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Abstract

The objectives of this were: 1) to study the process of making a decision to buy food
via an application classified by consumer behavior, and 2) to study consumer
attitudes that influence the process of food purchasing through the application in
Bangkok. The data were collected using a questionnaire from 400 consumers who
purchase food through the application. The statistics used for data analysis were
Frequency, Percentage, Mean, Standard Deviation, One-Way ANOVA (F-test), Fisher’s
Least Significant Difference (LSD), and Multiple Linear Regression Analysis.

The results of the study showed that: 1) Different consumer behaviors include using
different types of food ordering applications, and using apps to order different meals,
there are different decision-making processes for purchasing food via applications
with statistically significant at the .05 level. 2) Consumer attitude factors consist of
consumer needs and the cost of consumers Influencing the process of purchasing

food through the application with statistically significant at the .05 level.
Keywords: attitude, consumer behavior, decision, applications
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