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Abstract

The objectives of this research were to study the effects of lifestyle and values affecting
the generation y Consumers’ Decision to Purchase in old-fashioned retail grocery stores
at Phuket province. Studied by using quantitative method. The population was
generation y consumers in Phuket by setting 430 samples who obtained from the
stratified random sampling and convenience selection. The statistics used in data
analysis were descriptive statistics and multiple regression analysis. The results of this
research were as follow: 1) Lifestyle in overall was at a high level sorted respectively by
mean such as interest, opinion, and activities, while values in overall were at a high
level. The purchasing decision in overall was at a high level of opinion by sorting the
scores respectively such as feeling after purchase, searching Information, evaluating
options, making decisions and recognizing problems. 2) The effects of lifestyle in
activities, opinions, and values influences to the purchasing decision in overall of
generation Y consumers in Phuket which was statistically significant at the .01 level by
sorting of the impact values such as values (B=.466), activities (f=.293) and opinions
(B=.174) respectively. Furthermore, such independent variables could explain that the
variation of the dependent variable was the purchasing decision in overall of generation

Y consumers were at 37.1%.

Keywords: lifestyle, values, buying decision, old-fashioned retail grocery stores,

generation y
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