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Determinants of Digital Safety in Thailand: An Empirical Analysis of
the 3S Digital Citizenship Model
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ABSTRACT
This study examined the direct effects, mediating effects, and se liation pathway of digital

savvy and digital safety in Thailand through the 3S Digital Citizenship Model, thereby extending the empirical
evidence on the mechanisms through which socio-economic factors and digital engasement are associated
with digital safety. This quantitative study used nationally representative secondary data from the 2025
Media and Information Literacy and Digital Literacy Survey with an analytical s e of 47,550 respondents.
Data were analyzed using descriptive statistics, HC3 robust ordinary t squares regression, and bootstrap
mediation analysis with 10,000 resamples at a 95% confidence level. The results showed that 1) education,
online use, and online spending were positively associated with digital savvy, digital social, and digital safety,
whereas income was positively associated with dlisital sc but negatively associated with digital social and
digital safety. 2) Digital savvy partially mediated the relationships between these predictors and digital safety.
3) Digital social partially mediated the relationships between these predictors and digital safety. 4) The serial
mediation analysis revealed an ordered pathway in which digital savvy influenced digital social, which
subsequently contributed to digital safety. policy implications suggest that digital safety policies
should be implemented sequentially by strengthening digital savvy, promoting responsible online behavior,
and developing self-protection practices to enhance citizens’ digital safety. The findings contribute empirical
evidence for policy, academic resec nd practice by supporting targeted digital safety and digital literacy
programs in Thailana.

Keywords : Digital Citizenship Model; Digital Citizenship; Digital safety; Digital Inequality; Digital
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Introduction

Digital transformation has increasingly changed how citizens communicate, learn, work, access
public services, and participate in social and economic life. In Thailand, digital public policy has
emphasized digital inclusion, digital sovernment, citizen-centered public services, and public confidence in
the use of digital public services. This policy direction is reflected in the Digital Government Development
Plan of Thailand 2023-2027, which aims to develop public services that are convenient, transpa
modern, responsive to citizens’ needs, and supportive of reducing inequality in acces sovernmen
services (Digital Government Development Agency, 2023). However, access to digital technolcg lone
does not guarantee safe and meaningful digital participation. Citizens may use disital devices and online
services regularly, but they may still lack the knowledge, judgment, and protective practices needed to
avoid online risks.

This policy context is increasingly challenged by online harms that have be ncrete digital
governance concerns rather than general cybersecurity issues. Off nplaint data from the 1212ETDA
Online Fraud and Complaint Center showed that online problern complaints increased to 39,112 cases in
2025, rising by 10.62 percent from 35,358 cases in 2024. The larses categories were online
buying and selling problems and illegal websites. These fisures indicate that everyday digital safety risks
are closely connected to citizens’ online transactions, platform use, information evaluation, and self-
protection practices (Electronic Transactions Development Agenicy, 2026).

These complaint patterns indicate that digital safety has become an important issue for public
administration and digital governance. Online risks such as 5, misinformation, privacy violations, unsafe

digital transactions, harmful content, and cyberbullying affect citizens’ ability to participate safely in digital

society. These risks also create challences for public agencies because legal enforcement, cybersecurity
systems, and platform regulation cannot P Ct citizens from everyday digital decisions. As digital
inequality involves not only acce ut also differences in skills, use, and outcomes, safe digital

participation depends on citizens’ ability to evaluate information, behave responsibly, and protect
themselves in digital environments ijk, 2020).

Digital citizenship provides a useful framework for understanding this issue. Ribble (2015) explains
that responsible digital participation requires citizens not only to use digital tools, but also to understand
how to beha ppropriately, ethically, and safely online. This study adopts the 3S Digital Citizenship
Mod isting lisital savvy, digital social, and digital safety. Digital savvy refers to digital competence,

tal social refers to responsible and norm-guided online behavior, and digital safety refers to protective
practices that reduce vulnerability to online risks. The model explains digital citizenship as a
developrmental process in which citizens first build competence, then apply responsible online conduct,
and finally achieve safer digital outcomes.

Although digital inequality and digital citizenship have been widely studied, fewer studies explain
how socio-economic resources and digital engagement lead to safer digital outcomes. In the Thai context,
~mpirical evidence remains limited on whether digital savvy and digital social function as mediating
mechanisms between structural resources, digital engagement, and digital safety. Therefore, this study
addresses this gap by testing both parallel and serial mediation pathways within the 3S Digital Citizen ship
Model. The findings are expected to provide evidence for strengthening digital citizenship, digital inclusion,

and digital safety policy in Thailand.
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Objectives

1. To examine the direct effects of socio-economic factors and digital engagement factors on
digital savvy, digital social, and digital safety.

2. To examine the mediating role of digital savvy in the relationships between socio-economic and
digital engagement factors and digital safety.

3. To examine the mediating role of digital social in the relationships between socio-econormic and
digital engagement factors and digital safety.

4. To examine the serial mediation pathway from digital savvy to digital social & to digital
safety.

5. To provide policy suggestions for strengthening digital citizenship and digital safety in Thailand.

Literature Review

Digital Citizenship and the 3S Digital Citizenship Model
Digital citizenship explains how citizens participate ethically, responsibly, and safely in digital

society. As digital technologies are increasingly used in communication, education, employment, public
services, commerce, and civic life, digital citizenship cannot be u stood onily as access to technology.
It also involves the knowledge, skills, values, responsibilities, and protective practices needed for

meaningful participation in digital environments. Ribble (2015) conceptualizes digital citizenship as
appropriate and responsible technology use, including disital literacy, etiquette, communication, rights and
responsibilities, and security. Tadlaoui-f et al. (2022) further show that digital citizenship is
operationalized through multiple dimensions of (earning and practice, such as digital skills, re sponsible
participation, ethical awareness, and safety-related behavior. Webster (2025) defines digital citizenship as
the knowledge, skills, attitudes, and act required for effective and responsible participation in digital
society. Overall, the literature sugeests that digital citizenship should not be treated only as a set of
individual digital skills, but as a broader developmental process that links competence, responsible
conduct, and protective behavior.

Given that broad digital citizenship frameworks often contain overlapping dimensions, this study
applies the 3S Digital enship Model to organize the concept into three core domains: digital savvy,
digital socia d digital safety. Digital savvy refers to citizens’ digital competence, including the ability to
acces derstand, evaluate, and use digital information. Digital social refers to respectful, ethical, and
norm-guided online avior. Digital safety refers to protective practices that reduce vulnerability to online
| The 35 model is therefore used as a focused analytical framework that translates broad digital
citizenship concepts into a sequential structure for empirical testing.

3S model follows the policy logic of Educate, Respect, and Protect. Digital savvy represents
the competence dimension, digital social represents the behavioral dimension, and digital safety
represents the protective outcome. The model views digital citizenship as a developmental process in
which competence supports responsible online conduct and responsible conduct leads to safer digital
participation. This sequence is important because digital competence alone may not be sufficient to
produce safety unless it is applied through responsible online behavior. This logic is consistent with the
view that digital inequality involves not only access but also differences in skills, use, and outcomes (van
Dijk, 2020).
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Digital Inequality and Socio-Economic Resources

Digital inequality theory explains why socio-economic resources remain important in digital
citizenship development. Earlier views of the digital divide emphasized unequal access to computers and
the internet, but contemporary research shows that access alone does not ensure equal digital outcomes.
Differences in education, income, skills, patterns of use, and social context can shape how citizens benefit
from digital participation and manage online risks. van Dijk (2020) therefore conceptualizes digital incquality
as a multidimensional process involving access, skills, usage, and outcomes. This perspective suggests
socio-economic resources should be examined not only as determinants of access, but ~onditions
that shape citizens’ ability to develop competence, behave responsibly, and protect themselves o

Education is a key socio-economic resource because it strengthens citizens’ capacity to evaluate

information, solve problems, learn new technologies, and understand social rules and responsibilities.

Recent digital divide research shows that inequalities in digital participatio ped not only by access,
but also by differences in use, skills, and outcomes (Lythreatis et al., 2022). Citizens with higher education
may therefore be better prepared to develop digital savvy throush stronger learning and information-

evaluation skills. Education may also support digital social by increasing awareness of rights, responsibilities,
norms, and ethical conduct, and may contribute to digital safety by improving citizens’ ability to recognize
risks and apply protective practices. This interpretation onsistent with digital citizenship education
literature, which emphasizes that safe, ethical, and responsible digital behavior requires intentional
education and support (Li et al., 2025).

Income may also influence digital citizenship outcomes, although its effects may vary. Citizens
with higher income may have better access to rices, Internet quality, paid services, and learning
opportunities, which may support digital savvy. However, economic resources alone do not automatically
produce responsible or safe digital behavior because digital inequality also involves skills, patterns of use,
and outcomes (Lythreatis et al., 2022). Hig| ne citizens may also engage more frequently in online
transactions, increasing exposure to scams, privacy risks, and unsafe digital commerce. In the Thai context,
where online buying and selling problems and illegal websites are major sources of online complaints,
income-related digital engagement Increase both opportunities for digital participation and exposure
to online risks (Electronic Transactions Development Agency, 2026). Therefore, income is expected to

affect digital savvy, digital social, and digital safety differently.

Digit gem anc! Digital Citizenship Outcomes

In addition to socio-economic resources, digital engagement is important for explaining digital
citizenship outcomes. Digital use intensity reflects the frequency and diversity of citizens’ participation in
digita vironments. Frequent and varied use of digital technologies can create practical learning

ortunities through repeated exposure to online platforms, digital services, communication tools, and
rtion sources. This is consistent with recent digital divide research, which shows that digital inequality
involves not only access, but also differences in digital use, skills, and outcomes (Lythreatis et al., 2022).
Therefore, digital engagement should be understood as both an opportunity for learning and a condition
that may increase exposure to online risks.

Digital use intensity may strengthen digital savvy by increasing familiarity with digital tools and
online information. This interpretation is consistent with Lythreatis et al. (2022), who explain that digital
inequality involves not only access but also differences in use, skills, and outcomes. Digital use intensity
may also support digital social because citizens who interact more frequently online may become more

familiar with digital norms, responsibilities, and appropriate conduct. Ribble (2015) emphasizes that




i
# MsEnsuywemaaswardiumans uninendouaswuy ; U9 16 atuf 2 wqunieu - Ay 2569
YR Journal of Humanities and Social Sciences Nakhon Phanom University ; Vol.16 No.2 May - August 2026 5

responsible digital citizenship includes digital etiquette, rights and responsibilities, and digital security.
At the same time, greater digital use may increase exposure to risks such as misinformation, unsafe
transactions, privacy concerns, harmful content, and inappropriate online interaction. Therefore, digital use
intensity may contribute to digital safety by creating both learning opportunities and a stronger need for
responsible and protective practices. This is consistent with the digital competence framework for citizens,
which emphasizes confident, critical, responsible, and safe engagement with digital technologies (Vuorikari
et al,, 2022).

Online services spending is another indicator of digital engagement. It reflect diture on
internet access, digital subscriptions, and other online services. Regular spending may indicate coi S
access, deeper platform participation, and greater involvement in digital transactions. Suc igement
can support digital savvy through repeated use, strengthen digital social through online communication
and service experience, and increase the need for protective practices, > cenitral to responsible
digital citizenship (Ribble, 2015). In the Thai context, the growth of dieital transactions and online service
use makes online services spending important for understanding both participation opportunities and
citizens’ exposure to online safety risks.

Digital Savvy, Digital Social Behavior, and Digital Safet;

Socio-economic resources and digital engagement | create opportunities for digital citizenship
development, but they do not automatically produce responsible or safe online behavior. Citizens may
have access to technology and use digital platforms | iently, yet still lack the judgment, self-regulation,
and social awareness needed for responsible ¢ ipatic .aoui-Brahmi et al. (2022) emphasize that
digital citizenship involves multiple dimensions of learning and practice, including digital skills, responsible
participation, ethical awareness, and safety-related behavior. Webster (2025) similarly defines digital
citizenship as involving the knowledsee, si attitudes, and actions required for effective and responsible
participation in digital society. Therefore, it is necessary to explain how digital competence is translated
into responsible behavior and safer digital outcomes.

Social learning theory provides a useful explanation of this process. Bandura (1986) argues that
behavior develops through cognitive processes, observation, reinforcement, and self-regulation. Applied to
digital citizenship, this means that responsible online behavior is not produced by knowledge alone.
Citizens learn by applying digital knowledge in real situations, observing social consequences, adjusting
their ct, and internalizing appropriate digital norms. This logic supports the 3S Digital Citizenship
Model because digital savvy provides the cognitive foundation for responsible conduct, while digital social
represents the behavioral application of that competence.

digital savvy is therefore expected to support digital social behavior. Citizens with stronger digital

vy are better prepared to evaluate information, understand digital rules, recognize online risks, and

~rformed decisions. This interpretation is consistent with Vuorikari et al. (2022), who emphasize that

digital competence requires knowledge, skills, and attitudes for confident, critical, and safe digital
engagement. Digital social can therefore be understood as the behavioral expression of digital savvy.

Digital safety represents the protective outcome of this developmental process. Citizens with
stronger digital savvy and digital social are more likely to assess information credibility, protect privacy,
avoid suspicious online activity, and reduce risky interaction. This logic is consistent with Ribble (2015),
who views responsible technology use as involving digital literacy, etiquette, rights and responsibilities, and
digital security. In the Thai context, where citizens increasingly face online transaction risks, misinformation,

and unsafe digital interactions, this developmental pathway is particularly important for explaining digital
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safety. Accordingly, digital safety should be viewed as a developmental outcome in which digital

competence is translated into responsible conduct and protective practices.

Conceptual Framework

Based on the reviewed literature, the conceptual framework positions Digital safety as the
outcome of the 3S Digital Citizenship Model. Education and income represent socio-economic resources,
while digital use intensity and online services spending represent digital engagement factors. | Sl
predictors are expected to influence Digital safety directly and indirectly through Digital savvy and Digit
social. The model also tests a serial pathway in which digital savvy strengthens digital socia avior,
which subsequently contributes to digital safety, as illustrated in Figure 1. The framework summarizes the
hypothesized direct, parallel mediation, and serial mediation pathways among the study variables. Solid

arrows represent hypothesized direct relationships, while dashed arrows indlicate control variables. Gender,

generation, disability status, and municipal residence were included as control account for
demographic and residential differences that may influence digital a digital use, online risk exposure,
and digital safety practices; however, they were not treated as main hypothesis-testing variables. Digital
savvy and digital social are examined as parallel mediators, and the r rom digital savvy to digital

social to digital safety represents serial mediation.

Educati Hla > Digtalsawy | Control Variables
ucation
\te) I 1. Gender
% 2. Disability Status
D
ﬂo%/’ ) 3. Birth Generation
1 / i
« @U"% 4. Municipal Residence
Income /‘9%,, ) :
\ Digital Safety . i
//’ (Protect) i
Digital Use i
Intensity l i
/ Ha |
0 vices Digital Social i

Spending Hab (Respect)

Figure 1 Conceptual Framework of the 3S Digital Citizenship Model

Hypotheses

Based on the literature review and the conceptual framework, this study proposes three groups of
hypotheses. The first group concerns the direct effects of socio-economic and digital engagement factors
on the three domains of the 3S Digital Citizenship Model: digital savvy, Digital social, and digital safety. The
second group concerns the parallel mediating roles of digital savvy and digital social in the relationships
between these predictors and digital safety. The third group concerns the serial mediation pathway in
which digital savvy strengthens digital social, which subsequently contributes to digital safety. Each direct-
effect hypothesis is tested across digital savvy, digital social, and digital safety, while the mediation

hypotheses are tested separately for education, income, digital use intensity, and online services spending.
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Hi : Higher education level is positively associated with stronger digital citizenship outcomes.
Hia: Higher education level positively predicts digital savvy.
Hip : Higher education level positively predicts digital social.
Hic: Higher education level positively predicts digital safety.
H, : Higher individual income is positively associated with stronger digital citizenship outcomes.
Hoa : Higher individual income positively predicts digital savvy.
Hao : Higher individual income positively predicts digital social.
Hac : Higher individual income positively predicts digital safety.
Hs : Higher digital use intensity is positively associated with stronger digital citizenship outc
Hsa @ Higher digital use intensity positively predicts digital savvy.
Hsp @ Higher digital use intensity positively predicts digital social.
Hsc : Higher digital use intensity positively predicts digital saf:
Ha : Higher online services spending is positively associated with stronger digital citizenship
outcomes.
Haa : Higher online services spending positively predicts digital savvy.
Hab : Higher online services spending positively prec gital'sc
Hac : Higher online services spending positively predicts digital safety.
Hs: Digital savvy mediates the relationship between socio-economic and digital engagement
factors and digital safety.
Hsa : Digital savvy mediates the relationship between education and digital safety.
Hsp : Digital savvy mediates the relationship between income and digital safety.
Hsc : Digital savvy mediates the relationship between digital use intensity and digital safety.
Hsq : Digital savwy mediates the relationship between online services spending and digital safety.
Hs : Digital social mediates the re lp between socio-economic and digital engagement
factors and digital safety.
Hea : Digital social mediates the relationship between education and digital safety.
Hep = Digital social mec {he relationship between income and digital safety.
Hsc: Digital social mediates the relationship between digital use intensity and digital safety.
Is: Digital social mediates the relationship between online services spending and digital safety.
H-: Digital savvy and Digital social serially mediate the relationship between socio-economic and
digital engagement » and digital safety.
Hra : Digital savvy and Digital social serially mediate the relationship between education and
digit ety.
Hzb : Digital savvy and Digital social serially mediate the relationship between income and
digital safety.
H-c: Digital savvy and Digital social serially mediate the relationship between digital use
intensity and digital safety.
H+q: Digital savvy and Digital social serially mediate the relationship between online services
spending and digital safety.
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Research Methodology

Population and Sample

The population of this study consisted of individuals aged 6 to 76 years living in Thailand who
were included in the target population of the 2025 Media and Information Literacy and Digital Literacy
Survey. As digital participation may vary across age groups, birth generation was included as a control
variable. The survey was conducted under the Office of the National Digital Economy and Society
Commission (ONDE), with field data collection carried out by the National Statistical Of of Thailanc

(NSO). The population covered the general population and persons with disabilities ac ey
demographic and residential groups in Thailand. The survey was designed to provide nationat-level
evidence on media and information literacy, digital literacy, and digital citizenship-related behaviors (Office
of the National Digital Economy and Society Commission, 2025).

The sample used in this study consisted of 47,550 respondents from 5 Media and
Information Literacy and Digital Literacy Survey. This included 4 respondents from the general

population and 750 respondents with disabilities. The respondents were selected through the national
household survey design implemented by the NSO to ensure 2d " rajor demographic and
residential groups across Thailand. Therefore, the analytical sample was appropriate for population-level
explanatory analysis of digital savvy, digital social, and digital safety wi the 3S Digital Citizenship Model

rather than small-group psychometric validation.

Research Instruments

The research instrument was based on sur items from the 2025 Media and Information Literacy
and Digital Literacy Survey of the Office of the National Digital Economy and Society Commission. Since
this study used secondary data, the researcher did not develop a new questionnaire. Instead, relevant
survey items were selected and organized according to the 3S Digital Citizenship Model. Digital savvy was
measured using items related to digital access, communication, information evaluation, and digital literacy
competence. Digital social was measured using items related to digital rights and responsibilities, digital

etiquette, and digital law-related responsible conduct. Digital safety was measured using items related to

digital security, digital lth and wellness, digital commerce, and risk-prevention practices (Office of the
National Digital Fconomy and Society Commission, 2025).
he quality of the composite measures was assessed using ordinal alpha and ordinal omega. The

reliability values we 2 and .60 for digital savvy, .62 and .69 for digital social, and .56 and .62 for digital
safety. These values indicated modest but usable internal consistency for population-level explanatory
analysis, as reliability should be interpreted in relation to the purpose of measurement, the breadth of the

nstruct, and the intended use of the results (DeVellis, 2017). Because the study used secondary survey
ite rather than a researcher-developed psychometric instrument, the 3S domains were treated as
observed composite indicators. Construct validity was therefore considered cautiously and acknowledged
as a limitation of the study. The variables, measurement, and coding used in this study are presented in
Table 1.
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Table 1 Variables, Measurement, and Coding

Variable Role Operationalization Coding/Scale

Digital Savvy Mediator Average of digital access, digital 1-4 composite
communication, information

evaluation, and digital literacy

competence

Digital Social Mediator Average of digital rights, digital 1-4 composite scale
etiquette, and digital law-related

responsible conduct
Digital Safety Dependent Average of digital security, digital 1-4 composite scale
variable health, digital commerce, and ris!
/outcome prevention practices
Education Independent Highest educational aft t 7 ordered categories
variable
Income Independent Monthly individual incom L-7 ordered categories
variable bracket
Digital Use Intensity | Independent Extent of digital agement and 1-7 ordered categories;
variable use composite scale
Online Services | Independent Monthly spending on online 1-7 ordered categories
Spending variable servi
Gender, Birth Control variab Demographic and contextual categorical indicators
Generation, characteristics
Disability Status,
Municipal Residence

Note. Gender, birth generation, disability status, and municipal residence were included as control variables
to account for dermographic and 1 ltial differences, but they were not treated as main hypothesis -

testing variables.

Data Collect
ta were collected through a national household survey conducted by the National Statistical
Office of Thailand (NSO under the 2025 Media and Information Literacy and Digital Literacy Survey project
o e Office of the National Digital Economy and Society Commission (ONDE). The survey was
implemented as part of a national data collection project covering the target population across Thailand,
luding both the general population and respondents with disabilities. Since the present study used

lary data from this survey, the researcher did not directly collect data from respondents.

Data Analysis

1. Descriptive statistics were used to summarize demographic characteristics and key study
variables, while reliability analysis was conducted to assess the internal consistency of the digital savvy,
digital social, and digital safety composite measures.

2. Robust ordinary least squares regression models with HC3 robust standard errors were estimated
to examine the direct effects of education, income, digital use intensity, and online services spending on
digital savvy, digital social, and digital safety. HC3 robust standard errors were applied to strengthen
statistical inference in cross-sectional survey analysis, particularly when heteroskedasticity may affect the
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estimation of standard errors (Hayes, 2022). The analysis was conducted using the available analytical
sample from the secondary dataset. Sampling weights were not applied in the regression and mediation
models because the objective was to examine relationships among variables within the analytical sample
rather than to estimate weighted national prevalence rates.

3. Parallel mediation analysis was conducted to examine whether digital savvy and digital social
independently mediated the relationships between the predictors and digital safety.

4. Serial mediation analysis was conducted to test the ordered pathway from digital savv,
digital social and then to digital safety.

