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Abstract

The objectives of this research were: 1) to study weaknesses and strengths of public
organizations’ marketing communication strategies and 2) to identify marketing communication
approaches of Thailand’s MICE industry for competition of tourism within the ASEAN
Economic Community (AEC). Research findings were as follows. 1. Public organizations’
MICE marketing communication strategies were weak in the following aspects. Brand
communication was not known locally and internationally. However, the strengths of
marketing communication strategies were at an appropriate level and diversified usage of
local and international media, broad communication and a vivid perception of target groups.
2. There were six suggestions of Thailand’s MICE marketing communication strategies for
competition of tourism within the AEC. First, a marketing communication approach to promote
MICE should go along with the marketing principles of tourism destinations and attractions.
Second, an appropriate marketing communication system should be used to reach the target
groups through various forms of direct communication with an emphasis on a two-way
communication system, such as mass and digital media. Third, an awareness of roles and
capacity of related public organizations should be promoted. For example, an ad hoc
agency responsible for MICE strategic planning should be launched to promote domestic
public relations. Fourth, a communication of MICE entrepreneurs to customers within the
AEC should consider the broad, effective, continuous public relations through various channels
and tools. Fifth, factors that could lead to a success of Thailand’s MICE within the AEC
depended upon the readiness of, for example, human resources, educational institutions,
entertainment businesses, MICE entrepreneurs, food service providers, logistic providers,
hotels or activity venues and other facilities. Sixth, the tendency of Thailand’s MICE
promotion within the AEC should embrace marketing and competition strategies, local and

international networks of the public and private sector.

Keywords: Marketing Communication Strategy, MICE, Thailand’s MICE Industry, the ASEAN

Economic Community
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fignastlifusemsutedu uasnsdnedmumsreadienyssaneuendes denndasiu Choibamroong (2014)
Iwliderauouuzlunsujsumsvisaiisadadud ymduguniunisvieaiisrvesineluies
MR LIYEI NN Seniielne Heduuuazamuamludiunivdinguuazaindqla
Prutmusssudliuinig sawieinesuazanudduulouisnisnaununsimuiuagSans
MsviBaTleIUULYTANNT denAdBsiu Department of Tourism (2016) IfTawmefagsAadanisusyau
wansduilnegaseulinfouusiu lnsgpamnssuludvosinedsliuusaviiiang Jadndudes

Marketing Communication to Promote Thailand’s MICE Industry for SDU Res. J. 14 (2) May - August 2018
Competition of Tourism within the ASEAN Economic Community



