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SERVICE USAGE BEHAVIOR AND NEW MARKETING MIX FACTORS
INFLUENCING SATISFACTION IN USE VIU VIDEO STREAMING PLATFORM OF
THE GENERATION Y POPULATION IN BANGKOK
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Pashatai Charutawephonnukoon?

Abstract

The objective of this research was to study the factors of demographic characteristics,
behavior in using the service, and new marketing mix factors that affect satisfaction in using
the VIU video streaming platform among the population of Generation Y in Bangkok. This is
quantitative research. The studied samples were of 400 VIU users who reside in Bangkok,
selected through a convenient sampling technique. Data was collected using a questionnaire
with a reliability level between 0.841 and 0.969 and analyzed using frequency, percentage,
mean, and standard deviation. Hypotheses were investigated by t-test, one-way ANOVA, and
multiple regression analysis.

The results of the study show that differences in demographic factors and service
usage behavior affect the satisfaction of Generation Y's use of VIU video streaming platform
services in Bangkok at a statistically significant level of 0.05. Additionally, it was found that the
new marketing mix factors, such as value, accessibility, and goodwill, also have a statistically

significant effect on satisfaction at a level of 0.05, with a predictive power of 69.1%.

Keywords: Service Usage Behavior, New Marketing Mix, Satisfaction, Generation Y
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