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Abstract

This research aimed to (1) to study causal and effect factors influencing
business transformation and business performance of small and medium enterprises
under the production sector in Thailand, (2) to analyze confirmatory factors of causal
and effect factors influencing business transformation and business performance of
small and medium enterprises under the production sector in Thailand. The sample
comprised entrepreneurs of small and medium enterprises in the production sector
in Thailand from a stratified sampling technique. Data were collected from 400
persons responding to the questionnaire. The findings from the study revealed that
(1) causal factors comprised 3 major components as digital technology having 4
subcomponents, i.e. ability of technology acquisition (acquisitive capability), ability
to use technology (operative capability, the ability for adapting technology (adaptive
capability), and ability to create technological innovation (innovative capability).
Competitive capability consisted of 3 subcomponents, i.e. cost competitive
advantage, differentiation competitive advantage, and response competitive
advantage. Quality of service provision consisted of 5 subcomponents, i.e. equitable
service, timely service, sufficient service, continuous service, and progressive service.

Effect factors comprised business transformation having 4 subcomponents, i.e.
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market transformation, finance transformation, personnel transformation, and
operation transformation. The business performance had 4 subcomponents as
financial performance, internal process, learning and development, and customers,
(2) analysis results of the confirmatory factors of causal and effect factors influencing
business transformation and business performance of small and medium enterprises
under the production sector in Thailand found they were consistent with the
empirical data which considered by statistical values of Chi-Square/df, CFI, GFI, AGFI,
RMSEA, and SRMR that passed the determined criteria.
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Business Transformation, Business Performance
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Fafl 4 sedUsznevdes laun dunsisuwdamniniseain funsildsuwlamiednu
13U ﬁwumiLU?{auLLUaﬂmqﬁmqﬂmm ﬁmmsLﬂ?{ammaamaé’mﬂﬁﬂgjﬁﬁmi wag
HANIANTUIIUNEIAA (Business Performance) il 4 aadUsenauges laun fMun1Tiu
AunszuIumIntgly sunisiseuikasimu sugndn uazdsdenndesiu (Bounfour,
2016 : 43-50) #ina1171 maluladldiduasudadeiugunismssdin I duege
annsonAnduiuagliuinising 1 ienouaussnudesnsresyuduiniy (Mithas,
Tafti & Mitchell, 2013 : 511-536) nsaniufanssunsunaluladfineliindusinie
wanSasivinlvsinaznszuaunsudnlyel TaesmdansltimaluladfideliAnnisusuugs
98190 N TuA AN YL AR YV INENTUINUATNTEUIUNITHANVDIINANFUALATUTNS
mmmmsaiumﬁuﬁmmmamaﬁﬂiﬁmﬁaﬂdﬂmﬁﬂiﬁuﬁa@usﬂﬂ wazAIAINLRLNI
Shildluszevem eudduilddmmuninaiile warlddmnemnuinaeddunaenly
mnesdnsiegluaniugvesnulauioulunisudedy asdanuamnsalunisudaduagng
Faiuld wazaziinnan sedunuiia (Amit & Schoemaker, 2012 : 325) vaisi (Swapna
& Raja, 2012 : 24-31) N1 miLUf?iauLLUaamqﬁqsﬁmﬂummam%L'%'uﬁﬁwﬁmmrﬁﬁmi
fineneuiiazUunnuAesisy veswesnsiisadestuaunszuiuns warmaluladesng
Tnd3afunagnsnsgsianasidesiel e avinisiudsundamisgsia nsdanis
mwanusadudsidndueiann msdaniseuaiuisnfenssrynisasamy Msing
N waznsRmALRTidnenmTitsUszauarudnsa Tuesdng uasdiaenndesiuauide
YDINAYN U LY U 91UTT8U04 (Chris Richter, 2017 : 74-83) 31U398 U89 Marfa Luz
Martin-Pefia (2018 :91-99) 41348984 Dani Ramdani (2018 : 46-52) WazaMUIT8UDY
Ljubotina & Vadnjal (2018 : 34-39) ﬁ'aqulé{dw walulagfdnea (Digital Technology)

A1ua11150luN1TwY 49U (Competitive Advantage) A IMNIStUS NS (Service
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quality) i 8n8wasen15LU& suLUann195 573 (Business Transformation) LagHaNg
ANiUIUNI9G5N (Business Performance)