153

wissnANunaNiuyAaInsiasUsEneunsvedinglillinnsgiuseduaina Tngnisimmnvdnans
uardensBeunsaeuivmsdnuseruuasinssansununnadvivaniugaudnuilusymelne
filugUuuumendsnguuarnuinefildinnsslussduaina luumaaivnimses Pomsuwan (2015)
Ishiuaueuuamsmsuiunginssuuazimunimahauiieruegseavesnuiovhalugnamnssu
nMsvionfieanglditousnasgiuresUszvnuAsvgAve ey LagansgIuivinaiunividn
sumsvisndieaiielyaainslugnannssunsviesiirlneansandndumuesildnsgunie
andunasputuandufemeunasgluendnnisviondss wesgiunsinuiidussuu uas
wasgIuNTAemMISnguiarawd 4 sy uenantusiaenndesiu Patala (2016) I
i UAATIEinITasuEed Virtual Events uazanuddyogaamnssuludlngdt Ussmalneds
Fosedununseumaiilasasiuglnsamearmdeusumeliladansaume wu szuu WIF)
filszAnSnmuazasounqy denndosiugvsmaninsvieaidlng ne. 2558-2560 gnsmansn 2
AsauAUALarUIn1svieniies (Ministry of Tourism & Sport, 2015) NagNSNAUITLUY
Todafndilemaveailenjutunsiauuarusuglasadetugulildunesgliansodds
uwidwieaenldarann i3 frnuvaeadelumsiiunauaznisuinismsvudsassasieules
uwdsvioaflevdniuwasiouissedldegnaiiusyansnm lngvenganuidenlosiunsauuia
framaun mathuagmanmanmelulssna sudadunenisveadisigussmaenBou aonadosfi
Isichaiyakon (2015) Wiguemamavietadvddnivilissmalnedanumngaulunsduaniud
Fnuszguunnmnvidednnuamnssy oud 1. mnuazminlunisdhesnuszme 2. gaideuloadumg
mstufden 3. TswsumanuaneUssinnuagssdu deoglndidunissolwihviesalnléfuiivinlv
wunmslusnludesmanldazmnuazsnd 4. quivssyuazuanduiiidudn sonndosiuna
M¥3duves Parasakul (2017) nuin dadedslitinvieaiivnfumenszmelneg dhviesiedglsy
gnisgaretadesnunmnualindwioailen evnsuasivin Yadefsdmiutinvieadivranmivenim
Usgnaushedssnennuazgmniiduinesgiudmivinveadion wagdmiuinvieaiiessniu wu
Asdrnsmnuaganiiduasgumanisioniien Wusu aenndesiunanisideves Chuaysook &
Kovathanakul (2015) 1#3d8iF0s “msimundnoamemamnssuludludminveuniuiiosesiu
mauludtfivesssmalne” wuih lunmauvesdnenwlunissesiugaamnssulud faumdeuuas
ansnsnsesiumaitiluddsivesuszmelne uaniiielidmaveuunudundduluddfivessamelve
Afdnenmlunisutedy Samsigiaulidminveunniuduiiosludifdnenmdenisiamn
Tuesynanslugramnssulud nsenseduainmsgugramnssulud nsaianusuioluiui
msauilasadeiugIuuarAsdienuaznIn wagnsiansieniiorludmiaveunny
aonAdesuLLIARYD Ratanavirakul (2007) ldnanfsnsnaingmamnssuvioadiosin fnsld
MM5A0A1INITNAIALUUATUIAST IMC (Integrated Marketing Communication) {uia3asilofifould
fuann MsFemInsmaALUUATUES vl MIideniedesdiodemsiivnzaniuauduieuing
wnnd 1 YssnvnlduausauegiseidoadieliAnyssaninmanniian aonadestunaniside

SDU Res. J. 14 (2) May - August 2018 Marketing Communication to Promote Thailand’s MICE Industry for
Competition of Tourism within the ASEAN Economic Community



154

989 Buathong (2011) Wu31 duvesnsivuanagnsnsnaInlud Asiin1sdnnisnaenseu
nsafeanuduiussenitesdnsianiasnuniafsuaznIAleNTUNANSATUNIATEIUNNTUT S
funsUfuUssanuiidaiansulud msdadaaiunisnaialutiananianieg saudennsdai
MInan wazn1sUszrduiusegadaiios Welunsfiudnen nuazsesfunsadyivinves
gnamnssludludssmalnefiintunnd aonedosfugnsmanimviendlealne we. 2558-2560
(Ministry of Tourism & Sport, 2015) latduwwifanisiauilueg udningnsmansnisiam
MTYIANMSIEIIeNASE MAlenvularAUsEAY Tuliudddyierliinstuirdeuyvsmant
mavieadisalnefulledisdeiiios mstuindougnsmaninsvieaiionlny we. 2558-2560 iy
FodlFsunsaduayuanmanisifautisansse noemzunummsiamsamesnialssnauuay
maenvulusiesdu nsiidusmanynnadlunisivuagnsmaniuaznisviaussaiuile
mstuirdeusgraduszuuuarivlufiamafieniu aunsoinlundeufuuunudedeuasanaly
ndladatunaziu spvildinsiamunmsvieaiisvessumalssaunadisesadugUsssunadsdu

