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Abstract

The objectives of this research were 1) to study the level of opinions regarding
digital marketing, integrated marketing communication through digital media, and
product development of OTOP SMEs’ entrepreneurs, 2) to study the level of opinions
regarding the digital marketing competitiveness of OTOP SMEs’ entrepreneurs, and 3)
to examine the influence of digital marketing, integrated marketing communication
through digital media, and product development on the digital marketing
competitiveness of OTOP SMEs’ entrepreneurs. The sample group used in this research
consisted of 228 OTOP SMEs’ entrepreneurs. The research tool used for data collection
was a questionnaire. The statistical methods used for data analysis included

percentage, frequency, mean, standard deviation, and multiple regression analysis.
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The results of the research found that 1) The overall level of opinion regarding
digital marketing, integrated marketing communication through digital media, and
product development was at the highest level, 2) The overall level of opinion regarding
the digital marketing competitiveness among OTOP SMEs’ entrepreneurs was at the
highest level, and 3) The results of the multiple regression analysis showed that 1)
The digital marketing: website marketing, content marketing, search engine
optimization (SEO), and social media marketing, 2) The integrated marketing
communication through digital media: digital advertising and public relations, and 3)
The product development: innovation, technology, and creativity, all significantly
affected the digital marketing competitiveness of OTOP SMEs’ entrepreneurs with

statistical significance at 0.05.

Keywords: Competitiveness, Digital Marketing, OTOP Entrepreneurs, Small and
Medium-sized Enterprises (SMEs)
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