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QUESTION-RESPONSE RELATIONSHIP: PRIME MINISTER AND JOURNALISTS

Hathaichanok Anghirun'

Jeerapan Phomprasert?

Abstract

This current quantitative research aimed at analyzing text cohesion through the prime
minister (PM) corresponding answers given to the journalists’ query. In political discourse, the
use of language plays a substantial role in determining the politicians’ perceptions. Regarding
the study objective, verbal responses or speeches given by the PM and the journalists, took
place in the five latest press conferences during March, were collected and transcribed.
Cohesion principle proposed by Halliday and Hasan was employed to analyze the cohesion
of texts embedded in the PM responses. A number of cohesive devices found were then
computed and presented into percentages.

The research findings revealed that in all press conferences, the prime minister
genuinely provided relative responses to the journalists’ questions, at least 25%. Analysis of
speech cohesion also shows that the prime minister frequently employed reiteration, one of
cohesive devices involving word repetition, in order to certify his ideologies as well as to gain
trust from the public towards the different issues being questioned. The objective of this study
was finally proved that verbal communication holds much weight, as for the politicians’
ideology expression or decisions and as for the public judgement. The results moreover

suggest to less count sorts of demeanors and non-verbal languages of the politicians.

Keywords: Question-Response Relationship, Prime Minister, Journalists
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Introduction

“You may trust anyone except politicians,” is a common phrase heard and repeated
by many over the course of time, which has led to a natural distrust and scrutiny of both
politicians” words and actions. Kwon (2019: 19) has remarked that roots of social distrust
involve a person’s judgement towards another individual, group, or institution that is seen to
show disobliging behaviors or severing of a relationship. One such politician that has come
under public scrutiny is the most recent prime minister of Thailand. What many Thai nationals
noticed from television broadcasted press conferences are the prime minister’s troubling
behaviors towards reporters, displayed both verbally and non-verbally. Politically a press
conference drives an interactional phase between politicians and journalists. The press
conference allows the journalists to query the politicians as well as the politicians to announce
their policies and decisions including to defend their speeches or actions (Eshbaugh, 2012).
In the meantime, the interactional phase conceivably turns them into a poor performer if they
fail to provide answers that meet audiences’ satisfaction.

In a more recent political press conference, the prime minister (PM) of Thailand has
fanned the flames of political distrust after being seen avoiding answering journalists’
questions and leaving behind a cutout of him doing a handshake pose. In a separate incident,
the PM was seen being rude to a journalist who crossed her legs in front of him. For many,
the PM’s contentious demeanor, displayed openly through his non-verbal actions-his gestures
and facial expression-often transcend what is spoken, shifting the public’s attention away from
his words. This leads to arguments of whether or not the PM truly answered the questions.
In order for this to be determined, discourse analysis must be applied.

An analysis of political discourse exhibits the association between politics and
language that entails a socially concerned linguistic framework to explore the complexity of
political thoughts and behavior (Dontcheva-Navratilova, 2017: 129; Chilton, 2004: 5). To be
clear, political activities exist with the use of language; it is used to share, to signify the
authority, or even to communicate politicians’ perception and ideologies (Mandarani &
Fakhruddin, 2020: 132-132; Pathomchaiwat, 2020: 2099). Politicians are however found to
frequently evade conveying genuine or proper responses to journalists’ questions, despite
considering as a basic moral commitment towards the public (Clayman, 2001: 404). This can
be evident by cohesion in a text. Cohesion is a linguistic device used to explore the relations
that exists between textual elements (Li, 2013). Cohesion is “produced by (a) the repetition
of elements of the text, e.g, recurrence, textphoric, paraphrase, parallelism; (b) the
compacting of text through the use of devices such as ellipsis; (c) the use of morphological
and syntactic devices to express different kinds of relationships such as connection, tense,
aspect, deixis, or theme-rheme relationships" (Wang & Guo, 2014).

Cohesion and coherence have become the core focus of many previous studies,
vastly in written texts (Ye & Liu, 2020; Briesmaster & Etchegaray, 2017; Karadeniz, 2017,
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Favart et. al, 2016; Struthers, Lapadat & MacMillan, 2013; Hameed, 2008). In regards to political
discourse, several studies were conducted to explore cohesion of politicians’ speech and
journalists’ follow-up questions (Mandarani & Fakhruddin, 2020; Enyi & Chitulu, 2015; Eriksson,
2011; Voltmer & Brants, 2011A; Klebanov, Diermeier, & Beigman, 2008); though none of them
examines the relationship between the journalists’ questions and the politician’s answer to

that question.

Research Objective

This current study aims at examining a text cohesion embedded in verbal response
given by the prime minister to the questions of the journalists. Regarding the investigation of
the relationship between the two, this study can help provide insight into the old adage to

never trust a politician.

Research Framework

Prime minister’s

speeches during Relationship between

Lexical

question-answer stage the Prime Minister’s

Cohesion

collected from 5 press responses and the

Analysis
conferences through

March, 2021

journalists” questions

Figure 1 Framework of the Study

Literature Review

1. Text

Text is linguistically referred to as any utterances or written elements that form
a unified unit of language (Bahazig, 2016). A text can vary in form, ranging from prose or verse,
to a monologue or dialogue, or to a discussion or discourse. Discourse between two or more
people would not be considered a unit of form, but rather a unit of meaning, or a semantic
unit (Halliday & Hassan, 1976). Moreover, political discourse, such as those used in this study,
have a different purpose than other discourse that occurs - a purpose that seeks to gain,
maintain, and assert power (Jalilifar & Alavi, 2011; Wang, 2010). This purpose can only be
achieved through the use of language.

The meaning or truth behind discourse is often outweighed or overshadowed by the

appearance and demeanor of the person involved, especially in the case of political discourse.

The recent actions of the PM during the March press conferences took the forefront, obscuring
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the true intent behind his words. Therefore, this study examines solely the discourse as
a written text by analyzing its cohesion.

2. Concept of Cohesion

According to Halliday and Hasan, cohesion is the “relations of meaning that exist
within a text, and that define it as a text” (1976). In simpler terms, cohesion refers to the
connection between elements of a text. It is a linguistic device that shows the connections,
as well as how it gives meaning to the text as a whole. Cohesion occurs when one element
presupposes the other, or when one element can only be decoded through its dependency
on another element within the same discourse (Jabeen, Qasim, & Nawaz, 2014).

Cohesion can be “expressed partly through the grammar and partly through the
vocabulary” (Halliday & Hassan, 1976). Grammatical cohesion is made through the use of
reference, substitution, ellipsis, and conjunctions whereas lexical cohesion expresses itself
through reiteration and collocation of lexical features (words). Description of individual
cohesive categories as in Halliday and Hasan’s books entitled “Cohesion in English” are given
as follows:

2.1 Grammatical Cohesion
Grammatical cohesion is defined by the grammatical structures that exist within

a text and tie it together. It is broken down into four categories: reference, substitution, ellipsis,
and conjunction.

2.1.1 Reference

Reference occurs when a piece of the text invokes another element in order
for it to be interpreted. Two types of reference include endophora and exophora. To clarify,
an endophora reference occurs when the referent item appears within a text, consisting of
two forms: anaphora (an item referring to something stated earlier) and cataphora (an item
referring to something said later). In contrast, an exophora reference is used to determine
a textual element when inadequate information is given. Assumption of that element’s
meaning then depends on prior knowledge, which goes beyond what is written in the text.

2.1.2 Substitution

Substitution occurs when one item replaces another. Substitution is divided
into three categories: nominal, verbal, and clausal. Nominal substitution occurs when nouns
are replaced by the words, “one”, “ones”, or “same”. Verbal substitution occurs when verbs
are replaced with auxiliary verbs such as “do”, or “did”. Clausal substitution occurs when
a clause is substituted by “so” or “not”. These types of substitutions are often used as
a means of avoiding repetition.

2.1.3 Ellipsis

Halliday and Hassan (1976) describe ellipses in relation to substitution, whereas
substitution replaces one item with another, ellipsis, essentially replaces said item with

nothing, or rather, the item altogether has been omitted. Ellipses occurs any time the structure



Social Science Journal of Prachachuen Research Network

Volume 4 Issue 1 (January - April 2022)

of the item does not express everything that goes into it. Ellipsis is usually an anaphoric
relation. However, the presupposition in an elliptical structure may be exophoric. There are
three types of ellipsis: nominal, verbal, and clausal. Nominal ellipses omit the noun, verbal
omits the verb, and clausal ellipsis omits the clause.

2.1.4 Conjunction

Conjunction refers to the logical order to the structure of a text or discourse-
or rather, how what is to follow is connected to what has gone before. Conjunctions can be
categorized into four groups: additive, adversative, casual, and temporal. An additive

» o« ”» o«

conjunction links one item to another with words such as “and”, “also”, “similarly”, “as well
as”, etc. An adversative conjunction is demonstrated by words and phrases such as
“however”, and “on the other hand,” which put two items in contrast with one another.
Casual conjunctions refer to words and phrases used to connect two items through cause and
effect. Lastly, temporal conjunctions connect items using time related words.
2.2 Lexical Cohesion
Lexical cohesion is realized through the vocabulary found within the discourse and
is concerned with how these items relate to each other. It can be categorized into two groups:
reiteration and collocation.
2.2.1 Reiteration
Reiteration involves the repetition of a lexical item, the use of a word as
a reference to a previous lexical item, and the use of synonyms and hypernyms. It can occur
in the form of repetition, synonyms, superordinate, and general words.
2.2.2 Collocation
Collocation is the cohesion of words built through the association of lexical
items between current and preceding texts, or words that occur in the same lexical
environment. Words that collocate are hard to analyze, often being dependent on the
context, culture, and individual. Therefore, it should be noted that the discourse in this study

comes from the Thai prime minister and is being analyzed by Thai nationals.

Methodology

This study presents a text analysis of cohesion in questions and responses between
the prime minister and journalists. The data was collected from five press conferences held
during the month of March in the year 2021. There are thirty-five pairs of questions and
responses that have each been divided into text linguistic segments. Each segment was then
analyzed separately. The texts used within the study were recorded and transcribed from the
press conferences by Thai nationals. The following transcriptions used within the study were
then cut down to include only the main idea of each pair.

In order to determine whether or not the prime minister avoided or answered

questions from the journalists, the transcribed pieces of texts were examined using
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grammatical and lexical cohesion analysis. This type of analysis plays a key role because
through it, we are able to see the relationship of individual units of text to the entirety of the
text (Enyi & Chitulu, 2015: 79).

Speeches from the prime minister and the journalists were broken into segments and
analyzed through both cohesion categories: grammatical and lexical. There are thirty-five pairs
of questions and responses from the five press conferences. The discourse was analyzed by
dividing the raw data into text linguistics and then identifying the main concept in the text to
reiterations in sentences. The following excerpts, excerpts 1-3, are examples of such
reiterations this study focused on.

Excerpt 1: Journalist’s question and PM’s response about political affairs.

Jne17 | #n159mavans Motto sl @598 wetesnululmailuasdanssa

LER]

wen | li¥hiflasiluandvaniuietluddonssaion milianudnd daudy
Aulny
At lUlEla

The above example consists of the journalist’s question and the PM’s responses. The
journalist asked the PM whether he has copyrighted the party’s motto in order to avoid
duplication, and the PM replied back to the journalist about the issue being questioned.
He repeated the journalist’s words: “apAvAVS” and “Sadonssn”.

Excerpt 2: Journalist’s question and PM’s response about political parties.

iy | udiviuwenuenitAeiunssasanedd iuinedeinlmmnduiued
willpuanlylruay ndsninedunssaTInLe drslilainmilowssly
ERIH

Y v & A a 1
wen | weduluwilouduey
19 Falvilammilouases

The question raised, in the second example, is whether the PM depends on his plan
to provide coalition government parties an allocation by saying “Iﬂ’amé’uﬁuagjmﬁau@ﬂsﬁ
wu”. Reiteration found in the PM’s response was “..&ulumilouduey”.

Excerpt 3: Journalist’s question and PM’s response about refugees.

11 | dwnnddiiiuaumesiAsudunmniy inaslszaunudvesinsssaing
UszimAag1aiu UNHCR w3sly

wen | lidudufesuszaiu a1z UNHCR daneguda aunduiinouiifsegly
Uszinele Galailoludszimadu fevilanunisildluda

In this third excerpt, the journalist asked the PM whether or not he would coordinate

with UNHCR, one of global organizations protecting refugees’ right. The prime minister
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repeated the key concept words such as “lai” “Usgau”, and “UNHCR”; he also used the
word “ﬂumjmﬁu” to refer to the preceding word “@?ﬂyﬁﬂ” in the journalist statement.

Each segment unit was then rated how well the prime minister frequently responded
to the journalists’ questions, emphasizing on the use of reiterations. Levels of corresponding

ranges from 0 to 4 as shown in the table below:

Table 1 Levels of corresponding and its interpretation

Degrees of Corresponding Interpretation
0 the prime minister did not respond to the questions
1 the prime minister poorly responded to the questions
2 the prime minister fairly responded to the questions
3 the prime minister adequately responded to the questions
a4 the prime minister excellently responded to the questions

Whether or not the prime minister gave the relative answers to the journalists’
questions, the level of corresponding degree rated on each segmental unit was calculated.
First, in individual press conference, the possibly full point of corresponding degree was
calculated by multiplying the total number of segments with four, as the highest points of

corresponding degree to be earned.