6. uwnllunsduaugnamnssuludvesUssinalneneldussnauasugivendeou dodl
gNSANENINITNAIN N1SHYedU Lﬂ%@ﬁdwajmms"mﬁaﬁ”’mm%gl,l,ammLaﬂmﬁu’qmﬂuﬂismmms
iaUszina mafaugravnssuduitauintestugnamnssuludliiaundoudulassaig
fugnuuardsesauazan Insdoasmamnaindiiusyainmuasannvaiede A

o

drdiunsdeans uarnisadrenndnualdunisveafieavestsemalve finsuinissedulan
fanwannsafumsiamsmsnaindmsugavaneuanemma uazlinnuddyiu A’s vesnsvieaiion
i nsléfuansuasnsidnfunawiouilon (Access) Aanssudaaiunisviedion (Activities)
nsmagamuanla (Attractions) Arsniaulavesaniuiiazau (Amenity) A48 18ANLALAIN 19U
aonuifin (Accommodation) denadesfiuuiafn Marketing for Tourism (2016) fidutsznauddty
fio 1. fignaula (Attraction) Aauddgyfiazisgaiinvieafivandwndensy gaauleanunsa
Wasuuadldduegiuaualavesinvieadion 2. figavaneuansma (Destination) anuiivioadien
mstduganendniitinvieadiealinnudiiey 3. aunsndfld (Accessibility) anuiiviesiledios
annsadhdsldlitasdundefinnn msdhdddvesinveaisafianudidamn mninvieaden
lianansadumailufundmeaienlfiuianuidnandslindonfiazdiugsiansvieniie
4. Asgnasreiugiu (nfrastructure) gaiavionfisafestsznoudisdagnaineiugiusuasi
uﬂwmmmmgwuﬂm wu auy auudu vinde (Jusu aaﬂqﬂemamﬂﬂ%mm’aimamsuuﬁmmn
Rl way 5. mnuazmInaune (Facilities) Wuladeddginviesiiorssinnsanarudosnsidedu
Wy eI 1 flogonde er¥nwilsauazauvasnde Wudu wazaenndosiunanisideves
Saengkrachang (2017) WUIMLUIRANISHAILINISBLTETEBunIsUsznaulUfen1sdanis
shusnuiviesiien wu msliavdlumsdhfuvasieaiindmiunneu uaznsduaiuuaznslavan
Reafuaud u3ns Wudu uenaniuddenadeciu Hiranyakart (2015) Idldusuuinnaudida
Tumsvingshaesisrfulssmauassgiendouin madeslssmnudifalumevihgsiaviouden

Marketing Communication to Promote Thailand’s MICE Industry for SDU Res. J. 14 (2) May - August 2018
Competition of Tourism within the ASEAN Economic Community



