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Abstract

This research aimed to study the influence of marketing factors on repurchase
intention of low cost airlines. The samples used in the study were 400 Thai
passengers of low cost airlines. Questionnaire was used as an instrument to collect
data. Statistics used for the data analysis comprised descriptive statistics included
percentage, frequency and standard deviation. Inferential statistics included
Independent Samples t-test, One-way ANOVA and Multiple Regression analysis.

The results showed that most of the respondents were female with the age between
25 -29 years old, graduated Bachelor’s Degree, work as employee in private
companies and average income of 20,001 - 30,000 Baht per month. The majority of
sample prioritizes marketing mix and repurchases intention in overall high level.

The results of the hypothesis testing demonstrated that the different in education
level factors the influenced of repurchase intention of low cost airlines. The
marketing mix factors in the aspect of product (B = 0.218), price (B = 0.166), people
(|3 = 0.176) and physical evidence and presentation (B = 0.371) that influences the

repurchase intention of low cost airlines.

Keywords: marketing mix, repurchase intention, low cost airlines
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Rank Airlines Total Pax %YOY % of Total
International: Top 10
1 Thai Air Asia 4,450,418 15.17% 48.53%
2 Thai Air Asia X 834,280 223.32% 9.10%
3 Air Asia 702,561 15.67% 7.66%
4 Orient Thai Airlines 546,127 54.90% 5.96%
5 Indonesia Air Asia 424,414 40.22% 4.63%
6 Nok Air 397,942 95.01% 4.34%
7 Sabaidee Airways 328,867 672.91% 3.59%
8 Scoot 285,187 245.11% 3.11%
9 Siam Air Transport 225,272 2,629.91% 2.46%
10 Malindo Air 200,333 225.91% 2.18%
Domestic: Top 5
1 Nok Air 7.865,177 11.91% 37.22%
2 Thai Air Asia 7,806,056 24.04% 36.94%
3 Thai Lion Air 4,545,831 157.27% 21.51%
4 Thai Smile 747,331 187.46% 3.54%
5 Orient Thai Airlines 86,567 -15.97% 0.41%
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