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Abstract

The objective of this research was to study the factors of online marketing mix
affecting decision making behavior on purchasing through E-commerce and study the
individual factors affecting decision making behavior on purchasing through E-commerce.
From the analysis level of decision making it was found that the factors of online
marketing mix are vital elements to operation a business online and the factors the
stimulus decision making behavior of consumers as well. Wherewith consumers value
every aspect at a high level by focusing on the place the most. Individual factors are
factor that determine consumer behavior and is important in deciding whether to buy
or not. Which consumers give overall importance at a high level by focusing on the
attitude as much as possible and the results from the hypothesis testing found that
the factors of online marketing mix and individual factors have a positive impact on the
decision making behavior on purchasing through E - commerce of the people living in
municipal Area, Mahasarakham Province.

The research results was found that the factors of online marketing mix was
Promotion, personalization, product, place, price and Individual factors was attitudes,

trust affecting decision making behavior on purchasing through E - commerce, whereas
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factors of privacy have no affecting decision making behavior on purchasing throusgh E-

commerce of the people living in municipal Area, Mahasarakham Province.

Keywords : Online Marketing Mix, Individual Factors, Decision Making Behavior,

Electronic Commerce
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Unstandardized Standardized
Predictors Coefficients Coefficients | t-value | Tolerance | VIF
B (b) | Std. Error (SE,) Beta (B)

Constant (a) | 0.509 0.140 3.630
PMT 0.233 0.036 0.270 6.455 0.603 1.658
psz 0.215 0.032 0.258 6.705 0.710 1.408
PDT 0.195 0.043 0.202 4.513 0.524 1.907
PLE 0.144 0.036 0.169 3.970° 0.583 1.715
PRE 0.097 0.040 0.112 2.436 0.502 1.992

N = 385, R = 0.775, R’ = 0.600, ,4R* = 0.595, SEsr = 0.347, F = 113.880°

VY =

e« * fsyeuileddnyi 0.05
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Coefficients Coefficients
Predictors t-value | Tolerance VIF
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Constant (@) | 0.710 0.126 5.642°

TST 0.420 0.033 0.476 12.797 0.721 1.388
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