Mediation analyses used 10,000 bootstrap resamples and 95 percent confidence intervals. t
effects were considered statistically significant when the bootstrap confidence interval did not include
zero (Hayes, 2022). Standardized coefficients (B) were used to summarize the direct-effect models for
compact comparison, whereas unstandardized coefficients (b) were report ~diation effects because
indirect effects were evaluated using bootstrap confidence intervals. All statistical analyses were
conducted using R version 4.4.3 (2025-02-28). The study used de-identified secondary data and reported
results only in aggregate form; therefore, no information that could identify individual respondents was

disclosed.
Results and Discussion

This section presents the results of the study in accordance with the stated research objectives. It
includes the demographic characteristics onde d iptive statistics and reliability analysis,
direct-effect models, mediation analysis, and a surnmary of hypothesis testing.

The demographic characteristics of respondents are shown in Table 2. Overall, the analytical
sample provides broad population-le coverace across gender, birth generation, disability status,
municipal residence, education, and income groups. The distribution shows that the sample was generally
balanced by gender and municipal residence, including respondents from all major birth generations, and
covered both the general population and respondents with disabilities. The education and income profiles
also indicate sufficient socio-economic variation for examining differences in Digital savvy, Digital social,

and Digital safety in Thailand.

Table 2 Demosgraphic Characteristics of Respondents

'7 :mographic Variable Category n %
’ Gendel Male 23,355 49.12
Female 24,195 50.88
| th generation Baby Boomer 9,254 19.45
Generation X 12,706 26.72
Generation Y 11,846 24.91
Generation Z 8,483 17.87
Generation Alpha 5,261 11.05
Disability status No disability 46,300 98.42
Disability 750 1.58
Municipal residence Within municipal area 24,272 51.05
Outside municipal area 23,278 48.95
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Table 2 (Continued)

Demographic Variable Category n %
Education Postgraduate degree 3,815 8.02
Bachelor’s degree 15,547 32.70
Higher vocational/associate degree 9,333 19.65 |
High school or vocational certificate 9,667 20.33
Junior high school 3,222 5.78
Primary school or lower 5,653 11.8¢ “
Never attended school 313 6
Income Very high income 16 3
High income 0.2
Moderate to high income 1,6 3.53
Moderate income L 7972 16.77
Low to moderate income 1,415 24.01
Low income 12,8 26.96
Very low income | 13,495 28.38

Note. Percentages are calculated based on the analytical sarmple used in this study. Some percentages
may not total 100.00 due to rounding.

Prior to conducting the main hypoth testl direct effects and mediation effects, a
preliminary analysis was performed to evaluate the descriptive statistics and psychometric reliability of
digital savvy, digital social, and disital safety. These three domains were measured as observed composite
indicators because the items w drawn from a national survey and covered broad areas of digital
knowledge, online behavior, and safety practices. Reliability was assessed using ordinal alpha (a) and
ordinal omega (w), which are appropriate complementary estimates for ordered categorical item responses
(Vizioli & Pagano, 2022). The descriptive statistics and reliability values of the three 3S Digital Citizenship
domains are presenited in Table 3.

Table 3 Descriptive Statistics and Ordinal Reliability of 3S Digital Citizenship Dimensions (N = 47,550)

B T
Ordinal Ordinal
Construct /lean S.D. Median | Skewness | Kurtosis
s Alpha(a) | Omega(w)
Digital Savvy 3.18 0.43 3.25 -0.47 -0.39 .52 .60
Digital Social 3.03 0.45 3.00 -0.31 -0.27 .62 .69
| ital Salety 3.20 0.44 3.25 -0.83 0.55 .56 .62

cores are based on four-point digital citizenship item scales. Ordinal alpha (a) and ordinal omega

(w) are reported as complementary reliability estimates for the observed composite measures.

From Table 3, the results show that although values were modest, they were considered usable
for population-level explanatory analysis because the measures were broad observed composite indicators
derived from national survey items rather than narrow psychometric scales. This interpretation follows the
view that reliability should be assessed in relation to the purpose of measurement, the breadth of the

construct, and the intended use of the results (DeVellis, 2017). Digital social showed the strongest
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reliability, followed by digital safety and digital savvy. These results support the use of the three 35S
domains as composite indicators in the subsequent regression and mediation analyses.

1. To examine the direct effects of socio-economic factors and digital engagement factors on
digital savvy, digital social, and digital safety, robust OLS regression analysis was conducted to test whether
education, income, digital use intensity, and online services spending directly predicted the three 3S Digital

Citizenship domains. The direct-effect results are presented in Table 4.

Table 4 Summary of Robust OLS Regression Results for Direct Effects

Digital Savvy Digital Digital A ]
Predictor Interpretati
® Social (B) Safety (B)

Digital Savvy - - 42" Strong competence predictor of
safety

Digital Social - - 477 Strongest behavioral predictor of
sare

Education 14" 107 06" ‘_Sur rrted for all 3S domains

Income 02 06" 03" sitive for Savvy; opposite direction

‘ for Social and Safety

Digital Use 09" 12" 07" | Supported for all 3S domains

Intensity |

Online Service 14” C | Supported for all 3S domains

Spending

Adjusted R” .08 .03 31 Model explanatory power

Note. Controls were included ir models. *p < .05 #*p < .01. ***p < .001.

From Table 4, education, digital use intensity, and online services spending positively predicted
digital savvy, digital social, and digital safety. These findings indicate that socio-economic resources and
digital engagement can support dig lizenship development when they expand citizens’ opportunities
to learn, practice, and apply digital skills in everyday life. Therefore, Hla-H1c, H3a-H3c, and Hda-Hdc were
supported.

Incorne showed a more complex pattern. It positively predicted digital savvy but negatively
predicted disital s nd digital safety. Therefore, H2a was supported, while H2b and H2c were not

ported. This result suggests that income may support digital competence through better access to
dev services, and learning opportunities, but income alone does not automatically lead to responsible
nline avior or safer digital practices. This finding is consistent with digital inequality theory, which
explains that digital outcomes depend not only on access or resources but also on differences in skills,
us 'd outcomes (van Dijk, 2020). In practical terms, higher income may increase digital access and
online service use, but it may also increase exposure to online transactions, digital commerce, and
platform-based risks. Therefore, income should not be interpreted as a simple protective factor. Instead,
the negative associations with digital social and digital safety suggest that economic resources need to be
accompanied by digital responsibility, risk awareness, and protective practices.

For digital safety, the strongest predictors were digital social and digital savvy. This finding supports
the logic of the 3S Digital Citizenship Model, which views safer digital participation as an outcome of both
responsible conduct and digital competence. Ribble (2015) similarly explains that digital citizenship
involves responsible technology use through digital literacy, digital etiquette, rights and responsibilities,
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and digital security. Tadlaoui-Brahmi et al. (2022) also support this interpretation by showing that digital
citizenship is multidimensional and includes digital skills, responsible participation, ethical awareness, and
safety-related practices. The role of digital savvy is further consistent with the digital competence
framework for citizens, which emphasizes knowledge, skills, attitudes, critical judgment, and safe practices
in digital environments (Vuorikari et al., 2022).

2. To examine the mediating role of digital savvy in the relationships between socio-economic and
digital engagement factors and digital safety, mediation analysis was conducted to test whether dig
savvy functioned as a mechanism through which education, income, digital use inte 1d online

services spending were linked to digital safety. The mediation results are presented in Tabl

Table 5 Summary of Parallel and Serial Mediation Results for Indirect Effects

Serial ind
Parallel Indirect via | Parallel Indirect via . L
. . . . Digita! Savvy and Mediation
Predictor Digital Savvy (b) | Digital Social (b)
Digital Social (b) Conclusion
[95% CI] [95% Cl]
[95% CI1
Education .03, 95% [.03, .03] | .02, 95% [.02, .02] .01, 95% [.01, .01] Partial mediation;
all pathways
significant
Income .03, 95% [.03, .03] | .01, 95% [.01, 0O1] .01, 95% [.01, .01] Partial mediation;
all pathways
significant
Digital Use .02, 95% [.02, .02] )2, 95% [.0Z, .02] .01, 95% [.01, .01] Partial mediation;
Intensity all pathways
significant
Online Services | .03, 95% [.03, .03] 2,95% [.02, .02] .01, 95% [.01, .01] Partial mediation;
Spending all pathways
| | significant

Note. Values are unstandardized indirect effects (b). Bootstrapped 95% confidence intervals are based on

10,000 resamples. Indirect effects are significant if the confidence interval does not include zero.

N Tab tal savvy significantly mediated the relationships between all four predictors and

tal safety. Education, income, digital use intensity, and online services spending all had significant
indl ffects on digital safety through digital savvy. Therefore, H5a-H5d were supported.

is finding indicates that socio-economic resources and digital engagement do not influence

digital satety only through direct effects. Their effects also operate through the development of digital

tence. In this study, digital savvy represents the cognitive foundation of digital citizenship because it

reflects citizens’ ability to access, understand, evaluate, and use digital information and technologies. This

result is consistent with Vuorikari et al. (2022), who explain that digital competence includes the

knowledge, skills, and attitudes required for confident, critical, and safe engagement with digital

technologies.
3. To examine the mediating role of digital social in the relationships between socio-economic
and digital engagement factors and digital safety, mediation analysis was conducted to test whether digital

social functioned as a mechanism through which education, income, digital use intensity, and online
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services spending were linked to digital safety. As shown in Table 5, digital social significantly mediated the
relationships between all four predictors and digital safety. Therefore, H6a-H6d were supported.

This result shows that responsible online behavior is an important pathway to digital safety. Socio-
economic resources and digital engagement may create opportunities for digital participation, but safer
digital outcomes depend partly on whether citizens apply responsible conduct in online environments.
Digital social reflects respectful communication, responsible sharing, ethical participation, and awareness
of digital rules and responsibilities. This finding is consistent with Ribble (2015), who emphasi
appropriate and responsible technology use as a core element of digital citizenship. | lions with
Webster (2025), who defines digital citizenship as involving the knowledge, skills, attitudes, and S
needed for responsible participation in digital society.

4. To examine the serial mediation pathway from digital savvy to digital social and then to digital

safety, serial mediation analysis was conducted to test whether educati e, digital use intensity,
and online services spending were linked to digital safety through the ordered pathway from digital savvy
to digital social and then to digital safety. As presented in Table 5, the serial indirect effects were significant
for all four predictors. Therefore, H7a-H7d were supported.

This finding confirms the developmental logic of the 35 Digital Citizenship Model. Digital safety is
not only a technical outcome or a direct result of digital ~ss. Rather, it develops through a sequential

process in which citizens first build digital savvy, then apply t competence through digital social, and
finally achieve stronger digital safety. This pattern i nsistent with social learning theory, which explains
that behavior develops through cognitive ~esses, observation, reinforcement, and self-regulation
(Bandura, 1986). In this study, digital saviy provides the cognitive foundation, while digital social represents
the behavioral application of that competence in digital environments.

Table 6 summarizes the hypothesis testing results. Overall, the findings provide strong support for
the 3S Digital Citizenship Model. Educati al use intensity, and online services spending were
positively associated with all three digital citizenship outcomes. Income was partially supported because it

showed a positive association with digital savvy but negative associations with digital social and digital

safety. The mediation hypothese: > supported, confirming that digital savvy and digital social are

important pathways bugh which socio-economic and digital engagement factors are linked to digital

safety.

Tab! Yothesis Testing summary

r pothesis Main Finding Conclusion

’> f l1c Education significantly predicted Digital Savvy, Digital Social, and Digital Supported
Safety.

| - Hac Income positively predicted Digital Savvy but negatively predicted Partially
Digital Social and Digital Safety. Supported

Hsa - Hac Digital Use Intensity positively predicted Digital Savvy, Digital Social, Supported

and Digital Safety.
Haa - Hac | Online services spending positively predicted Digital Savvy, Digital Supported

Social, and Digital Safety.
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Table 6 (Continued)

Hypothesis Main Finding Conclusion

Hsa - Hsg Digital Savvy significantly mediated the relationships between all Supported
predictors and Digital Safety.

Hea - Hed Digital Social significantly mediated the relationships between all Suppo

predictors and Digital Safety.

Hra - Hrg Digital Savvy and Digital Social serially mediated the relationships oported

between all predictors and Digital Safety.

Note. Hypothesis conclusions are based on HC3 robust OLS regression and bootstrap mediation analysis.
Direct-effect hypotheses were evaluated using standardized regression coefficients, while mediation

hypotheses were evaluated using bootstrapped confidence intervals.

From Table 6, the results show that the 3S Digital Citizenship Model was largely supported.
Education, digital use intensity, and online services spending were positively associated with digital savvy,
digital social, and digital safety, while income showed partial support because its effects differed across
the three domains. The mediation results further confirmed t! ligital savvy and digital social were
important mechanisms linking socio-economic and digital encasemei ctors to digital safety.

5. To provide policy suggestions for strensthening digital citizenship and digital safety in Thailand,
this study uses the empirical findings to suggest t digital safety policy should be designed as a
sequential process. Policy should begin wi sthel citizens’ digital savvy through digital literacy,
information evaluation, and risk awareness, then promote digital social through responsible online
communication, ethical participation, and respect for digital rights and responsibilities, and finally
strengthen digital safety through practical protective measures such as privacy protection, fraud prevention,
safe digital transactions, and appropriate responses to online risks.

This policy sequence is supported by both parallel and serial mediation results. The parallel
mediation results show that digital savvy and digital social are important mechanisms linking socio-
economic and digital engagement factors to digital safety. The serial mediation results further show that
digital savvy contributes to digital social, which subsequently contributes to digital safety. Therefore, the

findings may provide useful evidence for policy design by showing that digital safety should be

strenc ed throush citizens” competence, responsible online behavior, and practical self-protection,
rather than through istructure or technical cybersecurity measures alone.
Conclusion

1. The direct-effect analysis showed that education, digital use intensity, and online services

1¢ were positively associated with digital savvy, digital social, and digital safety. Income showed a

mixed pattern because it was positively associated with digital savvy but negatively associated with digital

social and digital safety. This finding indicates that greater economic resources may improve access and
competence, but they do not automatically produce responsible or safer digital behavior.

2. Digital savvy partially mediated the relationships between socio-economic and digital

engagement factors and digital safety. This result shows that education, income, digital use intensity, and

online service spending contribute to digital safety partly through the development of citizens’ digital

competence.
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3. Digital social also partially mediated the relationships between socio-economic and digital
engagement factors and digital safety. This finding indicates that responsible online behavior is an
important mechanism through which socio-economic resources and digital engagement are translated into
safer digital participation.

4. The serial mediation analysis confirmed an ordered pathway from digital savvy to digital social
and then to digital safety. This means that citizens first need to develop digital competence, then apply
that competence through responsible online conduct, and finally achieve stronger digital safety. Theref
the main contribution of this study is to show that digital safety is produced through a s ial process

of competence formation, responsible conduct, and protective practice.

5. The policy implication of this study is that digital safety policy in Thailand should be designed
as a sequential process. Policy should begin by strengthening digital savvy through tal literacy training,
information-evaluation skills, and risk awareness. It should then promote cial through responsible
communication, ethical online participation, respect for digital rights, and awareness of digital

responsibilities. Finally, policy should strengthen digital safety throush practical self-protection skills,

privacy protection, fraud prevention, safe digital transactions, and appropriate responses to online risks.
Overall, the 3S Digital Citizenship Model provides a practical frarmew or designing digital safety
policies that integrate competence development, respons online behavior, and protective practices in

Thailand’s digital governance context.

Contribution

1. The study contributes to digital citiz iD sC Ip by empirically examining the 3S Digital
Citizenship Model as a concise framework linking digital savvy, digital social, and digital safety. The model
explains digital safety as a developmental outcome in which digital competence and responsible online
conduct serve as key pathways toward safer digital participation. This strengthens the theoretical
connection among digital citizenship, disital inequality, and social learning perspectives.

2. The study provides empirical evidence from a national analytical sample of 47,550 respondents
in Thailand. By testing both direct and indirect effects through parallel and serial mediation, this study
shows how education, income, digital use intensity, and online services spending are associated with digital
citizenship outcomes. The use of HC3 robust regression and bootstrap mediation analysis further
strengthens the robustness of the findings.

The s r contributes to public policy and digital governance by showing that digital safety
policy should ¢o beyond infrastructure, access expansion, and technical cybersecurity. Effective policy
should strengthen citizens’ digital competence, responsible online behavior, and protective practices as
connected stages of digital safety development, supporting a shift toward capability-oriented and safety-

nted digital governance.

Suggestion

1. National digital safety programs should integrate digital savvy, digital social, and digital safety
rather than treating digital literacy, online responsibility, and cyber protection as separate policy areas.
Policies should help citizens develop digital competence, practice responsible online conduct, and apply
protective practices in daily digital activities.

2. Education-based interventions should be prioritized because education was consistently
associated with all three domains of the 3S Digital Citizenship Model. Digital citizenship education should

be included in formal education, lifelong learning, community training, and public awareness programs.
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3. Policy support should prioritize groups with high digital exposure but limited capacity to manage
online risks, including younger users, people with disabilities, older adults, low-income groups, and
residents outside municipal areas.

4. Public agencies should develop practical curricula covering information verification, respectful
communication, privacy protection, fraud prevention, and safe digital transactions through real-life digital
risk scenarios.

5. Evaluation systems should move beyond access, infrastructure, and participation indicators
assessing citizens’ ability to recognize online risks, protect personal information, behave sibly, and

respond appropriately to harmful digital situations.

Limitations

1. The cross-sectional design means that the findings should be interpreted as associations rather
than causal relationships. Future studies should use longitudinal data to ex e | savvy, digital
social, and digital safety develop over time.

2. The study relied on secondary survey data, so the analysis was limited ariables available in
the 2025 Media and Information Literacy and Digital Literacy Survey. € ant factors, such as prior
digital literacy training, platform-specific behavior, family support, and community-level resources, could
not be included.

3. The 3S domains were measured as observed composite indicators from secondary survey items
rather than researcher-developed latent constructs with full validation. Future research should further test
construct validity using confirmatory factor analysis and © \idation approaches.

4. Future studies may conduct age-specific analysis or sensitivity analysis excluding very young

respondents to examine whether the results remain stable across age groups.
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Introduction

Influencer marketing embeds commercial persuasion within personal storytelling and ongoing social
interaction. Consumers therefore evaluate not only product claims but also whether the source appears
sincere, transparent, and consistent. Recent research shows that perceived authenticity, identity consistency,
and influencer-product congruence shape how audiences interpret sponsored recommendati and
whether they respond with confidence or skepticism (Lee & Eastin, 2021; Liao & Chen, 2024; Zniva €
2023). Authenticity is consequently central to explaining why some influencer messags >nerate trus
whereas others evoke resistance. Broader synthesis and campaign-level evidence further shows i irce
credibility, product congruence, and content originality are central to influencer effectiven across
platforms (Belanche et al., 2021; Leung et al., 2022; Vrontis et al., 2021).

This mechanism is especially relevant in Chinese social commerce, where livestream content, real-
time interaction, platform recommmendation, and purchasing functions 2N CC Recent live-
commerce research shows that broadcaster cues and synchronous “tion ¢an reduce uncertainty and
cultivate trust, while trust supports users’ intention to continue using the commerce format (Lu & Chen,
2021; Zhang et al., 2022). The setting therefore provides a theoretically lal context for examining
how authenticity-based judgments carry forward after an ilencer-related purchase.

Existing influencer research has concentrated mainly :ngagement and initial purchase outcomes,
leaving the post-purchase sequence from autherniticity to trust, satisfaction, and repurchase intention less
clearly specified. Recent live-streaming evidence nevertheless indicates that trust and satisfaction are
relevant internal states for continued purchase and repurc itention (Meng & Lin, 2023). To address this
gap, the present study integrates the Stimulus-Organism-Response model with a trust-transfer perspective:
Authenticity is modeled as the external stimulus, Trust and Satisfaction as sequential internal states, and
Repurchase Intention as the response. Th ulting model specifies a parsimonious trust-centered route
from an influencer-related cue to post-purchase evaluation and continued buying intention (Mehrabian &
Russell, 1974; Wang & Chan-Olmsted, 2026). This framing responds to calls to move beyond isolated
engagement metrics and examine lin! psycholosgical and post-purchase outcomes within a coherent
mechanism (Leung et al., 2022; Vrontis et al., 2021).

Objectives
To examine whether Authenticity is positively associated with Trust in influencer-mediated
cormmerce
0 examine whether Trust is positively associated with Satisfaction and whether Satisfaction is
positively associated with Repurchase Intention.

o test the indirect association between Authenticity and Satisfaction through Trust.
Literature Review

The literature review positions the four focal constructs within two complementary theoretical
perspectives: the Stimulus-Organism-Response (S-O-R) framework and the trust-transfer perspective. It first
details the foundational S-O-R logic, then conceptualizes influencer Authenticity and Trust as pre-purchase
cognitive cues and organismic states, and finally specifies post-purchase Satisfaction and Repurchase
Intention as downstream outcome variables. This theoretical sequence provides a rigorous basis for the

conceptual framework and structural hypotheses.
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Stimulus-Organism-Response Model

The Stimulus-Organism-Response (5-O-R) model explains how environmental stimuli shape
internal psychological states that subsequently influence behavioral responses (Mehrabian & Russell,
1974). In live-streaming and social-commerce research, broadcaster attributes, interaction features, and
content cues are treated as stimuli, trust and satisfaction as organismic states, and continued purchase or
repurchase intention as the response (Meng & Lin, 2023; Wang & Chan-Olmsted, 2026). Accordingly, this
study treats influencer Authenticity as the focal stimulus, Trust and post-purchase Satisfactio!
sequential organismic states, and Repurchase Intention as the downstream respon: mapping
distinguishes perceptions of the influencer from consumers' internal confidence and post-p e
evaluation and is appropriate to social commerce, where promotional cornmunication, platform
interaction, and transaction functions coexist within one digital environment. The 5-O-R model therefore

provides the process logic linking an authenticity cue to Trust, Satisfaction ourch Intention.

Influencer Authenticity

Influencer Authenticity is defined as the extent to which consumers perceive a social media
influencer as sincere, transparent, consistent, distinctive, and coneruer endorsed product (Lee &
Eastin, 2021; Zniva et al., 2023). Authenticity is not mer 3 stati rsonal trait; it is a context-sensitive,

carefully managed evaluation influenced by content presentation style, commercial disclosure behavior,

passion expression, and influencer-brand alig nt. Recent empirical investigations establish that
authenticity management strategies and congruen onsorec communications significantly mitigate
consumer perceptions of commercial opportu the sosting digital audience engagement and

persuasive effectiveness (Belanche et al, 2021; Liao & Chen, 2024). Furthermore, synthesized evidence
across platforms demonstrates that source credibility, product-influencer fit, and original content creation

are central drivers of influencer marketing cess (L eung et al,, 2022; Vrontis et al., 2021).

