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ENTREPRENEURS AND CONSUMERS’ ACCEPTATION ON QR CODE
PAYMENT IN PATHUM WAN DISTRICT

Kwanjai Pumjan’
Sarun Thitiluck?

Abstract

This study had the purposes to study entrepreneurs and consumer’s attitude and
perception towards the QR Code payment, and opinion towards risks of the QR Code
payment. The purposive sampling method was employed for selecting larger, medium, and
small entrepreneurs and consumers purchasing services from shops in prevalent area in
Pathum Wan District. From selection, there were of 15 entrepreneurs and of 45 consumers.
Non-participative observation and interview were hired for collecting data. The results
discovered that 1) the entrepreneurs and consumers envisaged the QR Code payment as it
was new, interesting, convenient, timeless consuming, or errorless on cash changing. 2) The
entrepreneurs and consumers perceived that shops had to settle the QR Code payment tag
as alternative payment channel in order to response to the policy of electronic transaction
promotion. And, 3) the entrepreneurs and consumers had opinion towards risks related to
QR Code payment system in terms of cash-lost possibility, without-notice cash transfer when
there was such a good enough mobile phone, or possibly stolen 6-difit password for mobile
banking versification. In addition, they also were scared of Trojan virus hidden in Android

operating system.

Keywords: Attitude, Perception, Acceptation, Code Payment
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sruuMsiseRuuuumoislAnmduiuiduesfiGouslaigligenizaonndosiunuideves
naua fvmying (2560) nansidenudn uuuevesiuilaafiliineldszuudisziiu QR Code
nuIdadenanvesdlruvenengulsiuveiniseausuiasnisidmalulagaiuauaianisly
Usgansnn BnsnavesdiananingiuisauazaIntun1sldnuyafiIniugmal wagaunedy
dawasionuitlagiszuuudiseiiu OR Code WarkANITIATILHNITADANTNITAAINLUYNINT
wunslawanmsussnduiusmsdaaiuniseuaznisnelasyeana dwadsonudialdszuy
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finuin flidensdinudsdulssiiuvesiuludyTename wiegaleululaglisen mngldaulad
vinwznsldInsdmiaunsnlnuiine wislidinseTsmnuvasnselusiaduauyanaiodudusilu
Tuunsuuaiie aenadestunuidones veinsal ARAVSTe (2559) Anwviiladeiidnadanisseusu
walulaBnisléaunszintiudidnnsednd (E-wallet) Tunisiodudvesguslnaludinin
nsamnLMuAg inguszasdiiiednuinissensumaluladlunislduinig E-Wallet Uszneuluse
msfusissrleniiifntunnnsldeu mssuiammendefidaannsldou amalindalussuy
nsuifeanudedunisléauiidmadevimunfnazanuddlaldauuing E-wallet lufmia
nyammavuaslnongduiaogaiililun1sideadside fuslaailléuinisnisdedudniussuy
E-Wallet Tudswiangamwamuns $1uau 400 au Tneinsesilefldlunsiiudeyarouuuasuay wa
nsanwnud Yadeniseensumalulagiunissuitasylestainnisidan sumssuianudely
nsldaru srunrailindavesiden sunsiuianudes fdvswasiosimuaf uazdmuiniauni
Svsnasiomnusslalunslinu E-wallet sghedifodfaymsading 0.05
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