flasuniinasanginssunisin ulavslaremnsutudedsziananis °'1L"§6231J
'[u%"m zmﬂﬁammnﬁgomwumum
Factors influencing consumer choice of quick-frozen meals offered in

convenience stores around Bangkok
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Abstract

This study aimed to investigate the factors affecting consumer choice of
quick-frozen meals offered in select convenience stores around Bangkok. Consumer
behavior was sampled by survey questionnaire method with 400 consumers of quick-frozen

meals.

The study included:

1. Personal information: most consumers were female (51%), aged between
20-29 years (50%), single (55%), private-sector workers (59%), had finished their bachelor’s
degree (60%), and had an average monthly income in the range 10,000-15,000 Baht (26%).

2. Consumer behavior: 50% responded that they consumed quick-frozen meals
infrequently and 30% spent 60-120 Baht per purchase. They had several reasons for buying
quick-frozen meals, including availability (36%), ease of consumption (29%), independent
buying decision (24%), and time pressures (45%).

3. The most popular brands were CP (41%), Ezy-Go (23%), S&P (16%), Prantalay
(11%), and Surapol Foods (9%).

4. Marketing mix factors were ranked highly (3.77) as affecting the consumption of
instant frozen food from convenience stores. As for product choice, the majority of the
informants made their choice based on hygiene (4.05) and the ability to microwave the

package (4.05). In terms of price, the informants were willing to pay more in exchange for
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convenience (4.00). In terms of distribution, the informants were likely to buy quick-frozen
meals if they were arranged and classified into categories (mean 3.84). As for promotion, the
product brochure was ranked first (3.82).

5. Personal factors- age, marital status, education, income, and occupation-were

related to consumer choice of quick-frozen meals.

This study revealed that when selecting quick-frozen meals, most consumers place

an emphasis on hygiene, variety, and perceived value for money.
Keywords : consumer decision making, choice, quick-frozen meals, convenience stores
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