Trust-Transfer Perspective and Trust
Trust refers to consumers' confidence that an influencer's product recommendation is reliable and
not opportunistically biased, particularly when product quality cannot be fully assessed before purchase
(Zhang et al., 2022; g & Chan-Olmsted, 2026). The trust-transfer perspective explains how trust
associated a credible communicator can extend to a linked recommendation, product, or transaction
context. In influencer-mediated commerce, perceived authenticity and credibility provide the relational
basis for such transie ‘e congruent influencer-product communication strengthens consumers' willingness to
on the recommendation (Alcantara-Pilar et al,, 2024; Wang & Chan-Olmsted, 2026). The tested model does
not | Je an untested direct path from Trust to Repurchase Intention; instead, Satisfaction is specified as the

-oximal post-purchase evaluation through which trust-related judgments carry forward.

‘tion and Repurchase Intention

Satisfaction is the consumer's post-purchase evaluation of whether the product experience met
xpectations, whereas Repurchase Intention is the stated willingness to buy again in the future. Social -
commerce research identifies Trust and Satisfaction as important states associated with continuance and
repurchase intention (Meng & Lin, 2023; Zhang et al., 2022). This distinction is important because persuasive
influencer content can generate an initial purchase without ensuring a satisfactory product experien ce.
Trust shapes how consumers approach the recommendation, while Satisfaction reflects their subsequent
evaluation of the value delivered (Pan et al., 2025). In the proposed model, Satisfaction is therefore the

immediate predictor of Repurchase Intention; no direct Trust-to-Repurchase Intention path is claimed.
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Conceptual Framework

As shown in Figure 1, the conceptual framework treats Authenticity as the stimulus, Trust and
Satisfaction as organismic states, and Repurchase Intention as the behavioral response. The formal
mediation test in this article focuses on the validated indirect path from Authenticity to Satisfaction
through Trust.

H4
Repurchase
Authenticity }ﬁ" Trust }L" Satisfaction H2
el
Figure 1 Conceptual Framework
Hypotheses:

H1: Authenticity is positively associated with Trust.

H2: Trust is positively associated with Satisfaction.

H3: Satisfaction is positively associated with Repurchase Intentio

Hd: Trust mediates the positive association between Authentici Satisfaction.

Research Methodology

Population and Sample
The target population consisted of Chinese social media users who had prior exposure to
influencer-related purchase contexts. Because | ompl ampling frame exists for all Chinese users
who view, evaluate, or purchase products recommendad by social media influencers, the population was
operationally defined by three criteria. First, respondents had to be social media users in China. Second,
they had to have encountered influence: | ecommendations. Third, they had to have sufficient
experience to evaluate influencer-related purchase contexts. This definition ensured that the population
was directly aligned with the research objectives and the trust-based mechanism examined in this article.
The final analytical samp iprised 637 screened responses from first-tier cities and from
second-tier cities or provincial capitals. Because no probability sampling frame was available, recruitment
is described as non-probability criterion-based online sampling: respondents had to be Chinese social-
media users \ influencer-recommendation exposure and related purchase experience. The sample
exc S commo i um requirements for covariance-based structural equation modeling, but
:rence remains limited to the eligible urban users represented in the analytical file rather than all

Ch & consumers.

search Instruments

The structured questionnaire used a five-point Likert scale from 1 (Strongly Disagree) to 5 (Strongly
Agree). It contained 16 Authenticity items adapted from an established scale (Lee & Eastin, 2021),
eight Trust items, three Satisfaction items, and three Repurchase Intention items. The items captured
sincerity, transparency, consistency, influencer-product congruence, confidence in the recommended
brand, post-purchase evaluation, and willingness to purchase again. Recent work provides construct-level
support for the trust-transfer and continued-purchase logic (Wang & Chan-Olmsted, 2026; Alcantara-Pilar
et al., 2024); these studies are not treated as the sole item sources where the available questionnaire
record does not establish that provenance. This distinction separates scale adaptation from conceptual
support and makes the measurement basis transparent.
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Before formal data collection, five academic experts reviewed the questionnaire for content
relevance, conceptual alignment, clarity, and wording using an Item-Objective Congruence framework.
The panel comprised three internal and two external specialists whose professional roles collectively
covered academic administration, research and innovation, school leadership, and university administration.
A 50-response pilot survey was subsequently conducted on January 21-22, 2026 to assess preliminary
internal consistency and respondent comprehension. Cronbach’s alpha was .96 for Authenticity, .97 for
Trust, .93 for Satisfaction, and .97 for Repurchase Intention; therefore, all focal items were retain
The final analytical dataset comprised 637 valid responses and was used for the CFA, SEN liasnostics,

and bootstrap mediation reported in this article.

Data Collection

The formal online survey was administered from January 25 to February 25, 2026. Recruitment
used a criterion-based online approach because no complete sampling frame ¢ linese social -
media users with influencer-related purchase experience. Eligibility ning required respondents to be

located in China, to have encountered influencer product recommendations, and to have sufficient

purchase experience to evaluate the focal constructs. Participatic luntary, responses were
collected through the online questionnaire platform, and records were screened for completeness and
usability before analysis. The final dataset contained 637 valid questionnaires from first-tier cities and from
second-tier cities or provincial capitals. The sample composition supports examination of the proposed
mechanism in the represented urban social-commerce context but is not interpreted as nationally
representative.

Data Analysis

Data analysis followed the maximume-likelihood covariance-structure procedure specified for
AMOS. The 637-case analytical fite was scre for missing values, duplicate rows, response duration,
univariate shape, and multivariate normality. Kaiser-Meyer-Olkin and Bartlett tests assessed factorability.
Common-method concentration was exarnined with the first unrotated component and a single-factor
CFA, and an early- us-late respot /ave comparison provided a non-response-bias proxy. A four-factor
CFA assessed the measurement model; reliability and validity were evaluated using Cronbach’s alpha,
composite reliability, AVE, and latent correlations. The hypothesized structural model then estimated
direct effects, ct standard errors and critical ratios, R2 values, and the indirect effect using 5,000
nonparametric boc p samples with 95% bias-corrected confidence intervals. Fit was evaluated using
(7/cf, RMSEA, CFI, TLI, and SRMR, with conventional thresholds treated as indicative rather than absolute
(Haii L., 2019; Kline, 2023).

Results and Discussion

The demographic profile of the formal survey respondents is presented in Table 1. A total of 637
valid responses were retained for analysis. The table reports gender, age, education level, monthly income,

and residence of the respondents.
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Table 1 Sample profile of the formal survey respondents (N = 637)

Category Label n %
Gender Male 102 16.01
Female 535 83.99
Age Under 20 years old 106 64
21-30 years old 168 26.
31-40 years old | 38.30
41-50 years old %4'» —“‘
51 years and above 0.16
Education level Below bachelor’s degree 12¢ 20.09
Bachelor’s degree 363 56.99
Above bachelor’s degree 6 22.92
Monthly income (RMB) Below 2,000 L 92 14.44
2,000-4,000 50 7.85
4,000-6,000 100 15.70
6,000-8,000 94 14.76
8,000-10,000 113 17.74
Above 10,000 188 29.51
Residence First-tier ci Y 215 33.75
Secondl-tier cities and provincial capitals 422 66.25

As shown in Table 1, women represented 82.99% of respondents, the largest age eroup was 31-40
years (38.30%), and bachelor’s-dearee | srmed the largest education group (56.99%). Most
respondents lived in second-tier cities or provincial capitals (66.25%). These figures describe the analytical

sample and should not be generalized 10 the Chinese population.

The analytical file contained complete rows, with no missing item responses and no exact
duplicate full records. Completion time ranged from 122 to 637 seconds (M = 234.84, SD = 53.10). Item
skewness ranced from -0.79 to -0.32 and excess kurtosis from -0.41 to 0.19. The KMO value was 0.97, and

Bartlett’s test was significant, x2(435) = 11,058.22, p < .01, supporting factor analysis.
dia’s multivariate skewness and kurtosis tests were significant (skewness = 125.84, X2(4,960) =
359.49, p < .01; kurtosis = 1,218.41, z = 74.42, p < .01). Because strict multivariate normality was not
supported, inference for the indirect effect used nonparametric bootstrap confidence intervals in addition

to maximum-likelihood point estimates.

The first unrotated principal component explained 42.51% of total item variance. In addition,
sle-factor CFA fit poorly (X2 = 2,963.65, df = 405, x2/df = 7.32, RMSEA = 0.10, CFl = 0.76, TLI = 0.75,
SRMR = 0.09) and was substantially inferior to the four-factor solution. These diagnostics indicate that one
common factor did not dominate the covariance structure, although common-method bias cannot be
ruled out. In the first-versus-last 20% response-wave comparison, Authenticity, Trust, and Satisfaction did
not differ after Holm adjustment (adjusted p = 0.61, 0.26, and 0.33), whereas Repurchase Intention was
higher in the late wave (adjusted p = 0.04, |d| = 0.33). Thus, wave-related non-response bias appears

limited for three constructs but remains a caution for Repurchase Intention.
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The four-factor measurement model demonstrated good fit: X2 = 583.22, df = 399, x2/df = 1.46,
RMSEA = 0.03, CFl = 0.98, TLI = 0.98, and SRMR = 0.03. Standardized loadings ranged from 0.65 to 0.83.
These results supported evaluation of reliability, convergent validity, and discriminant validity.

Descriptive statistics, internal consistency, and convergent validity are reported in Table 2.
Cronbach’s alpha and composite reliability exceeded 0.70 for every construct, and AVE exceeded 0.50.

Table 2 Descriptive statistics, reliability, and convergent validity

Construct Mean S.D. o CR AVE “
Authenticity (AUCT) 3.31 0.79 0.95 0.95 054
Trust (TRST) 3.48 0.80 0.90 20 | 0.52
Satisfaction (SAFT) 3.52 0.90 0.83 0.6 # 0.62
Repurchase Intention (RPIT) 3.60 0.97 0.85 085 0.65

Table 2 shows moderate-to-high construct means on the five-point scale. Reliability and

convergent-validity criteria were satisfied for all four constructs
Discriminant validity was assessed by comparing each construct’s are root of AVE with the

latent correlations from the four-factor CFA. The results ai ‘esented in Table 3.

Table 3 Discriminant validity: CFA latent correlations and square roots of AVE

Construct AU | TR SAFT RPIT
AUCT )76
TRST 0.59 0.72
SAFT 51 0.58 0.79
RPIT 0.5 0.58 0.57 0.80

In Table 3, every diagonal square-root-of-AVE value exceeds the corresponding CFA latent
correlations, supporting discriminar lty. These correlations are measurement-model associations; they
are not expected to al the standardized regression weights in Table 5, which are conditional structural

effects under the directional model.
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Authenticity ’ ‘ Trust ’ ‘ Satisfaction ’ ‘ Repurchase

Intention
v } ! J

AUCTO1 .80 TRSTO1 .70 SAFTO1 .78 RPITO1 .78

AUCTOZ .72 TRST02 .73 SAFT02 .79 RPIT02 .83

AUCTO3 .70 TRSTO3 .65 SAFTO03 .78 RPITO3 .81

AUCTO4 .72 TRSTO4 .78

AUCTO5 .73 TRSTO5 .66

AUCTO06 .72 TRSTO6 .75

AUCTO7 .69 TRSTO7 .76

AUCTO8 .75 TRSTO8 .75

AUCT09 .80

AUCT10 .71

AUCT11 .65

AUCT12 .74

AUCT13 .73

AUCT14 .77

AUCT15 .73

AUCT16 .77

Standardized four-factor CFA solution (N = 637); latent correlations are reported in Table 3

Figure 2 Final four-factor CFA model (standardized loadings; N = 637)

Before the objective-specific findings, model fit was assessed. Table 4 compares the common-
method single-factor diagnostic, foui ~asurement model, and the hypothesized structural
model. The four-factor CFA and structural model met the stated fit benchmarks, whereas the single-factor

model did not.

Table 4 Model-fit comparison

Model | X2 df X2/df RMSEA CFl | TLI SRMR
| Single-factor J» 963.65 405 7.32 0.10 0.76 | 0.75 0.09
| Four-factor CFA 583.22 399 1.46 0.03 0.98 | 0.98 0.03
| Stuctural model | 72849 402 1.81 0.04 097 | 097 0.08

he structural model showed acceptable fit: 2 = 728.49, df = 402, x2/df = 1.81, RMSEA = 0.04, CFl
97, TL! = 0.97, and SRMR = 0.08.
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- ) ) Repurchase
Authenticity Trust Satisfaction .
Intention
Rz =0.38 R2=0.42 Rz = 0.38

X2 = 728.49, df = 402, X?/df = 1.81, RMSEA = .04, CFl = .97, TLI = .97, SRMR = .08

Figure 3 Final structural model (Standardized Estimates; N = 637)

I

After acceptable structural-model fit was established, the hypothesized dir pat! e
evaluated. Table 5 reports unstandardized estimates, unrounded-model standard errors ¢ critical
ratios, p values, and standardized coefficients.

Table 5 Structural path results for the direct effects
H Path b SE | C o B
H1 AUCT — TRST 0.53 0.04 1313 <.01 0.62
H2 TRST — SAFT 0.74 006 | 2.81 <.01 0.65
H3 SAFT — RPIT 0.65 0.0 ‘ 50 <.01 0.62

1. Authenticity was positively associated Trust (B = 0.62, C.R. = 13.13, p < .01). The result
indicates that perceived sincerity, transpar ., consistency, and influencer-product congruence can
operate as uncertainty-reducing cues in influencer-mediated commerce. This interpretation accords with
evidence that audiences assess whether sponsored communication is consistent with an influencer's
identity and with research showing that credible broadcaster cues reduce uncertainty in live commerce
(Lee & Eastin, 2021; Lu & Chen, 2 Liac , 2024, Zniva et al.,, 2023). The finding also shows that
authenticity extends beyond disclosure to the congruence of promotional content with the influencer's
established identity and endorsed product, consistent with broader credibility and influencer-effectiveness
research (Belanche et al., 2021; Let al., 2022; Vrontis et al., 2021).

2. Trust was positively associated with Satisfaction (B = 0.65, C.R. = 12.81, p < .01), and Satisfaction
was positively associated with Repurchase Intention (B = 0.62, C.R. = 12.50, p < .01). These findings extend
trust beyona ial persuasion to consumers' evaluation of the purchase experience and position
Satisfaction as the 1al post-purchase state in the tested model. This pattern is consistent with live-

merce research linking Trust and Satisfaction to continuance and repurchase outcomes (Zhang et al,,
202 :ng & Lin, 2023). It does not establish the untested direct Trust-to-Repurchase Intention path.
ather, results indicate that trust formed before or during a transaction is carried forward through the
subsequent product evaluation and that stated Repurchase Intention is associated with whether the
ex| :nce met expectations.

The coefficients of determination for the endogenous constructs are presented in Table 6.
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Table 6 Coefficients of determination (R2)

Endogenous construct R2
Trust 0.38
Satisfaction 0.42
Repurchase Intention 0.38 ]

As shown in Table 6, the model explained 37.92% of the variance in Trust, 41.90% in Satisfactic
and 37.78% in Repurchase Intention. These values indicate meaningful explanatory | r for a
deliberately parsimonious mechanism, but they also show that substantial variance remains attributal
factors outside the model. Product quality, price, platform safeguards, prior brand expe _e, social
influence, and situational purchase motives may independently shape post-purchase eveluation and
continued buying intention.

3. The indirect effect of Authenticity on Satisfaction through Trust was estimated using 5,000
nonparametric bootstrap resamples and a 95% bias-corrected confidence interval. The result is presented
in Table 7.

Table 7 Bootstrapped mediation effect

H Indirect path Effe Boot SE 95% BC Cl Result
Ha AUCT — TRST — SAFT 0.39 0.0 [0.32, 0.47] Supported

The unstandardized indirect effect of Authenticity on Satisfaction through Trust was 0.39 (Boot SE
= 0.04, 95% bias-corrected Cl [0.32, 0.47]); the corresponding standardized indirect effect was 0.40. Because
the interval excluded zero, Trust rmediated the association between Authenticity and Satisfaction. In S-O-R
terms, Authenticity functioned as stimu J Trust and Satisfaction as sequential organismic states
(Mehrabian & Russell, 1974; Meng & Lin, 2023). From the trust-transfer perspective, confidence associated
with authentic influencer communication can extend to the recommendation context (Wang & Chan -
Olmsted, 2026). In Chinese social comimerce, where livestreaming, interaction, recommendation, and
purchasing functions cre closely connected, the result clarifies how post-purchase evaluation may depend
on continulty between the pre-purchase message and the subsequent product experience (Libai et al,,
2025; Pan et al., 2025). The indirect effect supports the specified association chain but does not prove

causality or actual 1 -purchase behavior.
Conclusion

>rceived influencer Authenticity was positively associated with Trust among Chinese social

users with influencer-related purchase experience (B = 0.62, p < .01). Perceived sincerity,

transparency, consistency, and influencer-product congruence therefore function as upstream cues

associated with confidence in an influencer recommmendation. The cross-sectional design, however, does
not establish that Authenticity causes Trust.

2. Trust was positively associated with post-purchase Satisfaction (B = 0.65, p < .01), and
Satisfaction was positively associated with Repurchase Intention (B = 0.62, p < .01). The results position
Satisfaction as the proximal post-purchase evaluation associated with continued buying intention. They do
not test a direct Trust-to-Repurchase Intention path and should not be interpreted as evidence of actual

repeat purchasing.
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3. Authenticity was indirectly associated with Satisfaction through Trust (unstandardized indirect
effect = 0.39, Boot SE = 0.04, 95% bias-corrected Cl [0.32, 0.47]). Trust therefore operated as the
psychological bridge specified in the model between authenticity cues and post-purchase evaluation.
Taken together, the findings support a parsimonious upstream route Authenticity to Trust to Satisfaction to
Repurchase Intention in Chinese social commerce while remaining limited to cross-sectional, self-reported

associations and stated intention.

Contribution

Theoretically, this study connects the S-O-R model with the trust-transfer perspective iy ifying
Authenticity as the stimulus, Trust and Satisfaction as sequential organismic states, and Repurchiase
Intention as the response. This extends S-O-R applications in social commerce beyond immediate purchase
outcomes and clarifies how trust associated with influencer communication is carried into post-purchase
evaluation. Empirically, the study tests a focused four-construct route arnong 6: social-media
users and distinguishes measurement-model correlations from cor nal structural effects. Practically,
the findings indicate that brands should assess authenticity cues and post-purchase Satisfaction together

rather than rely only on reach or immediate conversion.

Suggestion

1. Brands should incorporate sincerity, transparency, "munication consistency, demonstrated

product use, and influencer-product fit into influencer screenineg and campaign briefs. Selection should
combine audience and reach metrics witl locurmented assessment of whether the influencer’s
established identity, expertise, and communication style are naturally aligned with the endorsed product.

This reduces the risk that consumers interpret the recommendation as opportunistic or excessively
commercialized.

2. Campaign execution should requ ar commercial disclosure while allowing influencers to
communicate in @ manner consistent with their established voice. Firms should avoid rigid scripts,
exaggerated claims, and promises that the product cannot reliably deliver. Content review should focus
on factual accui and regulat compliance without removing the personal experience and
transparency cues that support Trust. Post-campaign monitoring should include consumer questions,
complaints, and indications that the message was perceived as misleading.

3. Campalien evaluation should extend beyond impressions, clicks, and immediate conversion to
include post-purch wtisfaction, repeat-buying tendency, product returns, customer-service feedback,

the persistence of favorable brand evaluations. Where possible, firms should connect influencer-
spec -ampaign exposure with cohort-level retention measures while respecting privacy requirements.
his broader assessment can distinguish short-lived promotional attention from influencer relationships

that create trustworthy recommendations and sustainable consumer retention.

Limitations

1. The study tests a focused four-construct mechanism and does not provide a complete account
of every influence on continued buying behavior. Product involvement, platform affordances, sponsorship-
disclosure type, influencer category, brand familiarity, and influencer-brand fit may alter how authenticity
cues are interpreted. Future research can test these variables as theoretically justified antecedents,
mediators, or moderators while preserving a clear distinction between exploratory extensions and the fixed

model examined here.
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2. The cross-sectional online survey and self-reported measures limit strong causal inference and
cannot establish that the observed associations will persist over time. Although the first-component and
single-factor-CFA diagnostics did not indicate a dominant common factor, they cannot eliminate common-
method bias. The early-versus-late response-wave proxy also identified a small difference in Repurchase
Intention (Holm-adjusted p = .04, |d| = .33), so non-response-related sensitivity for this outcome should be
considered. Longitudinal, experimental, transactional, or platform-behavioral data would permit stronger

tests of temporal ordering and actual repeat purchase.

3. The analytical sample represents eligible users in first-tier cities and in sec r cities oi
provincial capitals; it does not establish national representativeness. Women also constituted e
majority of the sample, which may limit the transferability of the descriptive profile to other consumer

groups. Broader probability-based or carefully stratified samples are needed to compare gendler groups,
city tiers, regions, social-commerce platforms, product categories, and infl types. Such work should
test measurement invariance before interpreting differences in structural pat!

4. The focal constructs were examined in Chinese influen mediated social commerce, and the
guestionnaire was applied to respondents with relevant recommendation and purchase experience. Cross-
platform and cross-cultural validation is required before assuming that the > measurement structure
and trust-centered route apply to livestreaming and non-livestreaming formats, high- and low-involvement

products, or other cultural settings. Future studies should also compare stated Repurchase Intention with

verified behavioral outcomes to determine when intention is translated into actual repeat purchasing.
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ABSTRACT

This research aimed to examine the level of consumers’ perceived brand equity of lingerie
products in Surat Thani Province, to investigate the level of consumers’ purchasing decisions regarding
lingerie products in Surat Thani Province, and to analyze the influence of perceived brand equity on the
purchasing decision-making process for lingerie products among consumers in Surat Thani Province.
This study employed a quantitative research approach. The sample consisted of 385 respondents who had
purchased and used lingerie in Surat Thani Province. The sample size was determined g Cochran
formula and the participants were selected using convenience sampling. Data were collecte ing a
questionnaire and analyzed using frequency, percentage, mean, standard deviation, and multiple
regression analysis. The findings revealed that 1) the overall level of perceived brand equity was at the
highest level (X = 4.63). Among the dimensions, perceived quality had the hishest mean score, followed
by brand awareness, proprietary brand assets, brand loyalty, and brand associaticn, tively; 2) the
overall purchasing decision-making process was at the highest le 4.62). The highest mean score
was observed in need recognition, followed by post-purchase behavior, purchase decision, evaluation of
alternatives, and information search; and 3) the results of the multiple reg analysis indicated that all
five dimensions of perceived brand equity, namely brand awareness, perceived quality, brand association,
brand loyalty, and proprietary brand assets, significantly influenced the purchasing decision-making process
at the .05 level. Collectively, these variables were able to predict 71 percent of the variance in the
purchasing decision-making process. When considering each stage of the purchasing decision-making
process, perceived brand equity explained the greatest variance in purchase decision (62%), followed by
information search (60%), evaluation of alternatives (55%), post-purchase behavior (49%), and need

recognition (44%). Perceived quality had the strongest influence on need recognition (B = .42).

