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Abstract

The purpose of this study was to study the opinions on the decision-making
process for saving money with the life welfare deposit policies in the category of BAAC
Permrak and BAAC Thaweerak 99, which are life welfare deposit products. Bank for
Agriculture and Agricultural Cooperatives Marketing Determination and set up guidelines
for increasing the number of customers Life Welfare Deposit Products BAAC Permrak
and BAAC Thaweerak 99 Case Studies, Chanthaburi Province The study authors
collected opinions from questionnaires and structured interviews with the population
and sample groups determined by the sample size in the research study. Which are
customers who come to use the service at BAAC, using the formula for calculating the
uncertain sample size of WG Cochran at 95% confidence level as follows: BAAC. In
Chanthaburi province, 10 people and 2) customers who come to use the service at
BAAC. Branches in Chanthaburi province responded to a survey of 400 people. The
results of the study found that the opinions on the marketing mix of products,
employees, and service processes found that all 3 aspects were at the highest level.
Therefore, it proposes a strategic approach with a focus on products. which the central
part will develop a better product in accordance with the needs of the target
customers service process Reduce the work process to be fast and modern. For
employees, they need to enhance their knowledge to build confidence and increase
the efficiency of personnel's work. to be able to recommend products to customers
and adding marketing communication strategies to have a variety of channels Focus on
online communication Send news quickly, easy to access, add more promotional

activities. Offers a link to the A-Reward Points System, which is the point for customers

! Bank for Agriculture and Agricultural, Chanthaburi Province, E-mail : iamonuma@gmail.com
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who have made bank transactions. It is one of the channels for the bank's CRM through
the Line system. To encourage all target customers to purchase products and use the
service of life welfare deposits continuously and return to use the service again

including telling people in the family Acquaintances come to use the service with the
bank.

Keyword : . BAAC Permrak 12/10, BAAC Thaweerak 99, life support deposit, BAAC Life

Assistance, Process of decision making
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