Number of segment units x 4 (the highest level of corresponding degree)

= full points of degree

After gaining the possible full point, scores of rating the corresponding degree of each
segment were totally summed and multiplied by the full points of corresponding degree.
In the final stage, the resulting number of reiterations was multiplied by 100 in order to achieve

the percentages for each of the press conferences.

2 corresponding rating scores

(each segment)

X 100 = % of answer-question relation
full points

Results
Data of this current study gathered speeches of both the PM’s answering and the
journalists’ questions, taking place at 5 press conferences during the month of March.

They were the latest ones that could be collected regarding the third wave of covid-19
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attacked Thailand and restricted everything to develop. The following figure shows the degree

to which the prime minister answered and responded to the journalists’ questions.

PERCENTAGE OF
CORRESPONDING DEGREE

M Answer M Not answer

50% 50%

Figure 2 Relationship of Question-

Response at 1* conference

PERCENTAGE OF
CORRESPONDING DEGREE

B Answer B Not answer

Figure 4 Relationship of Question-

Response at 3 conference

PERCENTAGE OF
CORRESPONDING DEGREE

M Answer M Not answer

Figure 3 Relationship of Question-

Response at 2" conference

PERCENTAGE OF
CORRESPONDING DEGREE

B Answer B Not answer

Figure 5 Relationship of Question-

Response at 4™ conference

PERCENTAGE OF
CORRESPONDING DEGREE

B Answer B Not answer

33%

67%

Figure 6 Relationship of Question-

Response at 5" conference

The five figures presented above illustrate the degree of the PM’s respondence to
the journalists’ question. Research findings in those charts show that the prime minister had
answered at least a quarter of questions that the journalists had asked him. In the first
conference, fifty percent (50%) of the PM’s answers were relatively linked to the journalists’

query, meaning that he answered half of the questions. In the second and third press
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conferences, the PM’s responses only correlated to a fourth of the journalists’ questions, with
the response rate being at 25% for both conferences. The degree to which the PM responded

to the journalists during the fourth and fifth press conference were 43% and 33% respectively.

Discussion and Conclusion

The recent prime minister of Thailand has been under public scrutiny for his troubling
actions and speeches. As stated earlier, politicians’ authority, ideologies and perceptions
towards their people can be recognized through their speech. However, their words can often
be overshadowed by their non-verbal actions, as such is the case with most recent PM of
Thailand. The PM has been under fire for his contentious manner and demeanor that has
been displayed so openly through non-verbal cues, which has seemingly transcended his
words in matter of importance, leaving many to wonder whether or not the PM has provided
a sufficient answer to their questions. Thus, the primary goal of this study was to examine the
discourse as textual speeches using cohesive analysis in order to determine if the PM provided
satisfactory verbal answers. In this way, the study disregards any non-verbal cues that may
mask the textual evidence.

The analysis through cohesive devices shows that, despite the number of broken
textual segments, the PM’s responses do correspond with the journalists’ questions. This
correspondence is clearly seen through the use of reiteration, shown in the excerpts above.
For example, in the first excerpt, the PM repeated the journalist’s words: “apAvANS” and “
Fonssa” indicating a correlation between question and answer. Excerpt 2 the reiteration of
“'E‘]’&Lﬂumﬁau@mgj” shows that the PM perceived correctly what was being asked and strongly
confirmed that he would stick to his plan. Lastly, in the example of Excerpt 3, we can see that
the reporter and PM are on the same page, as the PM repeated key concepts from the
journalist. The calculations then from these reiterations show that in the first press conference,
the PM’s responses sufficiently answered the journalists’ questions half of the time, at 50%.
In the fourth conference, he answered 43% of questions sufficiently and 33% in the fifth
conference. During the second and third conferences, the PM only answered in a sufficient
manner a fourth of the time, with both conferences being at 25%. From this, we can conclude
that the PM genuinely delivered sufficient and instructive answers to some of the questions
in each of the March press conferences. These findings are somewhat controversial towards
Clayman (2001)’s and Bull and Mayer (1993)’s studies, or perhaps even the publics, that
almost all politicians barely provide direct answers. As noted in the first press conference, the
PM gave satisfactory answers to half of the queries, though this amount decreases in the
proceeding conferences, it still remains at or above 25%. These findings show that, overall, a
decent number of questions were given satisfactory verbal responses, more so than what the
public may have thought. This sort of results agrees to Voltmer and Brants (2011B)’s study.

Their research findings illustrated the high percentages of politicians’ corresponding to the

10
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journalists’” queries: 52.4% of British politicians and 92.8% of Dutch groups devered the
required statements towards the questions asked through the interviews, particularly for
closed and limited choice questions.

Regarding the current research, we can see that not all of the questions were however
answered in this same manner. This fact, coupled with PM’s demeanor and non-verbal cues
may cause the public to believe that the PM did not provide an acceptable response to the
majority, or even any of the questions. Though this research proves that, by examining the
discourse only, this is not the case. In fact, rather the opposite seems to occur when we ignore
the non-verbal cues and analyze only the discourse.

In conclusion, this study ascertains the semantic relations established within the
interaction of the journalists and prime minister. It shows that, overall, the PM gave a sufficient
response to many of the questions, though not all of them. While this is only one study, the
findings here point in the direction of less political distrust, or perhaps less scrutiny of non-
verbal cues and more scrutiny in the verbal responses. It stresses the importance of speech
within political discourse, asking the public to look closer at the verbal responses. This in no
way means that the public should discount the demeanor and non-verbal cues of their
politicians. However, it merely suggests that more weight should be given to verbal responses
than what is currently given. It is true that action holds weight, but the same is true for spoken
words. A politician’s word should not be discounted based solely on their unpleasant

manners, but rather should be properly scrutinized.

Recommendations

1. Further studies are recommended to shift the sample group, from Thai politicians
and journalists to the international groups, in gaining evidence of verbal responses that either
build or diminish the public’s trust.

2. News programs, as another stage of politicians and journalists’ interaction, should

be encouraged to be the focus of future studies.
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THE DEVELOPING MODEL FOR SUSTAINABLE TOURISM LOGISTICS
MANAGEMENT IN SATUN OLD CITY, THAILAND'

Sompon Thungwha?

Abstract

This research aimed to : 1) study the tourist behavior in the Satun Old City 2) to study
of sustainable tourism logistics management in the Satun Old City, problems and
recommendations for the development of sustainable tourism logistics management in the
Satun Old City according to the opinions of tourists and stakeholders from tourism in the
Satun Old City, and 3) to create the developing model for sustainable tourism logistics
management in Satun Old City. The mixed-methods research technique was employed with
two research phases. The first phase was quantitative research with 400 Thai tourists who
visited the Satun Old City as members of the sample population using the technique
of systematic random sampling. Data were collected using a questionnaire. The statistics used
in data analysis were frequency, percentage, mean, Chi-square standard deviation,
Independent Samples t-test and One way ANOVA. The second phase was qualitative research
with 13 key informants using the technique of purposive sampling. The research instrument
was an interview form. Data were content analysis and synthesized the quantitative and
qualitative research results to create a model for sustainable tourism logistics management
in Satun Old City.

The results showed that: The developing model for sustainable tourism logistics
management in Satun Old City It consists of development in four areas: 1) physical flow, 2)
information flow, 3) financial flow, and 4) operations to create an image of a tourist attraction.
Implementing this model must has many agencies involved. Therefore, Satun Province should

establish committee and assigned duties and responsibilities to various relevant departments.

Keywords: Satun Old City, Sustainable Tourism Logistics Management, Physical Flow,

Information Flow, Financial Flow
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INFLUENCE OF INTEGRATED MARKETING COMMUNICATION ON
DECISION TO WATCH MOVIES IN NAKHON PATHOM PROVINCE
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Abstract

The objectives of this research were 1) to compare the decision to watch movies in
Nakhon Pathom Province which was classified by personal factors and 2) to study the influence
of integrated marketing communication on the decision to watch movies in Nakhon Pathom
Province. The researchers used a convenient sampling method. Data collection was conducted
through an online platform from 614 people who watched movies in Nakhon Pathom Province
by using online questionnaires which passed the content validity and reliability tests.
The statistics used in data analysis consisted of percentage, independent sample t-test, One-
way ANOVA, confirmatory factor analysis, and path analysis through structural equation model
(SEM) analysis.

The results of the research showed as follows: 1) the decision to watch movies in
Nakhon Pathom Province differed due to movie-watching experiences at a statistically
significant level of .01. In addition, 2) the decision to watch movies was influenced by depth
integrated marketing communication (TE = 0.798) and wide integrated marketing communication
(TE = 0.337) at a statistically significant level with a predictive power of 48.90 percent, and the
decision to watch movies was influenced by depth integrated marketing communication
(TE = 0.336) and wide integrated marketing communication (TE = 0.320) at a statistically

significant level with a predictive power of 64.70 percent.

Keywords: Movie, Integrated Marketing Communication, Decision Making
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1. iiednwinsdnduladenvunineuns ludmiauasusy Suunmutladeduyana

2. iilefnwdvinavesnisdearsnisnataideysannisienisindulaidenvunineuns
Tudminuasugy

FUNAFIUNTIAY

1. msdnauladenvunmeuns luiminuasugy danuuanseiunutadediuyans

2. MIFRAUlATUA N UASLAT N RNTTUNIWUNINEUNS [HFUBNENANIIRTIAZ NS DU
INMsALANININANAIBIYTUINIT

NSBUKUIANIUNISIRY
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1. nslawaun

2. MIUSTAEUNUSUAE NS IATT
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1. ms¥uilaym

NOANTTUNAINTVUNINIUAS
BEH

nsaedIsNITRANMLEeUSaNNIg 2. NUAIINIAILG > b miu?lﬂﬂa}mqﬂﬂaiﬂam .
5 - = 2. ANUTNARDNSVUAINEUAS
TS 9B IMC2 3. NsUsEiuRanIBien
3. ASANASUNNSINY / 4. nssinaulasunineuns
4. N1SHANALTINNINTTULEY
Uszaunisad

5. NMINDINNIANTI

AN 1 NFOULLIAALUNITIVE

N1SNUNIUITIAUNTTY

N1589EN5N19INNIAAIALTIYTAIINTT

nsdeaNsN1IRaIALdIyIANMS Mol Medmuninguszasdnisdearsninisnain
Taonadesiuidmngvesesinmaiiiolviosdnsaansaussginguszasdnnagsialaeganniuas
fUseAvBaindu (Schultz & Schultz, 2007) Tagifunisn9uaunIsAoasnisnainiiodoans
fomansauaznadendufuilnaitelidlalunsaud nudaeeuduiussuituduslnalngys
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fldlunisdeansnsnanauuuasuIaes 019 nslawannsdaaduniswe msUszaduius uazns
wuginsdoansuuusie q wandunsuduiielinisindedeasinudnaugenndssnay ndy
(Kotler & Keller, 2006) n13@o@n1sm19n15AaIALTaysaINTS Jartfunisnaunaiunisldgoams
amsia?iamwm g éauﬁ’uLﬁaéasdnmiﬁaamﬂé’aq%’mLﬁ]uLLazusiaﬁmmwmaﬁwﬁu%aawLﬂusd'nmi
fRgestuosAnsuazndnfasiveseadns (Armstrong & Kotler, 2007: 4) FUANINSUNLADENT
n1an13na1n Miinyadwesunulaesin InsUssifiunagndnisdeansens q favnagns U
mslewanily manouausdlasnss nsdaaiunisue msduiusinasy wdrsmnagndivani
WeliAnmnuaenadestunaziinnast 1sgegaiiiolianmsnannauiueg1snaunduesioninu
MsiuFEmitezinlugmsieasmanisaaindaysanns IMC sgfosfiansannisiuiedisgeanves
fuslaatha 360 09A1 a1ndeansfiunndiiolfnisdearsdenarenginssuveaduilan
TuFinUszdru 1Bunsinedesiiensiearsnisnaiamatsgunuuanldlunisieas ileldiiin
UszdnSnnuazUsedninagegn ludnuuvaonaaeuazduasuiu dualiinanusuiwazinlug
WoANTINVRIRUIIAA (Kotler et al. 2009)