155

fudsznauiesugian @y msdousedummasnuiluedeu waeindadnnnnedu vhlvda
Connectivity msvhgshatfsrfunisvieaiiordsmsuitusiing aaadetiensedinism Assodate
Fulsemnay vserhlugULuuTes Marketing Group @ennaesiuunAILuas Punkong (2016) 5e4
Waundnenmgaavnssyluduesinedaillonaivlaldegwioides ilesanitadeatiuayunany
Usens madudihgpamnssuludvesinglunfiniaedeveding deaildiuiousuiumdin
YNy LLazﬁ’ﬂamwﬁugmﬁuaqqmammsmﬁﬁiy%wszLﬂnﬂﬁ%aﬁuaqumwmaé’aﬁuaaqmammsﬂm%
uazsosiulenialugfiniadl aenadesiu Biztempnews (2013) ndmisgsialudi finsduedalag
nAsgueUseinamg 9 Tuginnale e éj’JuLWiu:QﬁGLJU’]uﬂmﬂiLLaﬂﬂiﬂﬁ%’N‘ﬁug’mmﬂ“] ilondnd
Wilszwanueadugudnangsialudneliianisasiselddngussmandidadunsussnduius
wazaiemudesiuluanesuszrnailanlévnimils aenndosiu Lycon Co., Ltd (2014) lgaguieyim
wazguassavesnsiauluddilunmaudunmdnuaidn amdnuaiuazdedesmoniiosves
Usendlneluiiavdmaensvaidudinmdnnisussguunnmaienuunnsssy fetuuuali
nsdsasugnamnssuludvesusemalnenelivssviauasugiaondeuisdeslininudidgyiu
mMsadenndnealdunsendisivesssmalve denndeiurnanisideves Buathong (2014)
g st Tanessamalneluguspmnedaemmesinvieaiisnh Ussnalnedigouderoudng
wnivhlsinviesiieinszuiing Ussmdlneduumamiesiendifinudn finmsandiid danugniiu
wazasindnd ssnnduaniBoudnads uddosinnseuiidedosninduieiu IWun neWmuumes
vieulsuazmsguaruauUaenss mnifineenagadesuiunayeuannsasumsutsfuls
fugudedudu q 1dluounan deandesiu MICE Trend (2016) ldfinmsaanisall i ssfaludaziady
diulpsntulasdmsugaudsessemalnefie nsdds (Accessibility) Ussinalneiiauudu
UNNA 10 wis Insairsdesnsamazmnuazasisalnaiesessu anuiinisdauszaily
ety sruunstiiuns glianavesussmaiinnamnzan Uszaunsallunsdaausing q fdsiage
Tanansvieniien FReidedluFosermsing aulvefisserdeda uazilonfoulunisuinig
fRauTamsssuiiiun uaviinranduendnual fdasesdiniinsiliiaududlunsldane uas
fiosAnssenineUseima Misgaudng g eghdudnnumnn uasimundssiuneauazansudady
fugnilsiunfansslud T6un duadal Convention Hotel Wannamamuimslildseiumnsgu
ana Wasusudumufinyuasiasanuilasugsisludunyaanns Ussanuanusuiiefuaia
syuialidlanasdiunumlunsdaasugsialuduntu

SDU Res. J. 14 (2) May - August 2018 Marketing Communication to Promote Thailand’s MICE Industry for
Competition of Tourism within the ASEAN Economic Community



156

YDLEAUBMUY

<

1. msdeansuusudesinmaigdsliduiizinlulssme mssaiiiunsdeasuusudesins
mpsgesadaufisnsieansiuuysINnIg

2. msdeansmamanslusnsUszmaniarudelles azaaidesananiunsainiglulseine
pafnIMAsgRsmssiiumsaunndnvaivesusena densliinims uasilevniignios
vhuatorudeyana deasitlval wu Aiailiy wardenietnedinuoouler AfuszAvEam uay
Undefie

3. widnauussanaaeddndn udensaunsaldegraluseaniam wu msldauyseann
sudte slinagnsdediiiusansnimlunisidnds (Reach) uazainannud (Frequency) anusieriles
(Continuity) asangainnmang (Select Target)

4. siamyaansluFesnnud anuannsa fnueiunvikaziugnainnssalud
WleaeaumieussassiunasdusUsssn sesfunmsuvsiulussmnauasvgioonden

5. daiausuurnuideaduioly mslitinisideinu “nslidelmilunisdearsnisnaniie
afumssuiiazduaiugnavnssuludueatsamalng” iesandelmifiuszavsnmuazsyavsna
Tumsdhdissingwhis afeanudiage meldauuszanalliganninuazassiunginssunisidaiy
Inasvesnuiialan

References

nua Sudsena. (2550). N159aIR33RenaInTsuyiowel. NTIMNT: axAunsuIMIlswstine.
NSYRUNEIALAN NTENTN. (2550). WHUHUINITYDNUTEIINYIF W.A. 2555-2559. TI89U.

Msvieaiieanariivn nsenea. (2558). gvsmansnisvioaiioalne w.A. 2558-2560. &udu 17 saney
2559, 2910 http://www.mots.go.th/ewt dl link.php?nid=7114.

