UNAINITY 15T 15UYHIAITATUATAIANAITAT N1 INgIaETIINgNY
Uil 11 avui 3 (Augrgu - 5UI1AN 2568)

aa o

Jadeniinadennudniavasgusznaunis OTOP wansudsduluganavia
Factors Affecting the Success of OTOP Enterprise Entrepreneurs for

Competition in Digital Era

ugUan duBug
UnAnw) wangasuIITFINIUMIVTIN §19739I0150MLITTNV9ATINNTIUUAL SN IN T e
U Inenaennalulagnseaouna NSy UATINle,
E-mail: nstsunchompoo@gmail.com
Sy v WIAN1SAN
Hman 519756 AUARAIEIAILIGINUAZ 9ATIVINTTH
U8Rl uladnTya0na INTLUATIVIE,
E-mail: thanyathip.p@bid.kmutnb.ac.th
oRdnA 237
HgmanTIn13e WamhnIaTy) A iaIgsNaLaz9naImMNTIY
w1 Ineagmalulagnssaouinanssunsiile,
E-mail: adisak.w@bid.kmutnb.ac.th
Nathapanot Sunchompoo
Student, Master of Business Administration Program in Industrial Business and
Human Resource Development
King Mongkut's University of Technology North Bangkok
Thanyathip Pichitkarnkar
Assistant Professor, Dean of the Faculty of Business and Industrial Development

King Mongkut's University of Technology North Bangkok
Adisak Woraphiwut

Assistant Professor, Head of Department, Faculty of Business and Industrial Development

King Mongkut's University of Technology North Bangkok

SUKN © 2 lwweu 2568 WAl : 11 weuAIAN 2568 ABUTU : 13 WeuAIAN 2568

UNANED

nMduAsIEiingUszasiiie 1) drsraszaumuAniiuresiiuUsinunIsuInsau

Y o

AUNITUSUITIANITNITNER LAZAIUNITHAIARRNE 2) A159952AUAMUAALTILYDIFILUTAUY

AnudnsvesUsznaunisleveiionisutsiulugafdvia way 3) Tinszidadeninasie

Audnsaveusznaunislenay nausegeiildluniside fie fuUseneunis OTOP fian

92



UNAINITY 15T 15UYHIAITATUATAIANAITAT N1 INgIaETIINgNY
Uil 11 avui 3 (Augrgu - 5UI1AN 2568)

neidoutunsuiauigury doya a T we. 2566 Tuguuuungu 1ewie SME yngfinia 1
5 Uszuam loiuA 01913 1eSesdn fh/inTesussn Lededld/inTesusziunnuss uazaulngd
luldermsuazen Sruauvtsdu 427 518 vinsduieg19uuude (Simple Random
Sampling) afAfililunsiiasgsideya laun ArFesas ArAud Anede drudeuvy
UIRT9U LLaz"ELﬂswzﬁammiamamwwmm (Multiple Regression Analysis)

LY

HaNI5INUIN UAT8AUNITRAINAITA (X5) UATEAIUAITUTIITIANTITATTHES (X))

% v

LardaTuAIUNITUSINTIIU (X)) ﬁmam’amma‘hL%suaapﬁﬂszﬂaumi OTOP @U@y AUy

=

naseAud e Usznaunis OTOP lugpfdsia Ae Jadedunisnainddsia (B =

0.464) Tadudmunisuimsdanisniswdn (B = 0.293) Yadudmunisuinisau (B = 0.127)
Tnsaunsalouegluglaunsazuuuiunasazuuuinasgusell aunisazuuuiu ¥ = 0.364
+0.494 (X5) + 0.303 (X) + 0.120 (X;) @UNITATUUUNINTIIU Zy= 0.464 (X5) + 0.293 (X,)

v aa LY

+0.127 (X,) Wedaduinunsnannafdvianiinannudniavesusznounislevedlueafdva

' (%
= 1Y Y Y

wn¥ian (Adjusted. R? = 0.630) Beaennsodfvauufgiulun1sidensdelisgralidudfgynig

'
aa

afnnszau 0.05
o o w o & o/ =~ o = a [ (3
Aty A Jusznaunts assmsuilsiuanilandnsioue (eved)

