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Abstract

This research aimed to study perceptions and behaviours of parents towards television program
classification logos and to study relationships between such perceptions and behaviours towards television
classification logos by conducting the survey research on 400 parents of children aged between 2-6 years old
within Bangkok metropolitan area. The research instrument used was a questionnaire with reliability
coefficients of .78 to .80. The statistical procedures used in data analysis were the percentage, mean, standard
deviation, t-test, F-test, one-way ANOVA, pair-wise comparison, and Pearson’s product-moment correlation.
The finding of this research revealed that : 1) the sample group’s perception and ability to comprehend television
classification logos were at the high level and the sample group was able to correctly explain different television
program classification logos; 2) regarding the behaviours of the children’s parents towards television classifica-
tion logos, it was found that the parents would allow children to watch television during weekdays on the
average of 1-3 hours per day and during holidays for more than three hours; the top three television programs
that the parents would allow children to watch were cartoons, children’s programs, and children’s game shows;
the television classification logo that the majority of parents in the sample group allowed children to watch was
the logo “U” which stands for early childhood program, while the television classification logo that they would
not allow children to watch at all was the logo “@” which stands for adults only; as for the parents’ behaviours
of watching television programs with children, most parents would engage in active mediation, restrictive
mediation, and co-viewing behaviours; and 3) regarding the correlation between the parents’ perception on
television classification logos and the parents’ behaviours toward their children’s television viewing
behaviours, it was found that the parents’ perception of television classification logos had positive correlations
with their behaviours of viewing television together with their children and with their behaviours in giving

advices to their children on viewing television at the .05 level of statistical significance.
Keywords : Perceptions, Parents, Behaviors, Logo Television
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