2. sAUs AN TR EiesUsEnoud dufuvesiafumauazaadifdvsnasons
WaguuUas mag3ia wagnamsdiiuny Mag3ia U09IATIAMAAILIANA AL TR
gouniansnanvesUsunalnedudeyailalszdny danudenndesivtoyalfalsedng
amnsaesuielain walulag@dmea (Digital Technology) AmaInnsalunIsua sy
(Competitive Advantage) kazAaAINN1TEHUT N3 (Service quality) T8nSwananis
L‘U?iEJULLﬂaqmqqiﬁﬁ] (Business Transformation) LLazwamiﬁ%ﬁumumqqiﬁa (Business
Performance) thufie Ala-auns Tfifoddunadn wavadviiaszdumunaunduy
(GFI) TauviernsaiiTnsiumunaunauiiusuniugs (AGF) dnunasinseensy uanviTaa
naduaenndamaunduiuleyalisUsedng aenndasiu (Supamas Angsuchoti, Somthawin
Vichitwanna and Ratchanikool Phinyo Phanuwat, 2011 : 378-393) na 17a5U31 N15nadeu

v v

5UUUlATIAT 1 (Structure Model) fiugUwuuNnTin (Measurement Model) 289 oy a3

[ YY)

Usgdny dlueanisideiuteyaideusednyg (Model Fit) Seliaenadasnauniuiu (Chi-
Square HtydAny) {Iuardecdsuliea umdniunislrdauninlunanisideiuteyaids
Usedndavaenadenaunduiy eefinsanldnneada Ssszneusie adeil Chi-Square
a7 17ednd sy Chi-Square/df, CFI, GFI, AGFI, RMSEA waz SRMR 71 k1wt NNAT kazda
AOAAE 0N UITUITBVBINAEVITU LU 18U (Kalayarat Theerathanachaikun, 2012 :
319.-334) i Anw MINAWIUUTIReNITTANITANS BesmIned senyululsewelng
MAdevensal vanmes (2559) fifnw FuuumsiauIamA LYY et ma1L15
Tunsuduldggsiavmnanaauazyuingen uagideves (Suphattra Songkram, 2017 :
2489-2505) 7 & N MIWALILUUTIasUsEd NS nas ud mesgUnssa luain
nrfusonidsamilonsudns dwasulidn wuudaes dmuaenadestuioyadaszing lae

Asantaananeil Chi-Square/df, CFI, GFI, AGFI, RMSEA wag SRMR ﬁmummﬁnﬂﬁh

Uoreuauuy
1. daiauauuzszavulouny
Tadumauaznaniavninasonsivfsunias negsia uaznan1sALluaIunIg

33719 v0433ATa A UIANA WALV UIAYBUNIANITNANVRIUTEINALNY 71AR1N

NSANWT UATNUNIY ITIUNTTY NN wud Jadeilsanve Usenaume 3
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panUsenaunan (1) walulad A3mea (Digital Technology) &I 4 asAUsEnEULRE lAKA
frumuainsolunssanite i land wnalulad sruanuaunsalumsldinalulad
prupNasatunsaaulasnalulad sumuainisalunisyiiuinnssumalulad (2)
AUAINTOLUNTUUITU (Competitive Advantage) i1 3 asAUsENOULDY TALA ATUAIIM
Iuseulumuduny suenulidseulunisadimnuuansig suanulaieulunis
MBUANDY (3) AMAINNITIAUTNS (Service quality) & 5 aarUsENaULD lALA AN
THusnsethaauenia sunsliusnisfinssan sunsliusnmsegiafivsne d1unis
Tusnisedrwawiios sunisTius nsedrednaniia Jade WARINa1IdanSnadenIs
WA BuLUamMN953Aa (Business Transformation) #i 4 ssdUsznauges laun funns
Wasuulawnenisean sunisiUasuwdamiasiunisitiy sunisildeuwdas nednu
yrang Funsidsunlameiunisufiang uasnanissiiunuvnagsia (Business
Performance) § 4 asusznauges loua Aun1Ilu dunszuIunsagly Mmun1siseug
WaEAmu A1UgNAN fﬁ’qﬂgumﬂmqmmﬁLﬁ'msﬁaa/ﬁﬁmi gulvurgluniswaiun ng
USnsdnnsdadedenanlaedeafluse@nsninuas AdeuaziinUseansuananis
Wabuulas 195379 (Business Transformation) LazHaNSALIUILMNIGIAY (Business
Performance) lalguniu

2. Saausuulumsinisenduioly

mshuuuSaestadomauaznaifianinaseniaiudsuidas vegsfa wagnanis
ANTIUNUNIGEINT maqqiﬁﬁamﬁ%mmﬂaNLLazsumﬂsjaummmimﬁmﬁmmzmﬂlmﬁ
luneasddniaiumunudeyatunnngugsiavedamisvuanaisuasvuingou Tu

Uszindlne wieuszsmaiioutu 1wy auv.an deauy vsefuny sy
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