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Media Exposure Behavioral and Perception in ASEAN Community

of People case study: Bangkok
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Abstract

The objective of this research was to study the media exposure behavioral in ASEAN

community of people and perception in ASEAN community of people in Bangkok.
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This is the surveying research; population of the research is 1,198 people living in
Bangkok. The tool of the research is questionnaire; and data statistical analysis by using
computer program, and report in frequency and percentage.

The results found that the study on the Media Exposure Behavioral in ASEAN
Community of People most media accepted is television, newspapers, internet, magazines,
radio, Posters, ASEAN meeting, ASEAN conference and ASEAN exhibition. The most television
is Channel 3, newspapers is Thai Rath newspaper and radio station is Radio Thailand. The
study on the perception in ASEAN community of people the average point is as medium level
perception in ASEAN community, ASEAN Political Security Community (APSC), ASEAN
Economic Community (AEC) and ASEAN Socio-Cultural Community (ASCC). The lack
perception in the detail of ASEAN Community and ASEAN Charter.

Keywords : Media Exposure Behavioral, Perception, ASEAN Community, Bangkok
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