#ail Belch and Belch (2007) Laupn ﬂ?iﬁ@?ﬂiﬂ’]imaﬁﬁL%QUﬂiiU?ﬂ’]iUi%ﬂ@Uﬁ’JEJ
5 Aanssu lawA mslawan nisusenduiusiiany nsduasunisuie nsvielagninaiueie
(MINAALTIRINTTULALUTEAUNTA) LATNITAAIANIINSTS

dmiuaAdedvinavesnisdeasmsnainideysannisdenisinauladenvunmeuns
Tudamiaunsugy {delaavannisutanguau ainnslddendn (Above the Line) léiA nslaran
wazmsUsraduiusisinnn saufunislddeatiuayu (Below the Line) n1sdaaiunisune nsane
Tngniinaiuene (Msnaindafanssuuazyssaunisal) n13naanenss fail Corelissen (2001)
flauedn msfensmanainideysannisieliiAnnisvdsuutasiAstuasdunisioasnisnain
$rarfy wazuuanauUadunislavanuasssuduiusiidudendn n1sdenisnisnaie
Beysannis Ifensgiuvesdeativayu deimilumunisidvlavesmalulad Tasnsuauanuiu
ThiAnUssAndaagegn nedfidesmundunduiuys nislddendndunisearsnisnain
Beysannisidening (Wide IMO) Wlosnnfunsldnisdeansmsnanauuuliianzaaamylugngy
anélnenss uazitiunsdeansmaien nsvaneteyasenludunaru wag mslddeatuayu 1Huns
doansnisnainilaysannisiBedn (Deep IMO) dsazitfunsujduitusludsgnindusioyana uay
wildnagnsiuansafulunuguuuunsdiiuiinvegniusas g

uwuaANUARLaTNgEiReatUnTTUIuNsAnaula

n136nAula (Decision Making) wuneda nszuaunislunisideniiaznsvindladenis
mﬂmuﬁaﬂﬁmqﬁﬁagj s?iq;liu%lmﬁmlséfmé’@auiﬁﬂumﬂLﬁaﬂsmﬂmmﬁuﬁmaw‘%miagjlﬁm Taed
wazdendudvideuinisnuteyauardediinvesaniunisel madinduladadunszuiunsidfy
waregnieluinlavesguilan (Sneans tauela, 2550: 46) d1u Kotler and Armstrong (2010)
a%m85@miéf@ﬁuh%aLﬂquﬁﬂisuﬁﬁm“mumi MnmsgnnsEfuandailudsorsuainuan
luanusioans uazBvdwaaniyaaa Lﬂumawﬂmmmmsmauiwasuum Feiffumounsindula
g0 \Husiuduneulaeiddunszuaunis 5 umeu dail il 1) msudtlam 2) msuaamdoya

3) mdssdunamadon 4) madindulade uay 5) woRnssundsnisindulado

34



M5ASIVINTHIAUANANTAS D8I USE V1T

I 4 aUR 1 WAL - B 2565)

[
[ a

dwsunuddeluasel fIdeaziiuludiudsaunginssundenisanaulade Metlinge

nqudhuusluniafudeyafe fuunmeunsiiduszaunisallunsvunineunduuds dedu
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yosnagnslunisusznaunisladaiau sl Kotler (2003) Iflauspnudidyesnsinungingsy
sl i1 vdndnisdeuds fuilaaaslddulsraumsallunsuilag Gsorevgldduaumels
violinelafily Smelafuslnaldfunsiudstoinng 4 vosdudinliiAanstodn uasdinisuusii
TiAngnénselval uidlsinela duslaafenaidndoduiiiurlundseluuarensdmaidesioides
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donndaIuLLIAAYeY “AuinAluNSYUAINEURS”

LuIANARLAET BTN UAIUANG

wuns Wudies (2554) 18l#anumneanudnaliin vaneds anwlinds mnudede
aufianela mnuBednd mwAnd swdansivirusAniadvesiuslnafiirodumuazuinng aushls
Annslduinisn nisuensie n1stondnfasiuazuinisedisoiiomasiunnntu nasnaunislaily
TdauAuazUINIsV0IRUTY LWudY

amufndseduduaruinisannsafgalalinguidmanemdonielduinit uasuense
o mMsusmseTaufuazuinssadudsidyienisareeusing msadiseusniazeaeiiln
fuslnalvinisguiudaudn vieusnsiinelasgsasiniaueluowanviedenninognsdndaiiosie

Y 9
4
o

71 nsUABUNgANTIUNIITeAUA LAz UIN1THazlAsUBMENaN 1A nda U TalNENanIE LA
ANUAINVBIAIUNEILIUNIINTAAIA (Kumar, 2020)
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= a

Pong and Yee (2001) nanyin mmffﬂﬁsiamsu’%miﬁ?wﬂuﬁaﬁLﬁmumﬂwqmmm NAUAR

wazau} Tnwasudadeillilunmsinanudnidenisuinisldwsd

1. anﬂiiwﬂ’]i%@%’l (Repeat purchase behavior) anﬂiimmi%@‘g’]L‘ﬁﬂﬂ’]iLLﬁmaﬂ
Amunnuignéniiedliuints Wunsdeduiuaruinisedwiaiioaazariiane

2. AusnLan (Words of mouth) dA1ueniandunavesnisinanudnfnfuaz
UsgAnEnin msveniantusmiamsuugingBude uazeuiiianudndfdnazueunalumsuanndy
dulviuims hlvideeausindsdenisiddumuazusnig

3. msldananiiguslaadeniuuinis (Period of usage) Msldraaaniifuslnaiden
fuuimndumsianmadhiuuimsifienudeideaiels viesuuinafeuaziads fsanmise
avviouanunisal nsuslaadinvzluanudnilussezeniviely

4. pwlainiulmisesianfitudsuudas (Price tolerance) Aalainduluasiosian
fvdsuntas vanefls nsitmangedu fuilaeiifanudndisufenduiuasmsuimsogmiiouds
b ldlddmadonsidennsuinisvesduilan

5. AuAsladasn (Repeat purchase intention) Anudslagesidumsidendeluuinis
wndulseddeiles

6. AINUBBUNINAT (Preference) MuvaUIINNIvUSIATIALANATILTaT 99y
LARIAIINYOUNINNTIDBNNIBE 1 TULATR
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7. msaasaldon (Choice reduction behavior) lunsandidenvesguilnafisinuding
wdimsmdeyaiiiensinaulatesas fnhlinindenteduduazuinmadullegiemng uiesn
Austnaldvinnsandudentvivdetiosas

8. matdusuduusnlula (First-in-mind) nisiiususuusnluladu nisuimsduandy
midenksnEemInEUslnaliauana

nANImINgYeInuinAansaagliin anudnd mineds fauadiuuanidie
mMsuimsuazauUsziilavesgningliuinsiiazatiuayuesims Insnisuuziuenseyanaduuas
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yuIaiiegne §deldinausisurusudsiidnuives Hair, Black, Babin and Anderson (2010: 100-
102) fie Sns1drusEnIiegReT U imes I efuusdunalfiieliiaumngay
Tumstamsiduatnaiion 20 fegreio 1 Fuvsuds Tuedendsild 11 Fudsuds §itedvun
foya 55 Moo 1 fuls Mdulufudoyaaniegieisdu 605 fees iuogisdesluns
Foufiu 1933nsidendedauuvasann fowuudeuawuiidiunsnegeuaunsadaileniain
fnsanandidiuau 5 518 TiAAunTasiniy 0.60 - 1.00 wazymAAaLTies femdarnseuuin
NNGUEIUAINEUASIUTINTATITYTIIWAY 30 518 TAULUVABUAILNITAAIALTIYTUINIS
A9aNIATONUIATENIN 0.77 - 0.92 Laz NIARFULITUATNEUNT UATNERNITUNSITUATNEUATIA
A1daNIATOULIATENING 0.71 - 0.85 wuuasuauwUsduaunau laun

1. supudnvuzduyanavesnauiuvasuaniudioiulateUauuuidenneu
aoun Ay e 01y 87T Teld anunm Yssaunsalvunimeuns uazameunsngvuion
BUYOU

2. msfeansnsmaiaiiaysanns Tasuennisdeansnisnainidaysannisiudaniig
Usznause nslawan ($1au 5 4o) warmsussanduiusuasnisliing @wau 3 4o) msdeans
N13981ATIYTUINITIUTIEN Usenounie nsdauasuniseig (311U 5 99) Msnataidenanssy
wazUszauni1sal (§1U9U 3 99) Lagn15naIanIenss (31W9u 3 98) 531 19 18 lagimuunaniuiAn
284 Blakeman (2018), Cornelissen (2001), Schultz and Schultz (2007)

3. nsyvaunsanduladensunineuns ddnvaziduluvaouaiuunsdiuyszuua
5 5gau Usgneuale 1) n1s3uilamn (J1uiu 5 99) 2) nsuwadramdeya (1uiu 4 99)
3) M3UsEliuNanItaen (F1uiu 4 7o) 4) n1sanaulavunineuns (F1uiu 3 90) waz 5) weRnIy
wdwunmeuas (S1uau 6 9e) 3au 22 Fe Tasthdusddunginssumdmunineuns wenidutade
AUNITUBNABLAYAAAINATA (WU 3 U8) AuanuinAdenIsyuneuns (F1uau 3 o) Tneiaun
1191NLUIAAYDY Pong and Yee (2001), Kotler and Armstrong (2010), Boora and Singh (2011),
Kumar (2020)
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AMNLUTUSIULUUNILAED WaENITILATIERLEUNIS (Path Analysis) HIUNTSILATIZRAUNNS
\WalAT9a319 (Structural Equation Model: SEM)
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ameunsiveuluaudwuusnliun nan (23.13) sefinely (Gewvar 13.36) uaglsuuufa (Gevas
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namTIdoifienauingusvasdauideden 1 WewSsuifisunsdaduladonvunmouns
Tudwiauasug Weduunmutladsdiuynnaa
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Usziliunnaiaen 0.16 0.24 0.13 0.02* 0.23 0.00** 0.00**
AsBUANWEURS  0.09 0.71 0.10 0.12 0.95 0.01** 0.17
NISUBNAD 0.18 0.75 0.16 0.12 0.32 0.01** 0.01**
AUANG 0.09 0.24 0.27 0.08 0.53 0.00** 0.17

Han195338nudn nasandulatdensuaineuns Tudsniauasugy dauuwnnsnaiy
auUsTauNsalTNAIneUnsogiited1AyNeana dusunisuenselunisrunneunsaziaiiu
wanansfusuUsEaunIsaivunmeuns waznmeunsinefiveu egrafituddyieada waraiy
ANATUNITFUNINYUATILLAMULANANAUAIY Uszaunisalsunweuns eg1siitsdAynana
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Chi-Square=449.61, df=38, P-value=0.00000, RMSEA=0.133
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Chi-Square=120.47, df=29, P-value=0.06113, RMSEA=0.039

MWN 3 BnSnaresnIsAeasNIsAaIABeysaNIsHensanaulatensunmeuns Tudwmiauasugy
FILUUNAIUTY

a a L3 v Y a o L4
M990 2 ﬂ?iWQ"\]Uﬂ’N@Jﬂ@ﬂﬂﬁ@ﬂﬂU%@%ﬁIumx‘iﬂiSﬁ]ﬂH

fin Lneua ANUUSU  Wan1sHaNsan  AMasdsu Wan1swansan
X2/df Wenin 5 11.832 x 4.154 v
RMSEA 0.03-0.08 0.133 X 0.039 v

NFI 0.9 "?T‘LJVLU 0.900 v 0.947 v

CFl 0.9 Gﬁulﬂ 0.907 v 0.952 v

GFI 0.9 "?T‘LJVLU 0.869 X 0.932 v
SRMR founan .05 0.078 x 0.045 v

wewe: v vinels iunasinanmsveaeusaiiililunisasisasumuaenndesuazanunaunay
Yossmuuiutoyaidalseany

Na9InMTIAs e dfllunisnsaaeumuaeandestazaunaNnduve ST ILUUAY
foyardeuszdng msiiaseiesdusznavaialn nan1suszidiunnunaunduresiuuunuiy
X’ = 120.47, df = 249, X*/df = 4.154, RMSEA = 0.039, NFI = 0.947, CFl = 0.952, GFI =0.932,
SRMR = 0.045 9ndwiifsnanuansifanuulndtuiisiuaenndosludassSnsiandinges
ANNdDRARBI Uty UsEIndileane

A543 HANITIHATIZIAUN

nsandulavy (DEC) NOANTIUNAIUN (BEH)
R?=0.647 R?=0.489

DE IE TE DE IE TE
n15308150159a AT NTe  Parameter  0.320% - 0.320%*  0.082  0.255%  0.337*
gimmmuun”m SE. 0.083 - 0.083 0.142 0.046 0.096
W-IMC t-value 2.746 - 2.746 0.577 2.749 2.724
n15808150159a AT NTe  Parameter  0.336* - 0.336* -0.176  0.268*  0.092
Ujm’]miLL‘U‘Uﬁﬂ SE. 0.082 - 0.082 0.141 0.047 0.144
D-IMC t-value 2.841 - 2.841 -1.249 2.819 1.475
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nsanaulawy (DEC) NOANTIUNAIUN (BEH)
R?=0.647 R?=0.489
DE IE TE DE IE TE
msaraulaldenvunneuns  Parameter 0.798* - 0.798*
DEC SE. 0.063 - 0.063
t-value 12.602 - 12.602

DE=Direct Effect /IE = Indirect Effect/TE = Total Effect * visnefis ddud1Agyn9ads

NANITITENUIIMNGRNTIUNAINITVUAINEUAS LANAINBNTNANIIINVBIN1TANAULS
YUNNEUNS (TE = 0.798) LATNITARAITNINITAAIATIYTUINITRUUNIS (TE = 0.337) 98193
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P Y] o aNa a & o A ¢ L. ] a Y]
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ANBUAT LNT1ZNITHRAITNITARIATIYTUINThITBNTNan1ensseelidfudAgynieaifse
NORNTTUNGINITTUAINBUAT
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ldl a 'S L3 a A LY Y
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nn5¥u3Uyw:NEED 0.398 - 0.517
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NOANTTUNSIVUNNEUAS (BEH)
N1TUBNAD :WOM 0.543 - 0.711
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Matrix LAMDA - X Ax t-value R?
ms?iaa'ﬁmsmmﬂL%qgsm'm'm%ﬂn"i'm (W-IMC)
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NNSEUEIUNNSNY: SALP 0.761 17.245 0.771
AIAANALTINNTTULATUSTAUNISAL: PERS 0.736 17.211 0.770
A1FNA1AN19NTI: DIRM 0.631 17.150 0.613
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LEADERSHIP STYLE COMPONENTS IMPACTING JOB SATISFACTION AND
WORK ENGAGEMENT

Waranpong Boonsiritomachai'
Ploy Sud-On?

