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Abstract

The research examined the relationship between personal factors and Internet use of
Thai tourists traveling to Ubonratchathani Province. The research sample consisted
of 400 tourists. The data were collected by questionnaire. Statistical analysis
included percentage, frequency, and Chi-square test.

The results showed the following: (a) most tourists have learned about the
attractions of Ubonratchathani from the Internet, searched for information or shared
experiences using Facebook, or made reservations or payments through a hotel
website; and (b) the relationship between the gender, age, education, and income
per month of tourists and their Internet-using behavior, are statistically correlated at

the significance level of .05.
Keywords: behavior, internet, travel
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