UNAIINIIE 15T TUYBIAIEASUAZHIANAITAT AN INI1aETITNGNY 3 =
U9 8 avuil 2 (WeunIAL - §9%91AU 2565) o )

s )

P

Jae9dinananslaeuuinisdnseiiuniussuudnseRunuulSdunE
Factors Affecting Consumers’ Usage Intention of Contactless

Payment Systems

Ans usnadunans

Tasen1sUndinfneanvIusnisgsna AuguTnITIsie unInendeinynseans
E-mail: siriporn.mon@ku.th

ARdNa N wa

919138 AMZUINITIING M INYIRBNBATAEAT

E-mail: fbussas@ku.ac.th

Siriporn Mongkolrattanasit

The Civil-Militaly MBA Program, Faculty of Business Administration,
Kasetsart University

Sasivimol Meeampol

Lecturer, Faculty of Business Administration, Kasetsart University
SULN: 6 KuBIgY 2564 wilu: 17 wiw1gu 2564 noUTU: 24 11184 2564

o0

ge

UN

Y a v € A = a

mAfeiingusrasdifiofinymginssuvesiuilna Yadefifinadenisirsstuuuuliduda
Hadesuuszansaansiiinadeninusslalunisidey wmanuduiudseuindadosig g
Audeyaleglduuuasuauesulatainuszrivulungunnumunasiasysuama §1uu 463
#9619 T8mIe Fuaan 2563 Fa puanud 2564 adATIlleuA Aand fevay Aede
?i’JULﬁENLuummgm N151ATIZY Independent Sample t-test, F-test (One Way ANOVA),
Least Significant Difference (LSD) wa¢ Multiple Linear Regression

ARouLuUdB U A s kazinendgdduiulnaifesiy 81y 41-50 U lan Anwiszau
USeuyns Wundnauusom ds19l6 15,001-30,000 un/iieu wuitaeldusnistiseidu
wuul3Euda fuTnsinsRndUaviay 1-3 ads Trszduadeay 501-1,000 Um ﬁégmaﬁmiﬁm

THwszazaingiasi aulanisliduAukazdiuan dnidnausuneis S1uan wasdesidy

ey

Wz bASIN

16


mailto:siriporn.mon@ku.th

UNAIINIIE 15T TUYBIAIEASUAZHIANAITAT AN INI1aETITNGNY 45

U9 8 avuil 2 (Wown1msl - Ren1As 2565)

NaN53%s wudn ngusegisliaafiudneognsBein anumenislulsyansaim wagadnm
memidluanuneienn fuasenstrsziunuuliduda druyariae anmassiuieanny
avnanlunisidau Bnsnamedean anulingda anueedu wsdasuanuyey wazn1s
fudmnuides fnamudiduanunluties annsnageuaLLAgIUNUIn 8Ny sTRUNTANY

217N harsiulaRassaLRaunLanmA19nY drasaniIstassuudiseRuwuulsdulansned

= U

Weddgiseau .05 kagnsmanuduiussenindade wudt anuianela yar1s1An uay

ANULABTU TANUFUNUSLTIUINAUAINUAILIDE1IABLEDILUNT I UUSNITTIT LR UNIY

syuutseRunuulSEueTa

AanAgy: seuuTseRuluulsduda niseensunaznisldvalulad szuunstiseiiy da

1513uan

Abstract

The purposes of this research were to study consumer behavior, factors that affect
contactless payments, Demographic Factors Affecting Intention for Use, and to find
relationships between various factors Data were collected by using online
questionnaires from 463 residents of Bangkok and the Metropolitan Region between
December 2020 and February 2021. Data were analyzed by using percentage,
frequency, average values, standard deviations, independent sample analysis
standard t-test, f-test (One-Way ANOVA), Least Significant Difference (LSD), and
Multiple Linear Regression.

The number of male and female respondents was similar. Age 41-50 years, single,
bachelor's degree. Being a company employee earning 15,001-30,000 baht/month.
The survey found that they used to use a contactless payment service through a
credit card 1-3 times a week, payment of 501-1,000 baht per time at the supermarket
because it is convenient and fast. Interested in giving rebates and discounts. It was
introduced by a bank employee, shop, cashier, and a contactless payment system.
The research results showed that the sample group strongly agreed that the
performance expectancy and effort expectancy affect contactless payment. Price
value, facility condition, social influences, trust, habit, hedonic motivation, and

perceived risk were in descending order. From the hypothesis testing, it was found
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that different age, education level, occupation, and monthly income is significantly
related to the usage intention of contactless payment systems at the significance
level of .05. The study also shows the findings of a correlation between the factors
found that satisfaction, value, price, and habit were positively correlated with the

continued willingness to use contactless payment services.

Keywords: contactless payment, unified theory of acceptance and use of technology,

UTAUTZ2, payment system, cashless society
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