Jul Thanasrivanitchai®

Abstract

This research aimed to discover the distinctive components of leadership styles or
behaviors that employees perceive to impact upon their job satisfaction and work
engagement. The population of this research was Metropolitan Electricity Authority
employees. The questionnaire was used to collect 379 respondents. Data was analyzed using
descriptive statics included frequency, percentage, mean, standard deviation, and the multiple
regression analysis for hypothesis testing.

The results indicated that leadership style components had a statistically significant
effect on employee satisfaction and work engagement. Regarding employee job satisfaction,
this study found that the motivational aspect had a positive influence, while a laid-back aspect
had a negative influence. In terms of employee work engagement, this study found that
a motivation leadership style had a positive influence. On the contrary, this research found
that leaders who exhibit active management-by-exception, and laid-back leadership have

a negative influence on work engagement.

Keywords: Leadership Styles, Job Satisfaction, Work Engagement
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yosmuled BesAnsagldFulstlovtiannnisenseiuanuamsalunsinusmiureang unidnau
Snavsglesinnniaisdaanuausovesminmuduneyana

- fwuuuanasu (Transactional Leadership) A gUnuuazgthdadunnuduius

sgarisdihuagdany vuitugrunsuandiou vinensunegaiiaungng Seiuuutazmy
Tumsdanisiudeu nelimnuiiuliindusuuuuresnsinnisuuuii Ssueideiag viaam
35uasassA vanstmuaafey sulufanadhmngluszesen Insesiuszneuiiddy 3 du
voauhdnunzildun

sulisrsTanuaaiunisal (Contingent Reward) Agdasfunisiginuazgnaia
VONNAINTOFYYI Q’ﬁwﬂﬁmﬁaLLdﬂmuﬁm%’Umimiqmaé’wéﬁmwi’alﬁ g 1935013
deansednalaine veunuesuliuandnaugaunienvenitazlisefanienatszlov
dontnnudmuannsovinuiulddnga uandondnoudmuinldmutennas fihdsounetali
aufideyaly (Antonakis & House, 2013)
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a ¥ o 1 v

AIUUTIITIURLLTIFN (Management-by-exception Active) 1unsiging
Fansmsieuesmulaediisds ng seideu detsiudng q Aifed Tnofrazrssfaniuna
nsUfURMuegaTifazdndunisufluilonnianudefionain uazwergrudesiulilvian
anudesuulvanunsgiuinaly i ilduuamsiasiinszurunislunsdunauagasaaoy
anufmihvesdlidedudyuiegisdeiies ilethuaanisaiinannsavssquivangldviol
udsansanisududeadiliunsnusaiolauaysydula (Breevaart et al,, 2014)

ATUUITNIT219281895U (Management-by-exception Passive) Lﬁuﬁﬁﬁﬁﬁﬁﬁmi
Musuungte1ndnwianiniy liwereudrluddiusin 9859n155ULm3 51891431
FofianarasutenanisufiRnuildldunnsgiu SezFuadiesniunisudly Tasnsuaniudeu i
sghgiAuauassuiuiinisudletygmiy q feihensasdenldisldnsatuayy wiolsnis
aalne f1vdl Ale (Antonakis & House, 2013)

- fnuuddosnuaune (Laissez-faire) femiddesiuauniadonsuuvunizdiniin

Y
¥

amzvaaridudin findnvariiBuaimaiiviiliinanunquiedoluunumnisyheu gan
annsavedldinduaivnvesaanaiesluiiviian iesngamdesnsananduginlusedunis
mMsvannduiviliiAemiuinalan dedaalimdnaugauasneneuiasilaefiuseduns
T#BvswavesnuieadunlunisufuAacu (Rowold & Borgmann, 2014) TngasAdsznauiidfny
voaffihdnuaziiiog 1 asdusznou léun

sunisUdeemuaue (Laissez-faire) iudnuasiifindliaulefuiinveunas
uosimnnuiesnvesiny Saufthiuansdnuaedinasvdndssnsdnaule warlidiluunsnues
n1svieuvesaiy lduansaufadiu Snvialaildaud Ay funis simuafianisuuanig
n15UUReU (Bass & Avolio, 1996) WANN5UEEANUAUN SR ULANANNANNE N WAL ANTUSTNS
MR INTIEN1TUITNGaduty fhéansidmsinilonanuliaunsaussqtmanesingly
mﬂ;:hjwmeéaammamaﬁwlﬁLeﬁﬁlﬂﬁd’auémmiwwamuﬁ?u%ﬁw'%ahjﬁ (Hinkin & Schriesheim,
2008)

AmgignihunAnwanuieidesivesinsunning laganzegediiingitedludiuves
wiina auianelalusu (Job Satisfaction) veeniinanuduniisladedrdgnfiarudAgyiudin

o
¥ L4

v v a dl Y = 1 I~ % v
Spector (1997) laaiauuianudaneiuanuianelaluanuindunisiuiniersuaiveaningy
NerfunuansuzrosnuImelaniali Sledge, Miles, and Coppage (2008) latauainioningiu
fanudianelalunusedugs azdawarinly seduauASenanas ninuaNsaUTuUTaTaw
HAIU bagntnauiinIugaiunadu Ramlall (2004) laesurglidnddiidesnisinlvndneu
a P < v | ) a ' & o a o ° v v )
WAnAuianela AresenlaldlunisusuildsundazUszinuiiisadunisvinnuligonndosiu
uAarUARATILAN1TY LU wiTnaunliaudAydulenanisideusiunils gunndndusdedi
winuauiulazunsiauinvzuazauiaueig 9 Adndududwndsivdlueuan nieulv
lanalunmisiseuioulvi q duvardiidruddynilandnauauiuiaauidnianelaluau
UINVY Haddad, Badran, and Daood (2018) wuinesAusenauvasguiuunieRinn1siudsunlas
VNe3AUsENaUBVENananLRInalavaeLm Y

[ o @ a & av ve a

AuEniulun1seau (Work Engagement) Aldudnuseiaunlasuanudeuuasnuainy

NEITIiUNIIERIT INNHUHRUUIIABINTTEULAENINEYINT (Job Demands-Resources Model:
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JD-R) w84 Bakker, Demerouti, and Lieke (2012) a3unsanugnifulunuindusainainnineinsd
fdnwuzgals Feanuisautaninensdenarteendu 2 Uszian fe 1) n¥neinsluay
Fadutifefifelinmihnuussqiimneuszneuauesnudeinsvesyana fogadu anmdy
dase miaﬁuauummﬁaué’;mm wagnN1sAUINwveUadutayyn (Supervisor Coaching) uaz
2) niwensdruyanadadunmaudianziyanalunisiuiiofudyni weviinisiiansan
mnuvsnefitnisevinudu 9 1alsidd1Anravesiiimnugniu 1wy Cenkci and Ozcelik (2015)
Tanumng anagniiulunisiauindunisiiyaraummds fanimuesddinuietesiuau
way Weduinuesansayoudulidniald feddnvasasatudwiuamuniesdlunisiiny
Tngyanafifanuyniulusnuaziidnway Andsidindenlunisiau (Vieon afimmuliiuau
(Dedication) wagilnnuiAnidusunieduidsafuiuiu (Absorption) 11uideves Strom, Sears,
and Kelly (2014) wudanzgiiiensnadeanuyniulunsinnu laewinauazdeauladensedu
n1sUfiRnuaInmsTuInedeaudn guwsentdnauseudiednginssuuiiauinndesiiedls
fanAdelat i AuhAnugniulunsheulEsuBEwanvananstiads dannizfiinvesianiin
swidunidlutadenidvsnadendnamyindy

/N1IAEUNTITY
Usgnsiildlunisfnu Aewdnausgiuimiiing vesmsliihuasas lnonisnisdu
fegnaLuUmLANLAZAIN (Convenience Sampling) F3dedsldifnmnasiogiamiiiu 400 yauas
yhnsnsyaneuUUaRUANY wasinuuasuawiianysaidau 379 4
dnsuadosdloflilunitouasmafvsusudeyatu fidelduuuauniu Tnefdnue
A1anutdunuulanela (Close — ended Question) wazdnwuzAIMBULUULADNRBYU (Multiple
choice) IfﬂEJquaaummﬁLﬁ'm%’aqﬁumiﬂizLﬁu'eNﬁﬂizﬂa‘umawgﬁﬁﬁ?uﬁﬁaﬁmmmmﬂ
Multifactor Leadership Questionaries (MLQ) %84 Bass and Avolio (1996) d@3un1susziiiuning
Wanalalusruirdeaiaiuuiain Susskind, Borchgrevink, Kacmar, and Brymer (2000) wagdiu
gavinevekuvas v dunisusufiuanuyniulaelduuuyseidiu Utrecht Work Engagement
Scale (UWES-9) AilgSunswaiunann Schaufeli, Salanova, Gonzalez-Roma, and Bakker (2002)
iumsmmﬁammmwmaqLmawauu fAteldnsmageumnuiivanss (Validity) lagi
LL‘UUﬁEJ‘UﬂWmﬁﬁ%jﬁﬂ%uiﬁﬁi\ljﬁﬂ’sﬂﬂﬁy@ﬁﬂﬁEJ‘Uﬂ’J’llIQﬂéfad“ﬁl@LQULL@%@’J’W&@@V’]E’{QWQQLﬁ@‘]ﬂ’]ﬁuﬁldﬁ
ADINTANE TIUIU 3 VY uaﬂmﬂiwuaaummquaﬂﬁﬂﬂwmaaummmﬁaﬁa‘lmmiwumwmaau
IfiunguusErInsduIu 30 Ya Imamimmawsvamuaam ADUUTIA (Cronbach's alpha) Wy
MﬂﬁuammmaqLmaumLLUiuuummnmw 0.7 wansliiifuindimnuidetiolfoglunamias
mmumsammvmauauu A3l datiAdeanssauun (Descriptive Statistics) “Lumﬁlmwﬁ
ﬁuauamlﬂmawmauu:u*uaaumu Tnguuanuasn1ud (Frequency) nASauas (Percentage)
mLauaiuiﬂaammmmLwaiﬂuﬂﬂiUisstaaﬂwmvmamamuuﬂﬁamaammamwuaaumm uena Nt
msam'ﬁwﬁimﬂfuaamLﬁmaqmu (Inferential Statistics) \ileaBunefsdvsnavesnnizgriiivuiiiay
wanseonsonuienelvlumuuasaugniulusnuremdnaudnalaelunddedldnisinmey
nsanaeeldamyaal (Multiple Linear Regression) Lilensavasusnduyszansannss luniseSue
Yaamwls8ase 11NN 1 dawds (esAusenaun1en) fu Musau (Anuianalaluau waz
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AuEniulunsing) lngueniansandmulsauiiagdudsiiefansantsnnuduiusveswiauys
daseiilnadeiiiUsny

HaN13398

anwageudnvuzduuAnavenauwuuaay dulngilumernes Andudosas 52.3
fid1901g5e0d19 21-39 U dadudesar 55.9 ergn1sviiaru 20 FFuld Amfuiosas 36.4
umsAnussiuUiyaes Andudesas 56.5 winewdienganu 5-10 U Aadufesas 35.1 lnouans
Tumsnad 1
M54 1 wansnmd (S1uuew) wazosazifediutimasnudnuudiuynna

anwazdIuYAAS I Fewar  Anwazdiuuana U Fouar
WA FTAUNITANEI
%18 198 523 fniSwaes 53 13.9
NP 181 477 Uy 214 56.5
21y gannUSyan3 112 29.6
91gtieund 21 U 5 1.3 218974
91y 21 Ve 39 ¥ 212 559  teunin 51 56 14.8
918 40 Udia 56 U 137 361 5Ude 10 133 35.1
81g11nN1 56 U 25 66 11089151 24 6.3
16 Yds 20 1 28 7.4
20 Wil 138 364
33U 379 100 379 100

ALadY warAdIulewInTgIUYRIRILUIIVINNSAN YRR B ULUUAB U UNTEY AU AN
AOMINUIIUTDININY UAAIUUNUI ALadsvosdnUsaudulugdaiu 3.70 Auly vaidu
=1 I3 a0 a ] [y} a a o a0 a [
n1safadennuidudalanyana (@Aeaeiifu 3.597) M15UTMITINRRETITU (Haademiiiu
2.847) way kUUUaRgMUEUIY (HANRAUWINAYU 1.718) ddudiwUsauiiuselusmeaiuilaeagsnu
3.70 viavua dulaun anuisnelaluay @anadewiiu 4.011) anugniuluny @aadewindu
3.825) lngsgazideauaniaglunisai 2