Keywords : Perceived Brand Equity, ~hasing Decision-Making Process; Brand Loyalty; Lingerie; Consumers
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ApUAUDIAIIFBINSIFRTIgR LA 5) woRnTsunendnste mneds mavsaduaufmelandinsliduduay
3N Bausazdumeudaudiiudiusardmaionisindulatiovesiuslan (Kotler & Keller, 2016)
AuAaTAuATunumddgsenisieliiinnnudladedudiaiosurnisvesfuslaa dilugosmna
nsteuuuinluuazdesmsonulall Tnsosddsenourasnmuamsdudlullddsmaronnudslatefismsnsariity
uAdsanmnsadamar1unszUILNsTUSazamdNiusiduilnaddensdud nande Weiuilaaidnuazandd
andudld asthlugmssuinaunmuesufuasmeimunnudnisensaud dedadesananiidudio Gl
QU'%IﬂﬂLﬁmmmé’?ﬂ%Lﬁaﬂa?iya?mﬁﬂmﬂﬂﬁu (Fauziah et al, 2021) vaiztfioniu luuunvean1steausnLAIosum
Krutosmneaulal audnAuAdndisvinadauindennuddate Tnsviheudmiunm 1N15U3NIS
Siinnsoind uinquidmuneassdufuiloagulnduasingfinssunisdoriuunanesudodsniooul u
(Suwuh et al,, 2024) uazasdUsENEUTBIRMATATAUATUNUMRBMIFnAUlaTevE s Fonldusn o wuslan
uimLdRvesIazosRUsENaULANF i uMNUTUNYRINsAN® Tasnsaseviindluns ud Ao wiigniug
wazamAnArenAuAduesiuszneviifinasonsdndulaidenlduinisgsfod Uantesny tasiinisdenles
sonsndudlinudvdwaeteiived1Anymneadia (Khattiya et al., 2025) TuBnuTunvis WUl o1l senauvenmen
pAudtInIsTunedudt nadeuleansidudn msuiamaim wosadnfnes nAudn daudidniwasie
nsadulade Tnsamenisiuinuamiasanuinidensaudii Snswadomsdndulalemnniiasduseney
B azvieuliiiiuinanuidesiudenanmuazanuygniuiituilan dessdui o duliadeddglunsiilug
nsiaduladle (Erislan, 2025) aenadeaturansinudndsundainuis 1ssudnmaudi nisfufamam ua
musnisensaudlussrussnouddyitdmanomsiadulave Lansid vinesussneutiauduiivualiy
L‘wajﬂ%’aﬁﬁuvnm‘wm'aﬂssmumiﬁm%ﬂwaaﬁﬁimaL aiflesluutuniiumndsiu (Ahada et al, 2025)

NTBULUIAANTIVY

INNINUMIUITIUNTTU WUIAN ngud] wazouideiisades {ideldhumAnAsitunissuinue
n3rAuduaznzUumsiaauladesntii s seuwnAslu sfinw lnedsuadands Ao wAnaueins audes
Aaker (1991) ARUAATIAUAIAAY N8 IFUsnoUddn) Toun msfinanaud mssudaunmasdud nsdeule
ATIAUAT ANUANAReNTIAUA LAz LY INdven AU §9raea1an33uY anuuand g esiu was
ANUENTUTENINEUTINATUATIEUAT LU fanamannsadeslesfunssuiunisiadulalioves Kotler & Keller
(2016) FaUsznaudnamansziindseindims madumdeya nsUssliumadon madnaulae uaznginssu
mendsniste eswnaumiduilansugnnesaudddutislunsansuasdumdoya neUssdunmnmuag
Amauansssasaden naantuaieudeduiilugnisinduladeuazmste dudu §3deTatmuanisiud
AMANATIEUA L uLUTa iprinavdmadenszuiunsiadulade fanmd 1

a2 138 Aaulsnny
‘ n155uiAnAINTIEUA nszuIuNMsAnaulage
1. N3y Inasaua (Xo) 1. AszninfenuABINg (Y1)
| U ¥ a 4 v v
155U AUAMATIEUM (X2) H1 2. M3fumdeya (Y2)
‘ 3. mMavouleansdun (Xs) 3. nsUszdiumaden (Ys)
4. ANUANFALURTIAUAT (Xo) 4. nssinaulade (Ye)
‘ 5. AUnNSndvonsIauAI (Xs) 5. NOANTIUNINEINTTTD (Vs)

AR 1 NSAULUIARNITINY
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duuAgIun1TIdY
H1 : maddnamauidmadeindenssuiunsindulateynduluvesiioluimingsug sonil
H2 : masunmummaTAuddsadandensruiunsinduladeynduluvesieluimingsug ot
H3 : madeslewmsndudndmadaundenszuiunsdndulatoyaduluresjdelumingaugiod
Ha : puAnAdenAuddsadeuansonszuiunsindulteynduluvesiioluimingugsond
H5 : AunindvasnAudndsnadeuansenssuiunsindulaieynduluvesiioluimingugse
H6 : MasuiamATAuddsradensrsEatnisnnudosmsvesdeyndululuimingaugiod
HT : masuiameesAuddssadensiundeyavesiiorrtululudmiagugdo
H8 : mM3suiammeAuddssadensUszdunadenvesiioniululuimingug fo
H : mM3suiammeAuddssadensiaduladevesidesndululutmingsu i

v

H10 : ns¥uinmuAmsduAmdmasengAnssunevnainistevesdeyntululudswinasug o
ad o a a o
WATUUNITIY
M3eAsaldun19idedeUsunm (Quantitative Research) Tneumi U szasaiiiodnwnszaunssusnamen
ATdAUAT seRunseuIunsindulade warnsSuinmAmTduATd masenssununsdnaulateyntuluvesde
Tudimingsnugisil

UsEnsuasngualeig

Usgmnsildlunsideaded 1dun dPeflinu onaeldgnuullufmingsug ol Inglinsudway
Ussrnsfiiueu dvusgaianiRvesineuwuiasuauntu fang 15 Viuluwasendvegluimingsnugiond

nauieg1elilun1side Tiun Gi0aumens Hanulldawinganeg 5 o1y 15 Tiuld Tnglsisaie
e waglinsruwauussrnsiuiuey T munvang uiegafiegas Cochran (1953) dmsuuszwinsvuna
Tngilainsrudau fseduanudaiiufesss 95 uazAn uaaaAdou 0.05 léduaunguioene S1uau 385 au
IngldIsnsidenuuuagnin (Convenience Sampl mﬁﬁeﬁyaﬁLﬂaﬁ?}uavﬁai%’mm%uluiuaﬁ”wi’mmwgi‘ﬁwﬁ ey
farwaaslalunsneunuuasuni Lo sunsiuuasuauesulaiiutomisdedenuesulay visd idela
yhmsdanses iedeagludminasiugssd wosnetevioldnduluinieu kufamdansesit “vhuinsie
yiieliyndulunielsl” mndnouidond N “ipg” Feannsaafiunisneunuuaeundludiudalula

wiesilafililun1sise
wser ofldlung onfsilifunsideieuTina fo wuuapunu (Questionnaire) fifiiaraaneida
(Ope d Questions) LasUaneln (Close Ended Question) wiseenidu 3 aeudsil
puil 1 Joganugruiilivesipounuuasunululszidiu e eng 073n S 3 9o dnvazdinw
UaeTla (Close Ended Questions) Ingliidendmeu 1 Aney
Aoui 2 mmﬁmLﬁuﬁmﬁuﬂ’1i%’ui’ﬂmmmﬁuﬁwawm%ﬂu Tudwmingsrugsonll WDudnwaza
18T (Close Ended Questions) dhwauzuuvasunuilunuunnsidulszutae (Rating Scale) @auaiusziu
Fuld Likert Scale 5 sxAunazdiforatudisiu 5 du ldun dunsidnasidudn diunissusaanin
anaum funsideslossdud duaufnflussiduduassduninguesnsdud
poufl 3 AnuAadiwdsafunssuunsdnduladognduluresidelufmiagrugiod Hudnvue
A1anuUateTa (Close Ended Questions) dnwuyuuvaauatstduuuuuinsiaiuyseunuan (Rating Scale)
dounussauauiiuld Likert Scale 5 szau wazddormausieiu 5 au laun drunszuindemnudenis
sunsAumMdeya munsussdumaden Frumsindulate sunginssunendnste
wuUADUNM dfl 2 uazdnd 3 Wumstieneitoganssunuinnauduasnszuaumsdnaulate
vowatuly ludmingsugiond Ineliuuvasunuiiidnususdusuuinasdulssame (Rating Scale) 1niu
dinasinsuszifiunanuuasunauisatuszduanuddguesnisfiansanlagazuuuiliundiaszsimenade
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wuAdalannanaives (Vanichbuncha & Vanichbuncha, 2025) Assialuil
AZLULANLRAEIIWIN 4.21-5.00 vaneds Srnudadivegluszauuiniian
AZLLUANRAETEVIN 3.41-4.20 vueds fanudeiuegluszduuin
' = ! = a < i [
ATLULANLRGETEVIN 2.61-3.40 Maneds danuAniivegluszduliunans
AZLLUANRAETENIN 1.81-2.60 nueds fanudaiueylusziutios
AZLLUALRAETEWIN 1.00-1.80 nuneds fanudsiueylusziutosiian

HITNAUIMUVADUNINIINNTANYILUIAR NuY 1onaTs wazuIdeiieites Wieliaennde

'
~

TngUsrasAuaznIauLUIAANITITY IntuuuUABUNNIAUDB1ATENUT N Y BNTIRABY 2T AUVEN
WenuazUudsaunlumudoiauaunuy

nsnsradeugnintmatesiediunslnensaaouaunsadaiemn (Conter! Validity) 2101 133aai
WU 3 YU UagAaARsdaugenndeesEnIaAIUAUIngUIEaeAN1TIRY (Index of Itern Objective
Congruence: I0C) wudwndemauiian 10C agsenin 0.67 - 1.00 110131 0.50 Fad i e (Varichbuncha
& Vanichbuncha, 2025)

uenanil fAsetuuuasuaulunaaedd (Pilot Test) S1uaw 50 4o evaroaTmidotuvounioaile
shefduuseans Cronbach’s Alpha Taerfmuainasilsitiosndt 070 nansyedeunuil mssuinmuansidudni
Arnudesiuiaiu 0.83 uaznszviunisdnauladedananuided v 0.95 lnsuvuasuauisatuia

anudesiuminiu 0.95 wansinedesslefmnudesiueglusedufsonsyld Fuhluldlunsifiununadeyasse
F3deliinuvasunulunnasunuidesiy (Reliability) Taglie Cronbeci's Alpha wuindranuidesiuves
LUUABUN T IRt UWIAY 0.95 wagnan1IAaUT iU WUl HulInsiuiamandudn Usenauday
suns¥inmsndudn 0.77) srumssudaanmasdud (0.76) funiadenlewmsndudi (0.87) fuausndse
#31AUA (0.87) UasduAunInduemsALi | (0.83) duiuusnssuiunisdindulade Uszneuse dumsmseuin
fenrudoanis (0.74) dunisdumdeys (0.88) drunisUsaduniaden (0.78) dumsiadulade (0.75) uay
FrungAnssun1endaniste (0.81) wandll fuduuua sufleanudesueglusziufivensuls uazanunsa
luldlunsinusivsaudeyald

nsiusIuTndaya

vediiunsiusivsuderadonuedaglduuvasunuesulairiiu Google Form lnemeunsaeriniu
Facebook luinauas - fiRendesiunsseneuasiimdnsusignduly mnnduiogaiduifedunsdoyatuly
Tudwmingsiunsond Sruou 385 au JIdedndunmsiiususudeyassninufounainy - wgedniew w.e. 2568
Taeldszoziaelunsifusiusudeya 1 Weu ndsnldsuuuuasuauasunuduiidivun §3seldnsiaaoy
PRk ukEEA N 00 03vetea neutlndeyauivufinuariiasividiglusunsuduiagunicada
(0 Uszane o uagvinge UannAgiunsidnaingusasdiimunl
n13iATIsvidaya

sinszidoyalngldlusunsudiiagumeadliaenndesfuingusyasdann1side Tneldvaadsn

LT uTkazad AL YN ad AT tawn AL (Frequency) azsauay (Percentage) WiseSuy
G1USTRLARIUYARAYDIIABULUUADUNNN UTENDUMIE INA 918 kaTDITN d1UNTIATIERSEAUNTTUTAMA
prAuduagnssuiumiaduladeyaduluvesdsludamingsrugfond 1danades (Mean) wagdruidsauu
1173571 (Standard Deviation) iflaeSusszdunudaifuresmeunuvasuniuluusasdiu wonaind (3seld
409y (Inferential Statistics) lngn153iAsIERinIsanneenyans (Multiple Regression Analysis) Wiofnw
ns¥uauems AL Tidmarenszuaumsdnaulatoynduluvesfieludmingsugiond waeldlunmaaey

AUNRFIUNTTIVY LieeSUNEAMUANTUSLAYBVENAaTDILUsBaTENlidofLUsnted 1 lTud Ayneati
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NaN15I8kaZaNUSIINANTTIVY

Kamsinsziteyatlidvdnyanavesideyndululuiminasugiod wuh deyaugruiluvesmey
WUUEOUNIN 71U 385 AU WU Frauwuudeunudulvgilumendgs S1uiu 383 au (Fowaz 99.50) 59983
Huweene $1u7u 2 au Gesay 0.50) dandlvaiilony 55 VAl S1uau 125 au Gesar 32.50) s03asn Tdud a1
45-54 U (Fewag 25.20) 91¢ 35-44 U (Sosay 23.60) waveny 15-34 U (Seway 18.70) muadu diulvi)izneu
gafadauia $1uau 190 au (Fouaz 49.40) sosasn Tiun withu (Fevar 16.90) 013wdu q 1 inwasnT SUT
lu (fovaz 11.20) “rswnisvieninauiziamia (Fevas 10.10) winauuitn (fovaz 7.50)
Unfinw (Sezaz 4.90) auanu eduleldin naudiegrdiulvaidumendguarogluyieier nwe 218
Fadunguifeiifvszaunisalluninidendouarldyndulumnegraseiies aenndes Chaengsarit & Phokthong
(2023) Anuigmeuuuuasuamdnlng dummdgauazdunguifiunumddnlunsuss funmue nnduduas
n1sidenlduinis uonanil Nakram & Hansanti (2024) 9811891 {4 oft iiszaunsa lunsld Auduas

LagunseY

fianuAuAeiUATIALAT 813150UTUAMAIRNTIFUA LA LARING ANTINNSIREN o lnod N
1. HanTlaTzvisgiunsiuinamnTduaiyatuluvesiielud Tagssg iinil fideladiaseisedu

n1ssusauanTduAmgatuluve@eludmings1u) 7511 Iae i 913000 1 109AUTY N 0UVBIAMUAINTIEUAN
Usznausmig N533NATIaUA1 MITUIAMNNATIAUAT N5 ToulEw T 1 uA" HonTAUA wazAuNINgas
ATIAUAT NSLUNINTINLALIIEATU AI9NT197 1

P19 1 wansszRunsiuinuAnsdumnyadulues @eludwinanugseid (N = 385)

n135U3AAINTIEUA | = S.D. AANIY a1y
1. Auns3INATIEUAM (X)) 4. 0.40 Wnitgn 2
2. MUNTTUIAUNINATIAUAT (Xo) 4.76 0.38 wniten 1
3. frunaidenlsnaud (Xs) 4.50 0.64 wnitgn 5
4. uANUANFAIUATIAUA (Xq) ) 0.61 wniign 4
5. AUAUNINGURINTIAUA (X5) 4.68 0.46 wnitan 3
Tag 33 . 4.63 0.27 wniig

MnIed L nd masuiaumnsaudgeduluresielutmingaugioilaeninsiuegluseduan
flgn (X= 4.69) 115U wudn dumsuinunmasdudiiiedegen (X = 4.76) namsidedanan
azvtouliiiu H elar Ay fuauniwvesdadusidududuusn Tnslanzanuauislunisaiuld
ALV ZANAUE T A1UUARANY WATAUAINUYDINAR Lﬁaamﬂﬁqm%u’l,uLﬂuﬁuﬁwﬁé’uﬁaéwﬂwimma

1nads Idaunmuesdudndunasiddylunsssduanududwazananudsanounisdadulade
wan 3 ienuin masudaunmenaududuiuiidaedegeian asfeulituingdoyndululiauddys
Aunias dndsidusuduusn desnyadulubuaudiidudatuiamelanss floTsiosinnsanauaniy
foweRi TS Anulanady waranunmuTssHAnsasiountsiaduladente nisiuiimsnauddgunm

:ﬂqmlaiu,iiuauLLazmﬂmﬁmﬁ;ﬁa%i satafiumadeduindnsuriazannsanouauotmudesnisld
mufinania Gaanunsaesueldmauuanaurinsiduiues Aaker (1991) finesinnisiuiaunmidussduszney
IdnueInuAnTIAud nngtoifiunuawazaieanudoiulunsdud nadnandildunmsatuayuain
Boonmakeang & Photphairat (2023) finuin nsfuinuAMddIuIEas N YAlLaEAULANANYBIRTIALM
LA Suebyubon et al. (2024) #inuin fuilaalianuddyfuauninvesdudwazuinis esniiduse
auLFesiuLarnsSUsnMAIe RS ALAN

yauzfianusnidensduduaznsidenlomnaumiiaiadennindudu nadnaneainaindnas
vowagaduluiifinnAuduazdomianissmenainuans iliiteaunsoisuieusman® a1 JULUY
uazAmAmYesAudldiety SsenmannsBaintunsdudilansidudinis wasvinlinsdaauledetuey fu
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Ustlowidldsunnudnsasiinniaramniutussaudifissesiafior ogndlsfinng nsfivsaosiudeglusesy
unfian uanviimuduag Uszaunmsalidu waznmdriddensduidnsdunuindenisaienailindauas
aruduitussenhalPefiunandud namile wiftowndaiumadenanumonsidud uimnasdudlaaiuse
a¥1sUszaunsalifuazanuvaneideuanldedwianes Afsuualtuaieniugnituuaznisidendogld
F9aonnd0aiy Ahada et al. (2025) Tiesunginauininaznisd snlesnsauandussrusznovddafivae
iduaiunnuudaunsswesmmauduasiidudenginssumaldentovesiuilna

2. samsieneiteyathdenssuiunsinduladevesiBoyndululudmingaugiond §3sulétas
sefumuAniuAtunsruiunsiaduladoyaduluvesdelusmingmugini lned AURUIA
nszvrumsdnaulafeesdie Usznaude 5 fu liud manszaindsanudionis nsfumdona iy
maden madnaulate LLazwqamﬁumwﬁqmﬁa NANTIATIEToLaAnaARAT azdULD AT

AIMNS1N 2

M990 2 uansseRunsruunsinaulateves@eyntuly Tudamingsnugisnt (1 - 3¢

nszuaunsadulade X sD. | QLT a16U
1. puasENENINNABINIg (Y1) 4.78 030 | unnilan 1
2. unsAumtaya (Y2) 4.46 0.70 WINVieg 5
3. unsusediuniadan (Ys) 4.59 ( 1niian 4
4. frumsdnanlade (va) 4.6 0.49 wniian 3
5. frumginssunievdanisda (Ys) 4.66 0.45 1niiae 2
Tagsu 2 | 043 | wniige

9997 2 wud nszvaunseeduladeyedi luvesiieludmingsuginilasnnsaweglussiuunn

d

fian (X = 4.62) Wlofiansansiodiu nuat dHunisesyrindennudesnisiidnadegean (X = 4.78) nannside
fananagviouliifiuin fielviarud datue: wwazdszlevildansvemdndnaidududuusn Tnsane
awaurglunisaandld aramngauiuatse uarauamvessdadust esngaduludududiiieites
AunsldanuludinuszdnTunaziinareniniilavesawld Juslanduinaseminfeaiudesnisvesmuiesnou
g nsrvrunsfia s anmadenuas s fuladodudn wan1sidenudn dumsaseminfeanudosnisiidiade
aefian azdtouliiulimsdadulad eyt ulus uannsfigdesuddanudndudiunsldau anuavs
Az e Tuasse uase nadfulalunisanaldnoutiedudu iesingadulufundnfaridiAedoddaenss
fuauFnmen suaenslinuludindsesiu dediefushyeduluduliaunsonevauosnudosnisld
Lyigune Ldnod el w SauAnusansziuliuemndnssiindifeuilunnaliaenndessevitsanmitiueg
‘1 59n15 HafenadaansaesueldmuuuIAnves Kotler & Keller (2016) fitausin nsnszwiinda
v o nsdugaisudureanszuiunsinaulade lasdstudesuslnesufenmuuansnsssaieanmiaguiy
2 sz asd AnuuenanadesnanagihmihiidunsanseduliusnauaisniBaevaussaudeanis uaz
17t unousioluvesnsruauniadule wu msdumdeyauaznisussifiumaden dmiunandasignduly
fnsamsorainananusuiulumsidsundnfusidu viennudesnsiumitauts anunedtuadss way
anusiulalunisanuld Suhlinsasemindsanudesmstianuddgluguzgasusuiindndulmianssuiums
wadaulade nansAnunSiaenndaary Gupta et al. (2023); Islam et al. (2024) ﬁwudﬂmmﬁaﬂmimmﬁuﬁm
Buuswdnduddgiinlugnisfumdeya msvssdiumadon wasnisdaduled e lusmsfidunisdumdoya
frademnidudy anmnsoosunsludnszuiunsdaaulaléd Buumsdumdeyavesiuslnaiuegiudeya
wavUszaunsaififiogifu eddoinsldgatdulundednruduinsiunsdud JULUU vun wasauausF
vesndndasiegud Ussaunisaidsnanaznaneduundsdeyanmeluiiannsaiindualduszneunisdndule
aduioly Tsanmnusudulumaumandeyaainnisuen Tnslamegnistiesinnesaudigdeinsiszaunisaia
oghilsfinu mafundeyafifidiadesnidudulildmneanuigieiuduneusindn wiagiiouidieoald
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Yoyafiavanainuszaunisaiifuununisiumdeyalmi uarduhauamisud anudue wazUszaunisalann
nsldnunuszneumsdssiunmadeniasnsdnaulade deiu luusunvesmanfasifdnnsdodogmaduly
Usgaunsaiiinieenarasanaunesulunisdumdeyauasilinszurunisdadulafiaunseduantu
NafananABnAdesiy Sakunphan et al. (2025) finuin aawtRvesHAnfnusiinevauamLfiosnIsvasiuslag
fdaddydensinaulads way Eristan (2025) fiosuiein fuilanaunsnissaunisaiuasdoyaiiiagunld
Tunsussiiuanunsanvesduinoudinauladondo

og9l3finu dnad sosnsiuiamansdudl uaznszviunisiaduladonndueyluses

Famsfanunarieanusydinseds ewinmsiivdeyadiuusnndneunquideniunazldis s Taludnves
LREINUIANANULEYIRBRARYINIDNITIASINAN (Common Method Bias) B991989KNaRaTEAUAS 1L FUN L N4
U5 9191 Podsakoff et al. (2024) 85 un871 Common Method Bias @1315atia? ulaainvanouvasway

