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Abstract

In the dynamic and uncertain global environment of D-VUCA, new-age entrepreneurs play a
critical role in business survival. They seize opportunities to start new ventures in emerging markets,
develop innovative products/services, and adopt advanced technologies. This article examines the key
factors contributing to the potential of these entrepreneurs: 1) Entrepreneurial characteristics,
encompassing traits and attributes; 2) Entrepreneurial learning capabilities, involving knowledge
acquisition and adaptability; and 3) Entrepreneurial networking abilities, emphasizing relationship
building. Market orientation mediates these factors, impacting strategic change management,
competitive advantage, financial and non-financial performance, and customer responsiveness. This
research draws upon a comprehensive review of literature from diverse sources, offering practical

insights for strategic management and guiding future empirical studies.

Keywords: Modern Entrepreneurial, Strategic Change Management Capabilities, Market Orientation
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3 a o
AOUTEEIANTTIRY
1. iiefinwesruseneuvesinen ngusenaunisadiel

2. \eduasentadeidsaauasiadnsvesdnanmgusyneunisadell

NNSNUNIUITIUNTIU (Literature Review)

ﬁ'namwé’ﬂixnaumsaﬂﬂimj (Modern Entrepreneurial Capability)

Mnuwdamsfuiuszneunsiiiuiiveusuiulaeiiluves (Baron & Shane, 2008) Angam
Huszneumsasielvy (Modemn Entrepreneurial Capability) visnggia Aingameesusznaunislunissuilenia
(Recognition of an Opportunity) seaiuloniadlunisizudussialvaludundefusivieuinisiv q (New
Products or Services) nannluil (New Market) #3891nn52UUN15WaRT1AN (New Production Process) il
wavensdamaluladlmi nsadeanuduiauaznisianisionaiuln nmsnauwunagns WieliiAaua
dufeegnaiiuszansnin Taslanizmadiunsdnnisyaains nszdu gela uazinw ninauiiadnuningds
ooty smdsnisa¥nnuduiusfitlussrinagsiunofigsie uazniafuiiemanouunuannisamu
denlinagnsiteliuiinaustlomianmsdiiunuvdonailsuniigaainnisussneunis

Mndsudnenmdusznounisadlu nanaudnuuzvssiusenaunsaediu il

1) shunadnuazvesnsiuguszneuns (Entrepreneurial Orientation) tendesiumuifulafiay
a%f’maiiﬁ?%ﬂmiﬂ AuvnALLEs wartudagniniloguas iielonamenisaanalysl (Miller,D. 1983; Lumpkin
& Dess,2001; Wiklund & Shepherd, 2005; Li, Y. H., Huang, J. W., & Tsai, M. T. (2009) Usegnaumie n1g
fuilun13Bs3n (Pro-activeness) NsBaXFUAINIABA (Risk-taking) wazAnEAmn1uTsdu (competitiveness)

2) shumnuansnsalunsiBeuivesiusenaums (Entrepreneur’s leaming Capability) fUsznaunisi
fanmwindeniiBesiue gmsimudnmiuannsowarnisainsdanruaansolunisudedy asaunsolunis
sdsiadumadiml  (Explorative) wazmsuaiammls  (Exploitative)  suifiunalnnisadsyarniidaels
Auszneunts museuluniswistulunaia (Lisboa, A, Skarmeas, D., & Lages, C. (2011).

3) druAnuansaluni1sasiunIeUnevesusznaunis (Entrepreneur’s networking Capability)
AuannTavead e eluamansauuunaTafiaianisianseninsfuiinsluagneusnasdng
(Battistella et al,, 2017) A1 NaWITAVDUAT DU IBYITAUTENA99 Lﬁawﬁ’ﬁumdqsﬁagaﬁmﬂ seylenia uag
AoUAUBIBE NTINT WoAIFBINMSTRIMAMTIUABUL AR 950157 TnslamnengugUsenounisuuaidnuay
yndeuiiinnenssiia dufu miuaunsoveusdoteetis s nmuesiusznaunslévanss
(Lin & Lin, 2016; Cenamor, J., Parida, V., & Wincent, J. (2019) Usgnaune 1) 11931904 ULA38U18 (Network
orientation) 2) N15@519:A39118 (Network Building) 3) n135nw1AN&uRusIATOUE (Network Maintenance)
way 4) MsUseaunuAIeuny (Network coordination) Cenamor, J., Parida, V., & Wincent, J. (2019)