A13199 2 wansAade (X) wazdiudeuuunnsigiu (S.0.) vasusaydls

A3 X S.D.  auls x S.D.
AINYUEas1NAEI T 3752 692 USWISINRBLTTN 3.929 727
WOANTINATWATNSIUISE 3.819 680  UINISINLRLLTISY 2.847 718
nsasaustuniale 3.828 .742  msUdemuEUNE 1718  .765
nsgAunadeyan 3780 739 euiawelalusiu 4.011 659
adlsisnnudutanyana 3597 718 edwgnwulumsviy 3.825 723
TsneTamuaniunisnl 3.775 717
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nansAzideyaiilanageusunAgiy

mMsieszideyaiiioingiauduiussznInafiuys wasvadeUaLIRgILYBINTIAE
doifunisdudu Snvasauluudasdiuresnneiimionsdusznouvasgluuunegini
9 adUszneuiindnaulnuiuianngAnssuvesivthauvesmnie ddvEnadeniuioela
Tusu wazanugniulunisyiuwandaiueg1lslaenisiiesgionneudaman n153ATI8A
psAUsznaUAMzihfuamfianelalusumuin aufgiud 3 afraussiuanale e B wiriu 0.263
wazA1 P-Value Wiy 0.017 Fgausuanudgiu wasinuladn ssrusenaunisaiiauwssiunialy
dsadanandernuianelalunuvesmidneny sgnilteddymeadffisedu 0.05 wagauufgiud 9
nsUasnuauie dan R Wi -1.78 wasAn P-Value Winfiu 0.06 Fesousuanufigiu wazinauld
1 psAUsEneUM U madsmaiiiauieanufiawelalunuvesmiineny duaunfgui 1 2
4567 8 A1 P-Value 1101 0.05 FeUfasannigiu dauandunisned 3

MeN 3 i TlienginsannesdawaneerlsEneunmeinilseruiaelalunuemiinam

AuUsdaTy/ auuRgu AUNewalaluu WANI3
B S.D. f T P-Value NAsau

ARl (Constant) 457 121 2.782 .000
AudnwuraieAis Ul (H1)  -054 082 -057  -.661 509 Ufjas
NOANTIUATATNEIUISH (H2) 097 093  .100 1.042 298 Ujias
n1sasussiunala (H3) 234 097 263 2403  .017* gausu
nseAumtayen (H4) 103 086 116 1.194 233 ULes
mfdafernulutaenyaea (H5) 112 080 122 1.405 161 Uf)as
Tsneiamuaniunisal (H6) -007  .088 -088 -083 934 Uf)vas
UINTNURETA (HT) -148 078 -163 -1.900 .058 Ujies
UTMITINRLLTITU (H8) 040  .057 .044  .708 479 Ujias
nsudeenuEUe (H9) -153 056 -.178 -2.742 .006* gauu

R = .446, R? = .199, AdjR? = .597
*adnlssansannesiszAutudnty 0.05

ludiurasmsiiaseesAusenaunngiihiuanugniuluny sendneminanuiuimi
U aunfgiuil 12 afruseduniale fien B inAy 0.318 wagAn P-Value Windu 0.003
FweuTuaNNAFIU warAauledn asdusEneunsaausstunaladmadauinennuyniuluau
yaaniinenu ludi aundgiudl 16 nmsuImsnaneidegn e B iy -0.034 wagdn P-Value
Wiy 0.00 JsweuuauNfgIu wasAnuladn 99AUTENBUNMTUSMINLABIBINdwaLTaUse
anugniiulunuveaniinesu Tuduaunigiuil 18 msudesmuauie fid1 B Wiy -0.134 uaz
A1 P-Value W1fiu 0.036 Fegausuanufigiu wazfinauladn asdusznounisuassniuauivding
\Bsausennuyniulunuvesniingy diuausAgiud 13 14 15 17 fld1 P-Value 110031 0.05
Jeufasaunignu dauandlunsned 4
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M3 4 HaNSATIVIMSIRnREAveteIUsYnaun vt dlsaruniUlunweiinau

AuUsdaTY/ auuRgIu AuNwalaluu NANI3
B S.D. B T P-Value NAsdadu

ARl (Constant) 2290 266 8610 000
AMdNwrasAe NS (H10)  -130 088 -0125 -1.474 141 U35
woRnsTaseAsMsIUsE (H11) 171 100 161 1713 087 Ufjueis
nsafessiuniala (H12) 311 .104 318 2980  .003* CLHET
nseAuntayan (H13) 107 092 109 1.158 248 Ujjes
mdsdsnudulanuana (H14) 129 085 128 1511  .132 Uf)es
Tseiamuaniunisal (H15) 115 .094 114 1214 225 Ufas
UIN9219128L8930 (H16) -303 .083 -304 -3.638 .000* gausu
UTMITNURLLTITU (H17) 102 061 101 1.664  .097 Ujias
n1suaeenugue (H18) -126 .060 -134 -2.109  .036* CRHET

R = .488, R? = .238, AdjR? = .639

)

*aduUsyandonnesnszautivdAgy 0.05

aNUTENANTIVY

INNANITIATIENIENUTY AUANSNYUEATINATEIUITH LazaungAnssuaiersve,
v13dl lifidvSwasgefidedr Ay neadfseaufianelalunuwazanuyniuluany wanddiiiui
nausegdluauifeduil Gudiulihnuazuanseendaidofmivhiiauls vieneiomgnils
msilihmsnesududlinssnudernuiaelalusuvesi ilesniidediinanuunnisieu
nanAslagadruninwa nanuliaunsasandddenmilunismuuaiuininisujianuesla
$ufudesvennuifureuanguimssedugeneudeginunduiunisld Funaridaualiaii
douloslunssvumsvinuesimihnusundnnudmuneenudeiiies Wivsnefideuiuliue
wsnldausansagdoly Fedonndoatusuideass Long Yusof, Kowang, and Heng (2014)
finsinwiluvszmaniai@efuninauuisnensuiianadgdluidugievuselug wui

o w 1

AudNBEuaENgAnIINaTINAsNs1usl laliduddgyrenuiianela FanguiiegiddndiAseiu

nudeduinliinsnudeyannmihesnugsianigdudives

a |

Tudruaruasrwsatunialaidninadsuindennuianelauazainuyniuluay
definnsanusunesdnslutszmalveiiduanniidwuiu Jutiiudymnidaauihlfissosng
WelATeaiesen it nuiundnaud an nnNUERLRReInIT NMSLAReENYTaIiaInTNY
Adelummaninsavesmnn Tauuuuilunsiaousuiu sufinosnszduaiiauseduna
la 011 yafseuraniia aseliindsle Feaonndesiuauideves Haddad et al. (2018) finuin
nsafusstunaladidvinadainegisdioddgsonufionelawazauyniulunu Sl
wilnaugnulidnazueingsy wsessAnsienvuidesnisnisadiwsstunialaainianinau
v og1alsfinnm luauAdeivinsAnwigaamnssulseanuves Darshan (2011) ndulsiny

n13ddnsnasgralidedidy 81913 nuTuniuanaeiu wilnougaiunielulsauealdiom
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TunsujdRnuiuiaiesdnsuinniinisyfauiusiuiminemu vildseduanududulunis
uanseenifieaiaussiunalavesimihautudeudiatos

asfUsenauraluil Wun nsnsedumatigan nsdmilaisennudutinnyana nislineta
puanunisal ldwunsidedAgluidetul ervaedemanaiiin nduiedislunidetuiiiy
psAnsigiamie ssAnsfiegelinismunuesniadg M msneusnmionnnsuaameaanils
uigpainisaveslsunevesniasslundeniuty venuilonniesdnssgiamiafidndauduius
wuszuuddutuiienaglildddderuiuiananyeea sufnisiing sudeunislinstasehs
Faau Ardupndnuusnaiieiunumandesas Tsoradumglinsfivninauianseonlunis
nszdudeyeyr msifisisdaan mslisela Wiidvenadennuisnelawazanuyniulunisvieu
[esanulevisresnaigeguenimilensauauvesiantie Sadudedrdalsimiiliamnse
nszfuluminaudnsdnuonnsould liansalinstadietuussgda sgdlsinunanisidoadsd
TakgaiuauITevee Malik, Javed, and Hassan (2017) ﬁwudwaqﬁﬂssﬂaumwﬂﬁﬂma'wﬁdwasia
iy wamadiviliAneuuandiaiesnnndt vddetudvhmsdnaluesdnsing wiondde
99 Malik et al. (2017) viinsdrraluanvngessing 9 vossurans dsanvmis o dndnauiiies
10-25 Ay ehmthrieltsdutyvaziamulndde arunseiinaeu Widuugi Wuseyaealiogs
ashiausuaresazhliminenmuadeaunivivihauuasfinanugniiluny

N13UTMITINALLTIFN LANITUIMITMLeLTTU LITTBnEnaavinseauiianela
Yaaninay (899101 peAnTITiamAalinesd ny seidou Tt uNLIUUTEIIA LagLALIY
fa 9 huegud silinisfivmindanuimslidnasdunsuimadegniidesyussidiu fanuna
n1sUfuReu vEousmsilesuiiseliidaymeuiadundlotym daunaniifldanansadouutas
ng 200U wazununuiiogian uiegslsiniy msuimsnuasidegnndunuinddninaideay
ag el Anysianunniulunisvinenuy Usinsuanseenvesiavinauiinesnsanaey AIUAY
wamiﬂgummamawmmuu dawalvindnaugniudseduanugniulunisiinuanteuas
WilnUEMINmaI 1933 dAnIgnIuineg aqmmmuﬂumm’tmmummm miulumahoues
winagmuantiosas lnssmidfeiaenndaatunuiseves Manning (2016) dnwmiingudivhay
Tulssenuranuhduuimamuasdsn duddvinadsauionnuyniulunsham sghdlsia
Tuvunuddmiienidnnuduseiundunuilisiavninaseanugnitulunisiiau (Breevaart
et al,, 2014) ANuLANAIYBINANTITITB T AR INUT USRI LLULUSESY funisviney
Husietu Adeuuansediy

ATULUUUADEANEUIENUINLDNENaLTaveg1sldsd 1Ay 19ana noauinelauas
augnitulunsviieu Ssaenndestunuddevatnvatstuluefin 1wy Hamidifar (2010) Aifinu
wiinenAnedelulsenednsiusiuig 386 au finuiiidninadavegadiddymsadfsonin
fanelaluau wenaniusudselng Judse and Piccolo (2004) ivnisAn¥IIiAsIERaiLY
(Meta-analysis) 910 87 ¢uidafiudununneieiu WudﬁﬂﬁﬁLLUU‘U@'aamuamaﬁuﬁmmé’uﬁué
Weausonufisnelalusu lnsaguudiesdusznaunsuaseniuauis 919aznan einduniiey
vnamdugin davadsufwanisiteluadiiudsdusuléin Famdhaufiuanseenduuuy
Udesmuauigdzdmaiiiaudoanuiiinelauaranugniulunureminaugany linasduuiun
Wsouszwmdla 9 Anu
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PATTERNS OF HIDDEN ADVERTISEMENT IN SOCIAL GAMES ON BLOCKCHAIN
TECHNOLOGY THROUGH FACEBOOK FANPAGE ONLINE SOCIETY

Kanok Tanwiboon'!
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Sawitree Pitirat’

Abstract

The goals of this study were to compare responses to advertisements in social games
on blockchain technology via Facebook fan pages of consumers whose characteristics and
social gaming behaviors were different and to determine the relationship between in-game
advertisement patterns and consumers’ responses to social- game advertisements on
blockchain technology. For the population group, since the investigators did not know the
exact population, sample calculations were made using WG Cochran's (1953) computational
formula at a 95% confidence level with an error of 5%. The obtained sample size to be
collected was 385 people. However, the study collected data from 400 people to facilitate
the analysis by using the purposive sample selection method to choose those who played
social games on blockchain technology only through Facebook fan pages.

At a significance level of 0.05, the results showed that gamers of different genders
responded to advertisements differently in terms of knowledge, preference, special
preference, trust, and demand for purchase. The sample group with various social game
playing times then had distinct responses to social game advertisements in every aspect,
including overall aspect, perception, knowledge, preference, special preference aspect, trust,
and the aspect of demand to purchase at a significant level of 0.05. In addition, hidden in-
game commercial patterns influenced ad response, with the perception element having the
most impact. The advertisement pattern, which was prominent and easily visible, influenced
every aspect of the responses. Ad patterns that were consistent with in- game material
influenced responses to the advertisement in terms of perceptions, knowledge, and special

preferences at a significance level of 0.05.

Keywords: Hidden Advertisement, Games on Blockchain Technology, Social Network
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READINESS PREPARATION FOR TOURISM PROFESSIONALS TOWARD
ASEAN MUTUAL RECOGNITION ARRANGEMENT:
A PERSPECTIVE FROM TOURISM BUSINESS
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Abstract

The purposes of this research were 1) to investigate the effects of ASEAN Mutual
Recognition Arrangement on tourism professionals (MRA-TP) on top executives’ perspectives
toward MRA-TP and readiness preparation for tourism professionals and 2) to provide
guidelines for the development of tourism professionals based on ASEAN MRA-TP. The
research methodology was qualitative research conducted using the in-depth interview with
semi-structural open-ended questionnaire and asking 10 top executive officers, general
managers or directors of human resources department in hotel services and 10 business
owners or top executive officers in travel and tour services in Thailand. Non-probability
sampling with purposive sampling technique was used by concentrating on businesses which
have been operating in tourism industry for at least five years.

The research results showed that most of executives believed that MRA — TP and its
competency standards were good, had many benefits for both business and workers, and
would be useful for human resource management and development processes. Moreover, in
order for tourism professionals to have job mobility across ASEAN countries, they must follow
the tourism competency qualification and certificate. The important competencies to enhance
competitiveness among ASEAN tourism workers included having knowledge and competencies
related to job position, using various languages for appropriate communication, working with
full capacity and diligence, having service mind and giving importance to customers, and being

able to adapt to changes.

