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ORGANIZATIONAL MODEL FOR SELLING INNOVATION PRODUCTS OF
VOCATIONAK LEARNERS TO COMMERCIALIZATION
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Abstract

The purpose of this research was to study the future scenarios of the organization to
sell innovative products of vocational learners to commercialization. It was Future Research
using EFR (Ethnographic Future Research), scenarios, as well as opinion survey and
documentary research. For the sample group, the purposive sampling method was used, and
the sample group was divided into 4 groups: 1) 14 people who were executives of the Bureau
of Vocational Education, private sector executives, Ministry of Commerce experts, and experts
in the management of government organizations; 2) 7 representatives of advisors of the project
of learners submitting their work to the new generation’s invention contest “Best Innovation
in Vocational Education” which was at a national level; 3) 15 representatives of vocational
students who submitted their work to the new generation’s invention contest- “Best
Innovation in Vocational Education”, which was at a national level; and 4) 250 stakeholders in
the establishment of an organization to sell innovation products of students in vocational
education to commercialization, consisting of teachers, students, entrepreneurs, and common
people. The research results revealed that the operation of the organizational model should
consist of 1) Policy and Leadership, 2) Personnel and Organization Capabilities 3) Holistic

activities, 4) Agility operation, and 5) Organization Effectiveness.
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