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Abstract

The objectives of this research were 1) to study the conditions, problems,
opportunities, obstacles and demand of the textile-product community enterprises in
Sida District, Nakhon Ratchasima Province; 2) to study the life’s quality of members of the
textile-product community enterprise in Sida District, Nakhon Ratchasima Province; and 3) to
study of online social marketing in textile-product community enterprises in Sida District,
Nakhon Ratchasima Province. This is based on a qualitative research. The data were collected
by in-depth interview with semi-structure design from 7 members of textile-product
community enterprises from 5 sub-districts in Sida district, Nakhon Ratchasima Province.

The study found that 1) problems includes social problem, product innovation and
marketing; opportunity includes available sales points, Thai textile usage trend, and network
utilization; obstacles includes lack of communication, and buying motivation from children;
and demand includes textile conservation, textile products sold with existing values, and
online marketing development. 2) Life quality of the members had good living conditions and
income from main products or activities consisting of agriculture and weaving as well as good
physicality and mentality under the natural environment and free of pollutions. Although the
education is important, it is not the limitation of career earnings, commitment-to-achievement
can be used as life inspiration. In addition, relaxation and sharing-base social reaction were

found often in the textile-product community enterprises. Lastly, textile-product community
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enterprises received supervision and basic right as well as economic security and physical

safety from the government. Lastly, 3) traditional marketing was found in the present, lack of

online marketing utilization.

Keywords: Online Marketing, Community Enterprises, Textile Product, Nakorn Ratchasima
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