Uadenidnswasenisinauladenssaldvasduslaalungumadn
Factors Influencing to Plant Purchased Decision of Customer

in Facebook Groups

alngwes wailsal

Nattapat Manirochana
NIV LNWAN

Tawipat Tepta

UM INYIAATUATUNTI LI
Srinakharinwirot University

E-mail: Tawipat.tepta@g.swu.ac.th
(Received: May 20, 2024/ Revised: July 20, 2024/ Accepted: August 29, 2024)

unAnte

unAuAeiingusrasdiite 1) Anwspduiladuainysraunisnan wsegsladuensual
waznsdnauladenssailivesffuslnalunguatn uas 2) Anwiiladvanysraunismainuazusigla
Fruprsuaififidvinasonsinauladenssalivosiuslaalunguitedn Huuuaounuduedosiiely
M933e dngusegaluaudnngunadn 31w 288 Au Aeszideyanieadfdanssamn lawn
AzuuLnde uazAdudsauumsgu dmsumnnesideyadeainiBseyunu liud aifiese
ANUDANBELTINYIAN

Nan3demud 1) frouuuuasuanudanudniuiofuladudulstaunisnain use
dladuensual uarnisindulatelassueglussduiiudienn 2) Yadudwusrauntsmaiadiusian
Frundn st fTavswarenisiadulatonssalivesiuilnalunguedn egredtoddymadfsed
0.01 uarthdvdmuszauntsmanduyana Tdvdnarenisiadulatonssnilivosiuslnalundu
win egrelideddgymneadifiseau 0.05 drudadediulszaunisnaiamuiomanisindiviig Ay

¥

MIALETUNIIAATA karAunITUINNTS MislBvEwadensdndulagenssalivesiuslaalungunedn

3) useapslasuensual fsvsnadensdnduladenssaldvesfuilnalungumadn egrelidudAnne
atnseau 0.01

Adndny: Tadedudsraunisnain; usegdlariuensusl; msdnaulate; nquinedn



58 | Journal of Graduate Saket Review Vol.9 No.2 May - August 2024
V

NyasvdnanaUIngsau 99 9 atuf 2 wquaiau - Fau 2567

Abstract

This research aims to study 1) the marketing mix factors level, the emotional motives
level and decision level of customers in Facebook group. 2) The marketing mix and Emotional
motive influencing to plant purchasing decision of customer in Facebook group. To achieve
the study purpose, the data were collected by questionnaires from 288 customer in Facebook
groups. The data collected wad analysed by descriptive statistics (including Mean and Standard
Deviation) and the inference statistics using Multiple Regression Analysis. The result of study
showed that 1) Marketing mix, The emotional motive and decision of customers in Facebook
group was at a high level. 2) The marketing mix including Price and Product was influenced to
plant purchasing decision of customer in Facebook group with a statistical significance level of
0.01 and People was influenced to plant purchasing decision of customer in Facebook group
with a statistical significance level of 0.05 3) The emotional motive was influenced to plant

purchasing decision of customer in Facebook group with a statistical significance level of 0.01.

Keywords: Marketing mix, Emotional motive, Purchased decision, Facebook groups
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