Msviendisauazfivn nsns. (2559). T 2560 Ussmalneazy 5 gudnarmsiiunieviouiie
9dgy. dUAY 23 Su1NAN 2559, 97N http://www.aseanthai.net/ewt news.
php?nid=6692&filename=index.

Msviendisauazfivn n3eMss. (2560). $189IUNIIATYEATYIBNTLY. AUV 7 unTIAY - HulA
2560. @UAU 25 WU 2560, 910 http://www.mots.go.th/ewt_dl_Llink.php?nid=8404.

MINMLBEN AN YAIRIANS. (2558). AMNnagns ludlne Uss910autsyaas w.a. 2558. d1iinau
duasunsdnyseyuuarivngsans (eAnTumivw)

funan Ganes. (2554). nagysn1TimInaInlugyedsninmigunusuusulys GnerlinusuTayan
LINUUTR). VOULAY: URINYIALVIULNY

Marketing Communication to Promote Thailand’s MICE Industry for SDU Res. J. 14 (2) May - August 2018
Competition of Tourism within the ASEAN Economic Community



157

NBIUTINBNNT. (2556). 5579 MICE vaslne Aralueelaiusey eampiiaswygna. fui 10 werdnigu
2559, 270 http://www.biztempnews.com/index.php/economics/item/

v
v

351 Umea. (2557). Destination Thailand dviiginvesuszimalnglugmuzaamneuaienisvasiin
viealien. TAT Tourism Journal, 6.

losiou Wfetud nomswsuiu. (2559). N1559a757759AMATUET (IMC Integrated Marketing
Communication). @Ay 10 Wqﬂ%mﬂu 2559, 270 http://www.impressionconsult.com/

web/index.php/articles/341-imc-integrated-marketing-communication.html.

a0 LY

Aud] Trwaw waznagiie Inasssuena. (2558). Msiaundnaningaainnssuludluiminveuunuiie
sossumsiiuludtnvesusewmelneg. 215575075050 58N 5auigne, 10(1).

Winme Fretnge. (2557). wumemsuizunsvieaiienlne. TAT Tourism Journal, 4. dufu d
Wi]vﬁmw 2559, 910 http://www.tatreviewmagazine.com/web/menu-read-web-
etatjournal/menu-2014/menu-2014-oct-dec/615-42557-reform.

510 kAINTEA. (2560). MsHALITBELaTUlgUELiaNSBeIndsduresUsewmelng. 27575
Wy uan arvIuyvemIanshazasnumans, 13(1).

wWilnmesnenael. (2557). 71599101591A52MINGININUFIAY. UAU 10 Weelngw 2559, 91N
https://th.jobsdb.com/th-th/articles/b2b-marketing.

wuliiugsialud. (2559). unil 1 pawmmeuazaImTunIvegsHialusd (MICE Business). dufu 3
WEFRINIBU 2559, N http://www.teacher.ssru.ac.th/weera_we/pluginfile.php/327/
block html/content/%E0%B8%9A%E0%B8%97%E0%B8%97%E0%B8%B5%ED
%B9%88%201.pdf.

Tawalne. (2552). Faluslanagns B28 asrnmgiimaimludiods. dudu 10 ngadnieu 2559,
370 http://marketingofnewcity.blogspot.com/2009/05/b2b.html.

3t lamou Sia. (2557). unasuiusmstasemssavimannasiuazuuamalun i lusdi
dUAu 9 NEAINIYU 2559, 9N http://123.242.173.4/rayong_eoffice/application/agen-
da/download.php?path=attach_file/agenda/%203su5rhdd1q.pdf&filename=%BA%
B79%CA%C3%D8%BB%BC%D9%E9%BA%C3%D4%CB%D2%C3%E2%A4%C3%AT %A
19%D29%C3%CF.pdf.

