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The Relationship Between Marketing Promotions and Purchase

Intention of Souvenirs: A Case of Professional Football Clubs in Thailand
Aniwat Numluemkid* Chatchai Chatpunyakul**

Abstract

Purpose: In this thesis have objective to study about how to increase the volume
of souvenir sell per day in the football club in Thailand league.

Method: The population that using in this thesis selected by the supporter from
the football club in Thailand which the best of five in part of higher of selling the product
in souvenir and visit shop for the club. Data Collection Sample size — 400 Questioners for
supporter from the football club in Thailand. Analysis: Collected the data by using
Questioners to find the outcome. In addition, the result can be analyzed by statistic to
find the number, average, standard deviation, Pearson’s correlation coefficient, and
multiple linear Regression.

Result 1. Marketing promotion can increase the volume of selling product for the
client who interesting in buying the product in store differently by 0.05 (r = .436). 2.
Regression coefficient variable by advertisement and selling by staff have no effect on the
customer who interesting in buying the product (P-Value = .200, .085)

Conclusion public relations and marketing promotion have a dramatic effect on
the customer who interesting to buy the souvenir in store differently by 0.05 and beta
coefficients = .217, .152 respectively. Conclusion: Marketing promotion can increase the

volume of selling product to a client who interesting in buying a souvenir in store.
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