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Abstract

The purposes of this research were: to test social media marketing on brand equity of
community enterprise in Kalasin Provice. Collecting data from 2 2 4 community enterprise in
Kalasin Provice and a set of questionnaires were the research tool. Statistics used for data
analysis were mean, standard deviation, multiple Pearson correlation analysis, and multiple
regression analysis. The results revealed the following findings; 1) community enterprise had
opinions about social media marketing both in general and in each aspect at a high level,
and community enterprise had opinions about brand equity both in general and in each
aspect at a high level. 2) social media marketing consists of entertainment, interaction,

perceived risk, customization, trendiness had positive relationship and impact on brand

equity.
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Predictors Unstandardized S.E. Standardized t-value P-value
(b) Beta ()

(Constant) 0.814 0.201 4.057 0.000*
TRE 0.230 0.047 0.305 4.901 0.000*
INT 0.151 0.040 0.209 3.770 0.000*
Cus 0.181 0.050 0.224 3.608 0.000*
ENT 0.146 0.037 0.204 3.918 0.000*
PER 0.094 0.040 0.123 2.321 0.021*

n =224, R = 0.754 R? = 0.568, Adjusted R? = 0.558, SE.. = 0.280, F = 5.388*

NNINTNRI 5 NaNMTAATINARRETINLUUTURRUYR IR MU TNENNTal WU Aaudsdase
AuAtiy (TRE) Aun1sUfauius (INT) A1uA1RENIZa1zas (CUS) druauduliia (ENT)

' '
= Y

wagA1uN13SUANESS (PER) anansanensalnansenuiidnediudsny aAnsIdua (BRA)
ol foddymsadisedu 05 lnefidrduuszavivesimeinsailuguazuuuiu (b) winiy
0.230, 0.151, 0.181, 0.146 waz 0.094 mua1du famensalluguazuuuninsgiu () windu
0.305, 0.209, 0.224, 0.204, az 0.123 AUa6U LLazﬁﬁwﬁmﬂazﬁwéawﬁuﬁuéwmm (R) WA
0.754 fiAsrualuniswensal (R) windu 0.568 wazilenuwalunisneinsalls Sevay 56.80 fian
anueaainAeuNeIgIUlunTNeInTal (SE..) winfu 0.280 LLasﬁmmﬁfuaaammﬂugﬂﬂsuuuﬁu

(a) winnu 0.814
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msasaunIsnensalladeniinadeiiuimiy Han1FInTERaunITanaeeNan WUl

o

dudszavsvesduusmensluguazuuuiu (b) vsedudszdvadmennsallugUnziuuinsgiu (3)

@

damaradiuusinasilunsuandtsdAgnsaiafisesiu .05 (p < .05) JsamnsaassaunIsneInsal

o

TusUnzuuudu warluguasiuusnsgu el

aunsnensadlugungiuLiv
¥'=0.814 + 0.230TRE + 0.151INT + 0.181CUS + 0.146ENT + 0.094PER +
0.201

ﬁﬁJf‘l'ﬁWEﬂﬂSﬂﬂuEUﬂSLmuuﬂ(ﬂiﬁ?‘u

7 = 0.305TRE + 0.209INT + 0.224CUS + 0.204ENT + 0.123PER

anUs1enan1sIvY

Ya o

Tudnill aneideazefusenanuauuisiulun1side wagdnvaeanuduiusveii

1%
=1

w3 Faanansaedungléal
anAgilunsise | mswanededenuselat dmnudiiusuasianseyuien A mIAUAN
amsiaeil wuih Msnaededseueeulat fAnuduiusBauiniun uf1msIdun ag1edl
HodAneadd (P<0.05) Hanudennd asiumMsITEUee Seo and Park (2018) Wui1 AuAuTlyL 8
A figalulasiaiaaunisianssunsnandedsnuseulat Afdesunisiudensidudi
WAENINAN¥aINIIAUAT Taenndesiun1siTeves Sakas, Dimitrios and Kavoura (2015) l@Anwinis
WanveawlsdlunsainsnnslsiuFoumansudsduiiomsuirensdudn wuih Uuunsaes
vosmsATerawaduamuldiUTeunamaut dueaisdaimmave dodsnuesulatiuaynsdonns
gaulanl lngnisdasdlusunsugUiuunainuasnsideulusunsy wu imhink analdlunisnaunddy
ownAnvesuIEvluyuesiiussAnEamgsgn sruudsanansatielumsmuuamauddyviluns
dnaulald uazadumssuiiensidudn eduanailduSeumenisutetu fadu msadmsiudie
AsEuA1 FallanudAyrensiawgsieaneln uaslinnuaenndeaiun1sideves Wivathaka
(2016) wui1 AnuAAs AU Idursudesleawmsnaudi furnusnidensdudn uay suduning
uq uazngRnssunsdende léun AMUANUAUNAUIY AURANNYIENT ATUFanUlaYT 6
Wiuifieusian uar Aruniserumuusi deaunsodswasie madnaulatodudreeulatiosiell

v o W aa

DEGRGRNNGD)
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