Ty gudennd. (2557). Ingesnlsauuddugnannssuludguiunmd, s1en1seelanasugiomi.
anillnsvieives 3.
YIan Unan. (2559). Virtual Events uagaiuardysegnaimnssuluglye. uniinseinisasu

ViaﬂLﬁEJ?. dupy 14 ‘wm%ﬁmau 2559, 210 http://tourisminvest.tat.or.th

SDU Res. J. 14 (2) May - August 2018 Marketing Communication to Promote Thailand’s MICE Industry for
Competition of Tourism within the ASEAN Economic Community



158

wafing #seysne. (2557). anudisalunisigshavieafieafiulssunuasegivendeu. TAT Tourism

Journal, 1.

sl Bad0na. (2558). g5AInIsInUszam Tnssamsuasnsvieadieuioidusieia mhed 1) 1na73
nIsaounINImIINIUgIUYeshaAT AT M YiaNT 9 U 197307 INeINITIANIT
UM INEIFEGlYYiEsTINIFTIY. HUAU 2 NOAINEY 2559, 3N http://www.smsstou.org/
archives/5847lang=th.

s aseana. (2559). msilSeuiieuuseptlaladendnuasadefdunisunvesiieiuseinalny
YeunvaufeInmeglsy nquUsEmMABITN AN TEmMAAIT1 TTTUTE VIV UTU.
3877 1N AIVINYEAITNTUATIIPUAIANT, 13(1).

Aua tuas. (2559). siwidnenm enamnysuluglve (1) aosinl ASEAN. Gufu 3 gadnieu 2559,
370 http://www.posttoday.com/biz/aec/column/418422.

ARRWIRA dinaw. (2557). Usemalne Top of Mind vee MICE luiaide. enansusenaunsusyas
I3, AUdaTaUNALNSAEanIN1AST.

anaugsAwiendieanglulseme. (2559). adunsiue Mice Inedlansoudslunsousuide AEC. Fufu
4 WeAINEU 2559, 310 http://www.domesticthailand.com/show.php?board_id=1.

duaSunsinussyuuaziingsanis d1inau. (2557). unumyes gav. Suf 22 fugregu 2557 91,
http://www.businesseventsthailand.com/th/about-us/about-tceb/our-roles/

gn3m iesvey. (2557) EJWEﬂ?ﬂmfﬁ?iﬁaﬁ’;imﬁni dUAU 22 U8 2557, 970 http://prezi.com/
grjydz1tdlkw/presentation/

vannsnaeLilen1sieiien. (2559). nannisaaIaiiienIsviauiie-nsmainnIsveuies. dudu 10
NOAINIGY 2559, 91N https://sites.google.com/site/fhdfh656/kar-tiad-pheux-xu-sa-
hkr-rm-kar-thxng-theiyw.

AudIsunans. (2560). snsvAitealned 2560: mafiduu 33.50-34.15 ruau.. Fuiedeusnenann

Iniinszanedinduasdgsialnediuiu. nssuanssay, 23 (2812).

gvistund wsvuadTIal. (2558). MsUsunginssukasiruARnIsiuieaNLLeLsenTaeAulY
nulugeamnssumviesfiedlng neldReulvunsguvesUssniauasegivendou.
35975398 1N AIVINYYIAIANTUALIIPUAIANT, 11(3).

g iliAsegna. (2556). g3nvlugvelnenialueeialaluTeu. #ufu 26 fugneu 2557, 310 httpy/
www.biztempnews.com/index.php/economics/item/373.

