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wa3de wuin 1) UssmdlneSanumnzaufiandudiiilunsaiiiansiiiedenn 2) Useme
Inefinnamienuazininensunniiteseiiosdugudnarsweaasugianisdaingsenisida
11 3) Imqmiﬁmmsaﬁﬂlﬂzjmia@{]zymé’wuaﬁwaﬁmfw flaenndosiuuindn
Sustainable Development Goals 484 United Nations (2015) ﬁi’mmiaﬁlﬂ@izuuﬁnﬁmﬁﬁﬂ
Vgl AT uazannsauddeUssensddPinludiogud@u @) dnssansaundedne
mmsaa%ﬁﬂmmmwﬁﬂimmmﬂgjmimﬁwuﬂaawqﬁﬂisumaqﬂsmwﬂéf

Mddny: dnssanisAavzndedinn lsaszuialuglain-19 Aavznsunsnues Aanisiiie

feau MsUTEyanuAaUy IAN15v8y YuTUINLN

Abstract

This research objectives were to design and construction of a social enterprise for an
ecological art exhibition and to design economic value added from Ecological Art
Exhibition auction, bring income to develop the waste management system for riverside
communities model and to develop pilot system expanded to other waterfront
communities around the world. Where the main income would come from the auction
of eco-art works exhibited such which were created by world-renowned artists and are in
high demand. This was to create awareness among the general public. It is hoped that it
can change the behavior of waste disposal and also solve the problem of waste that is
contaminating the ecosystem today by using the proceeds from the auction of eco-art
works that were displayed to develop a waste management system for a model
riverside community to use extending to many waterfront communities around the

world in the future. Data were analyzed using the Business Model Canvas and the
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Modern Marketing Model that combine traditional business knowledge with current
technology to achieve research objectives.

The results showed that 1) Thailand is well suited to be a leader for creating social
enterprises. 2) Thailand is ready and has sufficient resources to be the center of the
eco-exhibition economy. 3) This project can contribute to the reduction of water
pollution problems in line with the concept of Sustainable Development Goals of
the United Nations (2015) through the conservation of marine ecosystems, seas,
oceans and sustainable reduction of the population of aquatic organisms. 4) Eco-art

exhibitions can raise awareness and lead to change in people's behavior.

Keywords: ecological art exhibition, the pandemic of COVID-19, art intervention, social

enterprise, art auction, waste management, waterfront communities

unin

safiwvsznarannvedand fidnghinnouniinsssuiavedsasyunivglain-19
Tnensansuazdoss q WWnandsiuueznanainiildngudluvudoulusssuwi sl
uiith &1573 Vi uay wnayms Seaunanaingnadelud A 1950 Hinsanazily
U A.A. 2015 %ﬁaﬁ’wmu%zwmaaﬂgﬂwﬁméﬁuumﬁﬂ 8.3 audu (Geyer et al, 2017) lnglu
U A, 2015 flesdifoaisuunanaiiniignudnia 7.8 d1usiu Faviriuynauiidinedly
Haguldldmanafindnou 1 Srususenu ninneuwnisldnaredsdidunazdengmnely
vane 9 Usznaluzslsnszueivaflade-19 wihmneunsdefignlflasussvvuinlugnadnain
wanaRniazdnedldiiandouaasnINsIINYIRNS 450 U (Pigott, 2021) dwaliingAusunu
veznanannUszinnldaduionia (single use) Fusiuvudouluszuuinematiigiuau
umeaegudaldiiutuogrmigalnenansenuresssnanaindwaldorosssusiois
e o ivaneUssan wu wnth umea Yanlawn wasarm sssduudensgniy
Selppmienanainviendutuduliles-wanadnluguuuilaguuuunis dwalildsuund
BRLRL LLazﬁﬁfﬂmuﬂimﬂﬂiﬁaﬂm (Rochman et al., 2016; Geyer et al., 2017; Ritchie and
Roser, 2018)

nATetuifddjatuiuilidgmdnanedieddulasnsvhmsiinm msmumo
15500551 LonaswaznIaifnufiieadeddudiuianisiiedinn (Social Enterprise) Aaus

Batlarinen (Ecological Art) nsusgyanuAaly (Art Auction) fsil
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(2009) wazhnunsanasiyll (Modern Marketing Model) 909 Friedlein (2017)
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1. Business Model Canvas lag Osterwalder and Pigneur (2009) Feldiiioadna
uinnssliusunsgsie NesuemnraveImsdmouazAnAwBIeIAnT JAuTegiifiesue
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2. Modern Marketing Model (3M) Qﬂuaa’jﬂLﬁuiuL@aﬁ’;uiﬂﬁgﬂa%’w%wé’qmﬂmi
yquidaiy whdsdtamsminlugnsufoaléasa (Coates, 2018; Purcarea, 2019) lag 3M
fnnsadnseunainulndfidesnseaauuudafudrfunisnarauuulnl eduiy

weluladfasuly (Purcarea, 2019)
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