Msensaniidfeuasiaig univendessdguvnansany U9 6 atud 2 Weu nsngnaN-5uInAL w.a 2562

Journal of Research and Development Institute, Rajabhat Maha Sarakham University Vol. 6 No.2 July-December 2019

1 a

JaduiiinadangAnssunisidenauunausangiie: nsdianunglduinig
aurNnAuaansi1Liigy WINNING SEVEN
Factor Effecting the Selecting Behavior Towards the Artificial Turf

Football Field in Case Study of Winning Seven’s Customer

afivfy Urgendvanas’

Apittai Bumrungpanictavvorn1

Received Reviewed Revised Accepted
23/04/2019 24/04/2019 28/05/2019 29/05/2019
UNANED

n91delundsll fiquszasdifiofnudateiiinadenginssumadenauuiaueang
Wenvesldusnsauunuaanai i WINNING SEVEN lagldisn1sideidealsunamens
WiuwuugeunudugldusnisaunnaueangiLiiey WINNING SEVEN 11w 245 Ay 11w
Airszsidoyannaia Inonisuanuaniwd mardesas Alade wazdrudonuumnsgu
nan1533 nuth Jedudiuszauvnansnaeiidnasiong Anssunsidenauiuwnueangiiiey
el lfusn1sauunaueang wiien WINNING SEVEN Tunnsiuegluseduuin laengy
MegainuAniugga luAupEnT 5998901 Ao ATUNNTALETINNTAAIN A1UTIAT FNY
ANYUTNINILAIN AIUYBINNITINTINUIY AIUNTTUIUNIT aZATUYAAINT ANNARU Tng
ﬁmm5mﬁm%ﬂlﬁmmﬁwﬁz:yiuL%ﬂﬂmmwmmﬁuaumwﬁwLﬁ&J@JLLammmmmgmﬂuaﬂamm
Waueangj sy Susialianuddglubessimaiuinsiimunzaniuresqun ey
fuaonuiivemadasimielianuddgludeseuasmndenisiiumalduinng dhunis
duasunismannlinnuddnludesnmsazaudiluadioldansiailunislduinisadm oluuasil
druandmsuanndn/gniuszd duyaansliniuddgluiseminnuuaniesnegiaduy
fims Bunduusula Wutuestuduilduinng dunszunilieauddglud sanszuaunns
Trusnsianusmds sudnvagmemenwlienuddalusewmuarenwasanuaisa

Y9N wazngAnssunstduinisauiuavea e druluguneenaveaidundn lned

! 913gUsEIAINTIANITNISTIN, ANEUIINTIING, UININENTuNTUNNEUYS
Lecturer of Sports Management Program, Faculty of Business Administration, Bangkok Thonburi

University, Email : ap_j th@hotmail.com
[245]



Msensaniidfeuasiaig univendessdguvnansany U9 6 atud 2 Weu nsngnaN-5uInAL w.a 2562

Journal of Research and Development Institute, Rajabhat Maha Sarakham University Vol. 6 No.2 July-December 2019

TogUszaaanan fe Weaaniiainie ulduinsduns-ans 4iaan 18.01-20.00 u. 1-2 ATY

duani w2 Halas wasiewdudiidvEnasdeonisdndulaunlduinisuniian
ANEATY @ duUTEANNINIIAATN, auINNaUBang LTy, NaAnTIuNITEenauINaUea

Abstract

The objective of this research was to study the factor affecting the behavior of
selecting the artificial turf football field in case of the winning seven football field's
service user by using the quantitative research with 245 people, and brought the data
for analyzing the descriptive statistics, such as the frequency, the average and the
standard deviation. The result found that the marketing mix affecting the behavior of
selecting the artificial turf football field of WINNING SEVEN artificial turf football field in
overall was high. The product comment was high, and the second was the marketing,
the price, the physical description, the distributed channel, the process and the
personnel respectively. In the aspect of the product shall focus on the quality of the
surface and the standard size of the artificial turf football field. In the aspect of the price
focus on the proper service price with the field's quality. The place for the distribution
channels shall focus on the convenience in traveling of the service user. In the aspect
of the marketing shall focus on the hours accumulation for discounting the next service,
and having the discount for the member/loyalty members. In the aspect of the
personnel shall focus on the hospitality to the service user. In the aspect of the process
shall focus on the quickness of the service. In the aspect of the physical description shall
focus on the cleanness and the beauty of the field, and the behavior in using the football
field service which is most of them play football for exercising 1-2 times per week on
Monday to Friday from 6.00 p.m. to 8.00 p.m. They play about 2 hours. The most

influence to the making decisions for using the service was friend.

Keywords: Marketing Mix, Artificial Turf Football Field, Behavior of Selecting Football Field
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