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Abstract

This academic article aims to present the factors that influence the outcome of
sports tourism in Thailand by using 6important components to measure the success and
sustainability of sports tourism in the long term: 1) satisfaction 2) repeat visits 3) word-of-
mouth 4) positive attitude 5) perceived quality and 6) perceived value. It also presents 3
factors that influence the outcome of sports tourism in Thailand: 1) marketing strategy (7P’s)
2) digital technology and 3) sports tourism motivation, which play an important strategic
role in promoting the outcome of sports tourism in terms of economy society and the
development of sports cities in Thailand. In order to achieve tangible results, it is further
suggested that the influence of these factors on the outcome of sports tourism in Thailand

should be confirmed by analyzing the structural equation model.

Keywords : Sport Tourism Motivation, Digital Technology, Marketing Strategy,

Sport Tourism Performance
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