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Abstract

Background and Objectives: This independent study focuses on analyzing the
subscription decision-making process of Netflix users in Thailand. The primary objectives
are to examine the influence of service usage behaviors on the decision-making process,
investigate the relationship between the service marketing mix and subscription
decisions, and identify the specific dimensions of the marketing mix (7Ps) that significantly
influence the adoption of Netflix video streaming services among Thai consumers.
Methodology: A quantitative research approach was employed, with data collected via
guestionnaires from a sample of 400 consumers in Thailand who had prior experience
with the Netflix platform. The data were analyzed using descriptive statistics, including
frequency, percentage, mean, and standard deviation. Inferential statistics used for
hypothesis testing included Pearson’s Correlation Coefficient and Multiple Regression
Analysis.

Results: Regarding consumer behavior, the study found that differences in service usage
behaviors did not result in a statistically significant difference in the overall subscription
decision-making process at the 0.05 level. In terms of correlation, the service marketing
mix factors exhibited a strong positive correlation with the decision to subscribe to Netflix
at a 0.01 significance level, with correlation coefficients ($r$) ranging between 0.677 and

0.922.
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Conclusion: The analysis identifies five specific dimensions of the Service Marketing
Mix—Product, Price, Place, Promotion, and Process—as key factors significantly
influencing the subscription decision for video streaming services in Thailand. These
independent variables collectively explain 96.1% (SRA2 = 0.9619) of the variance in the
subscription decision (Adoption), with statistical significance at the 0.05 level.
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*ydAgsaianTzau 0.05
NamﬁmswﬁmmmaaEJL‘?QL??ULLUUWWQN (Multiple Regression Analysis; MRA)

N3ANYIINAFRUALNAFIUANANRUSIT BT NaveIiwUTvIueNinedul a1 Nseau

'
Saa a '

Woddgy 0.05 namAasizinisanneeddunyan wuin Jadeilidvinasgadidudfnysie

v

msinauladenlduinmsinloaniuds Netflix luusemelne S5 5 du ldun fundnsos
(B = 0.491, p< 0.05) sirusien (B = 0.645, p < 0.05) AugoannsInd e (B = 0.050,
p < 0.05) A1udaasunisnann (B = 0.059, p < 0.05) LagA1unsyUIUNTIAUST (B =
0.136, p < 0.05) Jadudruuszaumsnismanaliimdussansansiuswyan (R) = 0.961 uaz
ansasNeuieanuwlTiuvensinaulaliusnig edraliduddymeadfvisesu 0.05 16
Soway 96.1 (R?=0.961)

nA519NU Yadedrulszaunisnmsnainaansaniuiunensainsanaulaaiagly
U3M15 Netflix 16¥oaz 96.1 (R® = 0.961) Inerflofiansane VIF (Variance Inflation Factor)
wunduUsiienegseming 1.724 - 2.632 dslaitAunasi 10 waza Tolerance fiAunnnin
0.1 e Feasulirddudsdaselufityymenuduiuswisiuseninedu (No Multicollinearity)

dwalilumanisnensaliifiinuudwnsuandeioldguilefiatsananihmindvdwaduing

N v

TugUazuuuinnsgiu nuirladenddnswasenisdndulaunniian de dusian (B = 0.645)

q

1Y

599a9NAe Purdnduet (B = 0.483%) wagaunsyuiuns (B = 0.125%) amaeu d@iutade

o

AuyAaInsuazanuuganennlidiisvinanenisindulasgraiduddgyniead

)
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anUs18man1sIe

NMIAnyNITedadeniisninadengAnssuduilaalumsidenlduinsinleansuis

v
Yo

Netflix luusemndlng amnsaefusienanuuszinudideylanail
1) 9AUTIBNAAUNYANTIULAZE N BT UTZHINIAIANTIINNITNAROUALLAFIUNUD

Taduaungiinssunisldnuiuansaiu (Wu Yemenisidn, gunsalild, viedszinnsienis

'
aaa

NPurev) dwasenisdndulaadaslduinislduanarsiuegwiidedAynadanseau 0.05

NAAWSH "UANANY" INNUIIBVDS TvaTTU sUITIUATA (2566) way AU Tuannn uavaue

v a

(2564) 17{Lﬂaisudwi‘]ﬁlé’l’ad’suqﬂﬂaé’mmqLLazﬁEJVLéw"a'waaiaﬂﬁmmu‘l,aﬁﬁmﬁ’ummLmﬂﬁmﬁf
azvioulsiviud mswdsuiuveamginssuguilnaingyaf svastaduguuuy (Digital
Maturity) Fsluilagtiuuinig svob énanetfudiunilnediiTinuszd1¥u (Mainstream) vinlsk
Huilaalddnageglunguussyinsenansla asduinsgiuaunianismauinislufianig
ey Uszaunmsalnisldouriuunanefuiifuinassuanases Netflix silsinssuaunis
dindulavosuslaalnederuduenamenntu warlildBafnfumimunsismenienimiie
wgAnssumsfuradesusudulueiin

