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Abstract

The research aims were to 1) study personal factors, market factors, social factors,
psychological factors and the decision to consume functional food products of the senior
citizens in Bangkok. 2) Study the relationship between personal factors, market factors,
social factors, psychological factors and the decision to consume functional food products
of senior citizens in Bangkok. 3) Study the factors that affect the decision to consume the
functional food products of senior citizens in Bangkok. Samples in this research were
composed of two groups: 1) The in-depth interview with nine senior citizens above 60
years old in Bangkok who decided to buy the functional food products and 2) four
hundred senior citizens above 60 years old in Bangkok who decided to buy the functional
food products. The research tools were the questionnaire with reliability of approximately
0.962 and interview questions. The data were analyzed by percentage, mean, standard
deviation, Pearson simple correlation coefficient, multi variable correlation, and multiple
regression equation. This research demonstrated the overall decision to buy the functional
food products is in the high level. The factors that affect the decision to buy the
functional food products are the consumer confidence, family, product, price, life style,
sale promotion, and gender. Seven factors account for approximately 53.5% of the

variance in regard to purchasing functional food products.

Keywords : Functional food product, Decision making to buy, Senior citizen
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