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Abstract

This is a policy research which aims to analyze the situation and the need in order
to develop creative tourism in Lanna civilization, to analyze the strategy about the
development of creative tourism in Lanna civilization and to propose and ensure the
strategy about the development of creative tourism in Lanna civilization. Data is collected
from in-depth interviews with 30 related people and 17 examining draft strategy experts.
The researcher uses EDFR method, in-depth interviews and creative dialogues to conclude
the policy recommendations. The tools used in this research are interview guidelines, field
notes, and observations. It is revealed that The tourism development of the Lanna
civilization tourism is to grow significantly. Each province has a distinct distinction, but
there are still a similar cultural identity and Lanna way of life. The creative tourism in
Lanna civilization is creating a development model, promoting marketing strategy and
connecting tourism within cluster. The strategic offers of creative tourism included 1)
Create a development model of culture and Lanna wisdom in economical aspect for the
purpose of add value in tourists’ perspectives from the identity of Lanna civilization to be
creative tourist destinations. 2) Promote marketing strategy in Thailand and foreign
countries to establish and communicate a positive image of Lanna civilization tourism
based on the participation from public and private sectors by mainly focusing on the
quality tourist market. 3) Connect tourism within cluster to increase the period of stay by
elevating tourism activities and tourism routes connectivity. The results of the Strategic

Offer were consistent.

Keywords: Lanna Civilization, Strategic Offers, Creative Tourism
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