MnnmsAnwdudneamiuszneunsasielmiiiiuannuin dneammeluvesiuszneunisiisvina
seuszansnmlunaindsoonuagiamunsuuuuiuszneuns msdisafumasdl wagnisuarsndils ans
AnulauSeuegneiiuse@nsnan Lisboa, A, Skarmeas, D., & Lages, C. (2011) 21nn15An¥1v09 Cenamor, J,

Parida, V., & Wincent, J. (2019) WU11 AMNENNIS0Y0LNaRNBSUARYE EINANIENUNIIDDNRDNAUTENBUNITVDY

Ausznoun suwnan wazilunisiindaanuaiunsavennistie wazn13AnYIves Siyamtinah, H. S. (2016).
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M3finwes (Baker and Sinkula, 2009) Wui1 8aANIANTSYAEUAAIR (Market Orientation) ragvioudiesesiu
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JayagnAwarn1snatnilasuniglussAnsiiienauausnaine19viuyiiedl (Deshpande & Farley, 1999)
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3

nsdatiugnAn 2msdatugudady uag3nisuszaununigluesdng (Masa’deh et el, 2018) vilvineuauas

©

feALFBINTYBINATIN LagamsadauenuafimdeniguisliiugnAndimung wunisiFeuiuas
WINNITUIINGNAT AUUS LAZANINUINBUVBINAINNBUBN (Huang, S. K, &Wang, Y. L, 2011) 31nA15ANY T
Usedng Idszyihiiansvewaadanuduiudidsuindusainmlussduuien desams Ussdniaimms
N13RULATUTEANTAINNI9TINA Jimeénez-iménez, D, & Cegarra-Navarro, J. G. (2007) L¥ulfg iy n1sAnu1ves
Samodra, E. W., Pasaribu, B., & Samosir, P. S. (2023) nansfinwiuansliiiuinnisyuiiunan nalaensdludsuan
somsUiulsszAvBammmegsia feduannismumuissunssuiieiu §3deTsmusteiausluniside deil
YorauanisIsed 2 (Proposition 2): nsyaiunaInddninansuindeauduiussEnIdnenIn
Fuszneunsalislmiuaganuanansamsuimsnsiasunlandsnagns
ﬂmummmmsu’%msmim?iaumeL%qnaqwé (Strategic Change Capability)
mNaNsaMsUIsmsiUasuuUaadanagns (Strategic Change Capability) manefia A1wanse
yasnsAnsinfouiuninudsunasegaduszuy fnssuiunsuasuauufoaduiuaudusiieg Tagli
A lunuuleuny TausTl waglassasnesnns LﬁaﬁwuﬂgjﬂwsLUﬁauLLUaaszimaq‘wﬁ‘ (Strategic Change
Interventions) Gazviouliifiudinsidsuutandmlouts NM150onkUUTAUsTINDIANIT WaTNNTEBNLUY
Usuasulnssadsesdnisiaadnetalau (Kippenberger, 2014; Zhang, Liang, & Fan, 2017) Usgnaunay 1)
MTNUNLNTFUILNTUITNSIWABLULUAT (Planning Change) fmuaitivsneuas Tnquszasdditaiau Anwi
Anszisniunanseny suduuimsiansianssumudsuiunon saAsuniatesdmsluganuduse snu
Fean1amdnveesfnsfianwnuls (KochJet el, 2016) 2n15USUFILUUSUNSUVD909AA1S (Coercive
isomorphism) Lilelvegsenananunisal uazusindnduainiadunieusniinaunliils (Glebovskiy, 2019)
MIUFUFMUUUEUNEUYD999AN1S 2INNTEUINSTNAFY I)Msaigaaunansgnsmans (Strategic Balance)
Hueesilodmiuesdng lunmsduiunagns msnaunuszozenveeAng ANvaNnaBsnagnsazgnivua
Hundwenavdeauannsafiddnenmiiaunsn 3oufesuaunaiulomaiionafintudsaunsnssyldlaens
wansmanuduldldlmllusaavienaalmifiasdun wasnmuinaudueranseuiioniiatu Tema uawde
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ANANYBIDANT Bordum, A (2010) Armiensnsalumssudmsiasuntamesfums (Sense Making) n133u§nns
Wasuwlaaduesddszneunisveanagnsesdns fuimsifinuiviazidnle fsnnsdsuuvas agiuse
nszdu imsUssdviienginrindss nanszvuiiasifniuesdns annsaUssiiiuaniunsaififedy wasiunis
Wasuudadldegeiiuszansnm dawadonnuldiueunienisudsdu (Moon & Rausch, 2009; Helpap &
Bekmeier-Feuerhahn, 2016)

