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Conservation Tourism: A Case Study of Wat Sai Floating Market in Bangkok

a 4 ¥
371050 UNLN*

AINYIBIUIANTTY WP INYNDUSTITUAERNS

unfnge
= ‘:4' ] =i a YA e Y o ¢ A a ¢ Ao q v

nsAnwseINsieae oSy nsdlfnwnaiairialns nguszasiiediasgsianvgivinly
natnuinlnsiasuaufisutesas wazfinwinisdanisnisvediieadaeusnyuamainininlnsnieuiaue
wuzkavslunsimuueaimihialvsliidindnass vuddsatuiiduns@nyiviadanunin laenis
dunuali@edin nqudiegns 5 ngu w57 au laud 1) dngusy 2) Wwtisy 3) veAn wiAlusaia
4) dnvisaiied 5) gusznaunsgsianiaenu kazlisUTinalasuaniuuasuaunguytiuluguyy 317y
430 99 BeEI38 IminTeyanianuALIATIE RN T

NMIAN nu amenvihlvisaiedrialvslasuanuieudesas lawn Jggmizesnisuimsdanis
vsnanuininsdadiandandiunielu Usneuduanuasgidanluiuivihlianwindeu I093namu
Idasuwdasluua vilimainiignanunumadiunseudunisdyasmadn Tneduunldnnsdyasmiaun wae
v X a P < & Y & =/
neTuUIBVRIVLUNLNY unlalanumeteumaneasslunsiuynaisin daln sl winlivsgay

=% '

AnudIse esndnvisafisnuuddldifuluauiaeanis dnvisaiiendedisuiuanaasens wed wlAA
U Jmeesneufmeeniufiazsne uwastutuidilifilasansiuypaininialnstuudn
msdansmsviesdisrvewatniinlns lusfinnszuavesnisvieafisndiveoydnudilidunfevetau
Tutaqiu iWesndslafinansenuannnisvieaiieaguwsamiiowlutlagiu aunsenist w.a. 2545 Adinanuis
FpuneadunaInin iy Gul nshuwiAaEenvesiienlieysnvdnun Jufalasinisidesnis
o e @ & a da i S aw " o | a = v Yo v oA
ausnuuinussuauAuninumvewantlinsegdell dosnisduaiuendn aielaliiuviesdiu uas
Ualenalviyuuiidausiy usflivssauanudnsa aufedegiunaimhinlnsidsladladnisuimsdnnisnis

Vioue ey Yee 1993444

* Q’ﬂizmuaﬂwé’ﬂ (Corresponding Author)
email: teerapornn@oic.or.th

SDU Res. J. 8 (1): Jan - Apr 2012 Conservation Tourism: A Case Study of Wat Sai Floating Market in Bangkok



50

o ¢ P ° o ' a a o ¢ | A ¥ o I3 P
Han13ANweasUledn mndmannisviesiiendiveyinvindieiurnainiy dalvsaszduldlden
wsgdiTnnuuiulaualuua luwdelveusnull Lwimﬂaﬁ\luvﬂﬁﬂmmmvimLﬁm%amaﬁuéﬁﬁﬁum
Ml Anesndululdunnnit waesynfulfflauniudvigldaesviodevesfinaintalvstadupaiaunly
Y & o -~ o o ¢ @ 1 v < vo & o Y &
wanluduiunnn wsemndesniseusnuusaninusssuduiienld ewelidadunusidnaainininlnsdu
Usgamn

q

AEARY: Manatl MIvieaNellieuing NMIANI1SNISHRNNYT Wawisalemainusssy

Abstract

The purpose of this research was to analyze the reasons why Wat Sai Floating Market has lost popularity,
to study conservation tourism administration of the market and to suggest the guidelines for its development
and rejuvenation. The qualitative method used in this study was the in-depth interview. Fifty-seven interviews
were conducted with five groups of people comprising of community leaders, government officers, market
traders, tourists, and private and public entrepreneurs. For the quantitative method, 430 questionnaires were
distributed to community members. Collected data were analyzed by using the descriptive analysis method.

It can be seen from the study that there were many problems in the management of Wat Sai Floating
Market including an internal conflict, a prosperity flow into the community area, and a change of traditional
living. For these reasons, the floating market and water transportation have become less important and have
been replaced by land transportation and commerce on land. Though there were many endeavors to improve
Wat Sai Floating Market, they failed because many tourists were disappointed with the place they visited. The
number of tourists has decreased, and therefore the traders lost their profit and moved to other places. Until
now, there have been no plans to redevelop Wat Sai Floating Market.

Previously, the tourism management of Wat Sai Floating Market was not popular in terms of
conservation tourism when compared to the present, and the result was that the market became less affected
by tourism activities. Until 2002, the Jomthong District Office started recovering Wat Sai Floating Market
and accepted the conservation tourism concepts. As a result, many projects were implemented to preserve and
recover the traditions and values of the floating market. In addition, the projects aimed to promote careers, to
earn incomes in local areas and to support community participation. Although there have been many projects,
Wat Sai Floating Market has not met the serious administration of tourism conservation until now.

The research concluded that applying the conservation tourism theory could not revive Wat Sai
Floating Market since the traditional life style has completely gone and therefore there is nothing to conserve.

In contrast if a restoration was made for selling general products, it could be possible to revitalize the market.
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Today many people visit Wat Sai Land Market for shopping. If conservation of this heritage site is important,

a memorial party of Wat Sai Floating Market should be organized on a yearly basis.
Keywords: Floating Market, Conservation Tourism, Tourism Management, Cultural Attraction
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