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Abstract

This research aims to 1) study the importance level of the marketing mix, the brand
equity, the technology acceptance, and the consumers’ purchasing decision for
electronic vehicles in Chiang Mai province; and 2) study the effect of marketing mix,
brand equity, technology acceptance, to consumers’ purchasing decision for electronic
vehicles in Chiang Mai province. Three hundred and eighty-five generation-Y consumers
were selected as a sample in this survey research. A questionnaire was used as a
research tool in collecting the data, and analyzed by using frequency, percentage, mean,
standard deviation, and multiple regression, Enter method.

The results showed that the consumers focused on all factors namely, marketing mix,
brand equity, technology acceptance, and purchasing decision. The highest factor
effecting consumers’ purchasing decision was the marketing mix, the later was the brand
equity with the significant level of .001, and the technology acceptance with the

significant level of .05, respectively.
Keywords: marketing mix, brand equity, technology acceptance, purchasing decision
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