Forausn133deil 3 (Proposition 3): AuEINsANSUIMINSWALLaLTsnagns Savswasiede
IUSeuniensuedu

MsAnwIves (Pizzo, 2022) wuin anandnlanelussdnsfudsiidndu nseuiunisuims azaaels
AU RO afeanuningiazaudilatiuiu Ilenadlunisiulaunesdns (Kippenberger, 2014) n15a3nsg
AnulaUaumnIsuUetu Tdanuaunsanvafiyg) wasauAnasIaTsA wNNITHUITUMERUUNT TGN

@ a

oA wazwssnu Wunisassgaanialindndarivaguinig dhungnisenssauanuausalunisutaduves

£)
q
v
I3 v W ¥ v = o £ 4
A

BIANT AILUUIINATNUMWITIUNTIHINAY BT muadeiaualun1side sl

Forauan133seil 4 (Proposition 4): euanaNsANsUIMINSAsULaNTnagwS Tavisnasiena
MIAIUEIAY

N13MBUANIANABINTTRNANBENEIUTEENSAN (Efficient Consumer Response)

NINBUANBIANFBINITANATeE1TUsEANEAW (ECR: Efficient Consumer Response) lunagns
uinnssuiiiamunlaggaamnssuiuneveshdmiunisuiuUssidaguimu Salmon, K. Assodates (1993) luns
anAuUNITALILNULE NMTUTUUTINTAIUANEUAIAIATINETULALTE TN TEAUVDITBIMNINTTINUNY
dudgulne u3lan lundeuq Aunisensefuanuiianslavesgnin Inegdiegluviasleguniu (Supply Chain)
sosiidvanesiuiu fie MydweunualitugnAUatenis

nagms ECR yatiu Tnstannzegnadlonadifyaussnislunsuiuussussansam Hoffman, J. M, &
Mehra, S. (2000) 1t 1) mMaifiudsgansnmmsdndssanduduasnsiaassiuiiilefiusonueuszinnde
MTIWUNT NITUYUILUVBITILALFUAIAIAFY 2) mﬁﬂﬁxmaf?mﬁwaEhma'aaéf’mmmwémiﬂé’a%y’u’mmaﬂﬁﬂ
3) myandunuNTAarn1sduasuEUSLaa wazd) andunulunsiauasiugndnsiueilv

madsuuladluuiunmagsiavilinsudsudandsnagnsiamudndulummumudumiadna
gudvosuTPlutagiuiiefmundigsialniuazeliausoudeduneldddmin nsudmsnmaudeuuias
\Banagnéfidflafanudesnisvesgndndudisndulunsimuiiiaisenuuandiswosnuen inligsaa
I¥iFsuileuisuiiivuiuguda (Demil and Lecocq, 2010) n1sthiausamAUuNa TR Tuogiuniuidilaly
Soulvmagsiafuguiieliusslerinnnsdisuudandanagns Wesmnndunaiatimeduddsuly
$nYudosimunitimunengunainlu (Foss and Saebi, 2017) Faagviourmunsiudsuiaadsnagns 1wy
rupaalmiduuinig dumsddeianisvidenisitauremnaemelulalneaudmilefuiusing 1y
#u Tnn1sdsundadassadiaiasldnman (Value Chain) vasesdnsliiinudaneuuiniu tiewmungsia
UsAS Lﬁaﬁwmmmﬁuﬁuéﬁuqﬂﬁﬂ Holtstrom, J. (2022) @enmnaosiuiuidevas Nguyen, H. K (2022) wuin