JudseiuiimsiiansanlunsiseiiondensTafiudsaieidnissauiy fafu nanisinaded masiaa
TnumilafsedninAIinaIsINme

A15AsERANFUUSEENS anduiussendneiudsiii on1smsaadou o ulun s Multicollinearity
ilenaasunnududassainiuvesiindsdassynindsiiienluldlun s inswviann s anneemnga (Multiple
Regression Analysis) 3797l 3

M15199 3 WARINTITIATITIANFUUSEANSANFUN USRI LIS 1235 Pearson Correlation Coefficient (N = 385)

[
2 ag ag
: : | 5| @
c & G G
¢ s £ = ~ i
AU = c = = =
2 g z = &
2 o=
— [ 2
[ e g ¥ \,2 v
;g; 3,7?, R g A v}
w o i~ c & =
~ c < e = o
; c c e S o
: g g g g o w
s A& & & & ~ >
AUN3INATIEUAT () - 72% 65* 61* 60* 38 257
ANUNNTSU AN INATIALS 1(X,) - 60* 57% 67* 37 2.64
ANUNNSHTBU L1571 UAN O - T79* 59* 32 3.11
FALAINANR LUNSIEWAT (Xa) - 61* 33 2.95
| udun’ VBINTIAUAT (Xs) - 46 2.16

AT 3 wudn FauusBasenndaliifidamanuduiusiues (Multicollinearity) TnsArdussans
Fuugs e ninefuusiirneg sening 0.57-0.79 FalaitAy 0.80 uananil A1 Tolerance VRIAINUTBATYY N
1131 0.20 waz A Variance Inflation Factor (VIF) fiAtiaenin 10 (Hair et al,, 2019) aguladnduusdase
fiarnuludasyrtuuazdinnumnzaudmiunsieszinisanaeenran (Multiple Regression Analysis)
founsnzinisonneewman §ideldnsvaeutennandewiuraamslinsed wudh anmsfinnsan
Histogram uaz Normal P-P Plot Anaanaiadeuinisnszanelaesialndifisiniswanuasund wazan Scatterplot
semInAImeInTalInIg LA uAIAaIAIAA BUNATEIU NUTIAAAALAG pud snszanelagliUsngULUY
anuduitusvdegunsisetsdniou Jeaduayudonnasiuanuduiusiadu (Linearity) waganuuususiunsd
YasAraILAAeY (Homoscedasticity) wannil A1 Durbin-Watson Wiy 1.87 ?jqaaﬂﬂﬁ 2 uansmAaIRLAAeY
fianududasgseiu Sallanumuigand miunslinszinsanoesenven
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3. wamsinsvideyalngltaifnisannesnnga (Multiple Regression Analysis) Llennaoudvnsnaves
Aaudsdasy laun miié’ﬂmmum nMsfuiRunmasaudn nadeuloanindud amnudnfdensdudn uay

Aunindvanindud Adwmasanse guumsdndulafeynduluvesf@eludminginugioii Fadududsnu
HANITIATIZINNTONOBENIAM AINNTI9V 4

A13197 4 UAAINANITIATIEINTONNBENYANYBINITTUIAMA M FUANdNasanszuIunsAndulaz o unuly
Tunmsiuves@eludminasiugssnil (N = 385)

o 4 Unstandardized Standardized
faudsiltlunisnagau i _ |
v v - w Coefficients Coefficients
(NMs5uiauAINTIEUA)
“ B Std. Error Beta
(Constant) .89 16 5.60 .00*
v Vo a v

1. 1UN1TFINATIAUAT (X4) .09 .04 5 .04*
2. fun1sSuIAuAINesIEUA (Xo) 17 .05 15 3.40 .00*
3. 91un1910euleanTIAUA (X3) 17 03 25 5.35 .00%
0. druegfinlussifudn () 25 0o 77a | 00f
5. PTUFUNSNEVINTIEUAT (X5) 11 3 11 2.96 .00%

R = .84, R’= .71, Adj-R* = .71, SE = .23, F = 191.54, P < .05*

NA5NT 4 N15AATIeinIsanaeenans (Multiple Regiession Analysis) vednszuiun1sindulaie
ot uluves §a¥eludmingsiugisiid wud MI3UNATIFUAT (X1) AUNNTTUTANAMATIAUAT (X2)
AUNSTRULEIRNTIEUAT (X3) ATUANUANTAIRTIFUAT (0) Uage uaUNTNgvamIAuA (Xs) dewanonszuiunis

sndulareyntuluveveludwmingsiug ol ag

USulA (Adjusted R2) windu 0.71 Langanesdase
dnaulatondulurosfielutmiags ol aoas 71 deflodieglussdugs dudniosas 23 oraluwauain
Hadvsuitlilddnuilunded eanusaad o Duaunsmendnenansle fail
¥ =0.89 + 0.09(X) + 0.17(X2) + 0.17(X3) + 0.25(Xa) + 0.11(Xs)
dwfuaunsnennsalluguasiiinnsgiu (Standardized Regression Equation) annsnidouldsil
ZY = 0.082%, + 0.15ZX, + 0.25ZX5 + 0.36ZXs + 0.11ZXs
el sanaduuss ndnsannss wuth duanudnidensidudududadefidmasenszuiunsdadula
%aqav (8 = 36) 509890 LAun drunsdeulomsdud (B = 25) mumﬁﬁmﬂmmwmwaum (p = .15)
VNIRRT (B = .11) Wagdun133anasIduAT (B = .08) Wi mLLUsmssummmmwaumm 5 6w
d11n3032 .ua%mammLLUi‘dmusuaaﬂizmumsmmaﬂwdmasax 71 (R = 0.71) uaziiiavfuAmusiuay
fantsnannsaiudailai Adjusted R, = 0.71 lagluwnanisannsslaesiuddedAyneaia (F = 191.54, p<.001)
sl imssudanensaudiduiiadeddy i dmadenisinauladovesdde felloradesunanyaduly
i fieadastuanuauie anuiiule sasnisldnuludinusysiu Q’%@%ﬂﬁmmﬁ’]ﬁz:yﬁumwﬁuﬁwﬁmmm

oA nsananszav .05 Inedaduuseandniswensal
N1 5 AU AIU1903IUAUBUIUANNLUTUTIUYDINTZUIUATS

@i nnudesiunazneuaussnuionsld aenadesiuuuiAnues Aaker (1991) o3ureinnissinnsdudn
Hugaisuduresnisadinuainaidudn osmn fPednfiansannsduiiiduiesneunsidudidu ufidinisidn
neduAuRssesnaieenaliifivmerenisindulate witieaneudedlunindendouasndinlonaiingidud
2zla $uN15Na157 Wuiieadyu Phiphitphan & Rattanaphan (2025) wu31 NM53U3AMANMSIEUAEIHAGD
nszuaunsidulad eveardoogrefiteddynieada esangdednldameiisuanasdudndunms
Tunmstszdiugainin anutidede wasauduaivesdudi fewlugnisindulate lneamAudfiannsoaing
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arwsulalunisandld deddeiiuszaunisaifidfunsnduduiu doudrananuliuiueulunisUssfiumaden
wagylfiAnuualudendeviod adrainasdudfnulinglalddedy Ssemesvieldiuvglansung
onmAuddsidninasonszuaunisiadulateinnnitesdusznoudy FsaenndestunuAnnmainsidud
Aaker (1991) Tipsinusndasyiuanagnituszsrinuslandunsduiuandussdussneudiy NOTIEUAT
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wifTorssusnunmussmiululusziugs widledignazuiumsindulato muuin el sansAude19
funumnnnin idesinmadendesaduluiendestulsraunsalife auduee rodesiu uasnmdndidse
aAudn Setsananulduiueulunsidendeuavatuayunisdt ulader | aenadesiu Nakram & Hansanti
(2024) w1 eudnddensAudndudafeiidmageaadensdnatlafauouio domndunndenloamsndud
Butladviidsnasesann oradownangdelildfinsaien wanauiasdudvidy Wesanyadululdld
novaupuReasrlonildaey widhaziounmdnual erwshiila uasnssugnorlunues vlsdoRneugniy
ysesuaifunsndudn Sedisadieruuanaenngu iasduaiunsiadulatio aenndosfy Kaewchan et al,
(2025) wui1 MadeulesmAudnfidsadeunndenisinid oo o uavannndasiu Erislan (2025) flefuret
nadeulewmsduddisairafmuaids nuaga s TuseunonsAud Snvadiunisiuiaaninmsndud
Husndafenisiidmaronszuiunsingy e Wesrnunduludududifarudssiumsling wasifeides
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YOINUAINTIAUA dananonId Jov0s5i0 uenaniiudunindvomadudndudadofidwmanie
nsgvrumsinauladol iy sedenaflonnanduninduesmsaudi 1wy infesmnemsdn avslunnaudi uay
londnwallal IauuTUs 1assnnuLAnaINguiy vhlsFesusinnuduiuatuuaznnrvesnaAudn
damalifiAnariulaluniidndulade aonadesty Reynaldi & Nuvriasari (2024) nuin Auenfiddosuiiay
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vaunsdaduladeludiduanine sadenaiioawnanmsiifdoanmnsnnduarseindansaudile gl

p3iLingnefinsanlutuiuresnsruaumsindulate wiarlildtadovdnlunisdadula udnisidnamaudn
aansodasseuduasiaranauliuiueulunsidendedudild aenndastu Khattiya et al. (2025) wui
rsnsgwing lunsAuddutatuddyfidmasdonsiadulaveside

uonanil ilelinmeaeuauufigiuaenndostunsouuuifnniside ideldTnseivinatesnisiug
AnAnsAuidensyUILMIRnAulate Suunnuusartuneu i nsmsemiindennudesnis (v:) msfum
fogya (v2) msvszdiumaden (vs) masindulado (vo) uasnnfinssunievdniste (vs) lagldnssdnamaud (<)
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AT 5 wammmﬁwmmiammaawwﬂmmmmiimﬂmmmﬁwaumwawamaﬂi mumimmaﬂwammﬂwﬂm
N%@IUﬁ]auamaiﬂwgiﬁﬂu Fuuna LAz iunou (N = 385)

nszuluNIsanaulaze
ANSATEALN v - - -
v n - N1IAUNT n1sUsEIIU nsanaula NEANTTU
ﬂ’]iiUgﬂﬂJﬂ’]ﬁﬁ’]ﬁﬂﬂ’l 04 o - E "
o ﬁuaga NLadN Y AL N|
AMUNBINIT &
(Y2) (Ys) (Yq) n15%a ()
(Yo
MI3INATIFUA (X2) 20 (.00)** -06 (.22) 7(.15) A3 0D | 10007 |
MsuiAunMeTIAUAN () | .42 (<01 .05 (.30) 4 (.01)* .07 (.17) .08 (57)
Msouleews LA (Xs) -11 (10)* 39 (<01)*** | 22 (<.01)*** | 27 (< 01)*** 7 (.01)xxx
ANUANAREATAWAN (X) 13 (.05)** 39 (<01 | 29 (<01 | 31 (<01 | 54(<01p
FUNSNEVINTIEUAT (Xs) .09 (.09)* .04 (.32) 2 (.02)** 12 14 (01)%**
R2 44 60 5 62 49
Adjusted R? 44 59 54 48
F 61.75 113.53 2355 124.91 74.60
#% 5 < 01, % p < .05, * p < .10 Ineaiisesududuyss dndius (B) uavan p-value wansliluaadu

1NA15199 5 WUl M3TuiAmAInsdudIusaesuionsruIunisiadulateyadululaunnsieiy
Tuwsiaztunau Inewuuingaeang 5 Tupsulideddgviaidnisgdu .05 Ml Tunsdeduladia (Vo) dauaiunse

o

aua (Y2) 58ay 60 N1sUszLiunaasn

U

lumsesuganuuUsuTulageign Sevas 6 a7 lAln psAuT

R(ﬁQS

(Y5) $ovag 55 ngfnssumendenisie (V) Sesay 40 Lagmsnszuiindaniiudesns (v,) fesas 44 mugnu
wadananuansliifiun guars AR UIud el amﬂismumimmﬂa winudIAyvetasAUTENaY
utagduAsuudadlunudunens sannst

deRansunseduneu wul1 mssuynua e AududutiadeRisnsnageiaaronisnszaminds

ANUABINTT (Y1) (B = .42) Agvipwidnludii 1auYeInszuIuNT®e freonaienlusrudenisyaduluduauaimn
NAARTIINATIAUAT LTU ANEUIY ADLLIINEENAUNITIEY kazAMoluluNAnA 9l YeugATUNITAUI
Faya (Y2) wudr nstiauleswnsidueat (B = 39) uazanuinddensidue (B = .39) 18ninaguazlndiAsiu

wanabiviudndleddas udumdeya a1 Anununeiidenlesdunsidudi naensulszaunisalifuiiise

Uit ldUss o umstumuasinnsandeya dwsutumsussdiumaden (v) madadulade (V)
LaEwa R nssuA10 Y an5ee (V) WU mmﬁﬂﬁﬁiamﬁué’ﬂﬁé‘wﬁwaqqﬁqm Taedlan B = .29, .31 uag .34 Auaeu
fadunuii nudiny esnagiouiideddeitngiisasvesnssuiumsdndula Ussaunsal anudesty
wavanufifivensiduddunumindy §Pefifivsraunisalfiasunsaudifneradiaudulalunis
Wisuaumaden daduludends LLazLﬁm‘wqﬁﬂﬁmmwa"qmse?ra‘l,m%ammnnm'wmﬁﬁmimmamsﬁﬂ

2Aua L regaien Tnsamnesdafurgeduluiivsraunisainnnsldouniddmdentsssdiuanuned

A avne uavawsulalunisauld nans@nuidenan aeandesdiy Fauziah et al. (2021) Fs@nwiifuilan
58411 Converse wagnui1 N133annsIauiiBvinasonisiusamnin Arudndnonsndud uazarmdalade
samﬁgﬂmﬁuiﬂmmwLLazmmﬁ’ﬂﬁGiamﬁué"’]ﬁ@w%waGiaﬂaﬂuéigaia%aLﬁuﬁu ohalsfinu mamsdnuadsilifiuga
[¥ifiudn Bviswaveseaduszneugummsdumlilfasiinasanszuiunsdndula ndnde mssudaunmidunum
wilutunsnsgviindaenndoans susfienusnfironsduddunummiuniy duddumsssdumaden
ufamgfAnssuniendinisteuenaini Sideandostu Suwuh et al. (2024) fiwuin ANAINTIAUAILAZNITUINNS
Bidnnseindsduiidvinadavindemiuiiladeidorinkiu TikTok Shop vestjuslna Generation Z Ssaiiusyu
TauamsAuisasdiaudidydenginssunisteduduaiousine uiviunuazominisdeazunndnaiy
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ABSTRACT

This research aimed to study the factors influencing consumers’ behavior in selecting budget
hotels under the Theory of Consumption Values and to enable business operators to effectively apply the
knowledge gained from the study to enhance business opportunities and competitiveness. The study
targeted individuals who had previously stayed at budget hotels in Chiang Mai. A mixed-methods research
design with triangulation was employed. Quantitative data were collected from 152 respondents usine a
survey questionnaire and analyzed using descriptive statistics, including means and star I deviations
Qualitative data were obtained through in-depth interviews with 15 informants selected using | sive
sampling. The interview data were systematically organized, transcribed, and analyzed usine content

analysis. The research findings revealed that: 1) the factors influencing consumers dice of budget hotel,

ranked in descending order of influence, were emotional value, functional value, social value, conditional
value, and epistemic value; and 2) For hotel operators, applying the knowledge ice business
opportunities and competitiveness should emphasize value for rr through an appropriate balance

between quality and price. In particular, operators should create experiences that integrate emotional

value with functional utility, focus on designing distinctive physical ide tmospheres that appear
consumers’ senses and influence their psychological well-being, promote well-being, maintain cleanliness
standards within limited budgets, and ensure convenient lccations. In addition, flexible service strategies

should be adopted to accommodate consumers from diverse cultural backgrounds. Importance should
also be placed on modern and aesthetically pleasing design to respond to consumers’ online social
communication behaviors. Furthermore, the of ¢ nmentally friendly products should be

encouraged to project a modern image that reflects concern for the environment.

Keywords : Consumption Value; Consurner Behavior; Budget Hotels; Selection; Chiang Mai Province
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Huslaraulasnntu duasuanunslanduanliuinisgi denraesnunan1sAne1vee Adiwijaya & Nurmala (2023)
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(Hair et al., 2019)
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1.1 AUAIATNLALT 4.46 0.06
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5.1.3 msiuandnmililduansussloviidueiningndwild 3.96 0.09
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ABSTRACT

The objective of this research is to investigate the relationship between Chief Financial Officer
(CFO) characteristics and the extent of sustainability disclosure among companies listed on the Market for
Alternative Investment (MAI). A comprehensive analysis utilizing multiple regression was conducted on 373
companies that were listed on the MAI in 2023 - 2024. The findings indicate a notable positive correlation
between a CFO's academic qualifications in accounting or finance and the extent of sustaina /
reporting. Companies overseen by CFOs with formal education in accounting or finar Jdemonstrat
enhanced sustainability reporting relative to those with CFOs holding degrees in different dis w
while other CFO characteristics such as age, tenure, ownership proportion, and being family member of
major shareholders showed no significant relationship with the company's sustainability disclosure.
Additionally, profitability, corporate governance quality, and industry classification employed as control
variables were also found to be significantly associated with sustainability disclosure hese findings
highlight the influential role of CFO’s accounting or financing educa background in shaping corporate
sustainability reporting practices within the MAI context. These results contribute to MAI-listed firms in
attracting CFOs.

Keywords : Sustainability Disclosure; Chief Financial Officer charac tics; Demographic Characteristics;

Motivation Characteristics; The Market for Alternative Investment
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PROPERTY = dudsvuiecmnusemduuienianzifeulunainndnnindidy o le nau
gnAMNTINET IMBIMNSuanoase axfiandu 1 dldlediandu o

RESOURCE = dudsiulosvnuismduuisniiaanzdoulupaiavdnnindidn 1o lo nqu

[ a1 1% 9 a1 @
geavnssumsnensazdandu 1 dldlafiandu o
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A197197 2 ADFLTANT TN

dudl 1: fuusdeiilos

Fruus Min Max Mean S.D.
SD 0.00 68.00 25.55 14.69
AGE 26 68 46.90 ™
TENURE 1 24 4.62 5.00
OWN 0.00 36.11 0.86 3.74
SIZE 4.59 9.19 7.06 \ 4 (6
ROA -125.02 40.84 2.2 18.52
LEV 1.95 162.44 39:61. | 0.23
daudi 2: Fuusvdun

fauus Yes (Number) Percent (Numb | Percentage
EDU 310 11 A3 16.89
FAMILY 49 13.1 324 86.86
CG 149 .95 224 60.05
AGRO 21 3 352 94.37
CONSUMER 34 11 339 90.09
FINANCE o 21 | 5.63 352 94.37
INDUSTRIAL 7 20.64 296 79.36
PROPERTY 5 16.62 311 83.38
RESOURCE 14 3.75 359 96.25
SERVICE 112 30.03 261 69.97
TECH 32 8.58 341 91.42

09715797 2 @300 1 wudh Anedsvesazuuunslamedeyaninudsdu (SD) vesdtnivanzidou
Tunansdnng i 3u 1o lo 10Ul n.a. 2566 - 2567 eeffisosar 2555 lasnguieg efifazuuunsdameteya
iUt anigsodd fouay 0 wieliUnwedeyannudsiununiwadinslaee Tuvasfingusedieifinzuuy

Do ogamnudsduinniianogifesas 68.00
] m%’uéfmﬂiﬁaﬁzﬁL‘T;Juéhl,mwiaLﬁaqﬁauh%ﬁwmiﬁwﬂuﬂ%ﬁ%@mé’ﬂwmmaﬂﬁﬁmsqqqm
1nansiiuesuiniianngidoulunanandnnindidu e lo Tl w.e. 2566 - 2567 d519az188nfe UTINT
sonfoulumaiavdnningidu 1o lo Tl n.a. 2566 - 2567 firadsveengvosuinsgaganianisiiu (AGE)
047 46,90 U szugnaInsiseiumiauImsgeganiannsiiu (TENURE) oo 4.62 U dndiunsieviures
FU3vnIgegananTsiiu (OWN) wdsegifesay 0.86

uan1ni nsAnwadeddadfuvsiaulansfnufidufuumivmdn 2 Fuusldud n1sfnw
299§ UTM1583gAN19n153u (EDU) waznisiuandnluaseunsivesiieiusielngveauen (FAMILY)
Taga1nesneil 2 dawdl 2 nud guimsgeaemanisiuvesuisniiaanziDoulunaandnnindidu 1o o Tul w.a.
2566 -2567 d@1ulngaun1s@ne1n1enudyanienisitu Imﬁlﬁﬂfjuéhaﬁmﬁ;:IU%migjnqmmdmiﬁuﬁmmﬁﬁﬂ‘m
sulnyTnsonsiuia 310 nqusegviednludesar 83.11 dmsunisluaudnlupseuasivesdiionusielg
V0IUTEN (FAMILY) wudn fuimsaeganianstuanglildiluaundnlupseuasivesffieruselngvesuien
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TnsfingusegnsiiguinsgeaanianstiulilaJuaundnlunseunsivesiievuselvgvesuisnie 324 ngy
segrmsefnduieay 86.86

nsAnwiadsfaifudsaivauiifududsdoiesdn 3 fuus Ao aon 3fiusssuwid (Natural
Logarithm) waaduningsiuasudtm (SIZE) uasfifuusnuauiitiufuusmiuiugn 2 fuus Aeaziuunisiiu
AUARINNTYBIUTIM (CG) UAzNgUEREMNTILYBIUTEN 1NM5197 2 dauil 1 nud Tnsladsudrudmilannzidou
Tupanandnnsndidu 1o To Tul w.a. 2566 - 2567 flaan137iusssuv R (Natural Logarithm) vesdunswe 1u2eq
U%ﬁma?iaagﬁ 7.06 930 Uszannd 1,164 81U @udt 2 909915997 2 wuin vsiniaansideulunainudny

0w 1o Lo Tul w.a. 2566 - 2567 fildluns@nwiased dwlngfinzuuunisiiduguaianisl TuTena
Inefingusegneniiazuuunisiiuguaianistussduivsedindt 224 nguiegrwmsefnduiooas ol 1y

dnllvgjeglunduanamnssuuinig
HanTlaTgiaLduiusteyalaglinisinssiaunnneeldany fwisdn 3

