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Abstract

The purpose of this study aimed to study marketing mix factor and technology
acceptance that affect the customer’s satisfaction in using GHB ALL application of the
Government Housing Bank in Bangkok. The population is the customers in Bangkok who used
the GHB ALL application and there were 400 persons being selected for studying samples.
The purposive sampling method was applied. Questionnaire was used as research tool to
collect the data. Data analysis used descriptive statistics such as frequency, percentage,
mean and standard deviation and inferential statistics such as multiple regression analysis.

The result of this research showed that the marketing mix factors encompassing with
product, place and marketing promotion had an effect on the customers’ satisfaction in
using GHB ALL application of the Government Housing Bank in Bangkok at significance level
of 0.05 with predictive power of 24.3 percent. The technological acceptance factors: ease in
usage, practical intention and real application affected customers’ satisfaction at significance

level of 0.05 with predictive power at 33.5 percent

Keyword: Marketing Mix Factors, Technology Acceptance, Customers’ Satisfaction
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