Keywords: Tourism Professionals, Readiness, Mutual Recognition Arrangement, ASEAN Community
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Introduction

Travel and tourism sector plays an important role in ASEAN economic growth
providing source of export income and employment opportunities across the ASEAN region.
Numbers of visitor arrivals to ASEAN by country of destination showed that there were
81 million visitors in 2011 and grew to 143 million visitors in 2019. Even though the pandemic
stopped all inbound and outbound travelling around the world in 2020, there were still
29 million visitors visited (Association of Southeast Asian Nations, 2021). The establishment of
the ASEAN Economic Community and Mutual Recognition Arrangements (MRAs) on
qualifications in key professional fields aim to facilitate mobility of employment for
professionals or skilled labors among ASEAN member countries. The ASEAN MRA on Tourism
Professionals (MRA-TP) seeks to increase the international mobility of tourism labors across
the ASEAN region in line with ASEAN policy. The ASEAN Tourism Professionals also aims to
boost the competitiveness of the tourism sector. Therefore, qualifications, knowledge, abilities,
and competencies of professionals or skilled labors in the tourism industry are necessary for
all ASEAN countries. Tourism professionals include 32 job titles in two divisions as hotel
services and travel services. Under hotel services, it consisted of 23 positions in the front
office, housekeeping, food production, and food and beverage service. These hotel services
positions are, for examples, front office manager, housekeeper, executive chef, and F&B
director. Travel services consisted of 9 positions in travel agencies and tour operations, such
as general manager and product manager (Association of Southeast Asian Nations, 2018).

According to the Establishment of the ASEAN Economic Community, Thailand as
a member of ASEAN will benefit from strengthening the Thai labor market and creating more
employment opportunities for Thai labors, but also increase numbers of competitors from
ASEAN member countries (The Secretariat of the House of Representatives, 2012). Therefore,
the researcher would like to conduct exploratory research by interviewing top executive
officers and business owner perspectives in tourism business toward readiness preparation in

tourism professionals and organizations in order to compete in the ASEAN community.

Research Objectives
1. To investigate the effects of ASEAN Mutual Recognition Arrangement in Tourism

Professionals on top executives’ perspectives towards MRA-TP and readiness preparation for
tourism professionals.
2. To provide guidelines for the development of tourism professionals based on

ASEAN Mutual Recognition Arrangement on Tourism Professionals
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Conceptual Framework

The conceptual research framework was drawn as follows:

ASEAN Mutual Recognition Arrangement on
Tourism Professionals (MRA — TP)

® (Core Competencies
® Generic Competencies \
® Functional Competencies

A4 Tourism Professionals

Readiness Preparation for

Top Executives’ Perspectives towards

MRA-TP
® |mportance of MRA-TP
® Benefits and impacts of MRA-TP
® Recruitment, selection, training

® The role of tourism business to

support MRP-TP

Figure 1 Conceptual Framework

Literature Reviews

ASEAN Mutual Recognition Arrangements

Mutual Recognition Arrangements (MRAs) are the framework arrangements
established in support of liberalizing and facilitating trade in services. MRAs aim to facilitate
the mobility of professionals/skilled labor in ASEAN. Through exchange of information, MRAs
also work toward the adoption of best practices on standards and qualifications. ASEAN MRAs
consist of 8 areas as follows: ASEAN Mutual Recognition Arrangements on Engineering Services
(2005), ASEAN Mutual Recognition Arrangement on Nursing Services (2006), ASEAN Mutual
Recognition Arrangement on Architectural Services (2007), ASEAN Framework Arrangement on
Mutual Recognition of Surveying Qualifications (2007), ASEAN Mutual Recognition Arrangement
on Dental Practitioners (2009), ASEAN Mutual Recognition Arrangement on Medical
Practitioners (2009), ASEAN Mutual Recognition Arrangement on Tourism Professionals
(2012), ASEAN Mutual Recognition Arrangement Framework on Accountancy Services (2014)
(The Official Investment Promotion Website of the Association of Southeast Asian Nations,
2021)
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The provisions of MRAs contain the obligations for the recognition of inspections,
tests, certifications, and approvals, issued by qualified conformity assessment bodies between
exporting and importing Member States. The establishment of an MRA is an independent of
harmonizing standards and technical regulations among Member States. (ASEAN Consultative
Committee on Standards & Quality, 2021).

ASEAN Mutual Recognition Arrangement on Tourism Professionals: MRA - TP

ASEAN Mutual Recognition Arrangement on Tourism Professionals (MRA — TP) is the
Mutual Recognition Arrangement (MRA) among ASEAN countries regarding qualifications of
ASEAN tourism professionals. This arrangement is designed for seeking a mutual recognition
point of acceptance for the qualifications of tourism professionals in terms of education and
working experiences for each profession. It aims at facilitating ASEAN tourism professionals to
move freely and more conveniently to work in other ASEAN countries (Association of
Southeast Asian Nations, 2018).

ASEAN Common Competency Standards for Tourism Professionals (ACCSTP) was a
framework drawn from the minimum common competency standards in terms of the
knowledge, skills, and attitude that should be widely used in among ASEAN countries to allow
tourism professionals to work effectively as well as to be assessed, recognized, and equated
to comparable qualifications in other ASEAN (Association of Southeast Asian Nations, 2018).
The basic competencies set, based on the ACCSTP framework, are classified into competencies
as follows. Core competencies: These refer to competencies that industry has agreed are
essential to be achieved if a person is to be accepted as competent in a particular primary
division of labor in order to be effective and achieve goals. Generic competencies: These refer
to competencies that industry has agreed are essential to be achieved if a person is to be
accepted as competent in a particular secondary division of labor in order to perform the jobs
effectively. Functional competencies: These are specific to roles or jobs within the labor
division, and include the specific skills as well as knowledge and expertise/know-how to
perform the jobs effectively.

In addition to the ACCSTP framework, the minimal competencies required are
arranged on a framework using common divisions of labor, and it comprised 32 job titles
classified into 2 fields and 6 labor divisions (Association of Southeast Asian Nations, 2018). The
first field is hotel services which are divided into 4 divisions as follows: 1) front office division
which has 5 job titles including front office manager, front office supervisor, receptionist,
telephone operator, and bell boy; 2) housekeeping division which has 6 job titles including
executive housekeeper, laundry manager, floor supervisor, laundry attendant, room attendant,
and public area cleaner; 3) food production division which has 7 job titles including executive
chef, demi chef, commis chef, chef de partie, commis pastry, baker, and butcher; and 4) food
and beverage service division which has 5 job titles including F&B director, F&B outlet manager,

head waiter, bartender, and waiter. The second field is travel services which are divided into
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2 divisions 1) travel agencies division which has 4 job titles including general manager, assistant
general manager, senior travel consultant, and travel consultant and 2) tour operation division
which has 5 job titles including product manager, sales and marketing manager, credit
manager, ticketing manager, and tour manager.

Competency

Alonderiene and Navickiene (2009) studied on competencies and stated that
competencies could be classified into three group of skills consisting of functional
competencies, cognitive competencies, and core competencies.  Specifically, regarding
competencies in tourism industry, the research results showed that functional competencies
were positively correlated with cognitive competencies (e.g., professional expertise, foreign
language knowledge) and core competencies (e.g., problem-solving skill, responsibility,
tolerance, and adaptability), Meanwhile, in order for the managers to have competency to
welcome tourists, they must have various competencies including customer care, service
quality and standard supervision, employee relations, and creation of the organization’s profits
and growth. Therefore, job competencies due to the research of Alonderiene and Navickiene
(2009) consisted of four parts: knowledge, skills, abilities, and attitudes. Anderson and Stone
(2005) suggested that cultural diversity competences, including awareness, knowledge, and
skills, could enable people to better work in cross-cultural situations. Sarichun (2009) from
the Supervisory Education Unit at the Vocational Education Research and Development Center
2 has proposed that competencies for employees working in the tourism industry consisted
of three competencies including knowledge, skills, and working habits. For example, a tour
guide should have competencies as follows: (1) Knowledge on resources for various types of
tourism, Thai traditions and culture, business related to tourism industry, customs clearance,
communication tools and photographic equipment, operational work, foreign languages, and
global culture; (2) Skills in organizing general tour programs, coordinating and communicating
by using foreign languages in speaking, reading and writing very well; (3) Working habit referring
to good personality, service mind, having professional ethics and good human relations, and
consciousness in conservation of tourism resources.

The previous studies on competencies in tourism industry focused on three fields as
knowledge, skills, and attitudes. Since ASEAN proposed new competencies for tourism
professionals for all member states to follow, the establishment in enhancing workers’
knowledge, skills, and attitudes to obtain a minimal requirement on MRA — TP standards is
crucial for tourism industry. The past research on MAR- TP were not proposed, so the research
gap on perception and preparation for readiness toward MRA — TP shall be considered. Most
Member States recognize that the free movement of labor will have an impact on local labors,
and there will be a need to ensure that local employment is not affected by a flood of
unskilled labor, while at the same time attracting needed talent to meet local skills shortages.

Moreover, there are also questions to be asked about the readiness of Member States, all
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tourism labors and tourism business in tourism industry to ensure their understanding toward
the implications of MRA — TP and how they need to prepare and modify their training to meet
the requirements of MRA — TP standards (Association of Southeast Asian Nations, 2018).

Readiness for Professionals to Step into ASEAN and Labor Mobility

Otto and Dalbert (2012) stated in their research that a short-term labor mobility is
usually an employment contract involving travelling or construction work whereas a long-term
labor mobility is relocation mobility of labors to work in another country or another place
which is not their own country. Ng, Sorensen, Eby and Feldman (2007) stated that there are
several reasons for labors to relocate, and these consisted of both macro views, including
economic factors, social characteristics, industrial differences, and corporate policies, and
micro view or individual view which come from different factors such as values, personality,
and so on.

From the report of the study project on the cooperation framework for the potential
development of Thai labors from 32 job titles under the ACCSTP framework, Thailand
Development Research Institute (TDRI) suggested that developing skills in tourism and hotels
as well as foreign languages would help skilled labors to have more capabilities and
competencies and to be better qualified to become ASEAN Tourism Professionals
(Paitoonpong, Tulyawasinpong, Akarakul, Chaksirinon, & Tasee, 2010). The research report from
Thammasat University indicated that the Thai government sector needs to adjust its roles to
prepare for becoming a part of the ASEAN Community in terms of core competencies including
international, professional, and facilitator. The Ministry of Foreign Affairs has proposed to
establish an ASEAN Unit which is a working group directly responsible for issues related to
ASEAN in each division. Furthermore, there is a need for developing government officers in
terms of international working experience as well as English language and ASEAN Member
States’ languages. The most important issue is to prepare them to be knowledgeable, have
skills in relevant fields, and be able to communicate in English with other nationals smoothly

(Government Strategic Information Center, National Statistical Office, 2014).

Research Methodology

The research methodology was the qualitative research conducted using the 2-hour
in-depth interview with semi-structural open-ended questionnaire asking questions related to
ASEAN MRA-TP, top executives’ perspectives toward MRA-TP and readiness preparation for
tourism professionals. The samples were divided into two divisions: 10 top executive officers,
general managers or directors of human resources department in hotel services and 10
business owners or top executive officers in travel and tour services in Thailand. Non-
probability sampling with purposive sampling technique was used by concentrating on the
business which have been operating in tourism industry for at least five years. The data

collection for in-depth interview was held between January 2016 — June 2016.
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The questionnaire divided into four parts. Part 1 asked about competencies that Thai
tourism professionals shall have to be competitive in ASEAN Community. Part 2 was about
readiness preparation for tourism professionals, part 3 was asking about strengths and
weaknesses of Thai tourism professionals and how to strengthens and reduce weakness, and
part 4 was about how tourism business in tourism industry and travel association can assist in
building competitiveness among professionals. All the information obtained from the
transcription and taking notes, select key words according to relevant issues and analyze the
results as a summary. This research recognized the rights and protection of the interviewees,
thus anonymously presenting the research results and the interviewed executives named,

such as Executive A, Executive B, Executive C, etc.
Research Results
Summary of this research was divided into two parts as hotel services and travel

services which could be shown in Table 1.

Table 1 Results of In-Depth Interview

Factors Activities Interviews from

the Executives

Perspectives toward 1.Help in developing tourism professional ABDEGKN
MRA-TP to meet MRA-TP standards
2.The rules and qualification must be clear., ABDEGKN
3.Create career advancement for tourism E

professional

Effects of MRA-TP on 1. Thai workers may move to other ABCDEFGHJ
tourism professionals countries KMNOPST
2. AEC workers come to work in Thailand BCDEFGHIJK
MNOPRST
Effects of MRA-TP on 1. Companies better find people with the AJK
business skills they need.

2. Consumer behavior has changed to more B EG
self-travel tourism which affecting
business turnaround strategy.

3. Entrepreneurs get employees with lower  CE
wages.

4. Entrepreneurs adjust to adhere to ASEAN KM QRS
standards by emphasizing on readiness

preparation for employees.
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Table 1 Results of In-Depth Interview (Cont.)