A15199 3 KaNITIATIETIANAANBEYRINITIUANeTYARNNEBUYRIUTE I Ue NANaNNINg
8w 10 1o TnenndnwazeusmsgiagnnansRuvesus ¥ (- 273)

llinearity Statistics
Variables Expected Sign | Coefficients (B) | t-stat
lolerance VIF
Intercept None 1.76 10
AGE - -0.02 -0.: 0.79 1.25
EDU + 0.14 2.03* 0.79 1.27
TENURE + 0.0¢€ | 0 0.78 1.28
OWN + 0.00 1.00 0.65 1.52
FAMILY + -0.04 -0.47 0.61 1.64
SIZE + 0.08 -1.11 0.81 1.23
ROA + 0.21 2.95%* 0.83 1.21
LEV + -0.07 -1.00 0.94 1.06
CG + 0.41 6.08*** 0.90 1.11
AGRO -0.00 -0.02 0.66 1.52
CONSUMEF 0.03 0.33 0.60 1.66
FINANCE 0.04 0.54 0.67 1.50
| INDUSTRIAE 0.17 1.74% 0.43 2.33
\OPERT 0.05 0.54 0.45 2.23
| RESOURCE 0.01 0.09 0.74 1.34
SERVI 0.04 0.41 0.37 2.71
| value 4.08***
| Si 0.00
Durbin-Watson 1.85
R2 0.51
Adjusted R2 0.26

**x xx and * indicate significance at the 1, 5, and 10% levels, respectively
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Wity 0.00 AnmannsaluniseSuiefuUsmuvesfudsdasemanieglussautiunans Tasiidn Adjusted R2
0l 0.26 Wiedovaz 26 uarSinalduusdufiannsaldedursnslameteyaniudiduvesuitmaamzidouly
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Fadumnuindndusdredddumsiaviiseumaniiuddagluleyanuddududeiiosdoadameluseny
M911513UL09RINT kazazniauddyntuluen rafliaefinisuseniald wnsguntsseunianisiu
Aenfunadameanudsdu atuf 1 (TFRS 51) vilwd 1 Lﬁummﬁﬂﬁﬁyﬂua&%’aaﬂammé’ﬁu wazasalaLig
FoyannudsBuldnsassiiu dwakiians steyanudadufinnnninfAansiguimsgeaamanisiy
firunsfinumeiudu o Alildiunsin Fensiu
dwiugadnuurdurestiuimsg aamansiulaun o1gvesguInsgeganianisiiu (AGE) sxeziian
N13A59AUNUIYE 1 UINTEEANN 4 (TENURE) dndiun1s0euveeiuInisgeannianisiiu (OWN) iag
nsfuaundnlunseun HvesddoRuelvgjvesfuinisgeganianisiiu (FAMILY) 910015197 4.3 wudn
laifiruduiifogaiitdd dfusasnanouunusionsilametoyanudiduresuion Tnsmdusyavd duds
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wphanasawa (2023); Joohee & Sung (2024); Yousaf & Nguyan (2025) ﬁgaﬁyawL“f;lul,wmz‘l,uﬁaqﬁu%a;ﬂa
A7l .smmfi’m"zysuaqﬂﬂié’mﬂﬂiﬂmué’a@u?}ﬁwiu5@‘1/15#1mimsﬁmLmaeﬁaaﬂamm§ﬂ§uﬁaﬂwaLLwimaﬂa
asudn Lngde dafufuimageaamanisiuliidisengunnriedesfanusafisidoya farwd wasdadula
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‘gaan (CEO) hifimuduiusAumalawedoyadunsidamedeyaduduindon dnu waznisiifugua
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msnsRuiinnuduiusidsuinfunslamedeyanudiduvesionts Taediiuinnisdneiieiuszezinan
MIMsIMLeUIMTERUgmunanTeugesiinavndaenuddeaes Hui et al. (2025) wuii szeelia
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seAvgaianuduiusigavdunisiiulavessenvigvesusenaangfoulunaiandnninduwisussmealneg
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tadninn1533y
nsfnwassiliuteyaiesd 2 ity wazwazimsiziuuudayaniaining (Cross-sectional Data)
FeeravilinanisAinwldnuauduiusvesiaudsddu nsidelusuianaisitudoyanasd uwazinssi

ludnuagvestoyaniuua (Panel Data)
References

Akbar, H. F., & Purnomowati, N. H. (2026). CEO Characteristics and ESG Disclosure: An Indonesian Eviden

Advances in Social Sciences Research Journal, 13(5), 77-89. https://doi.org/10.14738/ass1] 5.10809
Akindayomi, 1., Ologunwa, O. P., & Adigun, A. O. (2024). Assessing the effects of CEO characteristic:
financial performance of firms in Nigeria. International Journal of Research and ation in
Social Science (LJRISS), 8(2), 559-571. https://dx.doi.org/10.47772/1JRISS.2024.802037
Capital Market Research Institute. (2013). Fundraising Guide for Market | tve Investrment (MA).

The Stock Exchange of Thailand.

Coase, R. H. (1937). The nature of the firm. University of Ilinois at ana-Champaign’s Academy for
Entrepreneurial Leadership Historical Research Reference in Entrepreneurship.

Donaldson, L. (2012). The stewardship of shareholders' resources bridge University Press.

Federation of Accounting Professions. (2023). Draft TFRS S1. https://acpro-std.tfac.or.th/

Finkelstein, S., Hambrick, D. C., & Cannella, A. A. (2009). Strategic (eadership: Theory and research on executives,
top management teams, and boards. Oxford University Press

Gunnarapong, N., Thirasisombat, S., & Bool £, W. (2025). The impact of CEO tenure on sale growth:
Empirical evidence from Thai listed companies. RMUIT Global Business and Economics Review,
20(1), 86-109. https://doi.org/10.60101/rmutteber.2025.281473

Hapsari, D., & Gantyowati, E. (2025). The influence of financial performance, CEO characteristics, and share
ownership structure on forward-lool ormation disclosure. Journal of Economics, Finance and
Management Studiies, 8(12), 1661-7889. https://doi.org/10.47191/jefms/v8-i12-31

Hui, N. J., Pornsit, J., & Hongxia, W. (2025). CEO tenure and labor investment efficiency. Journal of
Contemporary Accounting & Economics, 21(2), 1-28. https://doi.org/10.1016/j.jcae.2025.100475

Jensen, M. C. (2000). A theory of the firm: Governance, residual claims, and organizational forms. Harvard
Urilversity Press

Joohee, H., & Sung, J. J. (2024). How much does the CEQ’s age impact corporate performance under a
changing e nent?. Administrative Sciences, 14(11), 1-11. https://doi.org/10.3390/admsci14110304

0, D., Xy, J, Tong, Q., & Li, J. (2025). CEO financial background and corporate financialization. Finance
esearch Letter, 71, Article 106382. https://doi.org/10.1016/}.fr.2024.106382
w, P, lingnan, W. (2022). The Effect of individual CEQ’s characteristics on firms’ performance: Evidence
from China. Journal of Accounting and Taxation, 14(3), 215-228. https://doi.org/10.5897/JAT2022.0538

Li, L., Saat, M., & Jiayi, W. (2024). The Effect of ESG Disclosure on Firm Value: An Empirical Evidence from
Chinese Listed Companies. International Journal of Academic Research in Business and Social
Sciences, 14(1), 1091-1101. https://doi.org/10.6007/1JARBSS/v14-i1/20524.

Manapreechadeelert, P., & Ruecha, B. (2023). The level of sustainability reporting on investor confidence
and firm performance of companies on the Stock Exchange of Thailand. Journal of Value Chain
Management and Business Strategy, 2(3), 54-72. https://s008.tci-thaijo.org/index.php/NVCMBS/article/
view/1900


https://doi.org/10.14738/assrj
https://doi.org/10.3390/
https://doi.org/10.5897/
https://so08.tci-thaijo.org/index.php/

MNIATUYWEAIERSuazdIANAIEnS unIvendeunswul ; TN 16 atui 2 wouniau - dameu 2569 (3
80 Journal of Humanities and Social Sciences Nakhon Phanom University ; Vol.16 No.2 May - August 2026 #5243

Neawphanasawa, C. (2023). Relation between chief financial officer gender, age, level of education and
firm performance: Case study listed companies in the energy and utilities sector [Independent
Study, Thammasat Universityl. TU e-Thesis. https://ethesisarchive.library.tu.ac.th/thesis/2022/TU
2022 6402110172 17007 _25421.pdf

Nnedu, S. C. (2024). Sustainability report and firm performance: A thematic empirical review. International
Journal of Research and Scientific Innovation (URSI), 11(6), 901-912. https://doi.org/10.51244/1IRSI.
2024.11120079

Oehoedoe, M. S., Minanurohman, A., & Fitriani, N. (2023). CEOs accounting background ai Jisclosure:
Empirical evidence of Indonesian listed companies. Jurnal Dinamika Akuntansi can Bisri (1)
81-98. https://dx.doi.org/10.24815/jdab.V10i1.28558

Phadoongsitthi, M., & Promprasit, P. (2025). The influence of environmental, social, and governance (ESG)
responsibility on the growth opportunities of listed companies in “k Exchange of Thailand.
RMUTP Journal of Business and Innovation Management, 4(2), 19- https.//s006.tci-thaijo.org/
index.php/RMUTP_JBI/article/view/285287

Shleifer, A., & Vishny, R. W. (2014). The economics of corporate covernance. Edward Elgar Publishing

Smith, A. (1937). The wealth of nations (E. Cannan, Ed.). The Modern Library.

The Stock Exchange of Thailand. (2025a). Annual report 2024. https://www.set.or.th/en/market/get-quote/stock/

The Stock Exchange of Thailand. (2025b). Companies/Securities in focus. https://media.set.or.th/set/Documents/
2025/May/SET_Annual_Report 2024 ENG.p

Yang, L., Qi, L., & Zhao, L. (2025). Influence of CEO financial backeround on the efficiency of financial
resource allocation. International Review of Ecoriomic & Finance, 102, Article e104270. https://
doi.org/10.1016/j.iref.2025.1042

Yousaf, M., & Nguyen, P. (2025). Too to bother: CEO age and corporate stakeholder engagement.
Business Strategy and the Environi 3), 3539-3560. https://doi.org/10.1002/bse.70365

Zhang, H., & Zhu, Y. (2024). Financial knowledge, executive decision making and enterprise innovation.
Finance Research Letter, 61, Article 104925. https://doi.org/10.1016/j.fr.2023.104925


https://ethesisarchive.library.tu.ac.th/thesis/2022/TU_%202022_640211
https://ethesisarchive.library.tu.ac.th/thesis/2022/TU_%202022_640211
https://doi.org/10.51244/IJRSI
https://so06.tci-thaijo.org/
https://media.set.or.th/set/

b sansuywemansuasdauaans smanendounswuy ; U9 16 a0uil 2 waunieu - Fanau 2569
5\.;%/!7 Journal of Humanities and Social Sciences Nakhon Phanom University ; Vol.16 No.2 May - August 2026 81

o o ¢ 1 v = v A Y 1
ANUFUNUFIEIen1sUszEna ldmalulagnianisUgydadeTviu
Audsgshavasainnulydlunnianziueenideaniie
Relationships between Modern Accounting Technology Applications and

Business Success of Accounting Firms in the Northeastern Region

pInsTal luesuns' wazdeen Ingesduns®
Orapan Chaiyarin' and Nittaya Phosrichan?®’

/ 2 History

Receive: September 4, 2025
Revised: Fabruary 13, 2026
] ‘uary 13, 2026

UNANED

naiseadaliitnguszasdifonaaeu anuduiussewitnsusso ol fimalulagmanisdyTadeln
fuarudnsagsivvesdinnudadluwnnens fusendeawiia nguiioseiildlun1side Toun guimsdinau
SaTlunnangiusenidsanie S1uam 104 au Taslduuvaeuuue asfielunsifusiusndeya adaild
Tunsiiasgvideya ldun A1fesay Aade @l suuunsg U MslATIeianduius waznsinsen
n1saAABYNUUNYAN HANTATEmUI1 MsUszgnAlHinaLLlaBmans o dadielel drunislinistyBuuuiedoudi
AUNTIAIUNITRUAIgUIRNIIUAWNAL NS LISN1INBoINT karAIUNITINENUNTRY
nadidnnseind fauduiusuazuansenuidauaniuanudnfagsivegwdveddynieada luvaeidiu
nsUszananakUUAa lfiaudutuiasiansevull wanduanudniagsie mnmanisideluaded HUSYNT
drtinudiyTasliaruddydun s mallafnenss Dydalfelminussgndld Wesnnsldwenduainienid

21INLATUTANTTUAITIANNIUNTITI U 0UlAY Lo UANULL LT anTalANAIA WaYLESUAS19AINUAG BIAT

Tunsuszanuau Fadunagnsddgluniciuiedeugsisbiussadvanegainudnsaldegadsdu

ardnAgy : n1suszondldmalulagn wTadelny; audniagsia; ddnanudyd; menziussndeunis;
ATIARARU U AN

YinAnwUsyv 191115097 Angingnisdanisuazmaluladaisaun uniineasuanus, Master’s Degree Student in
Accounting, Faculty of Management, Sciences and Information Technology, Nakhon Phanom University

2 919158 AMEINEINTIANIskaraluladansaund un1inenasunsnuN, Lecturer, Faculty of Management Sciences and
Information Technology, Nakhon Phanom University

*Corresponding author E-mail: nittayapho@npu.ac.th



MIATUYBEAERTuaTdsANAEans uInendeuasnuy ; U 16 atuil 2 wquanaw - Aavnau 2569
82 Journal of Humanities and Social Sciences Nakhon Phanom University ; Vol.16 No.2 May - August 2026

ABSTRACT

The objective of this research was to examine the relationship between modern accounting
technology applications and the business success of accounting firms in the Northeastern region of Thailand.
Data were collected using questionnaires from 104 accounting firm executives. Statistical analyses included
percentage, mean, standard deviation, correlation analysis, and multiple regression analysis. Th sults
indicated that the application of modern accounting technolosy, specifically mobile accounting, innovative
financial statement preparation, tax software utilization, and electronic financial staterr filing, had
statistically significant positive relationship and impact on business success, while cloud computing ved
no relationship and positive impact on business success. These findings sugeest that accounting firm
executives should prioritize the integration of modern accounting technologies, such as tax software and
online financial innovations, because these technologies help enhance accuracy, reduce errors, and improve

coordination agility, serving as key strategies for driving sustainable business cess.

Keywords : Modern Accounting Technology Applications; Business Success: Accounting Firms; Northeastern

Region; Balanced Scorecard
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(Phornlaphatrachakorn, 2023) siadl 1) arunisidu whuenuawnsalunisadieselduaznailsanmsuims
Famssurudemalulat 2) shugni upugnissulugivesssnumianisiusazanusiasilunisliuinng
flasrsanun o lanagsne ugndn 3) dunssuaunisnelu iunisanduneunisvhnuiidrdeunaznisii
AL Tgwoandaianaalun1sduiinday® 4) Aunisiseuiuaznisasgiiule iWunisWauinueadva

uas T savesyra nsludnnuliyiudensidsuudaseanalilaBmansrydalieln
Uy AdI3953R9 (Business Success) Ao mytananssidussiafdulundmneuas inguszasd
a1 anansataenudusaldanuanisdidunusuugasniwieiidudaGusarlddudabu Weliiae
A ezUszAnsualunisiiiussiaegsdafulugediva Jeagvioudanisimguigiumineans (RBY)
n15e3UIEALE IS Tnsuesitanuansavesdrinulydlunisuimsdanimsneinsidiauas
nszvumahawiiduda foduninensBanagnsinelifnanulsiuisumanisudstuseisddulugaiiia

]
a

(Lutfi et al,, 2022) Lﬁ@iﬁLﬁmﬂszﬁm%ﬂwwLLﬁgUizﬁﬁ%NﬁhﬂﬁﬁﬁLﬁuqiﬂamwuLLmﬁmaa Phornlaphatrachakorn &

Nakalasindhu (2021) A%liiuinaua nvesdeyaiiinainszuuindnidvasziuladvatvayuliednsussy
m’mﬁﬁL?fﬂ.umwﬁ”]LﬁumuLLazLﬁmmiLLUanga%ﬁaﬁamuiiﬁ
ASOULUIAANISIAY

v
] (%

Tun533eil Idvhnismegeuanuduiusuazdvinavesnnudaiiuvesduimsieatunisussgnaly
wialulagniesnsUgdadelvl duanudiiagsisvesdninnudydluwnnianstuesndewnile laeliduldi
wwaRanannsulfdunseunufaluniside laelinguinssensuwmealulad (Technology Acceptance Model :
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TAM) Wuiiugiulunsesuisanudenles deszgndanuuiAanansenuresnalulafadelnideulnd
Y94 Sharma & Jarial (2024) WuwsudsBasy e nsussyndldimaluladvininistydadelnd (Modern Accounting
Technology Applications) wagUszgndlga1nn15ianani1saAtdusukuunasnIn Balanced Scorecard
84 Phomlaphatrachakorn (2023) ifufauusa fo aa1ud3agsRa (Business Success) fanmidi 1

Audsdase Aaudsny

nsuszenaldmalulagniensUydadelns
(Modern Accounting Technology Applications)
1. funslinsUydnuuiaaoui

°o <
(Mobile Accounting Usage) ATNUEIY

2. PUNTUTENIBNALUUAATIA ) (Business Success)
(Cloud Computing) 1. ours (Financial Perspective)
3. AMuNsIniauNsRusmeuinnssuaumalulad HL ~ H5 2. eignel] (Custormer Perspective)

\4

(Financial Statement Preparation using sruau ety

(Internal Process Perspective)

Technological Innovations)
1PN kagnslaseaule

4. §UNSITTaNAKITNINNIEDINS

(Tax Software Usage) ~arning and Growth Perspective)

5. AUNISUNANUNITRUNIBIENNTaTNNE
(Electronic Filing)

|

WA 1 NS0ULIAANITIVY

AUNRFIUNTIIAY

Hi : nsdsggndldimaluiatmsnisdafadoinl dunisldnstyduvuiedoud danuduiusuas
HANIENUEIUINAUAILENS5IN

H, : nsUszandldmalulagnianicydadeln sunmsussaanauunanin danuduiusuasnanseny
Beuanduanudnsa st

Hs: nsUsegndldmalulagnisnisdydasislyd Aunsdnriaunistunlswinnssusiumalulad

q

FAuduiy - LasNanseyu uanfuaud$assna

o

Hq: fisdszgnaldinalulagnisnstydaielua arunisldgenduisnienigenns danuduiusuay
HAASENURaLINNY 11595309
H. - msUszanalfimalulanensUnydaielnl dunsihdsunistunediédnnselind fanuduiusuas

o

W ssuanfupudnsagsia
35aun13IY

USEUINTUASNEUA29E9

Uszrnsii i9luns3de Tau fuinsdinanudyiluenaianzfusenidoanie 1wy 281 au
(Department of Business Development, 2025) Gﬁayja a1 Jufl 15 unsAy 2568 L‘ﬁaﬂmﬂLfJuﬂEju@'Uizﬂaﬁ“m%W
o Sadugiifiennd feya iedanieitostunisliinuesmdnin sminisufuiaitetimealuladli q
inliflumsdnduaunniige fuimsddnaudad Sumnzauasdullidenaddy (Key Informant) lun153de

v oy
[

GHD!

naudleg19ldluniside laud {usmsddnaudgdluweniansiuesnideunte 91uiu 104 au
Fald38n 1918 0nuuua1299 (Purposive Sampling) Wudidigruadadulanazdauierdesiunisldinue
A Indytlugaidva lnoudwmuidedmianwdug 91w 4 au fmiaveuuiu 31w 21 Au Jmindugd
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19U 3 AU FamdauATnuL 918U 2 AU TINTANATIIYANT F1UU 16 AU TIMTAYTTUS 91U 6 A
Jriaumansaiy 31w 3 au Jmiagnavs 1uau 2 au fwdnelass 91U 2 au Jmindesidn 919U 4 Ay
Jminag 998U 3 AU FMTRANAUAT TIWIU 4 AU TIMIRETUNT T 1 AN FINTANLBIATY TIUIU 2 AY
Janianuestiang) 9uiu 1 au Smingasenil 9wy 11 aw Jminguasivsil 91U 17 au Smrindunaasy
WU 1 AU uazdandataniu 9wiu 1 au

w3esilaflilun1sise
wiesioflilun1sidunsall WWuwuuasua (Questionnaire) tassuunoonidu 4 aowu &

mouil 1 deyavinluvesfuimsdiinnudaluwnnensfussnidsanile dnvasuuuasuafuuy
ATI9EBUTIBNTS (Checklist) S12u 7 1o Tnenseunquioyalieniu e 01y anrunm s¥uASAN Ussaunii
Tumsvhau meldladedelion uazduwmisnulutagtu

noudl 2 Teyanaluresdiinnudydluwnaians Susenidoania Anwausiuvasunnduuuy
ATI9E0UTIENTT (Checklist) I1uu 7 U8 Usenoumie JULUUSsAY yulun1saiiiuy U TTYTaN
Tunedudiuau aauiidivesssiia $1uiugnén warneldedesied

aaudl 3 AnuAaiuAsatunsUsEgndldinalulady st afelnads o dninaudydlun
nangTusenideunile dnwusuuvasuarudunvuuinsa udsyai e ting Scale) 97U 25 U9
psauAguLomnsUszndldmaluladviesnsddadelvel 5 d1u Ui navdae aumslinstyfuuuedoud
AUNTUTFNANALUUAATIA A1un15Invisunsiudasuinnsiumaliled dunsliseniuaimendenns
wagdumsthdssunsiumadidnnsetind taevhnsnmaaeuaricn msmsasadom 1uMSANsANE I BaTey
(Discriminant Power) 3113y 2 vi1u lagldinalla Iter (otal Correlation wazviin1sMAABY try-out 30 YA
Mnusznnsilalnguiegna Ideswnadinun () adsgy ) - 0.86 Fadenndosriu Tayraukham (2012)
IHauoinnmusinsfiansanAs s L vesuude Uaa faud 0.40 Fuld detuuvasunuiiauiisnss
annsavnldlumsifudeyaeddeld uazliin s uaasudanudoiuvenndesiionuitvenseuuin
(Cronbach) fianduszavsueant orsuming 0.79 - 0.90 Sadenndesiu Hair et al. (2010) Ifaued1 Anuidesiv
YOWUUABUA Haust 0.70 Tult wams uvae v snuedosilefifinunminandifudeyaiievinideld

aoufl 4 anuAaiulA sanuaudufassisvesdrineudydluaniany fussnidsanie
SnwaizuuvasunmiuuuULmId2lse e (Rating Scale) $1uam 20 4o AseunquiomAnudSagsia
4 A1 Usenaunig #1unnsiY dugnal sunseuiun1saely uasdunisiseuiuasnsasgdule laeviinis
vdeuAIissnsal s Tonuunsfiansangeasig (Discriminant Power) $1u7u 2 v Tngldinaia
item total Correlation Was¥N1IMAGDY try-out 30 YAanUszansildlingudaegas ldergrunasiuun ()
GEEE ).41 - 0.84 8 2upadearu Tayraukham (2012) Ifiausdn nain1s@ansan A181119514UN V0
uUdaua: aus 0.0 wuld Foduvuasuauderuiismssannsaiuldlumaiudeyaiionddeld warldv

