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The Influence of Corporate Reputation on Brand Loyalty
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ABSTRACT

This study has the following objectives: 1) to investigate attributes of corporate reputation of high-involvement
product brands and of low-involvement product brands, 2) to examine brand loyalty of high involvement product
and of low involvement product, and 3) to inquire into the power of predicting attributes of corporate reputation
towards brand loyalty of high involvement product and of low involvement product. This quantitative survey research
was conducted using a questionnaire to ask from a sample of 400 people in the Bangkok Metropolitan area selected
by cluster random sampling. Data were analyzed by descriptive statistics of frequency, percentage, mean, standard
deviation and multiple regression analysis was also employed.

The results showed that the ‘corporate reputation’ factors in the issue and crisis management and in the
wide variety of products and services could predict 23% of brand loyalty of high involvement product of cell phones
types; while the ‘corporate reputation’ factors in the issue and crisis management and in the wide variety of products
and services could predict 22% of brand loyalty of low involvement product of types of SIM cards of cell phone

carriers networks.
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