Factors

Activities

Interviews from

the Executives

Essential competencies 1. Have service mind, intention, knowledge =~ ACDEFIJK
which boost in tourism or tourist attractions MOPQST
competitiveness 2. Know about business tools and ABCDEFHI
technology K
3. Good adaptability, able to work with others ABDHKM Q
4. Be able to communicate in English ABCDEFHIJ
KMOQ

Weaknesses of Thai 1.Lack of English language skills ABCDFGLN
tourism professionals OPRST

2. Cannot communicate with other local BCEFGQ

languages

3. Lack of working experiences CK

4. Lack of other local countries knowledge E

5. Lack of service mind GKP
Partnership network with 1. Cooperation with foreign agencies to BG
stakeholders recruit workers.

2. The university must develop a curriculum CFHLQ

that focuses on performance based on

tourism professional standards

3. Encourage students’ internships in real LOPQ

workplaces

A. Results of In-Depth Interview in Travel Services

Demographics for 10 tour operations as the samples used for this research consisting

of 8 stand-alone tour operations, 1 wholesale tour operation, and 1 ground tour operation
obtaining 5 — 20 years of experience in tourism industry. Most of these companies are domestic
tour operations bringing Thai people to travel abroad (Outbound) and bringing foreign tourists
from abroad to travel in Thailand (Inbound). At present, tourism is being organized among the
ASEAN Economic Community more than before.

Perspectives of Top Executives toward ASEAN Mutual Recognition Arrangement
on Tourism Professionals (MRA - TP) showed that the majority of top executives believed
that MRA — TP and its competency standards were good for tourism business even though it
was very new to tourism industry since Thailand participated in ASEAN MRA-TP in 2015. At the
time of interviewing, majority of top executives heard about competency standards, had

intention for further studies and were under considerations on how to apply to their business

81



Social Science Journal of Prachachuen Research Network

Volume 4 Issue 1 (January - April 2022)

and employees. They stated that knowledge, attitudes, and skills for tourism workers through
the job were parts of competency standards; however, to meet the required standards as per
the MRA - TP, the more details of each core, generic, and functional competency must be
concentrated. The MRA - TP and competency standards will be guideline for tourism business
in human resource management, especially for recruitment and selection processes. In order
for tourism professionals to have job mobility across ASEAN countries, they must follow the
tourism competency qualification and certificate. The compensation that the tourism business
must pay will be fair due to the skill of the labor force. Recently, tourism professionals and
skilled labors in tourism industry are not sufficient. The graduates who studied about tourism
as their majors decided to work within the tourism industry for approximately 5 — 10 percent.
Even though tourism business allows graduates from all fields of study to work, there is still
local shortage in tourism skilled labors according to its strong service mind, high endurance,
and career preferences.

Perspectives of Top Executives toward MRA - TP in terms of benefits and impacts
showed that some top executives believed in lower wages of tourism professionals due to
free movement of labors from other ASEAN countries. Since there would be many skilled
labors from all ASEAN countries, they may drive down wage rates from skilled workers at
negotiable rate. In contrast, Thailand may lose tourism professionals or skilled labors to ASEAN
countries which actually pay higher wages, such as Malaysia or Singapore. In addition, tourism
professionals or skilled labors with high experiences may be head hunted to work as
executives in wholesale tour operators with a joint venture from companies in ASEAN
countries. There are some possibilities in labor mobility from ASEAN countries, such as labors
from the Philippines, Myanmar or Vietnam, to take positions in Thailand and get recruited over
Thais because of their English proficiency.

Recruitment of employees from 10 tour operations showed that they preferred to
recruit employees who graduated ranging from high school grade 12 or equivalent levels to
the Bachelor's degree. This recruitment would be divided into two groups: 1) employees
without working experience would be determined by educational qualifications and 2)
employees who have long-term working experience with knowledge, skills, and experience
obtained qualifications in all fields of study useful for real work.

The overall recruitment criteria, selections and training from the research indicated
that essential competencies which all companies desire were well understanding of tourism
business, having knowledge of tourism management, effective communication skills, well
knowledge transfer, information technology and computers literacy, and proficiency in English
and/or other foreign languages. As for operation positions, employees must be fluent in
English, have good literacy rate and could communicate effectively. They must also
understand the organization and its products and work neatly. As for tour guide positions,

employees should have good personality, a trustworthy image, good attitude toward tourism
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tasks, and service mind. Besides, they must know about travel routes and related contents of
their works. If employees do not have much working experiences, on - the - job training would
be used to increase working skills.

If Thailand would like to become ASEAN tourism hub, top executives stated that the
country and all stakeholders in tourism industry needs to help in readiness preparation for
tourism workers by raising human resources’ capability in tourism industry in terms of service
mind, communication with multiple languages, including Thai, English, and ASEAN members’
languages. Moreover, there shall be a proper revision in regulations and standard to
accommodate tourism and all related activities, such as environmental friendliness and
logistics. Educational institutions also need to revise curriculum to have internships and
professional experiences in fieldwork. More importantly, emphasis on creating graduates in
accordance with industry requirements and labor standards shall be considered.

B. Results of In-Depth Interview in Hotel Services

Demographics for 10 samples used for this research consisting of top executive
officers, general managers or director of human resources department from 8 hotels and
2 resorts operating in Thailand. The hotel types could be classified as one international chain
hotel with executive from headquarter, one international hotel with Thai executives, two
hotels from Thai Hotel Association, four hotels managed by a professional Thai business group
and two resorts.

Perspectives of hotel executives toward benefits and impacts of MRA - TP revealed
that MRA - TP established benefits for Thai hotel industry. At the time of interviewing, a
majority of executives stated that in hotel business, the standards of acquiring new employees
were quite similar to ASEAN MRA - TP. Many employees in their hotel came from abroad and
had many years of working experiences in their positions. With MRA - TP standards,
qualifications, and competency among ASEAN countries, it gives opportunities for foreigners
and diverse skilled labors to get into recruitment process in Thailand. In addition, Thai tourism
professionals or skilled labors who are certified with importers in terms of countries’
qualifications would have competitive advantage in labor mobility. Nevertheless, increasing in
inbound skilled labors from low - average - income countries to Thailand may cause difficulty
for Thai labors. Tourism business may wish to lower their costs by hiring labors from lower
wages countries.

Recruitment of employees from 10 hotels showed that there are many ways to recruit
employees to work in hotels. The overall recruitment in hotel industry could be divided into
three groups including 1) employees who have working experience without consideration in
educational background, 2) employees who have working experience with qualifications
according to job, and 3) employees who are new graduates and do not have working
experience. However, regarding this sampling group, the recruiting employees’ educational

background depends on their job titles. It is required a minimum of high school grade 8 to
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become housekeeper while other job titles required educational background ranging from
high school grade 12 or equivalent levels to the Bachelor's degree. In perspectives of hotel
management, all executives emphasized human development in new recruits with on-the-job
training. Some hotels have developed online programs for their employees to learn out of
the working time period. In addition, these hotels worked under cooperation with the
Department of Skill Development, Ministry of Labour to send their employees on training
programs to improve their working skills.

The overall recruitment criteria, selections and training from the research indicated
that essential competencies which boost competitiveness of labors in hotel services were in
line with core, generic, and functional competencies. The core competencies included to be
able to work with others effectively under diverse environments, can perform tasks safely and
in accordance with service standards. Other generic and function competencies included
effective communication skills, languages, customer service, customer focus, being smart,
solving problems at work, being able to adapt to changes, flexibility, good personality,
enthusiastic in work, diligence, voluntary, liked to work with service, ready to work hard, and
having good service mind, good emotional intelligence, and good attitudes toward work. Thai
tourism labors have strengths in service mind, customer empathy, customer responsiveness
and being friendly at very high level. The weakness is English proficiency as well as other
languages used for communication.

The role of tourism business in tourism industry would assist in competitiveness in
employees’ development by determining required competency and skills to become tourism
professionals. The preparation in training programs for organization and employees can lead
to readiness to function their tasks effectively. Organizational supports are also important;
thus, some important organizational supports include creating cooperative atmosphere among
diverse cultures of employees, updating the workplace to be modern and consistent with
global standards, training employees to develop multiple skills, to perform multiple tasks and

to open their mindset through experiences and learning programs.

Discussions

The results of this research revealed that most of top executives were aware of
importance of perceived competencies, consisting of core, generic, and functional
competencies, on ASEAN Mutual Recognition Arrangement on Tourism Professionals (MRA —
TP) affecting readiness preparation of tourism professionals within the industry as well as
providing guidelines in working process of enhancing and developing their capabilities in three
folds as knowledge, skills, and attitudes to meet with these competencies. They realized that
skilled labors who have these competencies and skills at the level of standards and
qualifications of MRA - TP would feel much confident and may have the effects on job mobility

with both inbound and outbound of the industry. To perform job tasks effectively, majority of
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top executives indicated that essential competencies driven to success include knowledge of
tourism management, effective communication skills, well knowledge transfer, information
technology and computers literacy, proficiency in English and/or other foreign languages,
solving problems at work, being able to adapt to changes, working with full capacity, diligence,
customer service skill along with service mind and knowing well about their tasks.

The research results were congruence with Alonderiene and Navickiene (2009) who
stated that competencies consisted of functional competencies, cognitive competencies, and
core competencies. It was also in line with Sarichun (2009) who proposed that competencies
for employees working in the tourism industry consisted of three competencies including
knowledge, skills, and working habits. The knowledge comprised factors, such as knowledge
on tourism and all destinations, communication tools, operational work, foreign languages,
and global culture. Skills included many factors, such as organizing their tasks effectively,
coordinating and communicating by using foreign languages in speaking, reading, and writing
very well, and working habit referring to many factors, such as good personality and service
mind.

In order to generate readiness to work within tourism industry, progressive and
acceptable professional competencies would encourage and promote tourism professionals
to consider participating in free movement among ASEAN countries. This was in accordance
with the study of Kalawong et al. (2017) which stated that tourism professional associations,
hotels, travel service and tour operations would play an important role in determining the
needs or characteristics of the tourism workforce in collaboration with the government
agencies and educational institutions. With this collaboration among them, a mechanism
would be created to drive the required tourism professional competencies and the human
resource development process to more appropriately meet the need of the market.
Furthermore, business organizations in the tourism industry also play a role in supporting on-
the-job training for their employees and graduates to have the opportunity to develop

themselves to be ready for working in the industry.

Limitation of The Research

The research solely looked at Thai top executives’ perspectives toward MRAs on
Tourism Professionals and their readiness preparation for tourism professionals, ignoring those
who work in other MRAs industries. Furthermore, the researchers’ focus in this research was
on readiness toward the ASEAN Community of tourism professionals from hotel services and
travel services in Thailand. Other stakeholders such as the governments and tourism business
stakeholders from other countries were excluded from the research. In addition, the

quantitative research and other variables were not taken into account.
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Recommendations
® [or Practitioners
In order to improve competitiveness and readiness for tourism professionals and
skilled labors in  tourism industry, the practitioners could apply the following
recommendations:

1. To boost competitiveness for tourism professionals and skilled labors in this
industry, those who are responsible for human resources development and all training
programs within companies could consider implementing MRA -TP as standard and
qualification in a long-term strategic planning. It may help increase capability of employees to
perform tasks in tourism industry efficiently and effectively.

2. Educational institutions also need to revise curriculum to have internships
and professional experiences in fieldwork. More importantly, emphasis on creating graduates

in accordance with industry requirements and labor standards shall be considered.

® Further Studies
There are more opportunities for the future research to be developed by the
following recommendations:

1. There should be a study related to service efficiency in the tourism industry,
and other considerations that can positively promote and motivate tourism industry in
Thailand.

2. Further studies can focus on cross-cultural comparisons in readiness of

tourism professionals and top executives’ perspectives from other ASEAN countries.
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TO STUDY THE MEASUREMENT INVARIANCE OF SERVICE QUALITY
MEASUREMENT MODEL OF LOGISTICS EXPRESS PROVIDERS IN
THAILAND: A CASE STUDY OF NIM EXPRESS CO., LTD.

Sompon Thungwha'

Ratchasit Sewoksenee?

Abstract

This study was designed to analyze the confirmatory second order factors and the
invariability of the service quality model of the logistics express provider in the case of the
Nim Express Company Limited. The sample of the study was comprised of 205 executives
working for the Nim Express Company Limited. The study instrument was a set of self-
administered questionnaires. The collected data was analyzed with the help of SPSS.
The statistical technique used for the data analysis were percentage, mean, standard
deviation, and the confirmatory factor model.

The results of the data analysis were as follows:

1. There was consistency between the confirmatory second order factors of the

model and the empirical data as indicated by the following values: Xz/df = 0.086 P value =
0.96 RMSEA = 0.00 CFI = 1.00 and SRMR = 0.04. The hypothesis testing indicated that the
factors in the model and the observed variables variance from 7 factors and 41 observed
variables to 5 important factors and 35 important observed variables left. The factors in
descending order of importance were: allies and stakeholders, mission of logistics express
provider, professionalism, service areas coverage, and the logistics speediness.

