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Abstract

The aim of this research was to develop the model of marketing learning
management to encourage the clay pottery business in KohKret community. It was Research
and Development using the procedure of surveying and qualitative approach. The data were
collected from two sample groups. The first group was collected from the entrepreneurs
who conducted the clay pottery business in KohKret community with the size of 30 and the
second group was collected from 400 tourists who visited KohKret. Tools used in the
research were classified into eight categories as follows: 1) Customer’s demand survey 2)
Depth interview 3) Training plans 4) Level of marketing operation survey 5) Level of
marketing base knowledge survey 6) Level of training base knowledge survey 7) Customer
satisfaction survey 8) The income from the business survey were administered to collect the
data which, in turn, were analyzed by using percentage, mean, standard deviation, the

analysis of correlation of two sample groups, regression analysis as well as content analysis.
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The research result revealed that theoverall customer demand in marketing mix was
in moderate level. Customers gave the most concentrate in promotion. The forecast
equation of marketing mix factors that affected the customer’s decision to buy clay pottery

in KohKret, in the form of raw score was:

Y =1.060 + 0.358 (x1) + 0.218 (x2) + 0.150 (x3)+ 0.376 (x)

The four variables were Product (x1), Price (x2), Place (x3), and Promotion (x4) which
were related to the marketing mix that affected the customer’s decision to buy clay pottery
in KohKret by 0.770. The four variables had the value of marketing mix factors that affected
the customer’s decision to buy clay pottery in KohKret of 59.40 percent. The variable that
affected the customer’s decision the most were promotion and product with a standard
deviation of 0.01. Entrepreneur had determined the level of market act by overall marketing

mix as low level. Entrepreneur gave the most concentrate in product, followed by price.

The results after the training session showed that the level of marketing act,
knowledge, and learning levels of entrepreneur, before and after the training had a standard

deviation of 0.05. This can be concluded that the score increased after the training.

The success of the business was measured by these two aspects: 1) The
measurement of customer’s satisfaction, which found that customer satisfaction affects the
overall customer’s view in marketing mix with high level. Customers were interested in
response needs 2) The measurement of income of entrepreneur showed that average
income per month increased after the training. By comparison, the average income between
first month and sixth month increased by 17,565baht or 39.68percent.

The analysis showed that the model of marketing learning management to
encourage the clay pottery business in KohKret community consisted of four components: 1)
An environment analysis step by step for showing the potential of the business 2) Market
targeting was a selection of market and advantage of the business 3) The operation of
marketing learning was divided into four stages, which were the building training plan for
marketing learning management by evaluating of three aspects before the training marketing
learning management by training and evaluating of three aspects after the training. 4) The
evaluation of business succession was the determination of customer satisfaction and

business income.

Keywords : Learning Management Model, Community Business, Clay Pottery in KohKret.
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