Abstract
The objectives of this research were examine 1) of opinions regarding variables
related to management, production management, and digital marketing, 2) investigate
the levels of opinions regarding variables related to the success of OTOP entrepreneurs
in the digital era, and 3) Analyze the factors influencing the success of OTOP
entrepreneurs. The sample group used in this research consisted of 427 OTOP
entrepreneurs registered with the Community Development Department as of 2023. These
included individual and SME group enterprises from all regions across five categories: food,
beverages, textiles/clothing, household items/decorative accessories, and non-food/non-
medicinal herbal products. Simple Random Sampling was employed to select the samples.
The statistical methods used for data analysis included percentage, frequency, mean,
standard deviation, and multiple regression analysis.
The research findings indicate that digital marketing factors (Xs) , production

management factors (X,), and general management factors (X;) significantly influence the
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success of OTOP entrepreneurs, in that order. Specifically, in the context of the digital era,
digital marketing factors exhibited the strongest influence on entrepreneurial success (B =
0.464), followed by production management factors (B = 0.293), and general management
factors (B = 0.127). It can be expressed in the form of a raw score equation and a
standardized score equation as follows. Raw score equation ¥ =0.364 + 0.494 (X5) + 0.303
(X,) + 0.120 (X;) Standardized score equation Zy= 0.464 (X3) + 0.293 (X,) + 0.127 (X,).
The digital marketing factor had the greatest influence on the success of OTOP
entrepreneurs in the digital era (Adjusted R? = 0.630), which is consistent with the research

hypothesis and statistically significant at the 0.05 level.
Keywords: Success, Entrepreneurs, One Tambon One Product (OTOP)
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3. Yaduinunisnatnfdvianuin §uszneunis leney dsgdunnnudniiudiulngse
J28A1UNITAANNAIN S Iumwmma&ﬂuizﬁwmﬁqm (X = 458, S.D. = 360) iofa1504
Dusedunudn grevsuuasuaudiulngianufeiuse diundndud lneeglusgiu
uniiga (X = 4.64, SD. = 435) 593a3nfe susan Inseglusziuunniian (X = 4.58, S.D.

= .427) Waga1auanying Ao AuYeInIan1snatn lagagluseauiiniian (X = 4.55,S.D. =

[ s v o N o [ a (] [ ¥ ° <

T UseasAdaN 2. 1 od19735EAUAIUAAIUYDIRIMUIATUAIINF LT VDI
Ausznaunsteneviienisudadulugnfda

[ a < £ o & £ ! o

1. sgAuANUAAiuA1uANdNS Ve UsENaun1s tened wudl Husznaunis Lo

= LY a 3 ! [ °o = £ I LY
vy dszsuanudaiudiulgrenudiiavesusznounis levey Tunwsiweylusedu
wnfign (X = 4.57, S.D. = .383) Wefiarsandusediunuii grouwuvaeuaudiulugd
AuAnLiuse NMsnanuarimunduitegaseiios nseglussauiniign (X = 4.61, S.D. =
391) seaanfe nsildusinvesandnngy tnvegluseduiinian (X = 4.55, S.D. = .383)

wazaeiugave Ae dflsiiadu leeegluseauiniign (X = 4.54, S.D. = .454)
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(n = 427)
Uade B Std. P T Sig. Tolerance VIF
Error
(Constant) 364 158 2313 021

Uaduiunisusmseu (X,) 120 043 127 2.800 .005* 425 2.351
Uadpdtunisudmsdannisnas 303 049 293 6.141  .000* 383 2.609

wan (Xy)
Uadeuarunisnannfana (Xs) 494 044 464 11.168  000* 507 1.971

R = 0.794, R? = 0.630, Adjusted R? = 0.627, SE.; = 0.234, F = 255.546

* Aty neadAnseavu 0.05
R399 2 1UIn Yadeaunisnannfania (X;) J338a1uni1susmIsInnIsnIsHas

(X) wazdadudunisuinisau (X)) duasnennnudliavesiusenaunis OTOP auaIRy

'
° w aaa %

pg ity vnatiAnsgiu 0.05
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0.234) flf1 Tolerance sanegil 0.383 uaz VIF geanegil 2.609 dliiiAunamifiiinuais
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v Y
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[y

A
Advia (B = 0.464) Yaduaunisusmsdnnisniswdn (B = 0.293) YadeAunisuimsau
(B =0.127)
Tnsannsndeusglusaunisezuunivuagaziuuasgiuddl
AUNITATLUUAU
¥ =0.364 + 0.494 (X3) + 0.303 (X,) + 0.120 (X,)
AUNNTATLUUNIATIIY
Zy=0.464 (X3) + 0.293 (X,) + 0.127 (X;)
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