2. The most important factors included partners and allies and stakeholders, mission
of logistics express provider, professionalism, and service areas coverage. These four factors
of the model could be put in use precisely became there regression coefficients of internal
latent variable on external latent variables were very high; that was to say, they were: 0.99,
0.91, 0.82, and 0.79 respectively. As far the logistics speediness was of lend important simply
became its regression coefficient of internal latent variables on external latent variables was
only 0.64

Keywords: Service Quality, Logistics Express Provider, Measurement Invariance
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AuUANGNg flanedsgaduddui 1 sosaen Wusiinsuazfidiulddrudelunsduiuy
arunduileatin mnuaseunquituilunsliuing Wusfavesdlviuimsvudsiansiu uazaiy
sslunisvuds amadu

HanTAATEidayaLienaseUsINAgIY

nansanwiawliulsiasuveslumatngaunimnisuinisnndeyaideUsednvues
fu3msuiem du Bndunsa $1n S1uau 205 Au nan1Tiesiesideyandsil 1 leadudeyaids
Uszinvdaenadosnaundud aduiiiiunasivna sniusiadevesanuuususiudiadiale (Average
Variance Extracted: AVE) UnsesAusenoulusnuinuel 0.50 Hair et al. (2014, p. 622) na1731 nsel
At wiinesdUsenouinasgiiditoddmeadfusianiind 0.50 msfinsanlunsdiidesaveen
wazfiolildasAUsznounaziulsdunafidaudfey wariiselundisiiansandudszans
nswensal (RY) mutnausives Moore, Notz, and Flinger (2013, p. 138) fin R? ﬁﬁﬁﬂﬁ?ﬂﬂ’jﬂﬂ‘%aag
589319 0.3 < R? < 0.5 JAeh fanuanunsalunisesuneanuudsusiuliides Tnsazausuusdana
fifiAn R? findn 0.40 pan wansRasan wui1 SfuUsdunadifiadininnae Sy 3 duls fie
MLEP1, LSD2 waz DFR2 uagiileayu DFR2 oon Jaduvelidesau DFR1 Mo iilesainesdusenoy
DFR fifuUsdatns 2 fauus AInisng 3

A159991 3 ANUMTNBIAUTENOUNINIF LA ANENUSTANENIINEINSAITDIILUSARNAIaUaaN
Latent Variable Observed Factor Theta-  t-statistic R® AVE CR
Variable Loading  Epsilon

Wushavelriuinisvudeian 1.00 2.84 44 75
U (Mission of Logistics MLEP1* 0.48* 0.77 - 0.23*
Express Provider: MLEP) MLEP2 0.64 0.59 5.56 0.46

MLEP3 0.68 0.53 597 0.62

MLEP4 0.80 0.36 5.17 0.56
AMuTIALSIlUNTUUES (Logistics 1.00 4.93 52 75
Speediness: LSD) LSD1 0.80 0.36 - 0.64

LSD2* 0.44* 0.81 5.58 0.19*

LSD3 0.86 0.27 6.48 0.73
NNATNAMULANAN 1.00 10.08 .69 .80
(Differentiation: DFR) DFR1 1.00 0.00 - 0.00

DFR2* 0.61 0.63 10.96 0.37*

*wUSAUNANRINTUNAUDBARULNUT
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N13NAADUAINATUTLATIET19U0UAA TNAMAINNITUSNTVRIE T US N SU U AR AU
TuUsemdlve nsddnwusm du Bndnsa $1in Tundsll Ussneudessdusznauiidaudiny
31uu 5 61w lawn anuduiieon@n (PFS) Wusinswaziddiuladiudelunisaniiuau (ASH)
ftusAvveslfusnsvudsiagaau (MLEP) pnuaseuaguituilunisliuinig (SAC) waganusaniss
Tun1svuds (LSD) wassiuwusdauns 35 daus

M19197 4 WisuWeuarvilinanuaenndenaunauradlunainiudeyaieUsednynautas nas
YFulueg

A1ANFnAdavadlinadndutayaltaUseing

il wneuan* — .
naudsuluna Na wasusuluna Na
Y2/df <2.00 375 Talu 0.86 HAY
p-value 1/ lifidedAey 0.00 W 0.96 AR
RMSEA <0.08 0.12 Taibinuy 0.00 AL
CFl >0.92 0.96 WU 1.00 At
SRMR < 0.09 0.08 Al 0.04 AL

“Nauiued Hair et al. (2014) nsdinguénegaaendt 250 Aeg
9MAN3197 4 wansisuliieuaAduilianinuaenndenauniuvedlunainiudeya
WelszAndneunasrasliuluwa wudn neudiulimarasiiiunueiuiedn vassulueadavil
HAULN U1V NAN

M13199 5 HaN1TIATIEviAURsLTalaTIEs1aveslima InmLUIAMAINAITUINIS

Latent Variable Observed Factor Theta-  t-statistic R AVE CR
Variable Loading  Epsilon
Aududionn®n 0.82 1019 067 058 0.96
(Professionalism: PFS) PFS1 0.73 0.47 - 0.53
PFS2 0.75 0.43 13.46 0.57
PFS3 0.75 0.44 10.87 0.56
PFS4 0.70 0.51 10.78 0.49
PFS5 0.79 0.38 11.48 0.62
PFS6 0.78 0.38 11.51 0.62
PFS7 0.79 0.38 11.91 0.62
PFS8 0.77 0.41 11.61 0.59
PFS9 0.80 0.36 11.58 0.64
PFS10 0.81 0.34 11.84 0.66
PFS11 0.76 0.43 10.40 0.57
PFS12 0.72 0.49 11.05 0.51
PFS13 0.81 0.34 12.03 0.66
PFS14 0.65 0.58 10.94 0.42
PFS15 0.75 0.44 11.22 0.56
PFS16 0.78 0.39 19.96 0.61
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M1519% 5 HAN1TIATIIANNATUTILATIETIVRLLAATARILUIAMAINNITUINIS (HO)

Latent Variable Observed Factor Theta- t-statistic  R* AVE CR
Variable Loading  Epsilon

Wustinswaviiduladudelunis 0.99 1115 098 53 .92
sbiiueu (Allies and ASH1 0.71 0.50 - 0.50
Stakeholders: ASH) ASH2 0.74 0.46 11.25 0.54
ASH3 0.55 0.70 8.43 0.30
ASH4 0.72 0.48 9.30 0.52
ASH5 0.82 0.33 10.52 0.67
ASH6 0.76 0.43 10.46 0.57
ASH7 0.71 0.49 10.08 0.51
ASH8 0.79 0.38 11.03 0.62
ASH9 0.77 0.40 9.76 0.60
ASH10 0.70 0.51 8.45 0.49

Wushavelruinisvudsianaiu 0.91 893 082 .50 .75
(Mission of Logistics Express MLEP2 0.64 0.59 6.58 0.41
Provider: MLEP) MLEP3 0.68 0.53 6.67 0.47
MLEP4 0.80 0.36 6.56 0.64

AnuAsauAquituilunisliuIng 0.79 835 063 .50 .80
(Service Areas Coverage: SAC) SAC1 0.66 0.56 - 0.44
SAC2 0.76 0.42 7.23 0.58
SAC3 0.70 0.52 7.53 0.48
SAC4 0.70 0.51 7.93 0.49

AnuTImSalunsuuds (Logistics 0.64 7.58 041 66 .79
Speediness: LSD) LSD1 0.79 0.37 6.17 0.63
LSD3 0.83 0.31 9.44 0.69

31NA13097 5 Wagn il 1 nan1siAenaunsegaasiaieedlinaiafinusnanin

n15USN1sT R dudnlsuiedisuiany naziosrusenautdusiwushelad1sunnis 314U 5
8eAUsENaU WedduauAdmtnanunlumdes Ae 1) Wusiinsuazgidiuladiudslunis
o a Y a Y a @ | & A a X A

Al 2) usiaveslnuinsvudaiansiu 3) anuluilentdn 4) aAruasauaquiuilunig

19%U3n1s wae 5) Arusiasrlunisvuds audisu lngsnuiusinswazgddiuladiudslunis

AU dUaAauyieviun 10 U9 da1tdivtinesAauseneu (Factor Loading) 581314 0.55-0.82 &4
1 '3 a o o % aa ¥ a0 d' .«.:4' U ¥

wINNdINaa 0.40 wasdedrAgynisadannde dAtadisvesnnuwlsusiuiiadinla (Average

Variance Extracted: AVE) #i1fu 0.53 H1usnasdt 0.50 wazAimanuiiiesdelaseadne (Composite
Reliability: CR) 11U 0.92 WuLneuet 0.60 (Hair et al., 2014)
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!

[

Chi-Square=285.65, df=331, P-value=0.96594, RMSEA=0.000

AA 1 HaN1TAATIENIAUTEN DU NS U IR UNADIVBIRILUIAMAINNITUINITVINUITY

NANSNAFRUANNAFIU

aunfgiudl 1 meleneiosdusenauidedududduiiaesvasluinanmnimnisuinisves
Jltunisvudaiaguludssimalne Uiy du 1Bndinsa S emsesdUsznauifin d1uu
7 03AUsENOU HANTMAdBUANLAg L nuTn liatuayy na1nfe ssrUsznauveslumauUTAsY
v Taganasenn 7 esiuszney puvdessrusznaudidify 5 ssruseneu

AUz 2 Mmyllesgsiesduszneudsdududduiiaesvedlinainnuainnisuinises
Jliusnsvudeiansiulutsemalng nsdfne u3em gy Bndinsa $1im Ssrafuusdanmifia
WU 41 Faus wan1snaasuaNuAgIu wudn ldatduayu nanife diwdsdaunnvaslunadl
nsuUsiUBsuunsau Tneanadann 41 fauds Anrdesudsiteuddy S1uam 35 fus

d3UNan1539Y
nansAnwiAuliuUsdasuveslunaingauainnisuinsvesdliuimsvudaiansou

TuUszndlng nsdfnw U3 9u Bndusa $an WWesduszneufiimnuddy 5 du Tneduid

anuddgniigaidudifuil 1 fe suiusinsuazgidmlddiudslunisduiueu ddedam
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fflaudfayiian 2 o Ao ASH5 Us¥miTemnasnmsmdiefuiusiinslunsliuinissudisedu
H1UTEUU QR Code/TnTiASAn 1adn wag ASH8 Uswmdmiuennaiadudmiuligndizenlduinig
Suianldnnituiiviaussne

Saduil 2 duiusAavesgliiuinisvudaiageau ddedouiisianudifyiae 2 4o
A MLEP4 usEnilanusulingeudediaumenisidalvuinisiunnaniunisal wag MLEP3 US¥m
Uausnsnniu (Funi-o1vind) ldiTunes

dudl 3 fFruauduiieardn fdefauiiianuddyiian 2 4o Ao PFS10 USdnil
nsmmusneIUsTliuna/naeinnan1sU URMUI0IntngIu way PFS13 usumdaasulvininaiuy
auegraiaNuaumenisilasnluesdnisuasuuinig

$1uft 4 druanuaseuaguituitlunisliuinis fdemanndfinruddyiian 2 4o Ae
SAC2 Usdmiladntinauanuniuiiagundnneiussina uay SAC3 uitmillagasuianluiuiivuwy
vhusema

2AUI18NANITIVY

1. HAN13ATITEUAIT B UVBILUUABUATN NUT1 BIRUSENOUUINSIES Uiy TR
Amdesiudininnae 0.50 Inedefinnsandediaiuudinuin dedauliaenadesiuuiem
fu Bndinsa e lesndslifinnsldanussuduounandnluf® o a1w wagdslailfida
Tiusn19sudnszRumMetnsAshn 39aUsAlsznauUINISIENLATEBNAIULAI

2. nansnaaeuaulinusasuvedlunaiavesnuidefudoyaifeusedng wuin
finnnu-liwUsiuaen $1uau 5 esAUszneu 35 Maudsdane warwdsildeu S1uiu 1 ssdusenay
4 fFaudsdaunn el

2.1 peAdsznaviilduusiudoute 5 v Sanuddnlunsilueainldldineenis
Fufifimimdnndidudl 14 fo duitustnsuwedfidnilddudslumssndun duiusiaes
flvsnsrudsiansiu fuauduieatdn uazdunnuesevaquituiilunsliuing esain
fiendulszandannesvesiuusudanigluvuduusuanieuen Wiy 0.99 0.91 0.82 uaz 0.79
auddU dauiueusndilunisvuds fedulseavdannes Wity 0.64 denadesiunuideves
auwa vjanin (2564) fifnwIAAIMAITUINNTIaTATRdnnugy A Tidanadenuduiaves
Aliusnisvudaianeaululszmelne ngudegraduduimsvesdliuinisuudaiansiu duau
400 AU HANNTANYY WUT1 AAININNNTUINNTAdaNasioaudTaveadluInsvudeiag ey
Usgnaudie 7 esAUseneu 41 MuUsduns tnenan1snuifidannuuandieiuuisdiuenaingn
ANULANFINYDINGNFIDEN AsaAUTIENATD 1 wae U 2.2
2.2 ﬁmmwmmw'ﬁLﬂﬁauuwadaumaaiuLﬂammmfmﬁﬂaaﬁﬂssﬂaummgmuaz

AduUszavsnswensal wuin i 3 fuusdane Sufleaveeniinavilidesavesiusenaunisadns
AuLAnans (DFR) sen tosanidema 2 4o saumnuwlsidouuduiomn 1 ssfdsznou
4 fudsduna fia MLEP1 us¥wiiusmsdmiiendes ves Jagiuvie LSD2 usemliusnisauisa
#ilAy Same Day DFR2 US¥miluinisindennaslunisliuinisvudingnananissie uay DFRI
usEmlusn1svudsAudAanizen Wy dudununs Fududibu wardu q fufefinnsmiain
Fafanu nud Fefanuentliaenndesfuuunvesuisy du ¥ndinsa $1da o 1) U3Ends
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