Marketing Communication to Promote Thailand’s MICE Industry for SDU Res. J. 14 (2) May - August 2018
Competition of Tourism within the ASEAN Economic Community



Translate Thai Reference

Biztempnews. (2013). MICE business of Thailand Taking Advantage. Retrieved September 26,
2014, from http://www.biztempnews.com/index.php/economics/item/373. (in Thai)

Buathong, K. (2011). Marketing Development Strategies for MICE in Frontier Provinces of the
Mekong River (Master’s thesis). KhonKaen: Khon Kaen University. (in Thai)

Buathong, J. (2014). Destination Thailand: Thailand’s Index as a Destination for Tourists.
TAT Tourism Journal, 2014 (4). (in Thai)

Choibamroong, T. (2014). Model of Thai Tourism Reform. TAT Tourism Journal 2014 (4). (in Thai)

Chuaysook, D. & Kovathanakul, D. (2015). Khon Kaen Mice Industry Development Towards
Leading Mice Cities of Thailand. Journal of Thai Hospitality & Tourism. 10(1). (in Thai)

Chumchaivate, B. (2015). Thailand Sets Roadmap for International MICE, World Economic
Screening TV Program. Channel 3. (in Thai)

Department of Tourism (2016). Sasin Reveals that Thai MICE Have Weaknesses and Are Not
Readly for the AEC. Retrieved November 4, 2016, from http://www.domesticthailand.
com/show.php?board id=1. (in Thai)

Editorial Board. (2013). MICE business of Thailand Taking Advantage. Retrieved November 10,
2016, from http://www.biztempnews.com/index.php/economics/item/ (in Thai)

Hiranyakart, P. (2015). Success in Tourism Business in the ASEAN Economic Community.
TAT Tourism Journal, 2015 (1). (in Thai)

Isichaiyakon, R. (2015). Business Meeting Exhibition and Reward Travel. (Unit 11). Handout Set
of Basic Knowledge of Tour Guides and Tourism. Management Science, Sukhothai
Thammathirat University. Retrieved November 2, 2016, from http://www.smsstoul.
org/archives/5842lang=th. (in Thai)

Kasikorn Research Center. (2017). Thai International Tourism Year 2560: Expected to be
33.50-34.15 million people........ Driven by New Markets, Diversified into Thai
Businesses. View Summary. 23 (2812). (in Thai)

SDU Res. J. 14 (2) May - August 2018 Marketing Communication to Promote Thailand’s MICE Industry for
Competition of Tourism within the ASEAN Economic Community

159



160

Lycon Co., Ltd. (2014). Executive Summary Criteria of MICE City Development Project and Its
Guidelines. Retrieved November 9, 2016, from http://123.242.173.4/rayong_eoffice/
application/agenda/download.php?path=attach file/agenda/%203su5rhdd1g.
pdf&filename=%BA%B7%CA%C3%D8%BB%BC%DI%EI%BA%C3%D4%CB%D2%C3
%E2%A4%C3%AT%A1%D2%C3%CF.pdf. (in Thai)

Marketing and Corporate Image. (2015). Strategic Direction of MICE in Thailand during the 2015

Fiscal Year, Thailand Convention and Exhibition Bureau. (in Thai)

Marketing Principles for Tourism. (2016). Marketing Principles for Tourism - Marketing for
Tourism. Retrieved November 10, 2016, from https://sites.google.com/site/fhdfh656/
kar-tiad-pheux-xu-sa-hkr-rm-kar-thxng-theiyw. (in Thai)

MICE Trend. (2016). Chapter 1: Meaning and MICE History (MICE Business). Retrieved
November 3, 2016, from http://www.teacher.ssru.ac.th/weera_we/pluginfile.php/327/
block html/content/%E0%B8%9A%E0%B8%97%E0%B8%97%E0%B8%B5%EO
%B9%88%201.pdf. (in Thai)

Ministry of Tourism & Sport. (2011). National Tourism Development Plan 2012 - 2016. Report.
(in Thai)

Ministry of Tourism & Sport. (2015). Thailand Tourism Strategy 2015-2017. Retrieved October
17, 2016, from http://www.mots.go.th/ewt dl_link.php?nid=7114. (in Thai)

Ministry of Tourism & Sport. (2016). In 2017, Thailand Will Be the 5th ASEAN Travel Destination.
Retrieved December 23, 2016, from http://www.aseanthai.net/ewt news.
php?nid=6692&flename=index. (in Thai)

