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Abstract

This article presents a comparative analysis of student behavior in selecting private
higher education institutions in Thailand, Singapore, and the United States, using document
synthesis. Student choices reflect diverse economic, social, and cultural factors across these
countries. Singaporean students often prioritize institutional reputation and social recognition,
while US students may be influenced by global university rankings, career opportunities,
teaching quality, and the learning environment. In Thailand, financial considerations and
parental advice play significant roles. The analysis shows that decisions to choose private
higher education institutions are influenced not only by quality but also by social expectations,
cultural capital, and family pressure. This comparative analysis offers recommendations for
adjusting institutional policies and strategies to address the diverse needs and expectations of
students. Additionally, it provides policy suggestions for developing competitive strategies that
align with student behavior in choosing private higher education institutions in Thailand.
Finally, it emphasizes that institutional policies and strategies should be developed based on
student behavior and expectations to ensure informed and beneficial educational decisions

for students.
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