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Marketing 4.0 Strategies for Developing Sport Center Business in Thailand

Amorn Nantawakul Sid Terason

Abstract

The objectives of this research were to 1) explore the sport center pattern in Thailand.
2) study the marketing strategies of sport center business in Thailand 3) develop the guideline
of the marketing 4.0 strategies for sport center business development in Thailand. The required
information was gathered through In-depth interview experts in this area and sport center
entrepreneurs. The reliability of questionnaires was 0.968, and the questionnaires were used
to obtain data from 400 respondents who were the customer of the sport center in Thailand.
The researcher analyzed the data collected in terms of frequency, percentage, mean and standard
deviation. In addition, the content analysis was used to analyze significant data and presented
in form of descriptive analysis. Results of this research revealed the following:

1. There are 5 patterns of sport center in Thailand as follows: 1) the sport center of
health and excellence 2) fitness center 3) Niche club 4) the sport center of practicing and
physical fitness test (Academy of Sports and Exercise Medicine) 5) Free of charge sport center
provided by government organization.

2. The marketing strategies for sport center business in Thailand use 5A’s marketing
strategies which consists of 5 elements as following, Al: aware, A2: appeal, A3: ask, Ad: act, A5:
advocate and the strategy of marketing mix 4C’s which are C1: consumer wants and needs,
C2: consumer’s cost to satisfy, C3: convenience to buy and C4: communication as well.

3. The guideline of the marketing 4.0 strategies for sport center business development
in Thailand by applying 5A’s marketing strategies and the strategy of marketing mix 4C’s
combined with differentiation strategy. The sport centers provide both online and offline
information of their own sport products and also others brands for customers to access
information easily. Also, providing booking service, stadium use service, business partnership,
and organizing a grand sport events which engage many relevant partners to bring the
investment.
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