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Abstract

This academic article presented the guideline of workers’ performances and
attitudes adaptation for surviving in the Thai Tourism Industry under ASEAN Economic
Community Standards. The integration of concepts, theories, relevant research, and
author’s opinions are included to present the guidelines of workers’ performances, which
is composed of workers themselves and work environment. Moreover, the guideline of
workers’ attitudes, which are composed of positive thinking and creative thinking, are
explained by integration that leads workers to survive and adapt themselves in the Thai

Tourism Industry under ASEAN Economic Community Standards.

Keywords: Performances and Attitudes, Thai Tourism Industry, ASEAN Economic

Community Standards
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