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Abstract

The objectives of this research study were; firstly, to study the patterns of Club
Friday the series 7’s product tie-in, secondly, to study viewers’ perception in Club
Friday the series 7. This study was applied with content analysis and focus group
discussion. The method using in this study were television drama, film narration,
product tie-ins and focus group discussion. The findings showed that there were five
patterns of these tie-ins. These were; 1) Product placement through short spot, 2)
Product placement through graphics, 3) Product placement through brand object, 4)
Product placement via people, 5) Product placement as parts of content. The
viewers’ perception in Club Friday the series 7 were found both negative and
positive perception. For the negative perceptions were as follows: 1) product
placement made viewer lose their view 2) There were too many product placement.
For the positive perception included; 1) Trustworthiness in product placement,
2) Brand products recognition, 3) Customers’ decision behavior, 4) The viewer

purchase products, 5) Realistically of product placement.

Keywords: product tie-in, perception, Club Friday the series 7, viewer
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