Asranuidesiures Wedesilonuituesaseuuin (Cronbach) fduysyaviuean ogsewing 0.84 - 0.90
sBsaonnAastunuideues Hair et al. (2010) Ifiaueinenarudeiuresiuuaauay faus 0.70 Tuld wanyi
aous i Junseslenfaunmianldiiudeyaiitevividels

n
@

fsiusuTdeya

Adesndunsfiusivsudeyaanfuimsdninnudydluanniees fusendewnile Tagldwuvasuany
dandluswdld S1unu 281 atu sewinetudl 27 wiwnen - 28 nsna e, 2568 Tasfin1sAmuTMKILYING
IwiﬁwﬁLLawammaumeﬁdqquaaummﬁmLﬁmhuﬁmwmaéL§m/|iaﬁﬂéé’m%‘uﬂduﬁ'gamuﬁgﬂajmmé’u
Luaauam grran1siudoyasiu 92 Ju I@SuLuvdoUnNdUAUTsaY 108 2ty Imammuaaumwmmﬂu
Luawmmwaa LLayiumwmastm 91U 4 2ty a]amaaquaaumwamumLLaummmmmImLfm ¥
Foyald 91w 104 atu Andudnsinismeundu Sevay 37.55 Feaanadostu Aaker et al. (2001) iinauedn
NMSELUUABUNUABIIENIIN1TNBUNAUBENUaYSREay 20 Fetonweusula
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L$

N159LA1ZRYDUA

v
Va v

iIdeldadalunimegeunainvarveIiilys Laun affdanssaun (Descriptive Statistics) Anseeay

(Percentage) ANadY (Mean) dutdsauuinnsgiu (Standard Deviation) MsnaaauAMEIRUSIBmmAAsENINS
Faudsdase (Multicollinearity Test) Tnefia1sau1anan Variance Inflation Factors (VIFs) uazadaldlunisnagey
auuAgiu laun n1sliesigvianduiusuuunyan (Multiple Correlation Analysis) N133tAS18YINSAAD DY
wuunmAns (Multiple Regression Analysis) Imaﬁﬁayjal,?{mﬁummﬁmﬁu finausinisudannumang Wednszsu
auuwaas luthmeuuudeeluid (Ruangpraphan, 1996)

AvUULLRAY 4.51 - 5.00 waAui Lﬁué’wumﬁqm

ATWULLAAY 3.51 - 4.50 wlanudn wWiudewn

ATUULLRAY 2.51 - 3.50 wlarudn Wudelunans

ATUULLAAY 1.51 - 2.50 ulanuin wWiudletos

AzLULRAY 1.00 - 1.50 wamnudn wWiushetiesiian

NAN15UAZNUSIBNANIT

n153dEANdNTUSsEnIna N sUsEend [fmaluladnien s Uafads Lalduauaniagsiavesdidnay
Tatluwnmeans Susendeunile annsadnseildd
FoyaluvesifuimsdinnudyTluaniang Tuoondeanto nui guimsdidnandayd Siuou
104 A drulvgifumeands Sruu 69 au Andudanns 66.35 01ge11n371 40 U Suau 69 au Anidusewaz 66.35
AnuUNINELTE 91U9U 58 AU AnluSesay 55.77 serumsanwUt iynivseligumin dauiu 78 au Antdu
Jewar 75.00 Uszaunsallunisviiaru annns ‘w53 au feldufesay 50.96 eldiedeseiiounnnndi
100,000 U 313U 44 au Aedudosay 42.31 wazewundsludagtudunssunisgdnnis S1uau 45 au Andu
Soway 43.27
FoyavluiRadudrinnudy i huwnnnansfusenideanie wui1 dineudyd Siuau 104 au
dndlngisuuvugsiaduuiemdida 1w 60 au Anduesas 57.69 ulunisanduaiu 500,000 - 1,000,000
v §1uau 61 Au Anduieay 58.65 T1nunidnaiu 5 - 10 aw $1uu 45 au Andusesas 43.27 svezim
Tumssidua snnd 15 9 $1uau 39 v Aalufesas 37.50 anuiinuessna ogfidaminvounnu S1uou
21 e Aaudesas 2020 Srurugnean 50 - 100 118 S10u 30 Au Andudosay 28.85 uazsieldiadesed genin
2,000,000 U $1u3u 40 A AniduFosaz 38.46
FIRTEns SumnuAaiuvesuImsdtnaulind erdunsuszgndldimaluladnsnsdad
astelulvodnnn fadlunaeang Tusendoamile fmnsadi 1

v a o v A

199 1 anuAaviuigatunsussgndldmalulagnianistydadelnilae sy wagsevesdrinaudyd

o

WLURNIARTIUBBNLA8 D

msuszandldnalulad _
| e a v X S.D. AUNUNE
nensUsyTadeTus
1. prun1slinnsvnBuuuindond 4.15 0.50 iy
2. MUNSUSTUIANALUUAATIA 4.29 0.62 110
3. AUNITIAYINIUNTRUMBUIRNTSUMUALULaE 4.43 0.49 10
4. punsiarendiLisnIen1Bens 4.43 0.48 110
5. punsihdsumsRumedidnnsetng 4.38 0.40 11N
Tagsas 4.46 0.39 1N

9915799 1 WU Juinisdinaudy® danufaiudisieatunisiinsuszendldnalulad

a o

st dadelnilaesin eglusedvunn (X = 4.46, SD. = 0.39) WeRvrsandusedueglussduuinynaiu

7
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TesgeannuAad ga1nuInlumtey 3 a1auwsn A9l f1unshganfnIsnIen 8enns (X = .43, S.D. = 0.48)
FUNNFIRIIIUNTRUA BRI INTTUAUWALLlaE (X = 4.43, SD. = 0.49) wazaunN1sduunsRumaddnnseting

(X = 4.38, S.D. = 0.40)

Tuwanengiuveendeanilo AINI5199 2

o

HANTILATIZRTEAUAUANILY O UM T ALY

v

gafuaudnsagInavesdinudyd

M350 2 AnuAniudeiuaudnsagsilaesn wazsevesdtnnulyTluwnniany fussnideanile

AMUEFIFIND X S.D. . |
1. fun7siEu 3.68 0.66 o
2. AUgNA 4.18 0.61
3. funszuIunInely 4.39 050 | W
4. MUNNSEEUIHAZNSITYAUL 4.35 0 _l YN
Tagsu 4.15 048 | qN

NANT197 2 wud Juimsdrilnauda® denudaius et uanudisegialeesin egluszau

1N (X = 4.15, S.. = 0.48) lefarsandusiedueglussiuuiny
3 aeunsn fall AunsruIun1 el (X = 4.39, S.D. = 0.50) £1UN5.

0.53) uasugnen (X = 4.18, S.D. = 0.61)
NTBATIERENENITUS veIn1sUTEENALYL

o

gtluwaniangiuosnideaunile fn19199 3

A19199 3 NaNTIATIEvanduRusveIn s szandldv

Urytlunniang Tueonideaim

Tag919n+

1Ubo U

uARdganun Ul e
Suaznsaseule (X = 4.35,SD. =

Fadlelnddunudisegsnavesdiinau

TagenisdyBadelmlduanudisaegsiavesdrdnau

AUy BSU MAU | ¢ FPT TSU EFI VIFs
X 4.15 4.15 4.29 4.43 4.43 4.38
S.D. 0.48 050 | 062 0.49 0.48 0.40
BSU 0.70* 0.55* 0.64* 0.26* 0.71%
MAU - 0.82* 0.47* 0.29* 0.57* 3.60
cco - 0.54% 0.35* 0.48* 3.48
o L - 0.63* 0.73* 2.82
rsu - 0.56* 1.74
L EFI - 2.71
e deaanTiseau 05

a

BSU  #e Anud1i5953na
MAU e mslinistduuuindeoud

CCO  fp NMIUSLUIANALUUAATIR

FPT  fAe Msdnieunsdumeuinnssy aunalulad
TSU  fAe mslwensuasnienidens

EFI Ao NsdRUNITRUNIBENNIaTng

M50 3 Ui fuUsdaszuraziudianuduiusiu Jseraiadu Multicollinearity My f3de
Fevinsneaey Multicollinearity tagldan VIFs Us1ngi1an VIFs vesdaulsdase nisussgndldinalulad
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o

menstayTadelu ferdaus 1.74 - 3.60 Fafidiosnin 10 wanvifulsdassdmuduiusiu uilifdod iy
(Black, 2010)

defansanardulssanianduiusseninsiudsdase mausegndldnaluladnisnsddadell
Tuusiagdu wudt Sanuduiusfuduusmuaudiniagsa (BSU) e reiltsddgmieadfisedy 05
Tneflenduuszavs avduiussening 0.26 - 0.71 Werlunaaeuanuduiusseninsfuusdassnissygndld

waluladnienmstafadelmiusaziuiuarnudi§egsio dwised 4

AN3199 4 nansingiAduUsEAndnisanassuvunAMYeINTUsEgndldinaluladnia sy daely
fuanudsagsivvesdinnudgiluannany fusenideanie
AUA153ND
nsUszgndlimaluladmansiydadelmi | duuszAns A e t Sig
n13an00Y aeL
AIPSTIY
AAsi (a) 0.24 )51 77 0.44
sunstinstaduuundoudi (MAU) 0.50 0.10 5.03 0.00%
AuUNsUsTIIANALUUAATIA (CCO) 0.12 8 1.60 0.11
AIUNITINYINIIUNITRUMBUIRNT T 0.40 ¢ 4.44 0.00*
aumnalulad (FPT) 0.30 0.07 4.22 0.00*
punsltgensLIanIgeins (Tsu) ] 0.11 4.20 0.00%
aunsthdssunstumesdianvsedng (EFN) A
F=4896p =000 AdjR’ = 0.70
*ifeddunsadnfissiu .05
MNA15197 4 wud nssegne Tulaomenstadadelnd nsldnsdaduuuedeud (MAU)

n133aviaun1siuauinnssuaue ulag (FPT) n1sldgeniwisnianigenns (TSU) uasnisundasunistiu
msdidnnselind (EF) Sanuduiusuassensenudauiniuanudifassia (BSU) egnildedrdymisadaiisesiy
05 FageuFuaunAs 1Ll Hy Hs Ha W msuMsUsErIanakuuAa1g (CCO) lidanuduiuswasnansenu
fumudi3agsiialags il (BSU) FeUfjiasauyigiuil H, il
wFTusLa sianTENUWUINveInTUTEEndldmalulagnienstadadelvd aunisldnisdad
wuuLadauiiin ) duiusue s ansevuideuantueudiiassie egiifoddynisadiffisedu 05 Farfu seufu
aunii g ndmfe 1 lnsdwisefie wiuidn uaggunsalnnwidu 9 lunszurunsmedyd delinisdniu
s3usnt ) ulvegnaivssdnBam annsadensderuszuuiaiets WeatuayunsUszaay uaznniu
g3 tegazanuarsag viliAaniseseminiissuudyduuuied ouiliiuiei esfled Ay el
13U nunstadusrauanudisanndsiu SeaonadastuuuiAnues Sharma & Jarial (2024) findnai
Mobile Accounting Wumeluladddayiitefivanunassiilunsdinnista? wazasnndasiunuisdeves Kinyua
w1 myUssendldrendwiidyduuiletie dwmansenudeuinegslituddgsenanisniuaumianisty
yesesAnsvUIAENLazIUIANas Inetieantoianarnuaz finUssansnmyenadnsg
ANuFuRusuasNansenudauInvesnsuseendldmalulagnienistydadelnd drun1sdamh
sumsRusisuinnssusumelulad fanuduiusuaznansznuieuinduaudifagsia egnadideddnyiszdu

o

Aaa o

05 Al gausuauufgIu nanfe n1sdissuudaludd nsiesevideyanuuisealnil uazgendwisUndndva

o
a

inligelisumsiuianugndes wiudr uaznssmumasgu gnanAnaudesiuluganimuing vazideaiu
Faelvinszurumaneluresesdnsiaruduszuu Tidla wavananudidouresnu Ssaenndosivamidoves
Awad et al. (2025) wud1 M53nviauNTdumemalulaguinnssy Wy nsuseyndld Al wagseuudnlulia
FreifiuUsEAnsniw annuuaiugt uagnsUfuRmungisdeuvesesdng waraeandesiuauideves Omar (2023)
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v

WUl Mehwinnssumalula EJ@J’]SH?LUHWiIJ'iUUN ﬂi“‘U’J‘LJﬂ'ﬁVI’]UQJﬂILL‘U‘UEJWIU@JW % ﬂsl%mansuamalmasmL'a*aa"lmu

LLauquﬂiuammw‘[.umiﬂgummumnawu
ANUFUNUSLaTNANTENUTIVINTDINSUTENAlTmalulagnan sUydadeln é’mmﬂ%awmﬁ

o
[ aad

yanBens fanuduiusuazaansenudainiuamiuduiagsfa sgeideddymeadaszdu 05 ey
gonfuaNuAgiu nande msliwendniaSvisiiumnugndewazanunadilunmsdmunndanteianain
Mnmsianuiieie uaztisdanisienarsnisndliedieliszuu demalignindanuiulalunuamves ins
ey warUiulgenszuaunmaneluliadesduagiiussAnsnmuniu dsaenadosiuuuifnmes Sharn
Jarial (2024) na1731 wewdwFnE Paeliigsiaansarfivanuutiuduazanteiianain uaze U3
989 Okunogbe & Santoro (2022) wua1 Msumalulagarsaunaulgluszuun® dnaesudauss
msdnfunSandunu Winanugndes wasiaduaianulusda
AMUFuNUSLATNANTENULTIUINVRIN1TUsEE NG I nalulagniesn1sdaytadelug ¢ unisdids
wunsRumsBidnnselindg Ianuduiusuaznansevu@auiniuanudsagsis Tiledaaeadinnseeiu .05
feu vouduausfignu nanite mslisruy efiling Tun1sBusunaidu tasaneun oluniaug o0 hiaensdesiu
Formuavoamhsauiiiugua Snvisdeaandunulunsfiuiuagdo uoiasuun sy linssuaunis
vhaunely Sanuduszuu TWssla andunoudidou dsaenads iusuiToves Radpitak & Sincharoonsak
(2021) n&1791 DBD e-Filing WJusruunisliuinissumenisiudanssuudunosdmdumnalulad iy
unsgruanaialan awsotndsldnasn 24 §2Tua Baelunis Tafuienassiuumn delisendaelidne
Tumsiiumne Hredfinanusad wassilinsinudamaugnassiugie u aesneanuazaaniunisingds
sumensiiu atfuayuanusiuasazdasndodumailafansaume LazaenndestuliuAnues Department of
Business Development (2024b) fiszyd1 M3thanun1siius 1uszus DBD e-Filing es1uignmazain anaa
uaziinANgNABIvRINTEUIUMTTUSUNTT 1 Bl SudenydduaiunnudiSagsAslunims
AuduiuSLazNanszEnudsInveensUss o nsldmalulagnisnisUydadulul arunisussaiana
wuuAaTIe ldAnuduiusLasNan ¥ MUL I INAUAINE 1595519 faidu Feufiasannigiu nanafie nisUseaana
wuunandidunsasmuiidiinanud uwa; senideanile dednilvgdugsivvuanaiswazvunngon
Feldlalmnudfywiniians Taednlng denldnsiiudeyalaeawuly Hardware v03U3En Faaenndoeiu
$MAd8903 Sastararuji et al. (2022) wuin 15 9uuIadnun liduilasld Cloud Accounting us SMEs fiaamzideu
fiv1elaandt awsan ukazinsEuy Accounting 1lHuINNI1 LA EOAARDINUMUITBYDT Hamzah et al.
(2023) ‘mﬂﬂ‘u'ﬂ,u SMEs Laanuan JadudnAgnaneetne ddvsnasgelidvdragsenisdndulasensuszuuiyd
UuAaI 1L Msatuayta nduimsseiugs anamienvemineIns uazusanadusuaudasady silade
wianil asvieulvidufsamun s utnvesianislumsliimaluladrandifewfiuy s A nmuazewanansalunsudedy

d5UNaN1578
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ABSTRACT

This research aimed to study the relationship between accounting practice efficiency and the
quality of financial reporting among local government organizations in Nakhon Phanom, Mukdahan, and
Sakon Nakhon Provinces. The target group consisted of 163 accounting executives from local government
organizations, selected through purposive sampling based on their direct responsibility for accoui and
financial reporting. Data were collected using a validated five-point Likert-scale questionnaire, which
underwent content validity and reliability checks before actual data collection. Descriptive statistics suc!
as percentage, mean, and standard deviation and inferential statistics such as correlation and iple

regression analysis were used for data analysis. The results revealed that all dimensions of accounting

practice efficiency had a significant positive relationship with and positive effect on financial reporting
quality. Specifically, recording enhanced the completeness and accuracy of initial financial data; classifying
facilitated the systematic categorization of financial transactions; summarizing impro. meliness and
efficiency of financial statement preparation; and analyzing and inf ing enhanced the reliability and
usefulness of financial information for planning and strategic decision-making. Organizations with higher
accounting efficiency produced more accurate, transparent, and ve icial reports, leading to
improved budget management and contributing to sustainable local sovernance.

Keywords : Accounting Performance Efficiency; account Quatity of Financial Reports; Local

Administrative Organizations; Accounting Executives
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psAnTUNAsBsdiBsiu ilelfsssumen s Gulinunnldedisiivssansnmuani ldliAaUselovidensdns
oesesan

[

I3 a o
nQUIzaInNn1IY
W BAAUAINA LN UT ST U TEENS AMNsUH TR 1 un19n1s Uy
V8P ATDYE DAL LUTITAUATIUY JNAMT WAZANAUAT

o

qummwmumamiﬁu

LPNAITHAZIUILTNYIVDY

Isgavion mnsuURMUNIensUey

LiLAnLanguMiAsadesiulsEAnsamnnsufuRnunisnisiyd (Accounting Practice Efficiency)
losUsrAvBnmnsUfIRMuen1sTyl (Accounting Practice Efficiency) fitugiusnan nquiszuulid
(Accounting System Theory) uag wqwﬁmiaummmqmiﬁm% (Accounting Information Theory) Fahildiuga
snumvesszuudalugiuznalnddyuesesdnsiviminiiviuig Ussnana uazseaudeyavnansiussnady
JEUU e seuuday® (Accounting System Theory) 85u1891 seuudaydaelaseaiiaedisnisdudin favanany
uazagUnasenIsnsnsiiu tned fngussasdielridoyanisnisiiuigniesuazaonadesiuannsgiunistnyd
2117150 1luNTIATIET 1NN LagAIUANNTAHUNUTDRIANsIneg19liUsEANSAW (Homeren & Harrison,
2019) Tuvauziieanu ngudansaunanien1steyd (Accounting Information Theory) Flhdiuin ANNYDITDYA
yen1siuduegfuanuasudiu anugnies anudilald wazauiunan (Black, 2006) dsUszdnsam
nsUFURNumMansSyidudaivualagaseindeyaiiiussuudydaziinunmmuinasgiudanaivielal
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dedeulsafiaemguiidndesu wiuliiussansnmeesmsufdiaumanmstyfidutiededdyidavive
AEAMAMIIBNUNINIITUYesesrns mszidunalndivilvideyanisnisGugndes Undede uaznsiaasuls
673'@Lﬁuﬁugwmaamw%mﬁmmimﬂ%gl,l,azaﬂﬁﬂﬂunﬂisﬁu

UszanSamnisuuReaunian1sdy® (Accounting Practice Efficiency) duduneunisdaifvsauny
lonas wgnsaineansiui evhnisandudin Suunsiensifunanuy T wagaguna nsandunng
Tnefadenuuuunnuisujualianndosnguue sedou devsdu uazeds Ideg1ansudan uasudaa aiou
AMUUALIAT L'ﬁEﬂﬁtﬁmJsziaszjﬂums{]’mv‘hsﬂmmmilﬁuﬁﬁﬁagaﬁmL?ﬁ'aﬁa (Juita, 2023) N1553U594 AU
Favszian TinngsiuazasUnanenisiomnnsninismaiuiiietesiuednsogiaiingn U110V
nstydsusesiilulugivesdaiu dnvasdeyadulselovisenisnseinisdndule sumnn salmaas v
(Jumrusthanasan et al., 2023) M3aatuiindayaniensidusing 9 Aenfunssu - 91e0 vsedawo UAYaA"

LY

Hudu dundngiuediaiiaue fauentssiavsng q hdusaifougndesmundnninfadsusodeemily
annTauanIHansALILOY kagguzvansRuvesianislusseznainileld 1101 fhulsy Lo e siufiuay
AABAIUNNTATIEVINANTALTUIY (Chanowan et al., 2025) NTEUIUNMTIATUNN SANU I A3UHATIENTTAN
lugduuuga1iadu §av191891UNn 195 UEIERIRNANTANTUITL ULae i 1UEN 19 1YBIian15eg19gnRes
(Saithong-in et al,, 2024) MU URNUNMINsTydtuIliaddnuedran nmszduiiadeyavessinmie
g3iafiazuansfananisiiunuitislunisnnsusy wagaruun s il iuee o sdnsui sliussaudinane
Mnnsideyavmanstiydiifaugndes asud Wefiols Lavilalumsdndula fifiansufoRamaenstad
duluaunginasiuagideng q Adeuldfulasialu ievaslyin sdaisseugiugnansiudulsslon
ogauiiads losndildldidelussdnstuduyenanedieita fdssutoyalusmonuniniaiu sl
mshdeyalussnumsmsiululinuingusyasdasaiasiie (Komiawan, 2023) MsuftRamummanistodi
Lﬁuizwmmwiﬂ’ﬁy%m%umau Faugimstuin n1sdiien nrsayUra lautlaimslinseiuarn1sdariaunistu
finaog19unaoUsEANS MM LT TeTRT werauAINIIBUNINTTETY TeaeandasiunuaAniiin
nMsUfURnunen sty difiess nudes agtisense s uananiideienaznisdndula (Amormmongkolthong
et al,, 2025) Usenousmig 4 a1u Lo
1. arunnsaadufingienis (Taking Notes) tdun1sdufingieni1ssu s19n15919m19n150 YT
Hunszuaumsililumafununsdeyan ldlunsdaheunsiu Insasdutuneunszuiunmslunisusnues
mnangdoyalidssuy fainisiie As1en155U Memstiemeda@ldty ssnstemmaasuanugniios
waTATUNIUVBLLENE T [ auysal MniugFesinsiinTsisenslivssfiuanuguazanisduiuny
yps03ANge 1 B0 Fevinlidauagnifes Asudiu wazimnutndededeld densthdeyalumeaumsnstululd
Tunsdedula (Wendy, 2021
AU unuenUsgianuuIany (Category Classification) Wunisuenussinnvesind