Ministry of Tourism & Sport. (2017). Tourism Economic Review. Retrieved April 25, 2017, from
http://www.mots.go.th/ewt _dl_link.php?nid=8404. (in Thai)

National Statistical Office. (2014). Thailand Top of Mind of MICE in Asia. Paper presented at

the Meeting of Academic, Government Strategic Information Center. (in Thai)

Na-vigator.com. (2014). Business to Business Marketing. Retrieved November 10, 2016, from
https://th.jobsdb.com/th-th/articles/b2b-marketing. (in Thai)

Office of Thailand Concession & Exhibition Bureau. (2014). TCBE Role. Retrieved September
22, 2014, from http://www.businesseventsthailand.com/th/about-us/about-tceb/
our-roles/ (in Thai)

Marketing Communication to Promote Thailand’s MICE Industry for SDU Res. J. 14 (2) May - August 2018
Competition of Tourism within the ASEAN Economic Community



161

Patala, P. (2016). Virtual Events and Importance of MICE in Thailand Analysis Tourism
Investment. Retrieved November 14, 2016, from http://tourisminvest.tat.or.th
(in Thai)

Parasakul, L. (2017). A Comparison of the Push-factor and Pull-factor Motivations Influencing
European, North and South American, and Chiness Tourists’ Decisions to Visit
Thailand. Retrieved January 12, 2017, from https://research.dusit.ac.th/new/upload/
file/e285088cf93a18d09a6c46567caldffd.pdf (in Thai)

Phumsrichan, S. (2014). Communication Strategy. Retrieved September 22, 2014, from http://
prezi.com/qrjydz1tdlkw/presentation/ (in Thai)

Pomsuwan, S. (2015). Workers’ Performances and Attitudes Adaptation for Surviving in the
Thai Toursim Industry under ASEAN Economic Community Standards. Retrieved
January 12, 2017, from http://research.dusit.ac.th/new/upload/file/0a6f76f3cd8daf75
eab7e2651f7a3c13.pdf (in Thai)

Pruengpornchanan C, S. (2016). IMC Integrated Marketing Communication. Retrieved
November 10, 2016, from http://www.impressionconsult.com/web/index.php/
articles/341-imc-integrated-marketing-communication.html. (in Thai)

Punkong, W. (2016). Developmental Potential of the Thai MICE Industry(1). Column ASEAN.
Retrieved November 3, 2016, from http://www.posttoday.com/biz/aec/
column/418422. (in Thai)

Ratanavirakul, K. (2007). Marketing Evolution Tourism Related Organizations. Bangkok: Thai
Hotel and Hospitality Management Association. (in Thai)

Saengkrachang, T. (2017). The Development of Policy Recommendations for Sustainable
Tourism of Thailand. SDU Research Journal Humanities and Social Sciences, 13(1).
(in Thai)

Thai Business (2009). Singapore Takes BZ2B Strategy to Lead MICE Asia Market. Retrieved
November 10, 2016, from http://marketingofnewcity.blogspot.com/2009/05/b2b.
html. (in Thai)

SDU Res. J. 14 (2) May - August 2018 Marketing Communication to Promote Thailand’s MICE Industry for
Competition of Tourism within the ASEAN Economic Community



162

AMSHITEY

{Y28A8n31138 as.vliegn Uralund
AYINYINTTIANS UNINYINEIUA TR
295 QUUUATTIVAN LWAREN NTUNNUMUAT 10300
e-mail: paobao9@hotmail.com

HY28A18n519158 A9.23504301 Tne
ANEATANENT UNTINEIFeaIundn
295 QUUUATTIVANY WARAARN NTUNNUIUAT 10300

e-mail: wanwipa_cha@dusit.ac.th

Marketing Communication to Promote Thailand’s MICE Industry for SDU Res. J. 14 (2) May - August 2018
Competition of Tourism within the ASEAN Economic Community



