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Abstract

The research aimed to study the clustering of jewelry purchasing behaviour through social
network in Bangkok. Data was collected from 400 people. K-Means clustering was used to
analyze the data. Segmentation was an analytical method that was currently not used in
Thailand but it was an effective method that can be used to analyze the big data. The
group of consumers was divided into 2 groups which were unique in each group. The first
group was to pay if they liked. They did not like to be shown in the media. Most of them
were people between the ages of 35-45 years with higher education levels. Their monthly
income was in the range of 30,001-45,000 baht. Most occupations were business owners.
They had got a distinctive personality and liked society. The family life style did not show
preference on social networks (press like, share and follow). The second group was to pay
less but frequently bought. Most of them were people between the ages of 25-34 years
with a bachelor's degree. Their monthly income was in the range of 15,000-30,000 baht.
Most occupations were private employees. They were distinctive personality and also liked
society. Their ways of lives were to have more fun in lives. They would like to show their
preferences on social networks (like, share, follow). They were interested in the opinion of
influential people (e.g. stars, blockers) in jewelry purchasing making decisions. The research
results would help sellers to divide their markets into segments which were beneficial to

the target markets, marketing strategy, and also online markets.

Keywords: clustering, social network, jewelry purchasing behavior
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