nawguvisda (Ivsl) meldlanganinea
Myth of (New) Media under the Digital Era World

auasel wadlnyad*
ARMEINYINITIANT UM INLRYAIUATR

Anusorn Pongpaibool*

Faculty of Management Science, Suan Dusit University

unAnga

nstenmiuimansuaziad Temanmanslivainvatsuus enfivu Inemans
FaumansiludnunsvesiazusavuasfausUssgnd suilviwemand uentntunsadieasse
amaeisfesaondsyanuuinfnsingg watdliAeauauna welinmiioingdenmiuidy
awiiaaassd widnssmnumneegdaegrmilaifienimiesns msaisameans u Jagli
fauazmnmasnntumgmszmaluladmamsssnministauegasasihlinmee
AnnsUsznevadsamuminennntu aunsaliiiangda viedeslomuingUszasduosdiiey
Jomdamdneunndu é’zyzyz%ﬂuﬁﬁwmaim5qmia§wmwwmaL%ﬂﬁfyﬁﬂmﬂﬁﬂsmglu
ANy Januuevea unsiuew we lwdys nanads dygedn “dyae” Wussuuvesdydnual
Faflnrudiudiuisuenumneaslaseadng sumneiiuans (Sound-Image) wasdaviang
(Concept) SnisuwinruAnvewiad sownasd wiede ‘17'1'LLUaEUé’wmmmm‘;ﬁ%ﬁuaé’zyiym%a
lcon Index wag Symbol dstuagfuaulndlnavesniuaiefivsing anuvanefiinguilits
manssvnadeusugnasaunsntvidivlunindreinntuusniugmilowduniuats adrendaty
wAnBaneai (Myth) vedlsdesd vnssd ddlimnumueddygsludnvarvosnisseney
a¥emnueiiduinnitanumneidusgamanm de (i) viefisFonswi “langa
fnea” fdvadaumAnwiinnumnetuneldnmds veludmansenuiiAatuannsues
amlagnss HansenURAnTunevEIINnIsosnwiiuAuR uaskansEMUTumIUsznauaing

Fuuluaivilinisadeassaninaeliiie wsasagusuy vsegUdnunveInNIsaeal sty

* Eﬂﬂ'ﬁzaﬂuq’mﬂé’ﬂ (Corresponding Author) Myth of (New) Media under the Digital Era World
e-mail: stu_eau@yahoo.com



214

mnuin nagludiaufdInealFvidousu velaununguisey widwiag watuguesnn
anansnsuiiasdudals naenauaunsaaieuInededygsdmiuinseluvesnisdeans

o o w a

AEARY: WeAd Anae langaRnea ANNASLET DY

Abstract

Taking a picture is both science and art, combining several fields of sciences such
as science — pure arts as well as applied arts including public communication and mass
communications. Also, the taken — picture creation has to be in line with various ideas for
the balance of many taken - pictures, and such taken — pictures must be creative together
with remaining any kind of meaning of the taken — pictures as wanted by photographers.
The taken - picture producing of today is very easy and quick because the technology of
the picture - taking equipment is rapidly developed, so a lot of the taken — pictures have
a large number of meanings and can more influence or connect the goals of those who
are behind the taken - pictures. The term “symbol” here means the creation of symbolic
meaning it the taken — pictures properly. Ferdinand de Saussure speaks of the symbol that
the symbol is the system of sing linking with both the meaning and the structure — sound
- image and concept. Besides Charles Sander Pierce’ opinion over the presentation of the
symbol in the form of icon index and symbol depends of the nearness and the distance
of manifest reality. The appearing meaning that may be direct and indirect to be put into
the taken - pictures is so numerous that the aforesaid meaning is true like Roland Barthes’
myth, giving the meaning of the symbol in the form of constructing as well as creating the
real meaning of the taken - pictures rather than the meaning as its status quo. (New)
Medium or generally well - known “Digital Era World” is leading to the concept of the
meanings under the taken — pictures directly and indirectly while looking at those taken -
pictures and after doing so. Not only is the digital era world creative for new pictures and
communicative with other structures, but also there is something hidden in the taken -
pictures in the digital society or the hidden meaning is maintained; however, what is above
- mentioned can be acknowledged and touched by those who look at the taken -
pictures, and they are able to create the meaning in the form of the symbol for the next

step of communication.

Keywords: Myth, Photograph, The Digital Era World, Virtual Reality
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