2) aAUTIEHAAUBNTNAVDIAIUUTEAUNINIINAIAUINNT (7Ps) 1NNITIATIENNS
anneenvam wuil Jadedindszauninisnaialdnsnadenisindulaadiaslduinisedied
Tedndey Tnsliadudssansnnsandula (SRA29) gufie 0.961 nioseway 96.1 egalsinnu
defarsansesunudofiaaieithauledr lalanndadelu 7ps Adwmadonisinaula’ Tned
UstifiueAumedsil
f5vEwavan Ao Fusian uas Aundndas Saliduhguilaalvegadagiu
gnfiu "Anudu (Value for Money)' Ingfiansanaindndiusenintenaiiane
Aunaa Lz Usinameumudilasududdy aenndesiusuidevesiufinn Udeu (2566)
fnudnanmues Netflix Original nasionssnduladuandnszozemn

Haduiilaifduddameada liun fuyaaing (People) waz fudnuwayianienin
(Physical Evidence) %aﬁaL‘ﬁuaaﬁmmi‘lwﬂﬁﬁﬁm’lmm%’m’f aunafiosan Netflix 1fu
unanesimalulaguuy Self-Service Technology (SST) iAnguUuuL Fuslaaanunsaaiiunis
adns snidn wasudlalgmlamenuesinussuudnlud® vlrujduiusiundnauliiinase

[

nsdnaula wenanil luuSunvesdud@idvia (Digital Goods) JUdnvalnanennTudedlsd

3
fanuddyanaadiaiieuiuussaunsalgldanu (User Experience) uuminge
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3) dwiuAnadia R-Square NgeilaUunfAdmual R NigedisTosas 96.1 98911911338

Y99 I LATYaNIA uavaue (2564) inuiiiesierag 72 Wi @1u13aefusegdaininelai

= [ |

anufinananundaunswesduusdasslugn 7Ps Aidedndenindsnseunauynifvesgsnag

=] 1%

anfufiseg1ansudau otslsfiniu fiiqauindenaazeufannuduwus nnsu
(Multicollinearity) 51319898 B 1us 1A LasNEns aa i A eulosfusgrsuuunyuly
wimowesuilaalng vieoraiinanauadendeiuresuszau msaiglduuunanosuddl
Uszdndnngeseavlan vilvinismevauesdetadauluwuvasuaudanuaenndedluly

PAN9LAYINUDE19ES

JoLduBLUY

=De

HidevelauaLuznagnslngiTeswmuanuaudAyvesladenildvsnagan fe
1. NAYNSANUTIATLALAIUANAT

3 q

\losnifutieduiifidnswariensindulegeiian flunismsiiunudanguues
sfignAuANAuAT 11AnInnsustususIAgIiBIeg e msenLUULAALND
fivarnuans (Tiered Pricing) 1w wiininasiaussndndmsuinisoudndne wieouinnad
F10Ra3a (Pay-per-view) dmiunsumudiiay iilovenegugninguiiiseldiesuangu
Tushsdanin Tnefesdomsfsmnuduaniiofisutuanunmenunudauazuunmaeumd
sy 2. ﬂaqméé’wumﬁmﬁm%uamﬁam

dudfadudrduiiaesii §uinnisdadulavesiuilaa arsasulu Netfli Original
Content fifiauian1eia (Exclusivity) uazifinanuvainvaisvead oniluszdusiosiu
(Localization) 1 mweuniviedidlnefifiaunimnisuanseduaina saufenisifisilaidudi
UsIelarnINdlneiusiud onouaussaNfioInIsvesumnsiuMsAny ez YT

3. NAYNSAUNTFUIUNITIAUINNS (Process)

HaId85rUTINTEUIUNTITH AN AYLINNI 1518w (Promotion) kage3n19
(Place) mstviAudAgyAu User Experience (UX/U)) Tnafimunssuunisaiinsuaznisenian
fid1e lidudiau (One-click subscription/cancellation) Tauisanuiadesvessyuvaniufie
Arasaasunisldnurulaseie 56 lhegnalisesse anudelunsldauunaavesufaila
ddnyiiaztisandnsinaanldeu (Chum Rate) IdAninsvusuuszanalusunislawan
RINLERNTe

a. ﬂaqwémigamimwa’mLLU‘ULQW’]%E}'M (Targeted Marketing & Personalization):

donARBdfiuNANINAARUALNATILTINUI 0NeuarsERUNMIANY s ulNanan1sAndulad
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AL AsanldnagnsnIsnaIaLuULMIN TN (Mass Marketing) Wagviusnly Data Analytics
Lﬁ@?Lﬂi?zﬁﬂwi’amﬁmﬁmmzﬁ’lLauaLﬁamLLUinqma (Personalized Recommendation)
\Wu Msds Notification wuzth@3duurdvmulitunguisyauifinisdneigs nionsld
Influencer fifufifisylunraziuasfuinuunanlesaludoadifofinguidwansduldau

80 (WU TikTok @115U Gen Z %58 Facebook @1%5u Gen X)
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