7
[

NUINI Lll@@Qﬂﬂﬁ‘u‘u‘lﬂﬂﬁ’]&lﬂ’WﬂUﬂQJﬂi’]EJ’JUGZJ‘LJGIULLa’Jﬁ] G\?JQN’]U?'WEJW]SIUENUZU%LLEJﬂ‘UﬁuLﬂ‘VW]Lﬂ gIvUDN

&,
Ao

Wi ol,'U\‘1LLHﬂ%iaﬁ]@%ﬁnﬂ%ﬁJ‘U@ﬂi’]Hﬂ’]i%ﬂﬁ"lﬂ’]iﬂﬁ]ﬂﬁﬂ%ﬂﬁﬂiﬂ U 5 Uszuam laun waneadunsng vaaniiiu
1IANE ULV ‘mmmwimLLammmﬂﬂmwmimuiwmﬂﬂmagmzysuLLsmUiumm maagmuﬂma
L fumauniislumsvihuihiiuenyssuan LazlenMIIAYYeIIBNsag 9 AitelidussBeuiesensiionsan
Loz eyalUlnunuingUseaddeing 9 AufiFeans (Khuankam & Kamchai, 2026)
3. fuN15a3UNAN1TAL I (Summary Of Operating Results) Lﬂumiﬂg‘ummumwaqmﬂ
ii0af ﬂﬂm‘uwﬂiwmsmﬂuamswmmum wazruTen1susaduendssaniiieitowds falu Weduseu
svpratnyd Afiardewhselufonsdaiuasinaussunisiy TneSuannsmeeanandolutydwendszwnn
fefuaoiuazihsennundsludaisunaasaiieidunismeaouanugndosvesnistuiingenisdyduas
n1sHIUsIEnslukenyszianingnees muﬁauawﬁaiﬁwﬂgwmaamfﬂmiﬁ’uﬁﬂﬂ'zg%iﬁﬂﬁﬁamwé’ﬂmiﬂ’zg%

TuszuuUnyle (Double Entry System) w3alal Aatiuuselevtiannisinvinsunaaes (Pimta & Serichai, 2025)
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4. prunTIATIzRkazkUaAuNe (Analyze And Interpret) Fupeumsiiansan lnsnses asune
Aanamenudusiug anandenlodlutsziduing 9 idfyvesteyaenumamsiuiisadostuguznisiiu
v0903Ans MiFeran1sufoinu Imdulumuinguszasd uandulssleniomstannszuiumshaliiseiu

Farfu MNMsAnmenaITkaruTefiieidesussansnnnisufiRaunianistyd (Accounting
Practice Efficiency) Aun153adufingen1s AuMsTLUnLenUsEanmeIavg Mun1sasuRanIsailumu wag
FunsiiesigiuaruUannumnus 11352usaN Yuiin Savuiany warasunas1entIuiemnnsaiindy
a H290u MiAvatunisiiuesesdnslasnisundiuunsonlfidunaanny duning vidu diuvoud-
seldt anldsreiedunsdemsmsiavindoyalinulussdnsidleldieuaznsetu doyaditud inyaele
Tusduuureewiky

Ll,u'zﬂﬂLLauVIi]‘lﬂa;]VlLnfn“uanﬂmmWiw\ﬂumamiNu (Financial Reporting Quality
WWIAALS 09AMAINTIBIUNNNITRUTNUFIULIAIN NWHNITIIBUNINITRY ([ inancial Reporting
Theory) uag wqwgmiﬁumﬂmﬂmwmﬂi (Accounting Information Theory) % gt ' UNIINITRU
funumbunalndrdglunisdeamsieyamaasugiaseninsesdnsiuddwlfids nauinissesaumnenisiiy
(Financial Reporting Theory) sryhnBnumansiuiitinanmanstinvasdfy ¢ Usens lun mnuideades
(Relevance) mmmmﬁsim (Faithful Representation) AU Ay’ arability) wazaudlale
(Understandability) wuAniosuneindayaiidnyintudiowassouanius v siusagsanisiidunuyesesdngls
ag1egnaesiazlusla L‘WEJinIEJsU‘L!mEJﬂ’I‘iG]@ﬁ‘lﬂ‘\]sUENEﬂ‘U‘ﬁb (Black, 2006; Horngren & Harrison, 2019)
luvaigidgdnuy nqudarsaunan1anisUad (Accounting Information Theory) 85u1g71AMANYBITOYA
yansiudueg fuaugndes iunan uasmstiauend lald et sanaulsiauysaivesdaya (Information
Asymmetry) 580319 uInsAug fidduldiio Couanenisiuidauamisdesansanginsaluas udy
wanissudunuluefinuazowanld (Black, 2006) Wolnsandauiu nyufiieaesdliiiui “quamsisny
313137 1unadwsvossruuydniUsansam @ slideyafigndes asudiu Wunan wazdilaldine

ileneuausiemsindulaiBaasugangne Ay

ANAMNIIBIUNIINTSEU (Financial Reporting Quality) seeuiiTavhdnisluszeznand dvualy
pg1afau Lﬁam’l,usmmuﬁamwﬂaqu. waRwIUUsEINALasuuensuUssna IneladediAgyvessenu
Usznouse 1) sumsidusiumududnss ou deyanstuiifirmniedesiunsdnaulannsasilsiglddnaule
Wasuwdasluidlevs undeldnsiudeyatdu el doyadinnuisadestunisdaduladuaunsatunld
Tunsgurunisnensaine: 1 TuswannediGoniui doyaiusinueiiomaneinsal (Predictive Value) lnsdaya
Afiquaniion mmenseill Sududeadudmeinsainionininnisal (Prediction Forecast) #etnaivy
fann Jawweo1asnsnsRiilvRuande Weusglevilunmswensainszuaiuanvesianislusunan 1Wudy
wonndenaiusosiinuaiiomaneinsaiuda feyatusesaunsodiglunistusuvietlidufmavesnsusndu
Tuodnu o ideniuin FeyatudamAniianisdudu (Confirmatory Value) Sslaaunfuda auanfionisneinsal
uazAu e suiuvesteyanisfulinuduiudsu nade mndeyanisiiuliauaienisneinsaludad
Awften s Budusie 2) suanuietestumsdaduls msdiauedeyamansivluedn Yagouifiusslown
doyadiduddqufinsuidenuumidlunmsdiduns manasy msudlelymidignanmaden
vangmaiteliiviusisingnisalrielvussaTaguszasdauiidens 3) sumsisuidisuiuld nsiiansan
Weudgesdeyasenunienisiuluseusseviiaisienudedfuiaran90aavin il nsiud awua iy
msfunuvesesiniieUssilulazazviougiurmsRuiiiiunwazannsasSeuifisusunsiuseninsianis
WeUsiliugugnsivluiagiiu 4) funstudurnugndesld s1eaumanisiudil mssuisonis msdayae
n3AIen M3k NsARUNTY MIRsadey nsagUnaidevnuaaiuieduasvisunanndeianain
ogailifuddny vihlisrsaumanisiu aunsateiiuanudesiuliiugldau 5) dunsiiusernan (Timeliness)
yinefs M3deissnumansiuiisng Jedh lddrdiudetisna mnnisel Adesnsliteyadutiagiu
Tumslideyauite uAlailgn UudssmsuftRnuldesaiunia assausiugdisademnuldivioulunsursty
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1 o

6) smunsiilalel (Understandability) mnefia msthiauedeyananisiiuiifinnisutsuszsian wnavyidaay
nszduanysalidlaldielaeidedmuadt flideyamemsiudosdinnuiiisafiuAanssumsesdnsuazianssy
Barsugnaedeaumnaung (Hormgren & Harrison, 2019)

Fafu ARIN1WI1891UM19N153Y (Financial Reporting Quality) Aie mstansdeyalusisnsmanisiiu
fiflenudunans ldundedeyaiiiideddy neadestumsdndula daeliusouiisuruld danugndes susonan
wazfiguuuumsiiaueiidlald AdulslevliBaasvgiovosldsunsuuasfdwldide (Federation of
Accounting Professions, 2025)

NIOULUIAANITIVY

Tumsisetl IivhmasnaseuanuduiusssninsssansnmmsufoRmnumenistydausun ooy
yansiuvesesdnsunasesdruiesivludminuasmuy yna1vns wazanauas Taogavelfhumaavannisunld
Hunseunnfnlun1side SsUszendmunseunuafnues Matekele et al. (2025) 1flufauusiasy Aot szansam
n15UfuRuNIN1sUT (Accounting Practice Efficiency) wasUsgendnunseuii 199109UN9NNTIRY
LAZNITIATITIUNITIU U89 Anto & Yusran (2023) LOudauusau &6 amnansionuniensdu (Financial
Reporting Quality) fan il 1

AuUsddse ALUSANY

UszdnSarwni1suuasrunienisid

(Accounting Practice Efficiency)

1. MuUN159ATUNNT18A1T (Taking Notes)

2. UNTTIMUNLENUTELANTILIANY - He X
(Category Classification) AMNTNIIBITUNINTTRY

3. MuUNaTURaNIIALTELS (Financial Reporting Quality)

(Summary Of Operating Results)
4. HIUNNTIATIEVALLUBAIUNL

(Analyze And Interpret)

A 1 NSEULUIARNITINY

FUNAFIUNT
Usgs FURURNUNINTTRE dunsantuiingenis daudunusuasnansenudiauan
1NN IETUN N
2: UsgdnBammsuiRnumansdn® dunmsduunuenussinnmnamy danuduiusuasnanseny
U UAMUNTNTIBIUNINTEY
Hs - UseAngnnn1suiRiaunenisdad dunisasunanisanduau danuduiusuasianssnu@auan
NT1BUNNTTIRY

Ha : UsgansninnsufiRnumenista® munsiesisisasivaninuune danuduiusuaznanseny
BAUINAUAMNINTIBITUNIINTRY

A5AAUN15IY

UsEnsuasngufleegns

Ussmnsililumsise 1dun §uimsdedauvesesdnsunasesdiuriesivludminuasmus unams way
anauAs 97U 300 AU (Department of Local Administration, 2025) ‘ﬁa@da o Jufl 9 wwiew 2568 Taensiden
LUUEas Usenoude fudmsrhetyTesdnsunasesdiuriesdududivideyavdn iesanfamiaa 3 S
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ogluiiuiinnany fusenidsaviensuvu flassairsesdnsniasguazaonuiioduiindoadatu wazissuy
nsasvasuneluiidany vldaunsaSeuifivuiasiinszideyaldedislivnma

nqudegne loun Juimsdedaddaminuasnug 919U 104 AY Fardayna1ms 9113 55 au kay
Swdaanauas $1um 141 au favmesiuau 300 ey Taglddssansomnungusogg

= A Al a o
1rsasiianltlun1sive
wiasleldlun1siseassil Wuwuvasuany (Questionnaire) Inaswuneandu 4 nau fail
nowuil 1 Teyaniluiferiuduimsihedndesdnsludminuasnuy yna1ms uasanauas anwi

wuvasuamtduuuuns19aeusI8NNs (Checklist) $1uau 7 4o Tnoaseuaqudeyatisady e a1 a0maw
spAuMsAnw Uszaunsalinnutyd meldededeiiew wagdumianuilagtu

neudl 2 feyaniluvesesAnsunasesdiuriosiuludminuasnuy ynn1vs wazanauns dnwvae
wuuapunuduLuuATINAeUTI8N1T (Checklist) $1uau 6 4o Usenaudae Smiaiideosigny Jssiamves
ity Suuyaanslumiasau ssesnatlumsdedantisny Suselaliswiug U wagduau

nauthvanglusiufiisuiaveu

neudl 3 AnAaiuRsaiuyssansannisufoRus st d Tudmiouasnu ynawng uag
anauns anwazuuvgeuaululuuInasdUsEIA (Rating Scale) A3 fomussavBawmsufifnu
N19N15UE 4 91U Usgnausig A1unsIRdUTingI8n1s AL UARENUTELANIIINANY Aun1sasUNa
masiiunu uagmunMengiuagilannumng 1Nn1IRTIHaURNL a3esilelagiiudoyanin 30 Auusn
vaanquilmnglaaigunadiwun () aEJ'imdN 0.52 089 Feaona nefu Tayraukham (2012) éaueiwnas
N15A9I5IIATETUIDTIUUNTBIUUUADUNIL AIUG 0.0 “U fiod UaaummﬁmmLﬁaamqmmiaﬁmﬂ%’
Tunsifudeyaiev3dels wazldvinissnaoud i JuA3osflonwiSuosaseuuina (Cronbach)
fiArduuszansuoanieysening 0.53 - 087 Feaennt asifu Hair et al. (2010) IsiausinAiaudesiuves
LUVABUAT At 0.70 Fult uansiuuuasunndued o defifgunminuiifudeyaiitorisels

moudl 4 AuAaLL o TR WTEN Y 9n13RL dnvaziuvasunu iA@Y s
A1 (Rating Scale) AsauAquLilomAl @IS aTet0IANT 6 A1utsznauday drunadudiunuduiissss
fruauiigatestunisdndula dunisieuidisuduld dunisuduanugndeslsd dunisiudeiian
srumsiilald annisnsaaseunaniia’s delneiiudeyaain 30 auusnves nguitmne ldsunaduun ()
95891319 0.86 - 0.93 Ts@anndoeny Tayraukham (2012) Iflausinasinisfiansanadiunasiuunves
LUUABUNTY Faud 0.40 1wl Aeduuvasuaudaniiswssanunsntunld lunafuteyaii eviidsld
wazldvihnsve daudiau ssuresindesloniuituesaseunin (Cronbach) sidnduuszansusani agszning
0.76 A9dconndas Uaiideves Hair et al. (2010) Hauohaeuidoiurosuuuaouniy faud 0.70
3114 uans wuvaeUa wwedastiofifamua i lfiiuteyaion il

nsiusIusdeya

‘?ﬂﬂj’lﬁmnﬁ]’] adlunsiiudaya leun wmmsmaum%mmﬂummmmwuu HNAINT UATANAUAT
1ol wmsaqLLuuaaumu"LUma”Lmeamummuﬂamﬂmma $7U2U 300 AU Aaus Uil 9 lweIey -
L0 nangnau WA, 2568 Tauszerattunsiiutoys 92 u LuvaeUnuilduneunduAuLIEY 163 ady
Andudesas 54.33 Feaenndaaru Aaker et al. (2001) Ifausin n1sdsnuvasuaudesiisnsinismaundu
peelaeSoray 20 J9avioinvensula

nsiAssidaya

iIdeldadalunmegeun vz veIiilys laun adfdanssaun (Descriptive Statistics) Anseeay
(Percentage) Aade (Mean) dauﬁmmummyu (Standard Deviation) M3MAgeUANUANTUSHMAMTENING
FauUsdasy (Multicollinearity Test) Tngfiansaina1nen Variance Inflation Factors (VIFs) wazadafildlunisvageu
auufigu liun n1slesigianduiusuuunvan (Multiple Correlation Analysis) N133tA31¢%iN130A08Y
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wuunuAn (Multiple Regression Analysis) Ima%’ayjaﬁmﬁ’ummﬁmﬁu finausinsudaninumne ednsedu
azuuwade Turansuuudealull (Ruangpraphan, 1996)

ALLULRAY 4.21 - 5.00 Wamnudn iuseinniign

ATUULLAAY 3.41 - 4.20 ularudn Wiudheunn

ATUULLRGY 2.61 - 3.40 wWaAnudn Wudelunans

AvULLLGY 1.81 - 2.60 ularuin wiudhetos

AzLULRAY 1.00 - 1.80 wamnuin wiushetesiian

NAaN1578azaNUIINANTSIAY

v A

HAIINNITANYIANUAUNUSTENINUTEANTA NN TYINUN T TAAMAINT 1H2UNIINT 5111 10983ANT
Unasasdruviosiudaninluunsiuy ynawns uazanauas annsoagUldeed

AnounuudeunududuimsineUnyTuesesing dwlweJuneani, 92.02) aguinndi 40 U
($owaz 89.57) 59989113813 31 - 35 U (Fwaz 4.91) anuniwausa (Seeag 55.21) 59991k (Fouay 28.84)
FEAUNTANYT ganI1USyanT (Seway 53.99) Uszaun1sallunisviniin winndt 15 U (Feway 82.82) 504A3
seina 11 - 15 U Gevag 7.36) eldiadedawdiou 1nnd 30,000 11N (Feway 55.89) 509a%A 20,001 - 30,000 U
(Fewaz 9.20) uagsumsnuludagtudugdwienisnesads Gosas 71.17) sewwn 8u 9 Shwinisgeuienis
nesnds (Sovay 19.63)

NanNsIATIzdeyanvluresesAnsUnasesdIuYie 1 ulud e TauATILY ¥NAIMS UaTANALAST
a"suimyjﬁ%’aui’m'ﬁ(?iu’ami’ssmuﬁ]u%’w’s’maﬂaum ($oway 46.62) 090981 Jandnuasnul (5osag 38.04) Uszlnnues
Mieu wAv1a (Sauag 64.42) 5998901 99N TUSMISE T uEIun (Fegay 33.74) TIUIUUAAINTIUNEIEY
1nndn 70 AuTuly Govas 34.97) sesaciil 30 - 50 A1 (3egas 30.67) svevnanlunisnesmiiesy 20 - 30 U
(Josar 50.92) 5098911 31 - 40 U (Fosax 29.45) [us o lalusiuiduganyusal 20,000,000 - 30,000,000 U
(Sowaz 39.88) 1098311 W1AAT1 40,000,001 U (Sewas 23.31) aﬁ’m’;uﬂfjuLﬂmmaiumﬁuﬁﬁ%ﬁmau Honin
15,000 AU (3peay 83.43) 5898911 15,000 - 30, J (3pway 9.82)

NanTAlATIgRsERUATIANL LesuImsdietyTesdnsunasesdauieaiu nerfunuansIsny
mansRulpesmuasdusenu Awmnsed

A13197 1 ANuAaWILL afuUsEaVEN N SUS TRNUNINIsUtlagsauwag snenu

Ay X S.D. AANIY

- Isevion NI Uianunns Ul 4.60 0.62 mm?iqm

NUNTAATUANT IS 4.73 0.49 Wnitgn

| 2 fhunsiuunuenUssinnvanavy 4.66 0.55 Wniign

3. aumsagusadniuny 4.53 0.70 Wniige
AN AT IBRELUAAIIVNY 4.49 0.72 1N

AMAINIIBIIUNNTTIIU 4.53 0.63 mmﬁqm

v A I3

9157297 1 wud Juimsihetyfesdnsunasesdiuviesdiu Sanufamumeiieaiunisivss@vgam

<
1Y) a

nsUfURunansUyElaesau eglussdunniian (X = 4.60) WeRarsandusiedu sglussdunniign
$1uu 3w lesiFssdrduaadsanunnlumides fai dunisaatuiingionts (X = 4.73) #1unisduun
wenUszanuaiany (X = 4.66) Aun1sasunan1saniunuy (X = 4.53) wazegluszduuin 1 Ay As AUN1s
Anszinazuannuming (X = 4.49) guimsiedadesdnsunasesdiuiesiy fianudniiusieieitunss
AunmssuIsiulassmeglusefuinniian (X = 4.53)
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IINMTAATERANFURUSLUUNYAULAZNITIATIZRAUAANBELUUNYAN WUT1 UsednTamnisieuy
eUR¥ dANUFUTusTauINABAMAINTIENUNINITRY FAIN15197 2 UALI5NT 3

A15197 2 N1TBATIBRAndUNUSYDIUTEANEAIMNSUS TR SURIRUAMN IS 89IUNINITRUTBI09ANS
lne5iu veseAnsUnATosdIuYinaduluT v inuATIUL YNAMT wazaNaUAT
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ABSTRACT

This study aims to investigate the level of accountants' knowledge competency factors in the
aspects of accounting policy, accounting information system, and quality of financial statements prepared
through the Electronic Local Administration Accounting System (e-LAAS), and affecting the quality of
financial statements prepared through the Electronic Local Administration Accounting System (e-L AAS) in
compliance with governmental accounting standards by accountants of local administrative organizations
in Chiang Mai province, and quality research. The target group of this research consists of 433 accountant
from local administrative organizations in Chiang Mai province, selected through purposive sarj The
research instrument used in this study was a questionnaire. Data was analyzed using descriptive statistics,
Pearson’s correlation coefficient, and multiple regression analysis. The results of the study revealed that:
1) Overall, the levels of accountants' knowledge competency in the aspects of ounting policy,
accounting information systems, and quality of financial statements prepared throug ctronic Local
Administration Accounting System (e-LAAS) were at the highest le d 2) the factors of accountants'
knowledge competency in the aspects of accounting policy, and accounting information system
significantly affected the quality of financial statements prepa i the Electronic Local
Administrative Accounting System (e-LAAS) at the 0.05 level, and these factors collectively explained
59.00% of the variance in the quality of financial statement (Adjusted R* = 0.59, p < 0.05). The findings of
this research can serve as a guideline for local administrative oreanizations and relevant agencies to
enhance their operational efficiency and minimize errors or adverse impacts on the quality of financial

statements, thereby ensuring full alignment and bility public sector accounting policies.

Keywords : Quality of Financial Reports; Electronic [ocal Administration Accounting System (e-LAAS);

Accountants; Local Administrative Oreanizations; Chiang Mai Province
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ABSTRACT

This research aimed to examine the effects of tax planning efficiency on organizational goal
achievement among SMEs in Sakon Nakhon, Nakhon Phanom, Mukdahan, and Bueng Kan provinces. The
study was based on the resource-based view theory and hypothesized that each dimension of tax planning
efficiency has a positive relationship and effect on organizational goal achievement. The sample d for
data analysis consisted of 220 accounting executives or personnel responsible for accounting, finance, and
taxation of SMEs, from the determined sample size of 339 respondents selected through tified randoi
sampling. The research instrument was a questionnaire. The statistics used for data analysis ded
percentage, mean, standard deviation, multiple correlation analysis, and multiple regressicn analysis. ihe
findings revealed that accounting executives of SMEs perceived the overall levels of tax plant efficiency
and organizational goal achievement as moderate. The results of the hypothesis testing indicated that tax
planning efficiency, specifically in terms of maximizing tax benefits and plannine for re 1ad significant
positive relationships and effects on organizational goal achie: t. In contrast, tax planning for
expenses, tax planning for assets and liabilities, and tax planning for tax obligations showed none of the
positive relationships or effects on organizational goal achievement. can serve as guidelines
for SMEs to develop tax planning systems, revenue management, and the lawful utilization of tax benefits

in order to support liquidity, competitiveness, and sustainable operatic

Keywords : Tax Planning Efficiency; Organizational Goal Achievement; Small and Medium-Sized Enterprises;

Accounting Executives; Tax Ben imiza
U
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