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Abstract

This study aimed to identify the key factors influencing the selection of sea
freight forwarding services based on the 7 Rights (7R) framework and to examine the
impact of demographic characteristics on decision-making in logistics service utilization.
The research sample consisted of 50 entrepreneurs, including business owners and
decision-makers who engaged with a case study freight forwarding company. Data were
collected using questionnaires, with instrument validity ranging from 0.67 to 1.00 and a
reliability coefficient of 0.87. The data were analyzed using descriptive statistics—
frequency, percentage, mean, and standard deviation—as well as inferential statistics,
specifically One-Way ANOVA (F-test).

The findings revealed three key results. First, most respondents were female,
aged between 21 and 41 years, held a bachelor’s degree, and operated their businesses
as limited companies. The majority were small enterprises with assets not exceeding 50
million baht and had been in operation for five to ten years. Second, among the 7R
factors, the most influential determinant in selecting logistics services was “Right Cost”
(Mean = 4.26), followed by “Right Quantity” (Mean = 4.20) and “Right Time” (Mean =
4.16). These results highlight the central role of competitive pricing, accurate service
capacity, and timely delivery in customer decision-making. Third, demographic
characteristics related to business profiles were found to significantly influence all
aspects of service selection at the 0.05 level, suggesting that business size, structure,
and experience directly shape logistics service preferences. In conclusion, the study
demonstrates that both service quality dimensions under the 7R framework and
demographic characteristics critically influence logistics service selection. The results

provide practical insights for freight forwarders to develop competitive strategies—
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particularly in cost, service accuracy, and timeliness—aligning services more effectively

with the diverse needs of business customers.

Keywords: Freight Forwarders, Logistics Service Selection, 7R Framework, Right Cost
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