* .402%* .352%% .358** .295%* 274%* .389 342 336
Pv4 619%* 676 .583%* 1 375%* .583%* .683** .695%* .601% A4T71% .459%% 414 371 421 412 393 .387
PV5 .325%* 381 537 375% 1 .329%% .658"* 387 .396%* .293%* .202%* 132 .208** .264** 227 .251 229
FC1 .663%* 678" .540%* .583%* 3297 1 615 1297 527% .390% 367% .353%* 318* .363** 395 .326 .389
FC2 .659%* .610%* 702%* .683%* .658** 615%* 1 744 .642%% 429%* .354%% 342 .309%* 357 .449 .449 417
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AN5199 3 LERIANFUUSTANS ANAUN LSV IR MU IUNTARD Behavior Intention MINTIIUINITITUDMITIUNN (FiD)

PV1 PV2 PV3 Pva PV5 FC1 FC2 FC3 FCa SF1 SF2 SF3 SF4 SF5 BI1 BI2 BI3
FC3 T64%* 74T 574 .695** 387 129%* 744 1 .700** .488** 499** 454%% 422 .440** 472 443 .496
FC4 .620%* 577 .580%* .601%* .396%* 527 .642%% .700** 1 377 332 347 292%% 325 .348 342 329
SF1 433% 459** 402%* AT .293** .390** 429** .488** 37T 1 778 .696** 112% T3 720 672 745
SF2 405%* 372%% .352%% 459%* .202%* 367 54 .499** .332%* 778 1 791 744 137 694 651 710
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SF4 312 334 295 371 .208** 318 .309** 422%% 292 T12%% 744 755 1 814 J55 652 750
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Bl1 417 369 .389 412 227 .395 .449 472 .348 720 .694 736 755 770 1 801 867
BI2 .360 325 342 .393 251 .326 .449 443 .342 672 .651 673 652 .801 .801 1 823
BI3 .391 .353 .336 .387 229 .389 417 .496 .329 745 .710 759 750 .867 867 823 1

*Correlation is significant at the 0.05 level (2-tailed)

**Correlation is significant at the 0.01 level (2-tailed)
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Y 9 Y
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