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Abstract

This research objectives were to study: 1) the personal factors which influencing the
decision of purchasing products in EVEANDBOY 2) the factors of consumer behavior
that influence the decision to buy products in the store, and 3) the factors of retail
mix that influencing decision making in the store. The sample group consisted of 400
customers of who have purchased the products and used the services at EVEANDBOY
shop. The research instrument was a questionnaire with the reliability score of alpha
coefficient at 0.91. The data were analyzed by using frequency, percentage, mean,
standard deviation, One-way ANOVA and multiple regression analysis.

The results of the research showed that personal factors on gender differences affect
the different purchasing decisions of products at EVEANDBOY shops at a statistical
level of .05. In addition, retailing mix factors by sorting the regression coefficient in
descending order which is comprised of price, customer service, store ambience,
store location, communication with customer, and merchandise assortments affects
the purchasing decision of products at EVEANDBOY shops (EVEANDBOY) at a
statistically significant level of .05 with predictive power of 37.9%.

Keywords: retail, multi-brand store
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A19797 1 mﬁmwﬁmimaaawmm (Multiple Regression Analysis)

Unstandardized Standardized

o p-
AU Coefficients Coefficients Tolerance VIF
value
B Std. err. B t
ANUAIMUNRAINAA1BUDY 0.542 0.052 0.451 4.14  0.000* 0.518 1.93

UszLandudi (Merchandise
Assortment)
sunagnésunsioans 0338 0051 033 371 0000 0520  1.92

(Promotion)

AUNITUINITYNAN 0503 0045 0512 391 0.000* 0563  1.78
(Customer Service)

Fnuviiaiia (Store 0463 0054 0455 133 0.000* 0579 173
Location)

Aus1A1 (Price) 0397 0049 0436 049 0000  0.609  1.64
AUNTBONUUUANUAS 0426 0054 0498 110 0.000%* 0611  1.64

51uA (Store Ambience)

Anpsdi 1.180 224 5.25 0.000*

R? = 0.379, Prob > F= 0.0000, F change = 40.14

* QtludAgynsadaiseavu .05
NANTNN 1 HANITIATIEATIeUEIUUSEANN1SAUANTBNSNasan1sanaula
goduAluuslueuduey (EVEANDBOY) lngldatfiinsliasiziinisanneenyan (Multiple
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Regression Analysis) Lﬁamaaumagmdw YadeaudiulszannisAuaniionsnanenis
Fnaulagedudlusudnueusuos wuin Jadediuuszaunisduan Tludiusian (Price)
AIUNITUINITNAT (Customer Service) ATUNITOBNWUUANKAITIUAT (Store Ambience)
ﬁﬁUﬂaqwéﬁﬂuﬂﬂiﬁaaﬂi (Communication with Custorner) @usiniafiaa (Store Location)
LAEAUAIANN AN YBIUSELAMALAT (Merchandise Assortment) dstasionisindulade

a 2 IS o

dudlusudriuoudues (EVEANDBOY) aensditfod1dumieadaf .05 InedA181uianis
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Y = 1.180 + 0.451 (MUANUVAINAIEVRIUSELANEUAT) + 0.336 (AMUnNagnsau
N3deans) + 0.512 (AMUN15UTNITYNAT) + 0.455 (Frustiading + 0.436 (Gus1A) +

0.498 (HUNTTDDNBUUANLAISIUA)
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