a v
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UsEAVBHANNTNBUAUDIAINADINITYNA

aulAUIaUNI9NT5IYITU (Competitive advantage)
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uieves Porter lutl 1985 Wuadusniildsnin deldiussunanisutsdu nsasounsosqmuand
uanens FeansnsaldifielivsglovinnlonanisssfiauazairsmamlsSonienaliuioulunsudedu Weyn
femnuldiuseulunisudady avmneds WemnulduSouvesussmvidousemeamioguas nnagns 1éud na
gnsnsilugidudiunu nsaianunaneis uaznisautunainenizeaIu M. E. Porter (1985)

AuldSeunenisudadudie wnAnnluigania (ussduuion) uazunnin (uszauuszme) (u
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S2AUBIATEAU) Godpower, O., Ndubuisi, N. P., Eze Nkeiruka, C., & Ogechukwu, O. R. (2022) usnaniléail
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Fowauan1s3deil 6 (Proposition 6): delsiuIsumsnsudstuiidvisnasenanisiidugsio

HaN13AlUIIUYE9§INa (Business Performance)

(Wheelen and Hunger, 2010) Iarusmnedn Uszansmmduansyddnuesnssuiumsiaunves
Aanssusneg Tuesdns uasilunmsivunmiuegsenvatedns UseAvBnmuesesdnsiensuandliiiui i
srnslivszloviigegaanninensidudesliuar dudesliliussg Tnguszasduasfugngeanueseune ey
¥9399An3 (Tomal and Jones, 2015) N15¥anani1saduau wuald 2 dru laun A1un1sdu(financial
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Usenauns Sawaean, F, & Ali K. (2020) n15¥nadufianelavesgnAtanuisausueniseuiaals auudrfse

n1sfuindeuesAnsluganudiiaaiuisaveniwadnsveanisaniivauvessdnsidegiunuisay (Dita
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Wulandari, 2022) dsfidfgyfigadmiugsiafieand dedunisadrsanuiiaelaungnArfuludedudu ain
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Tnesavsduinlanazanudesnis uenaind aandAnwives(Baird and Su, 2018) M3 ¥AUsEANEAMMANEER
(M33u gnén nsideuduasnaidiuln wagnszurunsmagsianisly) uazdsyaniamuesesdng Aliudy
94ANTANNTINITUINIATNIINIINTRUMaETlllenensiuiiiouiul ssuszansamnsiauuesesdng
fefuanmanumussanssudnsiu §idesmuadoiaueluniside il

Yorauan1333uil 7 (Proposition 7): UszAnSranismevausinudesnsgnn Jvswasionans
ANIUTINT

INMINUMUITIUNTIN aseasuisladelavniasnaansvesdinanmgusenounisadiel

(Modern Entrepreneurial Capability) 1unseunuiAnnside (Conceptual framework) Téfanmi 1

msjaiuraia

JalaSaurmanisuwtiatu
(Market Orientation)

(Competitive Advantage)

v, o &
WWUF}WHW.‘!IL:"UBWTELUU

HUsznauns (Entrepreneurial
Crientation) P2 k6
\ J
uan15A{iugshia (Business Performance)
fuanuaansalunsieuiua Fnoamsenaunsadvlml | py ATAUANTIONITUINTNG Funtsiiu (Financial Performance)
u:m:ﬁaum‘s (Entrepreneur’s (Modern Entrepreneurial LU%WLLUau%maqwﬁ' uitlailevnantsiiu (Non-financial Performance)
learning Capability) Capability) (Strategic Change Capability) 'y
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networking Capability) (Efficient Consumer Response)
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WasuulauBsnagnsvesesdnis iWesenaadnyuzvesnmsidufusznounis mnuamnsalunisiFeuives
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